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1. TEPEYEHb INTAHUPYEMBIX PE3YJbTATOB
OBYYEHUS O JUCHUIJIMHE (MOJIY.JI10),
COOTHECEHHBIX C INIAHUPYEMbBIMU PE3YJIbTATAMU
OCBOEHMS OBPA30OBATEJIbHO MPOTPAMMBI

1.1. Ieapb u 3aga4 JTUCHUILIHHBI

Kypc nuctunnunasl «bpeHI-MeHeKMEHT» CTaBUT CBOEH KIIFOUEBOW II€JIbIO
chopMHpoBaTh y 00y4arOIIMXCsl HABBIKA Pa3pabOTKU MPAKTUYECKUX JOKYMEHTOB
CTPAaTETUYECKOTO XapakTepa B 4YacTH OpEHI-MEHEIXKMEHTa — CTpPaTeruH,
CTpaTEeTUYECKU TUTAHOB, KOHIETIIUNA pa3BUTUS OpPEHIOB TOBAapOB U ycuyr. Takxke
K TICJISIM OCBOCHHS AUCIUIUTHHBI «bpeHa-MeHemKMEeHT» OTHOCSTCS: H3yYCHHE
MIPUHITUTIOB ¥ TEXHOJIOTUH CTPATETMUECKON pa3pabOoTKu OPEHIO0B; N3YYCHHE OCHOB
CTPAaTEerMyecKoro YIpaBJIeHUs OpeHAaMH; HU3y4YeHHE OCOOCHHOCTEH YIpaBJICHUS
co3fgaHuemM OpeHzaa; GOopMHUpPOBAHUE y OOYYArOUIUXCS MPEICTABICHUS 00 OIICHKE
KanuTajaa OpeHja.

JJ1s1 JOCTHKEeHMS TIOCTABJIEHHBIX LieJlell pelmaTcs cieayomme 3a1a49u:

— TMOJy4YEHUE TEOPETHUUYECKUX 3HAHUM O KOMIUIEKCE CTPaTEerHuyecKoro
OpeHI-MEHEIHKMEHTA;

— paccMOTpEHHE TEOPETUUECKUX OCHOB CTPATETHPOBAHMS;

— PaccMOTPEHHE MUPOBOI CHCTEMbI OXPaHbI U 3aIIUTHl OPEHIOB;

—  BBISICHEHHE METO0JIOTHYECKUX OCHOB pa3padOTKu OpeH/a;

— yMEHHE TOJb30BAaThCS PA3IUYHBIMA MOJCISIMH UM  METOIUKAMH
COBPEMEHHOT'0 OpPEH/IMHTA;

— aHaJu3 BO3MOXHBIX CIIOCOOOB CTPATETMYECKOTO YIIPaBICHUS OPEHAOM;

— oOy4yeHHe OCHOBHBIM YMEHHSAM, HEOOXOIUMBIM B MPOQECcCCHOHATBHON
JESTEITLHOCTH TI0 CO3IaHUIO U CTPATErHUeCKOMY Pa3BUTHIO OpEHIIOB;

— TOJy4YEHUE KOHIENTYabHBIX U METOAOJOTUYECKUX 3HAHHUM O CO3AaHUU
CHWJIHHBIX OPEHIOB;

— PacCMOTPEHHE CHCTEMBI CTPATETHYECKUX KOMMYHUKAIIMI OPEHIOB;

— 03HAKOMJICHHE C HOBBIMHM TEXHOJOTHUSMH CTPATETHYCCKOTO OpEHAMHTA U
MIPAKTUYECKOM JCSITEIILHOCTRIO OpeHI-MEeHEeIKepa.

1.2. MecTo TUCHUNIMHBI B CTPYKTYpe 00pa3oBaTeibHOH MPOrpaMmbl

Hucrunimaa  «bpeHa-MeHeDKMEHT»  M3ydaeTcss 10 HampaBIICHUIO
noarotoBku 38.03.02 MeHemxMeHT B 4YacTH, (GOPMHPYEMOM ydaCTHUKAMU
oOpa3oBarenbHbIX OTHOImIEHUW - b1.B.11, nucumminHa peanusyercss Ha TPEThEM
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roay oOydeHusi (ouHas u 3aouHas popMbl — 6 CEeMeCTp) U Ha YETBEPTOM IOy
oOyuenus (0gHO-3a09Hass hopma — 7 ceMecTp).

N3yuenne nucuuruimHbel «bpeHI-MEHEIKMEHT» CIEAYET 3a AUCLHUIIIMHOW

«THHOBAIITMOHHBIA MEHEKMEHT)).

Codepoit  npodeccnoHaIbHOTO

SABJIIIOTCA

0a30BbIC

3HaHHUIA U

HCIIOJIb30BaHUA

HaBBIKH,

HE00XO0IUMBIE

MAHHOW  JIUCLUILINHGI
COBPEMEHHOMY

CTpaTETUYECKOMY JIUJIEPY, PYKOBOAUTENO, podeccronany-cTparery B 00JacTu

OpeHauHTA.

1.3. Komnerenuuu odydarouerocsi, gopMmupyembie B pe3yJibTaTe 0CBOEHUsI

JUCIHMILIMHBI
HaumeHnoBaHue I/IH)II/IKaTOP HOJ]y‘IeHHbIe SHAaHUf, YMCHHUS, HABBIKH
KOMIICTCHIIMU KOMIICTCHIIMU
3HaHusn Ymenus HaBbiku

YK-1 Crocoben VYK-1.1. AHanmu3upyeT U | -3HaeT OCHOBEHI -ymeer -obmamaer
OCYIIECTBIIATD IIOUCK, | OLCHUBACT TMOJHOTY H | CHCTEMHOTO AQHATU3HPOBATH U HaBBIKOM
KPUTHYCCKHI aHAIN3 M | JOCTATOYHOCTB MOAXO0/a, OLICHUBATh IOJTHOTY | TPaMOTHO,
cuHTe3 MHpopManuy, | MHGOPMAIMH B  XOAE | MPUMEHSIOMIETOCS | U JOCTATOYHOCTh JIOTUYHO,
NPUMEHSTD npodecCHOHATBLHON TS nH(bOpPMaLUK B apryMEHTHPOBAaHH
CHCTEMHBIH MMOJIX0]T JIeSITeIbHOCTH, IpU | OCYILECTBICHHS xoze o hopmupoBaTh
JUISL peLLICHUST HEOOXO0AUMOCTH KPUTHYECKOTO npodeccroHabHOI | COOCTBEHHBIE
MOCTaBJICHHBIX 3a/1a4 BOCIIOJIHSIET U | aHanmu3a JIEATENILHOCTH, IPU | CYXKJICHHUS U

CHUHTE3HPYET pOOJIEMHBIX HEO00X0NMOCTH OLICHHMBATb

HEJIOCTAIOULYIO cUTyaIui BOCHOJIHSTD U MOJTYYEHHYO

UHPOPMALHIO. CHHTE3UpOBATh UH(DOPMALIHUIO.

YK-1.2. I'pamotHoO, HEIOCTAIOIIYIO

JIOTUYHO,

apryMeHTHPOBAHHO

hopmupyer

COOCTBEHHBIE CYXKICHHS

" OLICHHMBAET

MOJYYEHHYIO

nHGOPMALHIO.

YK-1.3. Pa3paGatrbiBaer

AIIbTEPHATHBHBIC

CTpaTeruu JeiicTBul, B

TOM YHUCJIC B
HCTIPUBBIYHBIX

06CTOHTGHLCTB3X, Ha
OCHOBEC KPUTHUYECKOT'O

aHajuM3a M CHCTEMHOIO
moAXxo/a.

YK-15.
Cucrematusupyet
pe3yJbTaThI
KOJUICKTUBHOM
HHTEJUICKTYaIbHOM
JIeITEeILHOCTH.




YK-2. Cnocoben
OIIPEEIATh KpyT
3aJa4 B paMKax
MOCTaBJIEHHO LIeNu 1
BBIOMPATh
ONITHMAaJIbHbIC
CHOCOOBI UX PEIICHHS,
UCXOIS U3
JIEHCTBYIOIINX
MPaBOBBIX HOPM,
UMEIOIUXCS PECYPCOB
U OTPAHUYECHUI

YK-2.1. Onpenenser
LEIIH, paccraBiseT
MPUOPUTETHI "

3G GEKTUBHO UCTIONB3YET
UMeEIOIINECsT PEeCcypchl B
npodeccHoHaTBHOMN
JIeSTEIbHOCTH.

YK-2.3. Pemmaet
KOHKPETHbIE 33a]a49H IJIs
JIOCTHKEHUSI
MOCTaBIICHHBIX LieJeH Ha
KaueCTBEHHOM YpPOBHE U
B HAMCYEHHBIC CPOKH;
ajlanTupyer pabory ¢
Y4ETOM W3MEHHBIIUXCSI

- 3HAET OCHOBHBIE
METO/IbI PEIICHHS
3amaq
npoeCCHOHATBHOM
JIeATEILHOCTH;

- 3HaeT
3aKOHOJIaTEJIbCTBO,
perysnupyromiee
OTHOIIICHHUS B
KOHKpETHOM
obsactu
poeCCHOHATBHOM
JeATEIbHOCTH

- YMEET BBISBIATH
3aJ1a4M JJIs
JOCTHXKECHUS
MOCTaBJICHHOM
LI U BEIOUpaTh
ONTUMAaJIbHBIA Iy Th
UX pelIeHUs

- ymeer
aHaJIM3UPOBATh
HMEIOIIHNECs
pecypcel 1
TIOJIO’KEHNE Ha
PBIHKE TIPH BEIOOpE
NEeNCTBUN

- BIIaJieeT
HABBIKOM
TUTAHUPOBAHUS
JIEATEILHOCTH U
paboTHI B
YCTaHOBJICHHBIC
CpOKH

- BIajieeT
HaBBIKOM
OpTraHU3aINH
npo¢ecCHoHaNbH
OM eI TENbHOCTHU
C y4eToM
ITOCTaBJICHHBIX

00CTOSATETBCTB IeJIeH B YCITOBUSX
MEHSIOIINXCS
00CTOSITENILCTB

YK-3. Cnocoben YK-3.1. -3HaeT QYHKIUHU U -yMeer -o0mamaeT
OCYILECTBIIATh CaMoCTOsITeIbHO POJIM YJIEHOB OCYLIECTBIISITh HaBBIKOM
COLIMANIBHOE (hopmynupyeT e u KOMaH/JIbl, 0CO3HAET | COIHAIbHOE YCTaHOBIICHUS
B3aUMO/ICIICTBUE U ($yHKIMH PabOTHI COOCTBEHHYIO pOJIb | B3aUMOJICHCTBUE U | KOHTAaKTa B
peam30BEIBaTh CBOI0 | KOMaH[BL B KOMaHJI€. pearm30BBIBATh mporiecce
POJb B KOMaH[E YK-3.2. AnexBatHO CBOIO POJIb B MEKITTIHOCTHOTO

BOCTIPHHAMACT () yHKITHH KOMaHie B3aUMOJICHCTBHS

U POJTH YWICHOB U BBICTpAMBaeT

KOMaH/IbI, OCO3HAET KOMMYHUKAIHA

COOCTBEHHYIO POJIb B

KOMaHJIe.

YK-3.4. Beibupaer

CTpaTeruu noBeicHHs B

KOMaHJie B 3aBUCUMOCTH

OT YCIIOBUH.
YK-4. Cnocoben YK-4.1. Bnageer | -3Haer cuctemy -ymeer - obnanaer
OCYIIECTBIISITh CHCTEMO HOPM | HOPM PYCCKOT'O OCYIIECTBIISITh HaBBIKOM
JICIIOBYIO PYCCKOTO JUTEPATYPHOTO JICITOBYIO HCTIOJTb30BaHUS
KOMMYHHKAIIHIO B JUTEPATypHOTO  S3BIKA, | SA3BIKA, POJHOTO KOMMYHHUKAIIHIO B HHPOPMAIMOHHO-
YCTHOW W MUCBMEHHOH | POJHOTO SI3BIKA U | S3bIKa U HOPMEI YCTHOW U KOMMYHUKAIIHOHH
(hopmax Ha HOPMaMH HHOCTPAHHOTO | HHOCTPAHHOTO (- MMUCHMEHHOU BIX  TEXHOJOTHUH
rocyAapCTBEHHOM (-b1x) s13bIKa (-OB). BIX) SI3BIKa (-OB). (dopmax Ha npu TOUCKE
s361Ke Poccuifckoit YK-4.2. Ucnone3yer roCyIapCTBEHHOM HE00X0TUMOMN
denepanuu u MHPOPMAITMOHHO- s3pike Poccuiickoit | mHpopmManmm B
MHOCTPaHHOM(BIX) KOMMYHMKAaI[MOHHBIE Denepanuu u rporuecce
S3BIKe(ax) TEXHOJIOTMH IIPU IIOUCKE HWHOCTPaHHOM(BIX) peuieHus

HE00X0TUMOH A3bIKe(ax) CTaHIapTHBIX

nHpopmanuu B mpouecce KOMMYHUKaTHBHBI

pelIeHust  CTaHAApPTHBIX X  3a31ad4 Ha

KOMMYHUKaTHBHBIX roCy/IapCTBEHHOM

3a1a4 Ha 1 MHOCTPaHHOM

TOCYAapCTBEHHOM u (-pIX) s3BIKAX.

MHOCTPaHHOM

(-pIX) s3BIKAX.




YK-6. Cnocoben YK-6.1. ®opmynupyer | Beibupaer VYmeer cocraisate | O6magaer
YIPaBISATH CBOUM UeIM  JIMYHOCTHOTO W | [pHOpHTETHI UIaH HABBIKOM
BPEMCHEM, MpodeccHOHATLHOTO npodecCHOHANBHOT | pacrpesesieHus YIIPABJIATH CBOUM
BBICTPANBaTh PASEMTHS, YOUOBHA WX | oo JMUHOTO BPCMCHH BpeMeHeM,
pEaT30BHIBATh JOCTIKCHUM, OLCHUBAs
TPACKTOPHIO — HAIPaBIICHUS U JUTSI BBITIOJTHEHHS BBICTPaUBAThH U
CaMOpasBUTHA Ha CUTyaTHBHBIE i | cmoco0sl 3a1a4 y4eOHbIX pEaNnu30BhIBAT
OCHOBE IIPUHITUIIOB BPECMCHHBIC PECYPCHI. COBCPILICHCTBOBAHU | 3a/aHUI; TPaeKTOPHIO
00pa3oBaHus B YK-6.2. OueHuBaeT | st coOCTBEHHON CaMopa3BUTHs Ha
TeYEeHHUE BCeil JKU3HH YPOBEHb CAMOPA3BUTHUA B | neqTelbHOCTH C OLIEHMBAET YPOBEHD | (crope

Pas3IMYIHBIX chepax yaeToM CaMOpa3BUTHS B NPUHLMIOB

;K;I;:;éuﬂe:;enwocm;ym TpeGoBanmii poisika | PATHUHBIX cbepax | o6pasopanms

canopasBTHS, Tpyna K KU3HEJEATENBHOCT | reyenme Beeil

VK-6.3. Bri6upaer | THYHOCTHBIM W, OUPENEIACT MYTH | 53y

[PHOPHUTETHI npodeccuonanpupr | “@MOPasBUTHA.

npoecCHOHATBHOTO M HaBBIKAM

pocTa, HampaBlICHUS H

CHoCOOBI

COBEPILICHCTBOBAHUS

coOCTBeHHOU

JEATEeIBHOCTH C Y4eTOM

TpeboBaHui PBIHKA

Tpyda K JIMYHOCTHBIM

npodeCCHOHATBHBIM

HaBBbIKaAM

YK-6.4. Ymeer

COCTaBISITh TUIaH

pacrpeeneHus JIMYHOTO

BpEMEHH iV}

BBITIOJTHEHHS 3a1a4

y4eOHBIX 3aJaHHUH.
IK-2 Cnocoben MK-2.1. Cobupaer u Cobupaet u Ymeer CaMoCTOSITeTbHO
OCYILECTBIIATh 00001aer napopmarmoo | ob6obuaer OCYILECTBIISATh dbopmyaHupyer
KaueCTBEHHBIA aHAIN3 0 COCTOSITHUU PbIHKA, I/IH(I)OpMaI_[I/IIO (6] KaueCTBEHHBIN 3aa4u
HHQOPMAIIUH ITPH OCHOBHBIX ()MHAHCOBBIX | COCTOSIHUM PBIHKA, aHaJIN3 (rHAHCOBOTO,
MPUHATUN COOBITHAX U3 Ppa3JIMIHbIX OCHOBHBIX I/IH(I)OpMaI_[I/II/I npu SKOHOMHYECKOI'O
YIPABICHYCCKUX MCTOYHHKOB. (HHAHCOBBIX NPUHATHH u
pelLIeHuil, CTpOUTh COOBITHSAX 3 YIIPaBICHYCCKHX OpraHu3alOHHO-
9KOHOMHYECKHE, TK-2.3. Pa3IMYHBIX pELICHH, CTPOUTD | YIPABJICHYECKOTO
(PMHAHCOBBIE U CamocrosensHo HCTOYHHKOB. 5KOHOMHYECKHE, XapakTepa I

OpraHU3alMOHHO-
yIpaBJeHYECKHE
MOJIENH IYTEM UX
aJlanTaluy K
KOHKPETHBIM 3a/1auam
yIpaBJeHUs

(hopMyIHpyeT 3a1aun
(uHaHCOBOTO,
3KOHOMMYECKOTO U
OpraHU3aIOHHO-
YIPaBJICHYECKOTO
XapakTepa Jis
JOCTIOKEHUS TIeNei
JIeITeIIbBHOCTH
OpraHU3aIH C YI€TOM
JTUHAMUKA Pa3BUTHUS
PBIHKA.

(hUHAHCOBBIC U
OpraHM3aIMOHHO-
yIpaBJICHYECKUE
MOJIENTH TyTeM UX
aJlanTanuy K
KOHKPETHBIM
3aja4am
yIIpaBJICHUS

JTOCTHOKCHHUS
menen
NEATEILHOCTH
OpraHu3aiuu c
Yy4ETOM
JUHAMHUKHA
pa3BUTHS PBHIHKA.
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2. OBPBEM JJUCIUIIVIMHBI (MOAYJIA) B 3AYETHbBIX
EJUHHUIAX C YKASAHUEM KOJIMYECTBA
AKAAEMMNYECKUX (ACTPOHOMHNYECKHUX) YACOB

MO BUJAM YUYEBHBIX 3AHSATUIA

Bunrnl 3anstuit

O0BbEM TUCHUTUIUHBI

dopma 00yueHus
Ounas popma Ouno-3a04Hast 3aounas popma
o0yJeHus dhopma oOydeHus oOy4eHus
O0beM 3aUeTHBIX €IUHUIL 3 3 3
OO61mas TpyA0eMKOCTh B 108 108 108
qacax
AyIUTOPHBIE 3aHATHUS 68 68 12
Jlexkuun 34 34 6
IIpakTHueckue 3aHATHS 34 34 6
(cemuHapbI)
CamocTosTenbHas 40 40 92
pabora
KoHTpoub 4
dopma KOHTPOIA 3auer 3auer 3auer
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3. COJEPKAHWE JIMCIATUIMHBLI (MOYJIA),
CTPYKTYPUPOBAHHOE IO TEMAM (PA3/IEJIAM) C
YKA3ZAHUEM YACOB Y BUJIOB YYEBHBIX 3AHATH

3.1. VYuyeOHo-TeMaTHMUeCKHil IVIAH Kypca U pacrnpeejeHue 4acoB 1o
TeMaM 3aHATUI

Ounas popma o0yueHust

AynuTOpHBIE 3aHATHS, B

KonTpon T.4. E:ZI;_
o HpyeMbIC _ _
Ne HaumenoBanme tem KOMIIETE Beero Ipaxk Tenb
/1 4acoB THYECKHE Has
HIIUU U Jlexiun
(o) B 3aHATHS pabor
wacTH (cemuHapsl) a
Tema 1. Teopernueckue YK-1,
OCHOBBI CTPATETUPOBAHUS YK-2,
L OpeHna (cTpaTeruuyecKuit YK-4, 16 4 6 6
OpeHI-MEHEHKMEHT). ™ I1K-2
Tema 2. Crpareruueckas YK-2,
2 Tunono.rmap us OpeHauHra.™ YK-3, 16 6 4 6
HIT BPEIAIHIE. ™ | 1.2
VK-1,
3. ;rTe N;iem 3(;BaH2§eg OSIS Ha(: E‘Hﬂ YK-4, 18 6 6 6
p p penaa. IK-2
VK-1,
Tema 4. Ctparernueckoe YK-2,
VK-3,
4. | ympasienue noptdenem VK-4 20 6 6 8
* )
OpeHna. VK6,
I1K-2
Tema 5. Cucrema VK-2,
5. | cTpaTeruyeckKux YK-3, 18 6 6 6
KOMMYHUKaIi openaa.™ [1K-2
VK-1,
Tema 6. Onenka croumoctu | YK-3,
6. Openna.* YK-6, 20 6 6 8
I1K-2
KonTpoub -
Bcero 108 34 6‘8 34 40

* B ToM uucite ¢ MPUMEHCHUEM MHTCPAKTUBHBIX METO/I0B o6y11eH1/151.




OuHo-3204yHas popma 00yueHUs
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AynuTOpHBIE 3aHATHS, B

KonTpon T.4. (E:ZI;_
. HpyeMble i i
Ne HaumenoBanme tem KOMIIETE Beero Hpax Tenb
/1 | TACOB f— THYECKHUE Has
(Hiﬂ) x 3aHATHS pabor
wacTH (cemuHapsl) a
Tema 1. Teopernueckue YK-1,
OCHOBBI CTPATETUPOBAHUS YK-2,
L OpeHpa (cTpaTeruyeckui YK-4, 16 4 6 6
OpeHI-MEHEHKMEHT). ™ [1K-2
Tema 2. Crpareruueckas YK-2,
2 Tnnono.rmap us OpeHauHra.™ YK-3, 16 6 4 6
HIT BPEIAIHIE. ™ | 1.0
VK-1,
3 ZTG N:}rem 3(.)Baﬂxeg Oél; Ha? E‘Hﬂ YK-4, 18 6 6 6
p p peHaa. IK-2
VK-1,
Tema 4. Ctpareruueckoe VK=,
VK-3,
4. | ympasieHue noptdenem VK-4 20 6 6 8
%k y
OpeHna. VK6,
I1K-2
Tema 5. Cucrema VK-2,
5. | cTparernueckux VK-3, 18 6 6 6
KOMMYHUKaIuii Openpaa.™ I1K-2
VK-1,
Tema 6. Ornenka croumoctd | YK-3,
6 Openna.* YK-6, 20 6 0 8
I1K-2
KonTpoub -
Beero 108 34 6|8 34 40

* B ToM uuciie ¢ MPUMEHCHUEM MHTCPAKTUBHBIX METO/I0B 06y11eH1/151.
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3aounasi popma o0yueHust

AynuTOpHBIE 3aHATHS, B

KonTpou T.4. (E:ZI;_
. HpyeMble i i
Ne HaumeHnoBanue tem KOMIIETE Beero Ipax eIk
/1 | TACOB f— TUYECKUE Has
(Hiﬂ) x 3aHATHS pabor
wacTH (cemuHapsl) a
Tema 1. Teopernueckue YK-1,
OCHOBBI CTPATETUPOBAHUS YK-2,
L OpeHpa (cTpaTeruyeckui YK-4, 16 1 1 14
OpeHI-MEHEHKMEHT). ™ [1K-2
Tema 2. Crparernueckas YK-2,
2 Tnnono.rn3apn;16 eHANHra. ™ VK3, 16 1 1 14
HIDTDPEHANHIE ™ | k-2
YK-1,
CTpaTEerupo penaa. K2
YK-1,
Tema 4. Ctpareruueckoe VK=,
YK-3,
4. | ynpaBiieHHE OPTPeneM VK-4 18 1 1 16
% )
OpeHna. VK6,
I1K-2
Tema 5. Cucrema VK-2,
5. | cTpaTeruyecKux YK-3, 18 1 1 16
KOMMYHUKaIuii Openpaa.™ I1K-2
YK-1,
Tema 6. Ornenka croumoctd | YK-3,
6. Openna.* YK-6, 18 1 1 16
I1K-2
KontpoJab 4
Bcero 108 6 1|2 6 92

* B ToM uuciie ¢ MPUMEHCHUEM MHTCPAKTUBHBIX MCTOJ0B O6yquHH.
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3.2. Copnep:kanue pa3iejoB TUCHUMILIUHBI (MO1YJIs1) 1 KOHTPOJIbHbIE
BOIIPOCHI /I CAMOCTOATEIbHOI padoThl (CAMOKOHTPOJIs) 00y4aIOIIUXCS

Tema 1. Teopernueckne OCHOBBI CTpPaTerupoBaHus  OpeHa
(ctpaTernueckuii opena-menexxment). YK-1, YK-2, YK-4, I1K-2

MecTo crTpaTerndeckoro OpeHA-MEHEDKMEHTa B HWEPAPXHH CTPATETHUU.
KiroueBbie  KOHIENMIIMM  cTpaTerudeckoro  OpeHa-menemkmenta (1. Axep,
K.H.Kandepep u apyrue). Ponap OpeHaa B cTparerun pa3BUTHS OOBEKTa
cTparerupoBanusi. CTpaTeruuyeckuil JOKyMEHT: KOHTYyp OpenauHra. bpenn kax
KOHKYPEHTHOE IMPEUMYIIIECTBO.

ROHWZpOJZbele 60npocosl.

1. Mecto cTparernueckoro OpeHa-MeHEeI)KMEHTa B CTPATEruu
2. KitoueBble KOHLENIMHN CTPATETUYECKOr0 OpEeHI-MEHEIKMEHTa
3. Crpateruyeckas posib OpeH/ia B pa3BUTHH COBPEMEHHBIX KOPIOpAIHii

Tema 2. CTpaTternueckas tunojiornsanusi openaunra. YK-2, YK-3, I1K-

Crpareruueckasi tumnojioru3anusi OpeHnoB. ToBapHbelii OpeHa. bpenn c
pacmpenueM. Jlaitn Opena. 3oHTuuHbll OpeHn. IlepcoHanbHbIE  OpeH.
KoprniopatuBneiii Opena. PernonansHbiii OpeHa. MHbIE MeToabpl KiaccubUKaIdN
Oopenna. CyIHOCTh U COJIEpKaHUE TOHSATUN: TOBAPHBIN 3HAK, TOPTOBas Mapka,
Openn. MupoBas cucTeMa OXpaHbl U 3aIIUTHl OPEHIOB.

Koumponvnwie 6onpocuwi:

1. Yem oTauyaroTCs CIEAYIOIIME TOHATHUS: TOBApHBIM 3HAK, TOProBas
Mapka, opeHna?
2. Kak MoxHO Ki1accu@uIpoBaTh OpeHabl?

Tema 3. MetonoJiorus crparerupoBanus openaa. YK-1, YK-4, T1K-2

OcHOBHbBIE KOHLIETIIIMU CTpPATeTMUYEeCKOW pa3paboTku OpeHaa: MHpOBas
npakTUka W omnbIT. KiroueBble ATambl CO3aHUS CTpaTernyeckoro OpeHma.
MoHuTOpUHT BHEIIHEW 1 BHYTpEeHHEH cpenbl Opena. PaspaboTka ctparernyeckoi
mwiatgopmbl OpeHaa. Pa3paboTka cTpaTernyeckoro NO3UIMOHUPOBAHUS OpeHa.



12

Pa3zpaboTka cTpaTernueckoil OpeHI-apXUTEKTyphl. Pa3paboTka cTparerudeckoin
BU3yanbHON  mueHTU(ukaruu  Openpa. [lareHTHas  3ammuTa  OOBEKTOB
WHTEJUICKTYallbHOM coOcTBeHHOCTH. Pa3paboTka KOMMYHHKAIIMOHHOW CTpaTeTUH
OpeHna. MOHUTOPHHT U KOHTPOJIb CTPATETUIECKOTO Pa3BUTHsI OpeHA.

KOHmPOJZbele 60Nnpocosl.

1. Ha3oBuTe u oXxapakTepusyWTe OJTalbl CTPATETMYECKOW pa3pabOTKu
OpeHJIOB.

2. YTo BXOAUT B NMOHITHE CTpATErnuecKoi miatdopmsl OpeHna?

3. UTo BXOAMT B MOHITHE CTPATETHUECKON OpEHA-apXUTEKTYPbI?

4. YUTo BXOJWUT B NOHSTHE CTPATETMYECKON BHU3yaJIbHOW WACHTH(PUKALMH
OpeHna

5. 3ayem NpoBOAUTH KOPPEKTHUPOBKY CTpPATErnu pa3BUTHs OpeHaa?

Tema 4. CTpaTeruueckoe ynpasJjienue noprgenem openaa. YK-1, YK-2,
YK-3, YK-4, YK-6, IIK-2

CrpaTermdeckue Iead, 3aJa4d W OCHOBHBIC TIPUHIIMIIBI YIIPABICHUS
noptdeneM OpenmoB. Crparernueckoe 3HA4YeHUE OpEHA-MEHEIKMEHTA B
KOpIopaTUBHOM ympasieHuu. CTparernyeckasi cucteMa OpeHa0B U cyOOpeHI0B B
KOpPIOpaTUBHOM TopTdere.

Koumponvuwie 6onpocwi:

1. HazoButre u oOXapakTepu3yHWTe OCHOBHBIE CTPATETUYECKUE MPUHITUITHI
yIpaBieHUs OpeHaaMu.

2. Yo Takoe cyoOpena? [IpuBeanre mpuMepsi.

3. Kak  kopmnopanuu  cpopmupoBaTh mnoptdenb OpeHaoB  Hauboliee
b dexTuBHO?

Tema 5. Cucrema crparernyeckux KoMmmyHukanui openga. YK-2, YK-
3, IK-2

Cucrema CTpaTeTMYECKUX KOMMYHUKAIMK OpeHJa: WHCTPYMEHTHl U
npUHITUIEL. Pa3paboTka KOMMYHHKAIIMOHHOW cTpaTeruu OpeHna. 3apyOeKHBbI U
OTEUECTBEHHBIN OIBIT HCIOIB30BAHUS MAPKETUHTOBOTO HMHCTPYMEHTApHs JUIs
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MIOCTPOCHHUS KPYMHBIX OpeHAoB. MHCTpyMEHTH mU(POBU3ALNN CTPATETUYECKOTO
OpeHauHra.

KOHWIpOJZbele eonpocsl.

1. Ha3oBure TpaguiMOHHbIE HHCTPYMEHTHl KOMMYHHUKAIIUOHHOMN CTpaTeruu.
2. HazoBute undpoBbie HHCTPYMEHTHl KOMMYHUKAIIMOHHOW CTPATETHH.

Tema 6. Ounenka croumoctu openaa. YK-1, YK-3, YK-6, I1K-2

OkoHoMuueckass W oOmecTtBeHHas »3(dekTuBHOCTH Openga. Cucrema
u3MepeHus kanurtaiga Opennga. Monenu kanutana Operna. OCHOBHbIE METOJIUKU
OILICHKU OpEH/IOB.

ROHWZpOJZbele 60npocosl.’

1. HazoBuTE OCHOBHBIE METO/bI OLIEHKU OPEH/I0B
2. Kakwue cymecTByrOT MOJIEIH KanmuTana Opexa’?

3.3. AKTHBHbIE M HHTePAKTUBHbIE (OPMBI NPOBEIEHUs 3aAHATUMH

B kauectBe aKkTHBHBIX (OPM MPOBEACHUS 3aHATUNH MO JAUCLMILIUHE
npearaercss  JaBe GOpMBI:  JIeKIUsA-Oecena U KOHCYJIbTallMOHHAs pabota
IperoaaBaTers. Bri6op MHTEPAKTUBHOMN dbopMbI IPEIOCTABIISCTCS
HETMIOCPEICTBEHHO MPEIo/1aBaTeio.

Jlexusi-Oecena mpeamnonaaraeT HEMOCPEACTBEHHBIN KOHTAKT MPENojaBaTels
c ayauropued. HeocrnmopumbIM NpeuMyIIECTBOM JIEKIMH-Oeceapl SIBISETCS
BO3MOXHOCTh PACIIUPUTh KPYr MHEHHH CTOPOH, MPUBJIEYb KOJUICKTUBHBIC
3HaHMSI U ONBIT, YTO HMeEET OOJBIIOE 3HAYEHHWE B AKTUBU3ALUU MBILIUICHUS
oOyuaromuxcs. Bompocsl mnpenogaBaTedb MOKET aJgpecoBaTh Kak Bcel
ayIUTOPUHU, TaK W KOMY-TO KOHKpeTHO. OHHM MOTryT OBITh Kak TpPOCTHIC,
CIIOCOOHBIE COCPENOTOUYNUTHh BHUMAHHE Ha OTACIBHBIX BAXXHEHIINX 3JIEeMEHTaX
TEeMbI, TaKk U TpoOnemHbie. OOydarouiuecs, MpOayMbIBas OTBET Ha 3aJlaHHBIN
BOIIPOC, MOJY4YalOT BO3MOXKHOCTh CaMOCTOSITEIBHO HPHUHTH K T€M BBIBOJAM U
000011IeHHsIM, KOTOPBIE MPENoiaBaTeNb JOJKEH OblLI COOOIIUTh UM B KaueCTBE
HOBBIX 3HAHUH, JUOO MOHATH IIYOMHY M BaXKHOCTh 00CYXaaemMoil mpoOieMsl,
YTO MOBBIIIAET UHTEPEC U CTENEHb BOCTIPUATHS MaTepuaa.
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KoHncynbranmonnast pabota mnpenojaBareisi TNpearnoiaraeT JaBa BUAA
KOHCYJIbTAIMi: TPYNIOBBIE U MHAWBHIyalbHble. Ha rpynmoBoil KOHCYyIbTaIluu
IpenojaBaTedb Ha3bIBA€T TEMY MIPEACTOAINIET0O CEMHUHAPCKOTO 3aHSTHS,
BOIIPOCHl U TOPANOK UX OOCYXKICHHS; JaeT KpaTKuil 0030p HMCTOYHUKOB U
packpblBaeT HUX 3HauYeHUe s Haubosiee MOJHOTO  PacCMOTPEHUS
COOTBETCTBYIOIIUX TeopeTrudyeckux mpodsnem. Ilpu »sToM oH oOpamaer
BHMUMaHUE Ha HauOoJjee CJIO0KHBIE BOMPOCHI, HA KOTOpPbIE HYXHO OOpaTUTh
0oJiee MpUCTAIbHOE BHUMAaHUE MpHU pa3dope TEMbI, JAa€T COBETHI O MyTAX HUX
PEOI0JICHUS; PEKOMEHAYeT HanboJee 1esecooopasHblie crnoco0bl OpraHu3auu
caMmocTosiTenbHOH paboTel. [IpoBeneHne HMHAMBUAYAIbHBIX KOHCYJIbTAIIUM
IPOBOJUTCS TMPEMOJaBaTeieM B CIEIMalbHO OTBEAEHHOE BpeMs. B sTom
cIydyae K HEMYy 3a TOMOIIbI0O MOTYT OOpaTUThCA KaK T€, KTO HCIBITHIBAECT
TPYAHOCTH B M3YyUYEHUU JAHHOU TEMBI, TaK M OOyUarolIuecs, KOTOPhIe XOTEIU
Ob1 OoJiee rIy0OKO pa3odpaThcsa B BOIPOCAX CEMHUHApA.

WHTepakTuBHOE OOy4Y€HHE M0 JAUCHUUIUIMHE NPEIoJaraeT: peryyspHoe
OOHOBJICHHE M UCIOJB30BaHUE DJICKTPOHHBIX Y4eOHO-METOANUYECKUX MATEPHAJIOB;
MCIIOJIb30BaHUE COBPEMEHHBIX MYJIbTUMEAUMHBIX CPEICTB 00YUECHHUS; MPOBEICHNE
ayIUTOPHBIX 3aHATUH B PEXHMME peajbHOro BpeMeHU mocpeacTBoM WHTepHerTa,
KOTr/1a 00yJaronIiecs: U MpernoaaBaTesld UMEIOT BO3MOKHOCTh HE TOJBKO CIYIIATh
JIEKIIUH, HO ¥ OOCYKJIaTh Ty UM UHYIO TEMATUKY, Y4aCTBOBAThH B MPEHUAX U T.I.

C nenbio KaueCTBEHHOM MOATOTOBKH OOYYaroIIMXCs MO IMpeICTaBICHHON
JTUCIUIUIMHE — TPENIoiaraeTcs  M3y4eHUWe  JUCIUIUIMHBL B CIEAYIOIIHUX
WHTEPaKTUBHBIX popMax: 1) paboTa B ManbIX rpynnax; 2) AMCKyCCHS.

PaGota B MajbIX rpymnmnax — 3TO OJHA U3 CaMBIX TOMYJISPHBIX CTPATETHid, TaK
KaK OHa J1aeT BCeM 00ydJarommmcst (B TOM YHCII€ U CTECHUTEIHHBIM) BO3MOXHOCTh
y4acTBOBATh B paboTe, MPAKTUKOBATh HABBIKU COTPYIHUYECTBA, MEKIMIHOCTHOTO
oOmieHus (B 4aCTHOCTH, yMEHUE aKTUBHO CIIYIIaTh, BEIpaOaThIBaTh 00I[ee MHEHUE,
pazpeliaTh BO3HUKaIOLIUE pa3Horyiacusi). Bce 310 dacTto ObIBaeT HEBO3MOXKHO B
OomnbIIoM KOJUIeKTHBE. PaboTa B Masnoil rpymmne — HeoThemyieMas 4aCTh MHOTHX
WHTEPAKTUBHBIX METOJIOB, HAIPUMEP TaKHX, KaK MO3ankKa, 1e0aThl, 00IIeCTBCHHbBIE
CJIyIIIaHUs, TIOYTH BCE BHUJIBI UMHUTAITUH U JIp.

[Ipu opranu3zamuu rpynmnoBod paboOThI, cienyeT oOpamiaTh BHUMaHHE Ha
cieayroomnme ee acnektbl. HykHO yOemuTbes, 4To oOydarommuecss 001aaaroT
3HAHUSIMU U YMEHUSIMHU, HEOOXOJAMUMBIMU JIJIsI BBITIOJTHEHUSI TPYIIIIOBOTO 3aaHUsI.
HexBaTka 3HaHMI O4eHb CKOpO AacT O cebe 3HaTh — OOyyarouluecs He CTaHyT
nmpwiaraTh YCWIMH JUisi BbIOJMHEHUs 3ajaHus. Hamo crapathcs chenaTh CBOM
WHCTPYKIIUM MAaKCUMaJIbHO YETKUMHU. MalloBepOsiITHO, YTO TPYyIIa CMOXKET
BOCTIPUHATH O0Jiee OTHOW WM ABYX, JaXKe OYEHb YETKHX, MHCTPYKIHMNA 332 OJUH
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pa3, HO3TOMY HAJ0 3alMChIBaTh MHCTPYKLMU Ha Jocke M (win) kaproukax. Hano
IPENOCTABIATh IPyNIE JOCTATOYHO BPEMEHHU Ha BBINIOJHEHUE 3a/IaHHUS.

Jluckyccusi Kak METOJl MHTEPAKTUBHOIO OOYYEHHS YCIEIIHO MPUMEHSAETCA
poccHiickoil cucteme oOpaszoBaHms. MeTton auckyccuu (y4eOHOM JHCKYCCHM)
IPEJCTaBISIET COOOM «BBIMIEIUIYIO U3 OEperoB» 3BpUCTUUECKYIO Oecery. CMbICT
JAHHOT'O METOJla COCTOMT B OOMEHE B3IVIJaMM 110 KOHKPETHOH mpolieme. OTo
AKTUBHBIM METO/I, MTO3BOJISIOIINM HAyYUThCS OTCTaUBaTh CBOE MHEHUE M CIyLIaTh
JIPYTHUX.

OObIYHO mpeAnojaraeTcsi, YTO M3 MBIIUICHUS POXKIACTCS OTBET Ha
BBICKA3bIBAHUE ONIOHEHTa B JHMCKYCCHUHM, IO3TOMY pPAa3HOMBICIHE U POXKIAET
nuckyccuto. OHaKo 1e510 OOCTOUT Kak pa3 HA00OpOT: CHOp, TUCKYCCHUSl POXKAAET
MBIC/Ib, AKTUBH3UPYET MBIIUICHHE, a B YYEOHOW JHUCKYCCHM K TOMY XK€
o0ecreunBaeT CO3HATEIbHOE YCBOEHUE Y4eOHOro Marepuaiga Kak IpOayKTa
MBICIIUTENIBHOM €ro MpopadbOTKH.

MeTon OMCKycCHM HCIIOJIB3YETCSl B TPYNIOBBIX (opMax 3aHATUH: Ha
CEMUHapax-IUCKYyCCUsAX, COOECEeIOBaHUAX MO OOCYKIEHHIO WTOTOB BBIMOJHEHUS
3aJlaHAd Ha TPAKTUYECKUX M JIA0OPATOPHBIX 3aHATUAX, KOrja oOydaromumcs
HY’KHO BBICKa3bIBaThcs. Ha JIEKIIMM TUCKYCCUSL B MOJHOM CMBICIE PAa3BEPHYTHCS
HE MOXET, HO JIUCKYCCHOHHBII BOINPOC, BBI3BABIIMN Cpa3y HECKOJBKO PpPa3HBIX
OTBETOB M3 AayAUTOPUM, HE MpHUBEAs K BBIOOPY OKOHYATENIBHOTO, HamboJjee
OPAaBWJIBHOTO W3 HHUX, CO3JaeT aTMoc(epy KOJUIEKTMBHOIO PAa3MBILUICHUS U
TOTOBHOCTH CIIyIIaTh IPENOJABaTENsl, OTBEYAIOIIEr0 Ha 3TOT JAUCKYCCHOHHBIN
BOIIPOC.

Jluckyccuss  Ha  CEMHHAPCKOM  (MIPaKTUYECKOM)  3aHSATHH  TpeOyeT
NPOAYMAaHHOCTH M OCHOBATEJIbHOM MpeABapUTENBbHON MOJArOTOBKM OOYYarOIIUXCH.
Hy>xHbI HE TONBKO XOpolire 3HaHus (0e3 HUX JUCKyccus OecpeIMETHA), HO TaKXKe
HaJIM4YKE y 00YYarolMXCcsi YMEHHUSI BbIpaXkaTh CBOU MBICIH, YETKO (hOpMYyITUpOBATh
BOIMPOCHI, TMPHUBOAUTH apryMeHThl U T. J. YueOHble AUCKYyCCHU OOOramaroT
NpeACTaBICHUS 00YYAIOIIUXCS 110 TEME, YIIOPSI0UUBAIOT U 3aKPEIUISIOT 3HAHMSL.
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4. YYEBHO-METOJIMYECKOE OBECHEYEHHE JJIsI
CAMOCTOSTEJILHOI PABOTBI OBYYAIOLIUXCS 1O
JTUCHUATIIAHE (MOJYJIIO)

4.1. Mertoauyeckue peKOMEHAANUM MO CAMOCTOSATEJIbHOMY H3YyUYEeHHUIO
Kypca (IUCUMIIJIMHBI)

CaMmocTosTenbHass paboTa OOyYarOIIMXCS — 3TO HUHAMBHUAyaJlbHAs WM
KOJUIEKTUBHAsA y4eOHasi JesATEIbHOCTh, OCYIIECTBIsIEMasl 0€3 HEMOCPENCTBEHHOTO
pykoBoAcTBa  mpemonaBarens. CamocrosiTenbHass — pabota  ecTh  0c000
OpPTraHMW30BAHHBIN BUJ Y4EOHOHN JESTENbHOCTH, IPOBOJUMBIN C IIENIBIO MOBHIIICHUS
3 PEKTUBHOCTH MOATOTOBKM OOYYalOIIMXCS K MOCIHEAYIOUIUM  3aHSITHUSM,
(opMUPOBaHUS Y HUX HAaBBIKOB CAaMOCTOSITENIbHOM OTpaOOTKM y4eOHbIX 3a/1aHul, a
TaK)K€ OBJIAJICHUS METOJIMKOM OpraHU3alliyd CBOETO CaMOCTOSITENIbHOTO TpyAa B
LEJIOM.

SBnsisicb  HEOOXOAMMBIM 3JIEMEHTOM JUJAKTHUYECKOH CBS3M Ppa3IUUHbIX
METO/IOB 00yuyeHusi Mexay coOoH, camocTosiTenbHas paboTa oOydaromuxcs
npu3BaHa oOecneuuTh Oosiee TIIYOOKOE, TBOPUYECKOE YCBOEHHE MOHSITHUITHOTO
amnmapara IUCHUIUTHHBI « bpeHa-MeHeKMEHT.

Bo Bpemst nekiuii o0ydaronmmcs He00X0UMMO COCPEIOTOYMTh BHUMAHHUE HA
ee MpOCIyIIMBAHUE, YJIOBUTh TO TIJABHOE, YTO CKaxkeT JekTop. OCHOBHBIE
MOJIO’KEHUS JIEKIIH, OT/IEIbHbIC BaXKHbIE (PAKThI U BBIBOJBI U3 PACCMATPUBAEMBIX
BOIPOCOB HAJ0 3alHUChIBaTh. 3alHUCHU CJEAyeT JejaTb KpaTKo, JAOCIOBHO
3aIMChIBATh JIEKIIUHA HEBO3MOXKHO.

['maBHBIM omnpenensomuM (GaKTOpoOM YCHEMHONW padoThl 00ydYarolerocs
SBJISIETCS €70 CaMOCTOsITEIbHAs padoTa.

[Tomoms oOywarommmcsi B HW3ydyeHUH Kypca «bpeHI-MeHemKMEHT»
IpernoAaBaTesib OKa3blBAIOT HE TOJBKO IyTEM UTEHHUS JIEKIMA U TNPOBEACHUS
CEMHHAPCKUX 3aHATUHA, HO W B YacChl, OTBEJEHHbIC MpENoJaBaTeIsIM IJis
KOHCYJIbTalLN .

Opranuzanusi CaMOCTOSITENIbHOW padOThl 00YYarOMIUXCS JOJKHA CTPOUTHCS
M0 CHUCTEME IOJTAITHOTO OCBOCHHS MaTepuaia. MeToJ MOATAMHOTO H3y4YeHUs
BKIIIOUAeT B ce0sl MpeIBapUTENIbHYIO MOATOTOBKY, HETIOCPEACTBEHHOE M3yUeHHE
TEOPETUYECKOTO COJICPIKAHUSI ICTOUHHMKA, 0000IIEHNE MOTYyUCHHBIX 3HAHUH.

[IpenBapuTenbHas MOATOTOBKA BKJIIOYAET B ce€0sl ySICHEHHE LIEIH H3yYeHUS
MaTepuasa, OLEHKY IIUPOThl MHPOPMAIIMOHHON 0a3bl aHAIM3UPYEMOI0 BOIIPOCa,
BBIICHCHME €r0 HAydYHOM M  IIPAKTMYECKOM  akTyaJdbHOCTH. I3ydenue
TEOPETUIECKOTO COACPIKAHMS 3aKII0YACTCA B BBIJACICHUN W YSICHEHUU KITFOUEBBIX
HNOHATUA M TOJOXKEHUM, BBIABICHUU HUX B3aUMOCBSA3M M CHCTEMATU3ALUU.
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OO06o001IeHre TMOJYYeHHBIX 3HAHWUWA TOApPAa3yMEBAEeT IIUPOKOE OCMBICICHUE

TEOPETUYECKUX TOJIOKCHUN Yepe3 OMpe/esieHHe UX MecTa B OOLIeH CTPYKType

M3y4yaeMOW JTUCIUIUIMHBI U UX 3HAYMMOCTH JJIsI MPAKTUYECKOU JIeSITETbHOCTH.
MeToanuecKkre peKOMEHJIAINH 10 pa00Te C UICTOYHHKAMU.

CamocTtosTenbHass paboTa oOy4aromMXcs SBISETCS OJHHMM W3 BHJIOB
yu4eOHOW JesTeNIbHOCTH, KOTOpas Ipu3BaHa, MpexIe BCEro, chopmupoBaTh y
00y4JaroImuxcsi HaBbIKM pabOThI C HCTOUHUKAMH.

N3yuenne kypca «bpeHa-MeHEIKMEHT» HY>)KHO Ha4WHATh CO 3HAKOMCTBA C
ero MporpaMMoil. 3aTeM YeTKO OCMBICIHUTH CTPYKTYPY KaXKIOH TEMBbI, JIOTUKY €€
noctpoeHus. Jlanee no coucKy JauTeparypsl TpeOyercs mo1o0paTh OTHOCSILUECS K
KOHKPETHONH TeMe ydeOHbIe MaTepHalibl, JOMOJHUTEIbHbIE HCTOYHHMKHU (KHUTH,
OpOIIIOPBI, )KYpHAJIBI U JIP.).

Cpenu y4ueOHOI nUTEpaTyphl, IPEkKAE BCETO, CIEAYeT 0OpaTUTh BHUMAHHUE
Ha Yy4eOHUMKHM, a TakKe Ha T0coOUs, PEKOMEHJOBaHHbIE MUHUCTEPCTBOM
oOpa3oBanust U Hayku P® unu onyiieHHble B KayecTBE 0a30BbIX. DTO OTHOCUTCH,
B TOM YHCJIE€ U K yU€OHO-METOIMYECKUM IMOCOOHSIM WIIH aJTbOOMAM CXEM.

Metoanyeckue peKkoOMeHAAINHU 0 paboTe ¢ IUTEPATYPOH.

IIpy  caMOCTOATENILHOM  H3yYEHHMHM  OCHOBHOM  pPEKOMEHJOBAaHHOU
auTepaTypbl OoOydaromuMmcsi HeoOXOAuMO OOpaTUTh TIJ1aBHOE€ BHHMaHUE Ha
Y3JIOBBIE ITOJIOKEHM S, U3JIaraeMble B U3y4aeMOM TEKCTE.

HeoOxoaumo BHUMATEJIbHO O3HAKOMUTHCS c COZIEP’KaHUEM
COOTBETCTBYIOLIEro 0si0ka HH(OpMALIUU, CTPYKTYPUPOBATh €TI0 U BBIICIUTH B HEM
HEeHTpaJibHOE 3BeHO. OOBIYHO 3TO OBbIBa€T KIIOUEBOE OINPEACICHUE WIU
COBOKYMHOCTb CYIIHOCTHBIX XapaKTEpUCTUK paccMaTrpuBaeMoro oobekTa. Jlis
TOT0, UTOOBI YOEIUTHCS, HACKOJIBKO ITyOOKO YCBOCHO COJIEp)KaHUE TEMBI, B KOHIIE
COOTBETCTBYIOIIMX TIJaB M maparpadoB ydeOHbIX MOCOOMK OOBIYHO [JaeTcs
nepeyeHb KOHTPOJIbHBIX BOIPOCOB, Ha KOTOpbIE OOYYaroIIMMHCS JOKEH yMETb
JIaTh YETKUE U KOHKPETHBIE OTBETHI.

PaGota ¢ [OMOJHUTENHHOM  JUTEPATypOd  MpENIoiaraeT yMEHHE
00yJaromxcs BBIICTSATh B HEH HEOOXOAMMBIN aClEKT U3ydaeMol TeMbl (TO, UTO B
JAHHOM TpPYAE OTHOCUTCS HEMOCPEACTBEHHO K HM3y4yaeMOM TeMe). DTO BaXKHO B
CBSI3M C TE€M, UTO K JIOMOJHUTEIBbHOMN JIUTEpaType MOXKET ObITh OTHECEH LIMPOKUI
CHEKTpP TEKCTOB (Yy4e€OHBIX, HAy4HBIX, XYAOKECTBEHHbBIX, MYOIUIIUCTUUYECKUX H
T.J1.), B KOTOPBIX HCCIEAYEMBbI BOIIPOC paccMaTpUBaeTCs JIMOO YaCTUYHO, JIHOO ¢
KaKOW-TO OJTHOW TOYKH 3PEHUS, IOPOU HETPATUIMOHHOM.

B cBoel COBOKYNMHOCTH M3y4€HHME TaKUX IIOAXOIOB CYIIECTBEHHO
oOoramaer Hay4HbId Kpyro3op oOydarommxcsi. B JaHHOM KOHTEKCTe clieayer
y4ecTb, UTO JOMOJHUTENbHYIO JIUTEPATYpPY LEJIECO00pa3HO NpopadaTbiBaTh, BO-
NEepBbIX, HAa 0a3ze yX e OCBOEHHOW OCHOBHOM JIMTEpPATyphl, U, BO-BTOPHIX, U3yU4aTh
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KOMILJIEKCHO, BCECTOPOHHE, HE a0COIOTU3UPYS UbIO-THOO CYOBEKTHUBHYIO TOUKY
3peHusl.

OOs13aTeNbHBIN  AJIEMEHT CaMOCTOSITENIbHOM paboThl  OOydarommxcs ¢
MPaBOBBIMH HCTOYHHWKAMHU U JIUTEPATYpOll — BEIEHHWE HEOOXOIUMBIX 3aIrCeu.
OCHOBHBIMHM OOHICTIPUHATHIMUA (DOpMaMU 3amucell SBISIIOTCS KOHCIEKT, BBIMUCKH,
TE3UChl, aHHOTAIINH, PE3IOME, TIIaH.

KoHcnekT — 3To KpaTkoe MUCbMEHHOE M3JI0KEHUE COJEPKaHUs TPABOBOTO
WCTOYHUKA, CTaThH, JOKIIAJa, JEKIMH, BKIIOYAIOIIee B C:KaToil (hopMe OCHOBHbBIE
MOJIOKEHUS M MX 00OOCHOBAHUE.

Beimuckn — 3TO  Kparkume 3amucu B (popme 1uTarT  (JOCIOBHOE
BOCITPOU3BEJICHUE OTPHIBKOB HCTOYHHKA, MPOW3BEICHHS, CTAThbH, COJCPIKAIINX
CYILLECTBEHHbIE MOJIOKEHHUS, MBICIIU aBTOPA), TMOO JIJAKOHUYHOE, OJIN3KOE K TEKCTY
U3JI0)KEHHE OCHOBHOTO COJIEp KaHHUSI.

Te3ucbl — 3TO cCKaToe WU3JIOKEHUE KIIOUEBBIX UACH MPOYUTAHHOTO
WCTOYHHKA WJIA TPOU3BEICHUS.

AHHOTAIMu, pe3loMe — OTO COOTBETCTBEHHO TMPEACIBHO KpPAaTKOE
oOo0Omiaroniee  M3J0KEHUE  COJACpP)KAHMS ~ TEKCTa, KpPUTHUYECKas  OICHKa
MIPOYUTAHHOTO JOKYMEHTA WU TIPOU3BEACHMUS.

B  mensx  CTpyKTypupoOBaHMsS  COJAEpKaHMS ~ U3y4yaeMoW  paboThl
1[EJI€CO00Pa3HO COCTABJATh €€ IUIaH, KOTOPBIM JOJKEH pacKpbIBaTh JIOTUKY
MOCTPOEHUSI TEKCTa, a TakkKe CIOCOOCTBOBATh  JIy4lllel  OpUEHTAIlUU
00yYaroIIEerocs B COJIEP>KaHUH MPOU3BEICHMUS.

CamocTtositenbHas paboTta odydaronuxcst OyaeT 3 PeKTUBHON U MOJE3HOU B
TOM CiIy4ae, eclii OHa OyJeT MOCTpOeHa MCXOAS M3 MOHMMaHUs O0yYaroIIUMUCS
HE0OX0AMMOCTH 00eCTIeueHNsT MaKCUMAaIbHO IITMPOKOTO 0XBaTta WH()OpPMAIMOHHO-
MPaBOBBIX HMCTOYHUKOB, YTO BIOJHE IOCTHKMMO TIPU HAYYHOW OpraHU3aIluu
y4eOHOro Tpy/a.

TpeGoBanus k opopmienuto pedepara:

Tema pedepaTta BbIOUpaeTCsi cCaMOCTOSTENBHO U3 MPEAJIOKEHHBIX, M0 TEME
oJI0MpaeTcsi COOTBETCTBYIONIAS JIUTEPATypa.

IIpu cocraBneHUM IUIaHa HEOOXOAMMO Y4YECTh, YTO OH JOJDKEH COJEPIKaTh
BBEJICHHE, B KOTOPOM CTaBSITCSA TJIABHbIE II€Jd PaOOThl, OCHOBHYIO 4YacTh,
3aKJIIOUEHUE, COJIEpIKallleeé OCHOBHBIE BBIBOABI IO pedepaTy, a TaKKe CIHCOK
auTeparypsl. [1naH cornacoBbIBaeTCs ¢ MPENOAABATENIEM U KOPPEKTUPYETCS.

Pedepar nomkeH mnpenctaBiATe coOOM camocmosimenvHoe W3JI0XKEHUE
MaTepuana o Bompocam MmiuaHa. [Ipum pabore Han pedeparom HEOOXOAUMO
UCIIOJIB30BaTh JIUTEPATYPY, OTPAKAIOUIYI0 COBPEMEHHOE COCTOSHHE HAyYHOTO
ucciaenoBaHus — u30paHHOM — oOydarommmcss — TeMbl  (MOHoOrpaduyeckue
UCCIIEIOBaHMsI, MyOauKauuu B JKypHaiax). [Ipum TekCTyalabHOM HCIOJIB30BaHUU
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NEPBOMCTOYHUKOB HEOOXOJMMO BKJIIOUeHHEe B pedepaT (B KOHIE KaxIou
CTpaHUIBl WM B KOHIE pedepara) COOTBETCTBYIOIIMX CHOCOK, C YKa3aHHEM
aBTOpa, HAMMEHOBAHUS pabOThI, MECTa U T0J1a €€ U3TaHMUs.

O0bem pedepara HEe momKeH mnpeBbimaTh 15-20 crpanumn. Pedepar
MPEIOCTaBIISICTCS MPENO/IaBaTeNli0 B MPEIyCMOTPEHHBIM y4eOHBIM IJIaHOM CPOK.
Texcr moimkeH OBITH BBITIOJNIHEH Ha juctax gopmara A 4. Ctpanuilsl Tpedyercs
HYMEpOBaTh BBEPXY WJIM BHU3Y, MO 1eHTpY. [lomns: BepxHee — 2 cM; HUXKHee — 2
cMm; jaeBoe — 3; mpaBoe — 1,5, Ilpudt: 14 Times New Roman.Murepsai:
1,5.A03aunbiii orctym: 1,25 (5 3HakoB). BrlpaBHMBaHME TEKCTa: MO IIHPHUHE.
VYpoBeHnb opuruHanibHOCTH: 85% (paboTa MpenoCTaBISIETCS TOJBKO BMECTE CO
cnpaBkoil u3 cucteMbl AnTuIUiaruat). Kaxmas paborta nomkHa coaepkaTh
TUTYJIBHBIM JTUCT, aHHOTauIo (1o crpykrype IMRAD) aktyanbHOCTb, BBEJIEHHUE,
OCHOBHYIO 4acTb, aBTOPCKHE PEKOMEH/IALlMH, 3aKI0YEHUE U CIIMCOK JIUTEPATyphL.
CIUCOK UCTOYHUKOB JIOJKEH ObITh O(OPMIIEH MOCTPAHUYHO U MPUBEJIEH B KOHLE
paboThI B andaBuTHOM nopsiake (opopmitenue crporo o 'OCT P 7.0.100-2018).

4.2. T'noccapmii

AxTHBBI KanuTaga openaa (brand equity assets) — aktuBbl OpeHIa, KO-
TOpPbIE JOOABISIOT CTOMMOCTD MPOIYKTY UM YCIyTe.

AxrtyansHocTh Openaa (brand relevance) — crenenb cooTBeTCTBHSI OpEH-
Jla 3aMpocaM M OKUIAHUAM TOTPEOUTEIICH.

Apxerunsl (archetypes) — nepcoHUpHUIMPOBAHHBIC CHMBOJIBI, TTO3BOJISIO-
IIHe UIACHTUPHUIIUPOBATH OPEH] C TEM MJIM MHBIM YEJIOBEKOM.

Apxutektypa openaos (brand architecture) — tun kommosurmu (CTpykK-
Typa) OpeHaa, OCHOBAHHOW Ha OMNpENIeICHHOM COYE€TaHUW posiell OpeHja B Ma-
pouyHOM mopTdesie i KOHKPETHOM TOBAPHOM IPEII0KEHUH.

ApxuTekTypa MapouHoro mnoprtdensi «opena-mom» (brand portfolio
architecture «branded house») — Mozenb CTPOUTEILCTBA OpeHIa, B COOTBET-
CTBHHM C KOTOPOW BCE TOBaphl KOMIIAHWU BBIMYCKAIOTCS MO OJHHM OpEHIOM
KOMITaHHUH.

ApxuTeKTypa MapouHoro noprdensi «iom opengon» (brand portfolio
architecture «house of brands») — monens cTpoutenscTBa OpeHIa, B COOTBET-
CTBMH C KOTOPOH OpEHIbI KOMIIAHHM HHUKAK HE CBS3BIBAIOTCS APYT C APYIOM H C
MMEHEM CaMOW KOMITaHUU.

Accomuanuu ¢ opengom (brand associations) — o0pa3bl, BO3HUKAIOIINE B
CO3HAaHUHU TMOTPEOUTENI B MpOIECCe KOMMYHHKAIMM C OpPEHIOM M TpHU BOC-
OMUHAHWH O HEM.
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ATpubyThl oOpenna (brand attributes) — BHemHue npu3Haku OpeH[a, 1O
KOTOPBIM €r0 HW3HAYajdbHO HACHTH(PHIUPYIOT MOTpeOuTean (HUMs, JIOTOTHII,
CHMBOJI, IIBET, IN3aiiH, 0COOEHHOCTH KOMILICKTAIUH).

Ayaut kanutaja openaa (brand equity audit) — npoBoauMbIe KOMIIAaHH-
el CHCTEMHBIC MEpPONPUATHS, TO3BOJISIONIUE BCECTOPOHHE OIEHHUTh 3(hdek-
TUBHOCTH MCITOJIb30BaHMsI aKTHBOB MapOYHOIO KalUTajIa.

AddexTuBHan JosuibHOCTH (attitude loyalty) — Tun nossbHOCTH, TpH
KOTOPOM MOTPEOUTENTb UCTIBITHIBAECT SMOIMOHATIBHYIO TIPUBS3aHHOCTh K OpeHIY U
TOTOB MOKYIIATh €r0 B TCUCHHE UTHTEIHLHOTO ITEPHOIa BPEMEHH.

Bazosbrii 6penn (basic brand) — 6penn, Britouaromuii B ceOst DJIEMEHTHI,
KOTOpPBIC JICTAOT TOBAP OTIMYHBIM OT MPOAYKIIMH KOHKYPEHTOB (Ha3BaHHE MapKH,
yIaKOBKa, IM3aiiH, KAaueCTBO TOBapa).

Bpenna (brand) — a) B y3koii TpakTOBKe: Ha3BaHHE, TCPMHH, 3HAK, CUMBOJI
WIN JM3aiH, a TAK)Ke KOMOMHAITUSA YTHX 3JICMEHTOB, KOTOPBIC MPEIHA3HAYCHBI JJIsI
UICHTU(HUKAIIMA TOBAPOB MJIM YCIYT OJHOTO MPOJIaBLa WM TPYIIIbI IPOIABIIOB U
JUISL OTJIMYHUST UX OT TOBAPOB WIIM yCIYT KOHKYPEHTOB; 0) B IMHPOKOW TPAKTOBKE:
TOBap, OTBEYAIONIMH (PYHKIIMOHAIBHBIM IOTPEOHOCTSAM IIOJIb30BaTeICH W
IIPEIOCTABIIAIOIINN MM JOTOJIHUTEIBHYIO IIEHHOCTh, CIIOCOOHYIO YOBJICTBOPHUTD
9MOITHOHAIBHBIE U CHMBOJIBHBIE BBITOIBI.

Bpennoyk (brand book) — moxpo6Hbie MeTOAMYECKHE PEKOMEEIAIIIIIT 110
UCIIOJIb30BAaHUIO W KOPPEKTHOMY BOCIIPOWM3BEICHHUIO CTaHAAPTOB O(OpMIICHUS
BCEX 3JICMCHTOB (DMPMEHHOTO CTHIIA.

Bpenaunr (branding) — mnpornecc co3manus W pa3BuTHI OpeHIA M €ro
UIEHTUYHOCTH.

Bpenn «upenTudpuxarop» (identifier brand) — mapkupoBaHHBIH TOBap,
MPEACTABIAIONUMNA cOO0MH HAOOp BHEIIHUX aTpUOYTOB, BBIACISIOUIUX €0 Cpeau
JPYTUX TOBApOB KOMIIAHWU B paMKaxX TOBAPHOU KaTETOPHH.

Bpena-menemxep (brand manager) — coTpyAHHK KOMIAHHWH, B TOJIHO-
MOYHS KOTOPOTO BXOJWUT pa3BUTHE OpeHIa W OpraHW3alus MEPONPHUITHH TI0
OpeHIUHTY.

Bpenn — «noiiHasi kopoBa» (Mmilker brand) — OpeHna, mo3BoNSIOIINIA
10Jy4aTh TPUOBLIb P MUHUMAIbHBIX BIOKEHHSIX B €0 MOIIEPIKKY U PA3BUTHE.

Bpenn - «xamamaatr Ha JenHBecTupoBaHue» (divestment candidate
brand) — Gpen, KOTOPBIit cieIyeT BRIBOAMTD U3 MAPOYHOTO OPTdEIIs.

Bpenna «puruam» (linchpin brand) — 6pena, popmupyromuit 1oBepue mo-
TpeOHUTEeNeH K ToBapam, MPOABUTacMbIM B OCHOBHOM PBIHOYHOM CETMEHTE.

Bpenn - «cepedopsinas myas» (Silver bullet brand) — BcomoraTensHbIi
Openn (cyOOpeH1), KOTOPhI HACTOJBKO YCIICIICH, YTO €ro o0pa3 CYIIEeCTBEHHO
BJIMSICT Ha BOCIIPUATHE POJIUTEIBCKOTO OpeH Ia.
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Bpena-crparernst (brand strategy) — xomIuiekcHasi mporpaMma 1o pas-
BUTHIO UJIEHTHYHOCTH OpEHJIa U YBEJIMYEHHIO €ro akThBOB. IIpencraBuser codoi
MOJICNIb TUTAHUPYEMBIX 3a/1ad, paCIpeieiiCHUs PECypCcOB BHYTPH MapOYHOTO
noptdenss u pa3pabOTKH MEpPONPUATHIA OpEeHIWHra C IETbI0 TOJYYCHHS
KOHKYPEHTHOTO MPEUMYIIIECTBA U YBEIHMUCHUS KaluTana OpeHa.

Bpena ToBapuoii suanu (product line brand) — Opena, MapKupyOIIHA
BCE NIPOAYKTHI OJTHOW TOBAPHOU JTMHUH.

Bpena ToBapHoro cemeiicrBa (family brand) — Openn, Ha3zBanue KoTO-
POTO PacIpOCTPaHSIETCS HA HECKOJIBKO TOBAPHBIX JIMHUM M TOBAPHBIX KAaTErOPHIiA
(rpymnm), oOObEeIMHEHHBIX O0IIEH KOHIEMIINEH TO3UIIMOHUPOBAHUSI.

Bpenn ¢upmbi-npousBoautenasi (manufacturer's brand) — mapounsrit
TOBap, pa3pa0OTaHHbBIMA, HM3TFOTOBJIEHHBIM M MPOJBUTAEMbId caMoOil (pupMoN-
IPOM3BOIUTEIIEM.

Bpenaupyemble kommnoHeHThI/MHTpenueHThl (branded components/
ingredients) — mapkupoBaHHbIE KOMIUICKTYIOIINE WA MHTPEIUCHTBI, BXOISIINE
B COCTaB KOHEYHOHN IIPOIYKIIUH.

Bpennupyembie cepBucHble yciayru (branded services) — Beiiensiemble
10T OT/ACIHHBIM MAapOYHBIM HMMEHEM YHHKAJIbHBIC YCIYTH, MOJICPKUBAIOIIHE
TOBAapHOE TPEIIOKEHHE.

Bpennupyembie coiictBa/mpuzHaku (branded features) — Beiensiemoe
C TOMOIIBIO OTACIHFHONW TOPTOBOW MapKH YHHKAIBHOE TEXHHYECKOE HOBIIECTBO
/ycoBepIICHCTBOBAHKE, pa3pab0TaHHOE KOMIIAHUEH -TIPOU3BOIUTEIIEM.

BeprukanbHoe pacraruBanue openaa (vertical brand extension) — nu-
HEHOE paciupenue OpeH/Ia Py BBIXO/Ie B HOBBIC IIEHOBBIE CETMEHTHI.

Bupycusbiii mapkerunr (viral marketing) — ucnone3oBanue oOmiecTBeH-
HOTO MHEHHUS JJIs pacnpocTpaHeHus UHPopMaluuu O OpeH/ie TOBapa/KOMIIAHUU U
MIOPOXKICHUS] CAMOTEHEPUPYIOIIETOCS CIPOCa.

Buyrtpennuii 6penaunr (internal branding) — meponpusitus Openaunra,
HaIpaBJICHHBIC HAa TO, YTOOBI COTPYJAHHKH KOMIAHWHM IMOHUMAIH W Pa3IeiIsuId
IIEHHOCTH OpeH/a ¥ TOTOBBI OBLITN JJOHECTH UX JI0 TIOTPEOUTEICH.

Bocnpunnmaemoe kavyectBo 6penna (brand perceived quality) — akrus
MapOYHOr0 KaluTalla, OTPAXKAMIIUN CTENCHb COOTBETCTBUS COBOKYITHOCTH
XapaKTepUCTUK W CBOWCTB TOBapa COBOKYIHOCTU MOTPEOHOCTEH M OXUAAHUM
MOKYIaTeNsl C yYETOM II€HBI, KOTOPYIO MOCTIEIHUI TOTOB 3aIIaTHTh.

Bcenomunanue openga (brand recall) — cmocobnocTs moTpebuTeneit
BCIIOMHUTH JaHHBIM OpeHx 0e3 TMOJCKA30K, €CIM MM YKa3bIBaeTCs KaTeropus
TOBApOB.

Boiroanl opennga (brand benefits) — mpeumyiectBa, KoTopbie Mmoyrydaer
OTPEeOUTEINb, BEIOUpAst TOT UM UHON OpEHI.
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Boimbiniennbie mMena openaa (fanciful brand names) — uckycctBeHHO
CO3JIaHHBIE MAPOYHBIC HMEHA, PAHEE B PYCCKOM SI3bIKE HE CYIIIECTBOBABIIINE.

I'ayouna ocBenomiienHocTH o Openae (depth of brand awareness) —
OTpa)KaeT BEPOSTHOCTh U JIETKOCTh MIPUITOMHHAHUS 3JICMEHTOB OpeH/a.

Iopu3zonranbHoe pacraruBanme openaa (horizontal brand stretching)
— MpeUIOKEHHUE HOBOTO MPOJIYKTa B TOHM K€ CaMOW TOBApHON KAaTETOPUU IO
YCTOSIBIIUMCST UMCHEM OpeHJa IMyTeM JJ00aBJICHHS HOBBIX BKYCOB, pPa3MEpOB
YITIaKOBKH, TEXHOJIOTHH M3TOTOBJICHUS WU JPYTMX BapUaHTOB CYHICCTBYIOIICH
MPOIYKUHUHU JUIsl TOM ke 0a3bl MoTpeOuTenei.

'pynnupoBanue 6penaoB B mapounom mnoptdese (brand grouping) —
JIOTHYECKOE Pa3/Ie]ICHue MapOYHOTro OPT(dEs Ha 0THOPOTHBIE TPYIIIHI OPEHIIOB.

I'pynnoBoii/accoprumenTHblii 6pena (range brand) — Openn, ucmois-
3yIOIM o0liee HAMMEHOBAHWE Uil TPYMINBl TOBAPOB Pa3IUYHBIX TOBAPHBIX
KaTEeTOpHH.

Jeckpunrop (descriptor) — cioBo (CI0BOCOYECTAHUE) WM CIIOTaH, MPEJ-
Ha3HAYEHHBIE IS TOTO, YTOOBI MPEIOCTABUTH MOTPEOUTENIO0 HHQPOPMAIUIO O
NPUHALJIEKHOCTH OpeHJa K OINpEeAeIeHHOW TOBAapHOM KaTeropuu, LEJIEeBOM
CerMEHTE U (PYHKIHUSAX MPOIYKTA.

JluBepcuonHbIii anaamu3 Openaa («wrecking» brand analysis) — mpe-
BEHTHBHBII croco0 3amuThl OpeHa, KOTOPbI MPUMEHSETCS C LENbI0 MPOBEPKH
CTENEH! OPUANYECKON 3allUIIEHHOCTH OpeHZa OT TNOJJETOK, a TaKXkKe ero
YCTOHYMBOCTH K UMUTALIHSIM.

Nusepcupuxamus o6penna (brand diversification) — ucnons3oBanue Ho-
BOTO MapOYHOTO MMEHU I MPOJIBIIKEHUS TPOJYKIIMM B HOBOW TOBapHOW Ka-
TETOPUH.

NuddepennnpoBannoe mno3unuoHnpoBanue Openaa (differentiated
brand positioning) — mo3uIMOHUPOBaHKE HOBBIM OPEHIOM 3HAYMMOM XapakTe-
PUCTUKU WM TIPU3HAKa, HE UCIOJIB3yeMOW OpEeHIOM, 3aHMMAIOIIUM IIEHTPOBOE
MO3UIIMOHUPOBAHUE.

Nuddepenmmamus 6penaa (brand differentiation) — otnmure Openaa ot
OpeHI0B-KOHKYPEHTOB.

J:xenepuku (generic product, generic, no brand, no name) — cranaapT-
HbIC, YHU(DHUIIMPOBAHHBIC BBICOKOJMKBHUIHBIC (C BBICOKOH 000pavyMBacMOCThHIO)
HEMapKUPOBAHHBIE TOBAPHI, 00JIaAI0NINE HU3KOM CTeNeHBIO A HepeHIIUAIINHN.

JlooaBiennbie nennocru openga (brand added values) — momomHm-
TEJIbHBIC IIEHHOCTH, TPEXKJIE BCETO SMOIMOHAIBHBIE U CHMBOJIBHBIE, 00ECTIeUn-
BalOIKe HePYHKITMOHAIbHBIE IPEUMYIIIECTBA OPEHITY.
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JoBepue k openny (brand credibility) — ¢ynkius Openaa, urparomas ra-
PAHTUPYIONIYIO POJIb (YIOBIETBOPEHUE OXXKHIAEMOTO KadecTBa TOBapa) W POJIb
MOAACPKKU CyOOpPEHIOB.

JlomunupoBanue MapouHoro HaszBanus (brand name dominance) —
BBICIIIMA YPOBEHb OCBEJIOMJICHHOCTH O OpeHIe, NP KOTOPOM Ha MPOCHOY
BCIIOMHUTh OpPEHJIBI B paMKax OIPEICIICHHOW TOBApHOW KATErOpPHU MOTPEOUTEIH
CIIOCOOHBI Ha3BaTh TOJBKO OJHY MapKYy.

JloxoaHbII MOIX0/ K olleHKe cTomMocTH openaa (profit-based valuation)
— TOJXOA K OICHKE CTOMMOCTH OpeHJa, OCHOBAaHHBIA Ha MPSMOM IIPOTHO3E
TeHEPUPYEMBIX OPEHIOM OYAYIIHMX MOCTYILUICHUA.

3aTpaTHblii MOAX0A K OMpeaejieHHI0 CTOMMOCTH Openaa (cost- based
valuation method) — moaxos, OCHOBaHHBINM Ha OMPECIICHUH CTOMMOCTH OpeHia
C MOMOIIIBIO OIICHKH (haKTUYECKH MOHECCHHBIX B MPOIIIOM 3aTPaT Ha CO3JIaHUE U
NPOJIBIKEHHE OpEH/1a WM HEOOXOIMMBIX PAaCX0JIOB Ha €r0 BOCCO3/IaHUE.

3asiBaenue o mosumuu openaa (brand positioning statement) — noky-
MEHT, B KOTOPOM HEOOXOJUMO OTBETHTh Ha CIEAYIONIUE BOIPOCHL: a) K KOMY
oOpailleHO BBICKa3bIBaHUE (1ieeBas ayauTopus)? Bb) dro mpencramisier coOoi
TOpProBasi Mapka (OTpeOHOCTh B TOBapHOM KaTeropuu)? B) uTto npemiaraer OpeHn
(BBITO/1Q MJIH BBITOBI)?

3nanme openaa (brand knowledge) — nmonumManue OpeHa, SBISIONICECS
pe3yJbTaTOM MAapKETHHIOBBIX KOMMYHHKAIMd W TOTPEOMTEIbCKOIO OIbITa
oO1IeHus1 ¢ OpeHIOM.

3onTuunblii 6pena (umbrella brand) — 6penn, ucnonbp3yemslit s 060-
3HAYEHHS HECKOJBKMX TOBApOB Pa3IMYHOrO Ha3HAYCHHS WM psaa TOBAPHBIX
KaTeropui (rpyri).

3onTnunblii Opengunr (umbrella branding) — OpeHIUHT, KOTOPBIA
(bokycupyeTcs Ha TIepeHOCe CTEPIKHEBOM MICHTUYHOCTH OpEH/Ia Ha BCE KaTeropuu
TOBapOB, KOTOPHIC OH OXBAThHIBACT.

HNnentnynocts 6penaa (brand identity) — yaukanbHbIli HAOOp MapOYHBIX
accoIManni, KOTOPBIA CTPEMHTCS CO37aTh WM TOJJACPKUBATh pa3pabOTUUK
OpeHna.

Hepapxus 6pennos (brand hierarchy) — crpykrypa mapounoro moprge-
JIsl, BOCIPOM3BOASAIIAS PACIOJIOXKEHUE HJIEMEHTOB (OpEHI0B) BHYTPH 1I€JIOTO
(MapouHoro moprderns) B MOPSAKE OT BBICIIErO K HU3MIEMY 10 MX POJH U 3Ha-
YUMOCTH B mopTdere OpeHI0B.

H3o0pasurtennubie ToBapHble 3Haku (figurative trademarks) — o6o-
3HAYEHHUSI TOBAPHOTO 3HAKa B BH/IC 3HAYKOB, PUCYHKOB, OPHAMEHTOB, CHMBOJIOB M
T. [1. U300pakeHuii.



24

Nvuak openna (brand image) — yHuKanbHBIH HaOOp accormanmii, Gop-
MUPYIOLIUXCS Y TOTPEOUTENS B TOUKaX KOHTaKTa C OPEHIOM.

Nmurtanus openga (brand imitation) — u3MeHeHue WICHTH(OHUKATOPOB,
IIpH KOTOPOM HMUTHPYIOIIAas MapKa HACTOJIBKO HE3HAYMTEIHHO OTIUYACTCS OT
OpUrMHAJIa, YTO y TOTPEOMTEIs] BO3HUKACT OTYCTIWBAs acCCOIUAIMsSI C OpH-
TMHAJIBHOW TOPTOBOM MapKOM.

HNmsa openpa (brand name) — crnoBecHoe 0003HaucHHE OpeHaa, €ro Ha-
3BaHUE.

HNupexc mpomoytepa (net promoter score, NPS) — COOTHOIICHHE IIO0-
TpeOHUTENCH, TOTOBBIX JaTh MO3UTHBHBIE OT3BIBBI O OpeHje (Tpymna «aKTHBHBIC
IPOMOYTEpPB» — Promoters) u, HampoTHB, «co3mammux momexw» (detractors),
HepeIaONIUX APYTUM HEeTaTUBHBIC OT3BIBBI O OpeHIC.

WupuBuayaabHplii  ToBapublii  3Hak  (individual trademark) —
0003HAYCHUE, 3apPETUCTPUPOBAHHOE HA HUMS OTICIBHOTO IOPHINYCCKOTO WIIH
(U3HYECKOTO JINIIA, 3aHUMAIOIIETOCS MPEANPUHUMATEIIECKON AeITeTLHOCTHIO.

NuauBuayaabHocTh Openaa (brand personality) — uaeHTHYHOCTH OpeH-
1a, BRIpakKeHHas! B TEPMHUHAX WHANBHIYaIbHBIX Y€PT YCITOBEKA.

HNunoBanuoHHasi YacTHasi ToproBasi Mmapka (innovative private label) —
JacTHAs TOProBas MapKa, CO3/al0IIasCcs TOPrOBBIMH CETSIMH IS YOBJICTBOPCHHS
crpoca MoKymnaTesiel, CTpEMSIINXCS pa3HOOOPa3UTh CBOH MOKYIIKH.

HMuHoBanMOHHBIH cOBMeCTHBINH OpenauHr (innovative co-branding) —
BHJ COBMECTHOIO OpCHIWHIa, XapaKTECPU3YIOIIMICS HAWUBBICIICH CTCIEHBIO
MapoOYHOM HMHTErpalid OpEHIOB-MIAPTHEPOB; B OOJBIIMHCTBE CIy4acB PE3yiib-
TATOM COTJIAIICHUS SBJIACTCSA CO3JIaHUE HOBOTO TOBapa C MCIOJb30BaHHWEM HMCH
OpEHI0B-MIAPTHEPOB.

Hckmouurenpnas gunensus (exclusive license) — nwuieHsus, B CoOT-
BETCTBMM C KOTOPOH JHIIEH3UATy (MOJIy4aTesro) MepemacTcsl MpaBo Ha HCIOJb-
30BaHUE TOBAPHOTO 3HAKa B MPEJIENIax, OTOBOPEHHBIX JIOTOBOPOM, C COXpaHECHHUEM
3a JIMIleH3uapoM (BJIaJeNiblieM) IpaBa Ha €ro WCIOJb30BaHUE B 4YacTH, HE
1epe1aBaeMou JIMIECH3UATY.

Kanuran oOpenpa (brand equity) — JOHOJHHUTENIBHBIA  JOXO/I,
MOJIYYEHHBIH TOCPENCTBOM (OPMHUPOBAHUS YCTOWYUBBIX OTHOILIEHUN MEXKIY
OpEHJIOM U €r0 OTPEOUTEIISIMHU.

Kanutan Opengacmo3uuumii morpeourtensi (consumer'sbrandequity) -
COBOKYITHOCTh TPEACTABICHUA 00 OCOOCHHOCTSX OpeHAa, BO3HHKAIOIMUX Oja-
rojiapsi GOpMHUPOBAHUIO MOTPEOUTETHCKUX 3HAHUI O HEM.

Kapra no3uuuonupoBanusi/BocnpusiTusa openaa (perceived brand map)
— HarjJasJaHOe OTOOpPaKEHHUE PHIHOYHOW MO3MIMHM OPEHNA; MOXET HMPUMEHSTHCS
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JUTSL CpaBHEHUS TIO3HIMNA OPEHI0B-KOHKYPEHTOB 10 BBIOPAHHBIM IS TIOCTPOCHUS
TIO3HUIIMOHHOM KapThl XapaKTEPUCTHKAM.

KBasuno3zunuonupoBanue openaa (quasi-positioning of brand) — wuc-
NIOJIb30BaHKE B TIO3UIIMOHUPOBAHUH OpEH/a JTOTIOTHUTEILHOW, MHOTIAa HUYETO HE
3HaYame s TMOTPeOUTEeNsl XapaKTePUCTHKU TPOJYKTA, BBIACISAIONICH MapKy
CpeIy KOHKYPEHTOB.

Kareropunainbnoe pacmmpenune openaa (brand category extension) —
UCIIOJIb30BaHUE CYIIECTBYIOIIETO MapOYHOTO WMEHHW ISl BBIXOAAa B HOBYIO TO-
BapHYIO KaTeTOPHIO.

KounexkTuBHblii TOBapHblii 3Hak (Collective trademark) — TtoBapHbIit
3HAK OOBCOUHCHHWS JIMI[, TpEJAHA3HAYCHHBIM JIs 0003HAUEHUS TOBAPOB,
MIPOU3BOIMMBIX /WM PEATM3yEeMbIX BXOISAIIMMH B TAHHOE OObEAMHEHUE JTUIIAMHU.

KomounnupoBannblii openaunr (shared branding) — dopma Opennunra,
IpU KOTOPOI MapoyHble MMEHa KOMIaHuU (MacTep-Opena) u ToBapa (cyoOpeHa)
OOBETUHSIOTCS B €IMHOM Ha3BaHUM.

KommyHukaTuBHas 3(pPeKTUBHOCTH peKJIaMbl (advertising
communicative effectiveness) — s¢ddekTuBHOCTE pekiiaMbl, XapakTepu3yemast
CTCTICHBIO TPUBJICYCHHUS BHUMAHHUS TOTCHIMAIBHBIX MOKyHaTelei, 3aro-
MHUHAEMOCTBIO PEKJIAMHBIX COOOIIEHU.

KonkypenTHoe nmo3muuonupoBanue (competitive positioning) — como-
cTaBlieHHE OpeHJa KOMIAHWH C TOPTOBBIMH MapKaMH KOHKYPEHTOB C IIEIBIO
BBISIBIICHUS] KOHKYPEHTHBIX TPEUMYIIECTB COTIOCTABIISIEMBIX MAPOK.

Konunenuusi koHTakTHoro openamura (brand touchpoints concept) —
KOHLIETILIMSI, OCHOBAHHAS HA OLIEHKE 3(PPEKTUBHOCTU yIpaBieHUsi OpEHIOM IyTeM
BBIJICJIICHUS] ¥ KOHTPOJISl TOYEK KOHTaKTa OpeHIa U IOTPEOUTEIIS.

KopnoparuBnblii 6pena (corporate brand) — Openp, uaeHTUGUIIUPYIO-
MUK KOPIIOPAIHIO, KOTOPAst MPOU3BOIUT TOBAPHI U/WJIH YCIYTH.

KopnoparuBHblii OpeHa ¢ ucnojib3oBaHueM jaeckpunrtopa (descriptive
corporate brand) — Bua KopmopaTMBHOrO OpeHa, MPUMEHSIEMBIH B Ciydae,
KOTJ]a MacTep-OpeHIOM SBISIETCS Ha3BaHHE KOMIIAHUM, a WHIWKATOPOM
NPUHAJIOKHOCTH K OINPENCICHHOW TOBAapPHON KAaTErOpUU WM PHIHOYHOMY
CETMEHTY SIBJIICTCS ICCKPHIITOP.

KopnopaTuBHsblii MoHouTHBIN 6pena (monolithic corporate brand) —
BUJI KOPIIOPATUBHOTO OpeH/1a, MPUMEHSEMBIH B CITydae, KOT/1a Ha3BaHUEe KOMITaHUH
(6e3 ucrnosib3oBaHUsl CyOOPEHIOB) MEPEHOCUTCSI Ha TOBAPHI M3 IPYTUX TOBAPHBIX
KaTeropuid, U OAWH M TOT K€ OpEeHNI TOJJICPKUBAaET HECKOJIHKO TOBapOB Ha
pa3IMYHBIX PHIHKAX.

Jlmunocty Openpa (brand personality) — cm. HHauBuayamsHOCTH
OpeHna.
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JInunbie mpomaxkm (personal selling) — HHCTPYMEHT MapKETHHIOBBIX
KOMMYHHUKAIMI;, YCTAaHOBJACHHME JIMYHOTO KOHTAaKTa IpojaBiia (TOPrOBOIO
NpEJCTaBUTENSA, KOMMHBOSDKEPA, PO3HHYHOTO IPOJABIA) C OJHMM WM He-
CKOJIbKUMH TIOTCHIIMAIBHBIMH TTOKYIIATEISIMH C IEJIBI0 OCYIIECTBICHHS MPOIAXKU

TOBapa.
JInnensupoBanme openaa (brand licensing) — wucnonb3oBanne OpeHaa
Apyroi GUPMOii IO COTJIAIIEHHIO ¢ KOMITAaHUEH -BIIaICIIBLIEM.
JInnensuonnwlii gorosop (license contract) — moroBop Mexay JIH-

1eH3uapoM (BIaJenbleM) U JIMIEH3UATOM (MOJydaTesieM) MO OTYYKICHUIO
OpeHna.

Jlorotun (logotype) — HasBaHue OpeHJIa B ONpEACICHHOM HayepTaHUU (C
NPUMEHEHUEM ONpPEIETIEHHON OYKBEHHO-IIPU(TOBOI TapHUTYPHI), UCIOJIb3yEMOE
KOMITaHUEH JJIsl uACHTUPUKAIUU ce0sl CaMOi MIJIU CBOUX MPOJAYKTOB.

JlossabHocTe Openny (brand loyalty) — xapakrepuctuka mokymaTes,
OTIPEJIEIISIONIAsl €ro MPUBEPKEHHOCTh OMpeIeIeHHOMY OpeHAy (KOpHOpaTUBHOMY
WJIM TOBAPHOMY).

MapkeTnHroBsie kKoMmmMmyHukanuu (marketing communications) — cpen-
CTBa, TTO3BOJISAIONINE KOMITAHUH TIepeaBaTh HHPOpMamio o OpeHAe W KOMIIaHUN
LIEJIEBOU ayJUTOPUH.

Mapkerunr-mukc (marketing-mixX) — COBOKYITHOCTh CpPEICTB BO3JCH-
CTBUS Ha MOTpeOUTENEH IIeJIEBOr0 PBIHKA C IIEJIbI0 BBI3BATH Yy HUX KEIAEMYIO
OTBETHYIO peaKIuio. TpaJullMOHHBIN MapKETHHT-MHUKC BKJIIOYAeT B ceOs 4 «p»:
toBap {product), mena (price), mecro (place) m cruMynHpoBaHHE MPOIAK
(promotion).

Mapounoe umsi — o0003HaUeHHE OpeHaa, COCTOSIIEE U3 CIOB, OYKB, UHCE,
KOTOPBIE MOKHO TIPOU3HECTH.

Mapounblii kanutaa — cM. Kanuran 6penna.

Mapounslii «kanaudaau3sm» (brand cannibalism) — mapkeTuHroBoe sB-
JICHUE, MMEIOIee MECTO, KOTJla KOMITAHWs PACIIMpSieT CBOM TOBapHBIA accop-
THUMEHT ITyTE€M BBIIYCKA HOBOM TOPrOBOM MAapKH, MPOJAXXKU KOTOPOW PacTyT 3a
CUYET YMEHBIICHUS MNPOJaX Apyrou (crapoil) Mapku, oOecreduBarolied Ccyiie-
CTBEHHYIO YaCTh MPHOBUTA KOMITAHHH.

Mapounsrii noprdens (brand portfolio) — cm. IToprdens GpeHIoB.

Macrep-opena (master brand) — pozxosoe (rnaBHO€) MOHSATHE B COCTaB-
HOM WMEHHU OpeH/a, SBISIIONIEECS TJIABHBIM HHIAMKATOPOM TOBAPHOTO TMPEIJIO-
xkeHus. Ponb macTep-OpeHzna B OOJBIIMHCTBE CIIY4aeB HUIPAET POTUTEIHCKUN
(KOpTIOpaTUBHBIN, TOBAPHOTO CEMENCTBA) OpEHJ, BBIMOJHSIONMNA B OCHOBHOM
MOOY>KJIAFOIIYI0 K MOKYIMKEe (PYHKIIHIO.
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Martepuanbuble akTuBBI (tangible assets) — Bux umyiecTBa ropuanye-
CKOTO MJU (PU3NYECKOTO JIMIIA, 3aHMMAIOIIUXCS MPEeANPUHUMATEIbCKON [esi-
TENbHOCTBIO; KalHUTajdbHbIE (HampuMep, HEIBUKUMOCTh, 00OpynoBaHuE) H (u-
HAHCOBBIE (KPEIUTHI, IEHHbIE OyMaru) aKTUBBI.

Me:xayHapoanblii kjiaaccudukarop ToBapoB m ycayr (international
classifier list of goods and services for the purposes of the registration of
marks) — mepedeHb TOBApOB U YCIYT, ISl KOTOPBIX 3asBIISCTCS TOBAPHBINA 3HAK B
COOTBETCTBHUH C MEKTYHAPOAHON KiIaccuPUKalUe TOBAPOB U YCIYT (MKTY).

MeTox oOLEeHKM HeOOXOAMMBIX pPacxoJ0B Ha BOCCO3laHUe OpeHIA
(replacement cost-based valuation method) — wmeTon, omnpenenstomuit
CTOMMOCTh OpeHJa Ha OCHOBE OLIEHKM HEOOXOAMMBIX 3aTpaT Ha BOCCO3JaHUE
TOPTOBOM MAapKH, JKBHUBAJICHTHOW CYIIECTBYIOIIEH, C yYE€TOM YCTAHOBIJIEHHBIX
apaMeTpoB: HM3BECTHOCTH, MPOLEHTa MHPOOHBIX M IOBTOPHBIX MOKYMOK, pa3-
BUTOCTH JAMCTPUOBIOTOPCKOM CETH, aOCOJIOTHOM M OTHOCHUTEIBHOW JOJM Ha
pPBIHKE, MO3UTUBHOCTH HMUJKA, KOJUYECTBA CTPaH, B KOTOPBIX IMPUCYTCTBYET
TOProBasi Mapka, u T. /1.

MeToan OLEHKHM NOHECEeHHBIX 3aTpaT Ha CO3JaHHMe M INPOJABUKEHHE
openxa (historical cost-based valuation method) — wmeron, onpenensrommii
CTOMMOCTh Op€HJla CyMMHUPOBAHHEM IOHECEHHBIX PAacXOJ0B Ha €ro pa3padoTKy,
IOPOABMKEHUE C IIOMOIIBIO CPEACTB MApPKETUHIOBBIX KOMMYHUKalUW, pe-
THCTpAIMIO 32 IIEPUO/I CYIIECTBOBaHUS OpeHa.

Metoa ocBoGoxaenusi ot posuitu (royalty relief valuation method) —
METOJI OLIECHKM CTOMMOCTH OpeH/a, OCHOBAHHBIM HAa MPEAINOJI0XKEHUU O TOM, UYTO
ecinu Obl KOMMAaHWS HKCIOJb30Bajga OpeHIl MO JOTOBOPY JIMUEH3UU WM (paH-
yali3uHra, TO OHa JOJKHa Obula Obl BBIIUIAYMBATH JMIEH3UAPY (BIaAEINbIly
JMIEH3UN ) HEKOTOPBIN MPOLIEHT — POSUITH.

Metoa peaabHbIx omiuoHoB (real option's approach) — metos orneHku
CTOMMOCTH OpeHJa, MPelOoCTaBISIOMNUNA BO3MOXKHOCTh YUYMTHIBATh MPU OIpeje-
JIEHHOM CTOMMOCTU OpeH/a BEpOsSTHbIE M3MEHEHHUsS! BHEIIHUX YCJIOBHHM U aJek-
BaTHYIO pEaKlMi0O MEHEPKMEHTa Ha HUX.

Metoa nenoBoii mpemun (price premium method) — meron ompenene-
HUS CTOMMOCTH OpeH/a, YYMTHIBAIOUIMI TO OOCTOSATENBCTBO, UTO OpEH], MMEIo-
M JOSUTBHBIX MOTpPEOUTENel, OMNpelesieHHbIE XapaKTEepUCTUKU (KauyecTBO
OpeHia, OCBEJOMJICHHOCTh O HEM, cuia OpeHna), MO3BOJIUT MPOU3BOJIUTEINIO
TOBapa W/WIM YCIYTH yCTaHABIMBaTh OOjee BBICOKYIO LIEHY, TO €CTh HaJ0aBKy K
CPEIHEPBIHOYHOM IICHE.

Metoa IKCTPamoJsAMM  AHAJTOTHYHBIX WM  TOXO0KHMX  CHEJIOK
(extrapolation method of similar transactions) — omeHOYHBIH TOAXOJ K
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OIPEICJICHUIO CTOMMOCTH OpeHJIa MyTeM aHaju3a YK€ COCTOSBIIMXCS Ha PHIHKE
AHAJIOTUYHBIX CJIEJIOK.

Metpukun >¢ddexTuBHocTHn Opengunra (metrics of  branding
effectiveness) — moxkazarenu oneHkH dPQPEKTUBHOCTH JCHCTBUN OpeH.-
OPHCHTUPOBaHHON Kommnauuu, T. E. Kommanuu, npuaepKUBaromIeics Mpu
NPUHATHA CTPATETMUYCCKUX PCIICHUH IpaBHJia COOTBETCTBUS TAaKUX PEIICHHIA
CYIIECTBYIOIICH U JKEIaeMOU OpeHI-TTOJUTHKE (J3BHC, JTaHH ).

Mopeas branddynamics™ (branddynamics™ model) — mogmens, pas-
paboranHas xommanueir millward brown, no3Bossiromas 3p(HEeKTUBHO U3MEPSTH
crity OpeH/a ¥ TOTeHIran ero pocta. OCHOBHBIMU COCTABJISIFOIIIMMU ATOH MOJIEITN
seistorest:  brand, dynamics pyramid («mupammma Openpa)», brand signature
(«moxmmuck Openaar), voltage («3Heprust OpeHmaar).

Mopneanr «xnagouma» openmoB (graveyard model) - moxmens, paspa-
OoTaHHas KOHCAJITHHTOBOW Kommanued Yyoung and rubicam europe, mpen-
Ha3HA4YCHHAS IS JIETAIBHOTO aHajm3a JIOCTUTAaeMON W3BECTHOCTH OpeHIa |
OTpakaroliass BO3MOXXHOCTH €r0 CIIOHTAHHOTO BCIIOMWUHAHWS W Y3HaBaHUS C
MTOACKA3KOU.

Mopaeab «JIecCTHHIBI JIOsSUIbHOCTH KiaueHTa» (the customer's loyalty
ladder model) — mozens 1. YunToHa, pasaensonias MoTpeOuTeNed Mo CTeICHH
uX ahGEeKTUBHON 1 TIOBEICHYECKOM JIOSIILHOCTH OpeHTY.

Mopaeanr MapouHbix crpateruii 3. Tayoepa (model for brand strategy
options) — Mojenb pa3paboTKU OpeH I-CTpaTeTuii Ha OCHOBE JIBYX IapaMETPOR: a)
TOBAapHOM KaTeropuu, B KOTOpOM omepupyer OpeHn (MpexkHeld Wi HOBOM s
KOMIIaHUH); ©0) MapO4YHOr0 HMEHHM, KOTOpO€ UCIOJIb3yeTcsl sl BbIXOAa B
TOBAapHYIO KaTeroputo (TPEKHEr0 WK HOBOTO).

Mopaens miaaHupoBaHusi wuaeHTHYHocTH Openga (brand identity
planning model) — mozens co3maHus ¥ Pa3sBUTHS MICHTHYHOCTH OpeHa, CO3-
JTaHHas JI. AaKepoM.

Momudukamusa openga (brand modifier) — co3ganue TOProBbIX Mapok
Ha OCHOBE OCOOBIX BEpCHH TOBapa, CBHIETEILCTBYIOIMX 00 YCOBEPIICHCTBOBA-
HUSAX WK OTJIMYUAX MApOK.

MyabTumapounas crpaterusi (multlorand strategy) — Bug Openn-
CTpaTEeruH, KOTOPBIN MOAPA3yMEBaET CO3/IaHUC IOTIOJIHUTEILHBIX TOPTOBBIX MapOK
B paMKax OJTHOW TOBapHOM KaTErOPUH.

Hamekalommue mMapouHble Ha3BaHus (Suggestive brand names) - cio-
BECHbIC 00O03HAuUCHUsI OpEH[a, COJEepIKaIlfe YIOMHHAHHE O €ro OTICIhHBIX Xa-
PAKTEPUCTUKAX U CBOMCTBAX.

HenckawunteabHas aunensust (non-exclusive license) — nunensus, B
COOTBETCTBUH C KOTOPO# JIMIIEH3UAT (IT0JIy4aTesib) MOJIy4aeT MPaBo UCIOJIh30BaTh
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TOBapHBI 3HAK B Tpefenax, O0003HAYCHHBIX JOTOBOPOM (HampuMmep, Ha
OTOBOPCHHOW TEPPUTOPHUU B OTOBOpPEHHBIC CpOKH). [lpm 3TOM nwmmeH3MaAp
(Bmazenen) coxpaHseT 3a cOOOW MPaBO HMCHOJb30BaTh TOBAapHBIA 3HAK M IPaBO
MIPEIOCTABIISATH JUIICH3UNA TPETHUM JIHIIAM.

Heitmunar (naming) — npoueaypa pa3padoTKi MapOYHOTO UMCHH.

Hematepunanbublie akTuBbl (intangible assets) — mo0bie akTHBBI Opra-
HU3allMM, HE HUMEIONINE BEIIECTBEHHO-MaTEepHAILHOTO cyOcTpaTa (Kak wu3Me-
pseMbIe, TaK U HE U3MEpsIeMbIe), HAXOISIINECs B €€ BIaJCHUU U HCIIOIh3yeMbIC B
XO3SIMCTBEHHOU JIESITEIbHOCTH.

Oo0bemHuble ToBapHble 3HaKku (three-dimensional trademarks) — pasno-
BUJTHOCTh M300pa3UTENIbHBIX 3HAKOB, M300paKEHHE KOTOPBIX MpeacTaBisercsa (1
3aIUIIAETCS) B TPEXMEPHOM H3MEPEHUH.

Oomen3BecTHbie ToBapHbIe 3Haku (Well-known trademarks) — tosap-
HbIE€ 3HAKU WM O0O3HAYEHUS, KOTOpPbIE B pe3yjbTaTe€ HX WHTEHCHUBHOIO WC-
MOJIb30BAHUSI CTAJIM HA YKa3aHHYIO B 3asiBJICHUM HAa PETUCTPAIUIO JaTy IIUPOKO
W3BECTHBI CPEAM MOTPeOUTENIEH B POCCUIICKON (enepanuu.

OnucareabHoe umsi Openaa (descriptive brand name) — cnoBecHoe
o003HaueHWEe, HEMOCPEACTBEHHO YKa3bIBAIOIIEe Ha MAPKHPYEMBIM TOBAp WM
YCIyTYy.

Onrumusanusi MmapouHoro noprdensi (brand portfolio optimization) —
mpoliecc, HalpaBJICHHBIM Ha popMUpOBaHUE COATAHCHPOBAHHOM CHCTEMBI MapOK,
MO3BOJISIONIEH TOJYYUTh CUHEPTreTHYeCKUi 3((PEKT OT UX CTPYKTYpUPOBAHHOTO
B3aMOJIEUCTBHS.

OcBenomiieHHocTh 0 Openae (brand awareness) - cocoOHOCTH TOKYITa-
TeJs UASHTU(OUIIMPOBATH (Y3HATH M BCIIOMHHUTH) TOPTOBYIO MapKy BHYTPH JaHHOU
TOBApHOM KaTETOPHH B 00BEME, TOCTATOYHOM JISI COBEPIIICHUS TTOKYTIKH.

IMa6auk puseitmens / pr (public relations) — uHCTpYMEHT MapKETHHIO-
BbIX KOMMYHHUKAIIUH, TPUMEHSIEMBIA 151 (OPMUPOBAHUS TO3UTUBHOIO 0OIIIE-
CTBEHHOTO MHEHHUS 0 GUPME U €€ MAPOYHBIX TOBApax/yciyrax.

IMepconax/nuuo 6penaa (trade character) — nepcona, pekaamupyromas
TOBap/yciyry, UMsi KOTOPOH MPOYHO ACCOLUUPYETCS C ITUM TOBAPOM/ YCIIYTOM.

«ITupamupaa openga» (brand dynamics pyramid) — mopens, 1eMOHCTPH-
pytoiast popMUpOBaHUE JOSUTBHOCTH OPEH Ty B 1I€JIEBOM rpymIie NOTpeOUTeNeH.

IoOyxnaommii 6peH — OpeHI C BEAYIIUM, MPEIONPEACTSIONIUM I10-
Kynky MOTHBOM. [loOykmaer moTpeOuTenss NMPHUHSTH PEIIEHHUE O TMOKYIIKE, I10-
CKOJIBKY €ro IIEHHOCTh OMPENEseT MOTPEOUTENHCKHE BBITOJALI OT TOKYNKUA H
WCITIOJIb30BAHUS TOBApA.
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IMoBenenueckasi JosIbHOCTH Openay (transactional brand loyalty) —
THUI JIOSJIBHOCTH, UMCIOIIMA MECTO IIPH IMOKYIIKe OpeH/ia Ha MOCTOSSHHOW OCHOBE
IIPH OTCYTCTBUH 3MOITMOHATLHON MTPUBSA3aHHOCTH K HEMY.

IMonnenka 6penaa (brand counterfeiting) — npeayMbIIIIICHHOE TTPOU3-
BOJICTBO M peayin3allisl XYALIUX [0 KAa4eCTBY KOMHUU TOBApPOB, MapKUPOBAHHBIX
U3BECTHBIM 3HAKOM, C LIEJIbI0 HE3aKOHHOTO IPUCBOCHHUS JOXOI0B.

Honnep:xuBarommii opena (endorser brand) — OpeHz, oOKa3bIBAIOIIMIA
noj/IepKKy moOyxaaromemy OpeHny (Openay- «apaiiBepy»). Kak mpaBuio, 3Ty
(GYHKIUIO BBITIOJIHSACT POJIUTENBCKUIM (KOPIIOPAaTUBHBIN) OpeHa, NPU3BAHHBIHN
BBI3bIBATh JIOBEPHE K TEM OOCIIAHHSM, KOTOPBIE 3aJI0KEHBI B 3asABJICHHH O IIO-
3UIMOHUPOBAHUM OpeH/Ia- «JIpaiBepay.

«IToamuch 6penaa» (brand signature) — mporeHT NOTPeOUTENICH, TIepPeXxo-
JSIIAX C YPOBHS HAa YPOBEHb «IHUPaMHIbI OpeHIa» B TEPMHHOJIOTHH MOJICIIH
branddynamics™.

IMoanemuas cuia openaa (brand leverage) — cnocoOHocTs OpeHIa K pac-
IIMPEHUIO B HOBBIC TOBAPHBIC KATCTOPUH M PACIIPOCTPAHCHHUIO HA HOBBIC PHIHKH.

[o3uunuoHupoBanne OpeHaa B co3HaHuu motpedurenss (brand
positioning in consumer CONSCIOUSNESS) — JeWCTBUS MO Pa3pabOTKe MpeIo-
KCHHUS KOMITAHWHM M €€ WUMUJDKA, HampaBjCHHBIC Ha TO, 4TOOBI 3aHATH 000CO-
OJeHHOE OJIArONPHUATHOE TIOJIOKEHUE B COSHAHUU TIEJICBOM TPYIIITHI.

IMo3uuuoHupoBanue OpeHaa-kkJIoHa» (Me-too brand positioning) —
BapHaHT TIO3UIIMOHUPOBAHUS, TP KOTOPOM HOBBIH OPEHII HMUTHPYET OCHOBHBIC
XapaKTEPUCTUKHU OpPEH/Ia, 3aHUMAIOIIETO IICHTPOBOE MO3UITHOHUPOBAHHE.

IMorenuman pocra 6penaa (brand stature) — unaukaTop 310pOBbs OpCH-
72, OTPa)KArOIIUI CYIIECTBYIOIIEE MOJIOKEHHEe OpeHJa, BO3MOXKHOCTH ero Oy-
JYIIETO POCTa.

IMoTpeduTennckue TOBapbl mMoBceaHeBHOro cmpoca (fast moving
consumer goods, fmcg) — ToBapbl, Haubosee 4acTo MpPUOOpPETaeMble MOTpPE-
outensMu M OOJAAAIONINE BBICOKOW 000PAUYMBAEMOCTHIO (MPOAYKTHI MHUTAHUS,
IPOXJIAUTEIILHBIC HATUTKH, 3yOHas acta u T. [1.).

IIpeBeHTHBHBIH CMOCO0 3aIIMTHI TOBAPHOTO 3HaKa (prevent measures of
trademark legal protection) — ynpexmaroriye Mepbl MPaBOBOM OXpaHbl OpeH/Ia.

IpenmymecrBa openaa (brand advantages) — BochnpuHHMaemas CIIO-
COOHOCTH OpeH/Ia MPEIOCTABIIATh BBITOJBI JIYUIIE, YEM ATO ACIAIOT JPYTHE TOP-
TOBBIC MapKH.

IpuopureTHoe Bcnomunanue openaa (top of mind brand awareness) —
OpeH, KOTOpBIH B TeCTe HAa BCIIOMHHAHHE PECIIOHICHT Ha3bIBa€T TICPBBHIM B
paMKax TOBapHOU KaTETOPUHU.
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Iporpamma nosibHocTH Openay (brand ioyaity program) — xomrmiekc
MEPONPUATHI 10 (OPMHUPOBAHHIO, YKPEIUICHUIO M IOAACPKAHHUIO TOTPeOH-
TEJICKOM MPUBEPKECHHOCTH OpEHTY.

Ipoaakr miaedicment (product placement) — pekimamMHOE pa3MelcHHE
MapOYHOTO TOBapa/yCIyTH B XyA0KECTBEHHOM IPOU3BEICHUHU.

IIpounsBoabHOoe Ha3BaHue Openaa (arbitrary brand name) — mapounoe
UMs, KOTOPOE HECET OMPECIICHHYIO CMBICIOBYI0 HArpy3Ky B ITOBCEJIHECBHOM
00MXxo0Jie, HO HE MUMEET acCOIMalui ¢ 0003HAYaeMbIM C €r0 MOMOIIBI TOBApOM/
YCIIyTOM.

IlceBnonnocrpannbie openanl (pseudo foreign brands) — Openasr (To-
BapHbIC 3HAKH), MPOJBUTAa€Mble POCCHHACKMMHM KOMIIAHHSMH Ha PBIHKE IO
WHOCTPAaHHBIMH MapOYHBIMH MMEHAMHU.

IlceBaopoccuiickue openanl (pseudo russian brands) — OpeHabl, mpo-
JIBUTaeMbIe 3apyOC)KHBIMM KOMITAHUSIMH Ha POCCHHCKHI PBIHOK IO/ PYCCKHMH
Ha3BaHUSIMH.

PacraruBanue 6penaa «Bam3» (stretching the brand down) — co3nanue
HOBOT'O MapOYHOT'O TOBapa, OTIMYAIOMIETOCS OT 0a30BOro 0Oojiee MPOCTOW KOH-
CTPYKIMEH, TEXHOJOTWEH HM3rOTOBJACHUS M, KaK CICACTBHE, Yalle BCEero OoJee
HHU3KUM Kauy€CTBOM U LIEHOM.

Pacumiupenne ToBapHoii smHum (product iine extension) — paspaboTka
HOBOH pa3HOBHMIHOCTH TOBapa/yCayrd, UMEIOIEH TaKkoe K¢ Ha3HaYCHUE, KaK yKe
CYIIECTBYIOIINE BHUBI MPOIYKIIMU, CXOAHYIO HIACHTUYHOCTh, HO JAlOIIel MOTpe-
OuTeNro Apyrue MpeuMyInecTBa (B, pa3Mep, BKYC, IU3aiH yIakoBKY U T. I1.).

PacmmpenHasi maeHTHIHOCTHL Openaa (extended brand identity) — Bun
UIEHTHYHOCTH OpeH/a, BKIIIOYAIONIMKA IMOMHMO CTEPXKHEBOM HAEHTHYHOCTH J0-
MOJHHUTEIBHBIC aCCOLUAIMH, CBA3aHHBIE C OPEHIOM (OTIACIbHBIE XapaKTEPUCTHKH
MapOYHOTO TOBapa, CHMBOJIbI OpEH/1a, peKJIaMHbIC TEPCOHaXH | T. [1.).

Peopenaunr (rebranding) — pekoHCTpyKIHs OpeHaa, COMPOBOKIAFOIIAS -
Cs M3MEHEHHEM €ro BepOalbHBIX W BU3YAIbHBIX HIACHTHU(PUKATOPOB (MMEHH,
jorotumna, GupMeHHOro 1BeTa, cjaorana u T. [1.). IIpu 3ToM BO3MOXKHBI [1Ba THIIa
peOpeHauHTa: MATKUN U paJuKaJIbHbIM.

Pekiama (advertising) — mro0as ormyiadeHHass KOHKPETHBIM JIMIIOM (opMa
KOMMYHHUKAIMH, KOTOpas MpeaHasHauyeHa I MPOIBMKEHHS KOMIIAHUU H €€
TOBApOB/yCIYT.

PexomenaareabHblii Openaunr (endorsed branding) — Bua OpeHauHra,
pU KOTOPOM POJUTEILCKUI OPEH MTPAeT POJIb MOAEPIKKHA TOBAPHOTO OpeH/Ia.

PeneiiMmuHr (renaming) — cMeHa Ha3BaHHUS MapOYHOTO MPOIYKTA HIIH
KOMITaHHH, IPOBOIMMasI, KaK MMPaBHIIO, 0€3 M3MEHEHUS IPYTUX UACHTH(PHKATOPOB
OpeHna.



32

PenosunnonupoBanmne Openaa (brand repositioning) — co3narenabHOe
W3MCHEHUE TO3MIMKM OpeHJIa Ha pPBIHKE, HANpaBJICHHOE Ha TO, YTOOBI JOOABUTH
IIECHHOCTh TPEUIOKCHHUIO, M3MCHHUB TPEACTABIICHHE O HeM moTpeOuTens (acco-
[UALNK), WIK PACIIMPUThH IEJEBYI0 ayIUTOpUI0 OpeHja (3a CUeT MpUBJICUYCHUS
HOBOT'O CETMCHTA), CO3/1aB JJIsl HEe HOBBIC YHHKAJIBHBIC ACCOIHAIINH.

Pecraiiaunr openaa (brand restyling) — nporecc o6HOBICHHUS aTpUOYTOB
Openna (Jorotuna, (GUPMEHHOTO 3HAKa, YIMAKOBKH W T. I1.), HEe 3aTparuBaroIuii
UJICHTUYHOCTH TOPTOBOM MapKHu.

Posiatu (royalty) — xommeHcanus, BbITUTAYMBaeMasi JIMIICH3HATOM JIAIICH -
3Wapy B TCUCHHE OTOBOPECHHOTO TIEPHOJa 3a UCIOJIL30BAaHUE NPAB Ha BPEMEHHOE
o0JlaJlaHue TOBApHBIM 3HAKOM B (hOpMe OIpPEIeICHHOIO MPOIEHTa OT CTOMMOCTH
pealln30BaHHBIX MAapPOYHBIX TOBAPOB.

PoIHOYHBII MOAX0A K OleHKe cTomMocTuH Openga {market-based
evaluation method) — meTon oleHkr CTOMMOCTH OpeHaa, MPOM3BOJMMOM Ha
OCHOBAaHWUM JIaHHBIX O TMpOJiaXaX COTOCTAaBUMBIX OpPEHJOB KOMITaHHU -
KOHKYPCHTOB.

Cuuaa openna (brand strength) — mokasarens, onpeaenstomuiics, coriac-
HOo Mmojmemu brandasset® valuator (bav), BO3MOXHOCTBIO MPOJAXKH OOJIBIIETO
KOJIMYECTBAa MApPOYHOTO TOBapa OOJIbIIEMY YHCIYy HOTpedurtenei mo Oosiee BbI-
COKOW IICHE W 3aBUCSIIMA OT JBYX IEPEMCHHBIX: MUPGEpPeHIMANNN W aKTy-
AIBHOCTU OpeH/1a JUTsl MOTPEOUTENEH.

CuMBoJsbHBIE BIroabl openaa (Symbolic benefits of brand) — Beirogsr
OT YJOBJICTBOPSHHUS MOTPEOHOCTH B CAMOBBIPAKEHUH M COLMAIBHOM OJIOOpEHHH,
MpeoCTaBIsieMble TOTPEOUTETIO OPEHIOM.

CaoBecHble ToBapHble 3HaKku (Word trademarks) — oGo3HaueHus ToBap-
HOT'0 3HaKa B BUJE CJIOBA, CJIOBOCOYCTAHMS MJTU CJIOTAHA.

Caoran (slogan) — kpatkasi, JIerko 3armoMHuHaromiascs gpasa, T0HOCAIIAs B
ckaToil (CBepHyTO#) hopMe OCHOBHBIC IICHHOCTH OpeH/a, 3aJI0KEHHBIE B OpeH/I-
CTpaTETuy WM PEKIaMHON KaMITaHUH.

CoBMmecTHbIiT Opena (Co-brand) — Opena, sBusOIIUiiCS pe3yabTaTOM
COBMECTHOT'O OpeHUHTA.

CoBMecTHbBIIT OpenauHT (CO-branding) — ¢opma coTpynHuYecTBa MEXKITY
IByMsI U Oojiee OpeHaamMu, B JOCTATOYHOW CTETNIEHU W3BECTHBIMU MOTPEOUTEIIO,
IpH KOTOPOW COXPAaHSIOTCS Ha3BaHUS BCEX OPCHIOB-YYAaCTHUKOB; 0O0OJajact
MOTEHITNATIOM JIJIST TOCTH)KCHUSI MaKCHMAaJIbHO BO3MOYXHON CHHEPTHH C TIOMOIIIBIO
YHHUKAJIBHBIX JOCTOMHCTB KaXKJIOTO M3 OPEHI0B-yUYaCTHUKOB.

CoBMecTHOe NpoABHKeHHEe OpeHaoB (Cross-promotion branding) — sua
COBMECTHOT'O OpEHIMHra, OCHOBAHHBIM Ha HEMPOJIOKMTECILHOM COTPYAHHUYECTBE
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KOMITAHUH C TIEJIbI0 COBMECTHOTO MPOJBHKCHUS CBOMX OpPEH/IOB MPH MOMOIIN
COBMECTHOM pEKJIaMbl U IPOMO-aKIUH.

CoBMecTHBIIT OpeHTUHT MpeaIo:keHust menHoctu (valueco-branding) —
BHUJI COBMECTHOTO OpEHMHIra, OCHOBAHHBIN Ha MPOJBIKCHUH IIEHHOCTH KayKI0TO
U3 OPCHIOB-YYaCTHUKOB.

CnoncopcerBo (SPONsorship) — cucremMa B3aMMOBBITOJHBIX JOTOBOPHBIX
OTHOIICHUN MEXJy CIIOHCOPOM M CYOCHIAMPYEMOM CTOPOHOH (PEIUITMEHTOM), TIPH
KOTOPBIX CITOHCOP IEpeacT PEIUIUEHTY OTOBOPCHHBIC B COMVIAIIICHUU PECYPCHI, a
perunueHT Oeper Ha ceOs 00s3aTeIhCTBACOBEPIIATh JCUCTBUS, OOImIeH 3amadei
KOTOPBIX SIBJIIETCS JOCTHIKEHHE KOMMYHHKAIIHOHHO-MAapPKETHHIOBBIX —IIEJICH
CIIOHCODA.

CratycHass 4yacTHasi ToroBass Mapka (Status private label, premium
private label) — dvacTHast ToproBast Mapka, co3aBaeMasi TOPTOBBIMU CETSIMU JIJIS
CPEIHEro IIEHOBOTO CErMEHTa M CEerMEHTa Kiacca Premium, uMmeromas Iebio
yJIOBJICTBOPEHHUE 3alPOCOB B HHUIIIE IOKYyMAaTeJIeH, 3aMHTEPECOBAHHBIX IMPEKIC
BCET0 B BBICOKOM KaueCTBE MPOIYKTA.

Crep:kHeBasi HACHTHYHOCTH Openaa (core brand identiry) — HeusmeH-
Has CYIIHOCTh OpeHa, BKIIIOYAIONIas B ce0s acCOIMaIliU, KOTOPBIE OCTAIOTCS
HCH3MCHHBIMHM IIPH IIEpEeHOCe OPEH/1a Ha HOBBIC PHIHKHM U KATETOPHUH TOBApPOB.

Croumocthb openaa (brand value) — nonosHuTeIBHAS TPUOBLIH, TEHEPH-
pyemasi HeoCpEICTBEHHO OPEHIOM.

Crparernueckne MeTpukm (Strategic metrics) — nokazarenu 3¢ ¢hexTus-
HOCTU OpeHJuHra, oOecreunBarolMe AUAarHOCTUKY BO3JCHCTBUS OpeHaa Ha pe-
3yJbTATUBHOCTH OM3HECA KOMITAHUH B I[CJIOM.

Crparernueckmii 6penn (strategic brand) — 6pena-nunep, KOTOpbIi Tpe-
JonpeiessieT pa3BUTHE KOMITAHUU B IIETIOM.

Crparernueckmii onmopTtyHu3m (Strategic opportunism) — OpeHa-
CTpaTerusi, akKIleHTUPOBaHHAs Ha PACHO3HAHUU BO3MOYKHOCTEH, BOSHHMKAIOIIMX Ha
pBIHKE, U OBICTPOM pEarMpoOBaHHWU HA HHUX IYyTEM HCIOJIb30BAHUS MEPONPHUSATHIA
cyOOpeHIuHra.

Crparerns nuBepcupuxanun openga (diversification brand strategy)
— BHJ OpeHI-CTpaTeruu, MPUMEHIEMbI B CUTYAI[MH, KOTAa KOMITAHUS HCIIOJIb-
3yeT HOBOE MapO4yHOE MM JUIS IMPOABIKEHUS MPOAYKIMH B HOBOH TOBapHOM
KaTeropuHu.

Crparerusi kareropuajnHoro pacmmpenusi (brand category extension
strategy) — Bua OpeHA-CTpaTeruu, MPUMEHSIEMbI B CUTyallMH, KOTJa KOMIIaHHSI
UCTIONB3YET CYIHICCTBYIOIIEE MapOYyHOE HMMs ISl BbIXOJa B HOBYIO TOBapHYIO
KaTETrOpHIO.
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Crparternsi jauHeiiHoro pacmupenusi openga (line brand extension
strategy) — BuJ OpeHI-CTpaTeTWH, NMPHUMCHSIEMBIH B CHUTYyaIllMH, KOTJ/a CYIIle-
CTBYIOIIIEE MapOYHOE MMS UCIIOJIB3YETCS T 0003HAYCHUST HOBOTO TOBapa TOH Xke
TOBapHON KaTerOpWH, BBIMTYIIEHHOTO JUIS yIOBJICTBOPEHHS MOTPEOHOCTH HOBOTO
CETMCHTA PhIHKA.

Cyo6penn (subbrand) — Openn, koMOMHHpPyeMBIH C MacTep-OpeHIOM
(KOpPIOpAaTUBHBIM, OPEHIOM TOBAPHOI'O CEMEWCTBA) B CHUCTEME HJICHTHYHOCTH
OpeHJa ¢ LEIbI0 YCUJICHUS WM KOPPEKTHUPOBKHU aCCOIUAIIMNA ¢ MacTep-OpeHI0M B
KOHKPETHOM TOBApHOM IPEIJIOKECHUH.

CrumyaupoBanue cObiTa (Sales promotion) — ¢opma MapKEeTHHTOBBIX
KOMMYHHKAIIMH, TPEACTABIAIOMAs COOOH CHCTEMY MOOYIUTEIbHBIX Mep |
IIPUEMOB, HOCAIINX, KaK MPaBUIIO, KPATKOBPEMEHHBIN XapaKTep W HaIpaBJICHHBIX
Ha TIOOIIPEHHE MOKYIKHU WJIM TIPOIaKH TOBapa.

Crparerust BeiTaruBanus (pulling strategy) — crparerust mpoaBrKeHUS
OpeHa, mpu KOTOPOH MapKETHHIOBBIE KOMMYHHUKAIIMHA HAMPABICHB HA KOHEYHBIX
noTpeOuTesICH TOBapa ¢ 1eibio (POPMHUPOBAHMS CIPOCA, JTOCTATOYHOTO JUIS TOTO,
9TOOBI TOOYIUTH TOPTOBBIX MMOCPETHUKOB MPOU3BECTH 3aKYIIKH HY)KHOTO TOBapa.

Crparterns nporankuBanus (pushing strategy) — crparerus npoaBmke-
HUs OpeHja, mpejroJiararolias Oojiee IMHUPOKOE HCIOJIb30BaHUE TOPTOBBIX IIO-
CPETHUKOB W TOPTOBOTO TepcoHaia (UPMbI (JIMYHBIC TPOJAXKH), a TAKKE CTH-
MyJTupoBaHHue chepbl TOProBJIM (CKUIKH, 3a4eThl, MPEMHUM) IS TPOJABMKCHUS
TOBapa 110 KaHaiam cObITa.

Cyrp Openma (brand essence) — crepHEBasi HMJICHTUYHOCTH OpeHIa,
KJIII0YeBOe oOelaHre OpeH/a, BRIPAKEHHOE B KPaTKOM cojaepikaTeiabHou (opme,
IEHTpaIbHas ujes OpeHa, CaMblid TJIABHBIN 3JICMEHT €ro COJICPIKaHuUS.

TakTuueckue merpukm (tactical metrics) — mokasarenu, obecrieunBaro-
IIMe JUArHOCTUKY 3(PGEKTUBHOCTH OpEHIWHTA C TOYKU 3peHHs (popMupoBaHUsA
OTIBITA ITOKYTATENsl B TOYKAaX KOHTAKTa ¢ OpEHIOM.

Tecromonuan (testimonial) — pekiama, ocHOBaHHasE Ha TOM, 4TO OOBIY-
HbIC JTIOAHM (HE aKTephl) ACNIATCA C TMOTSHIIMAIBHBIMH IMTOTPEOUTEIIIMUA OITBITOM
UCIIOJIb30BaHUs U MOTPEOICHHUS MAPOYHOTO MPOIYKTa.

Tosap (product) — m000# MPOAYKT AEATSIBHOCTH MPOU3BOIUTEINS, KOTO-
pBIii TIpeIHA3HA4YCH JUIsl MPHOOPETEHHUs, WCIOJIb30BAaHUS WU TMOTPEOJICHHS,
CIIOCOOHBIN YAOBJIETBOPUTH TOTPEOHOCTH MOKYTIATEIIS.

ToBapusbrii opena (product brand) — wenocTHbI 00pa3 OpeHaa, KOTOPHIi
CKJIQJIBIBACTCSI W3 3MOIMOHAIBHBIX, KYJIBTYPHBIX acCOIIMAIlNH, CBS3aHHBIX C
TOBapOM, U (DYHKIIMOHAJILHBIX OCOOEHHOCTEH MPOIYKITUH.

ToBapubiii 6penauar (product branding) — mMeponpusTHS O CO3TaHUIO
Y Pa3BUTHUIO UJICHTHYHOCTH, OCHOBAHHOW HA TOBAPHBIX IIEHHOCTIX OpeHa.
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ToBapubIii 3Hak (trademark) — o0o3HadyeHwMs, CITyKaIUe I HHAUBUIY-
aIM3allii TOBApPOB, BBIMOJHAECMBIX PAaOOT MIIM OKa3bIBAEMBIX YCIYT IOPHUINYECCKUX
Wik  (QU3MYECKUX JIUI[, JEHCTBHE KOTOPBIX PETIAMEHTHPYETCS 3aKOHOM O
TOBAapHBIX 3HAKAX.

VY3naBanue openga (brand recognition) — cmocoOHOCTH PECHIOHICHTOB
NPUIIOMHUTE OpPEHJ, KOTJa MM TMPEIBABISICTCA CIUCOK M3 HECKOJIBKHX MapoK
OIHOHW U TOM K€ TOBAPHOM KATETOPHUH.

YBaxenue openaa (brand esteem) — mokasaTelb, OTpaKalOUUN YpPOBEHb
CHMITaTHH W TMPHBEPKEHHOCTH MOTpeOUTENIell K OpeHay. YBakeHHE HAIPSIMYIO
3aBUCUT OT TOT0, HACKOJIBKO XOPOIIO OpEeH I BBIMTOJHSACT CBOW MapOYHBIH KOH-
TpakT, T. E. CBou obOelanus nepes NoKynaTeasMu.

Yupasiaenue 6penom (brand management) — opranuzanus KOMILIEKCa
MEPOTIPUATHI B KOMIIAHUH TI0 CO3JIaHUIO U PA3BUTHIO UACHTUYHOCTH OpeH/Ia.

YHuKaJIbHOe conuajibHoe mpenioxkenune (social selling proposition) —
MO3MIIMOHUPOBAHUE MAPOYHOTO TOBAPa, PACCYMTAHHOE Ha MIUPOKUI OTKIMK CPEIn
MHOTOYHMCICHHOMN IPYIIIIBI COIHATLHO OTBETCTBECHHBIX MOTPEOUTENCH.

YHuKajJbHOe TOBapHoe mpenio:xkenue (unique selling proposition) —
MOJICIb TTO3HIIMOHUPOBAaHUS OpeHaa, (OKYyCHPYIOIIascs Ha €IWHCTBCHHOM B
CBOEM pOJC IMPEHMYIIECTBE TOBapa/yCIyTd, KOTOPOEC KOMIIAHHS YCHIIEHHO pe-
KJIaMHPYET | MOJIJICP)KMBACT Ha 1IEJIEBOM PBIHKE.

YHHMKa/IbHOEe JIMOIHOHAIbHOEe mpeniaoxenue (emotional selling
proposition) — Mojens MO3MIIMOHMPOBAHHUSA, MPEACTaBIsSAIOMas OO0 mpes-
JIOKCHHE, PACCYMTAHHOE HAa IMOIIMOHAIBHOE BO3/CHCTBHUE, BBI3BIBAIOIICE B CO-
3HAHWUU TOTPEOUTESI €IMHCTBEHHBIC B CBOCM POJIC ACCOLMAIINH.

YnakoBka (package) — cpenctBo M KOMILICKC CPEICTB, 00CCIICUNBAIO-
KX 3alUTy TOBAPOB OT MOBPEIKICHUS M MIOTEPh, a TAKXKE MPOIIECC UX 00paICHHUS
(TpaHCIIOPTUPOBKY, XpaHEHHE M peain3ainio). Takke B OpeHIMHIC YIAaKOBKa
BBIMOJIHACT KOMMYHHUKAIIMOHHBIC (DYHKIIMH, WIpas BaXKHYIO pOJIb B CHCTEME
MPOJIBMKEHUS OpeH/a.

YcuieHHblit/paciupernblii opena (augmented brand) — 6a3soBbiit
Openn, oOecrneurBalOIINi ONpeAeICHHBIN Ha0Op JOMOJHUTENBHBIX BBITOJ (Oec-
IUTaTHas JOCTaBKa, TEXHHUYECKas IMOJJepKKa, OOydYeHHE, TrapaHTHH, IMpeo-
CTaBJICHHE KpeauTa U 1p.).

Ycenemnblii opena (successful brand) — nerko y3naBaemblii 3a cuer 3¢-
(beKkTUBHO pa3pabOTaHHBIX BEPOATBHBIX W BU3YAIbHBIX WACHTH(PUKATOPOB
npoaykT (yciyra), TpPeAOCTABIIAIONIMA YHHKAIbHBIE M PEIICBAHTHBIC I[CHHOCTH
(byHKIIMOHANTBHBIE, SMOLMOHAIBHBIC, CUMBOJIbHBIC), B MaKCHMAaJIbHOW CTCIICHU
OTBEYAONINE MOTPEOHOCTAM MOTpeOUTENEH.
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Yerynka ToBapHoro 3Haka (transfer of exclusive right to trademark) —
nepeaada MCKIIOYUTEIBHOTO TpaBa Ha MOCTOSHHOE BIIQJICHUE W HCIOJIb30BAHUE
TOBApPHOT'O 3HAKA MPABOIPEEMHHUKY.

dupmeHHbIid cTHIL (COrporate identity) — yHukampHas KOMOWHAITUS
SJIEMEHTOB BHM3YaJIbHOM CHCTEMbI OpeH[a, TMO3BOJISIIOIIAS KOMIIAHHHM BBIPA3UTh
CBOIO MHJIMBHYaJIbHOCTh U OTJIMYUE OT KOHKYPEHTOB.

daanrosbiii opena (flanker/fighter brand) — BcromoraTenbHbIi OpeH/,
3alMIIAOIINK Beaylue OPeH bl KOMITAHUU OT KOHKYPEHTHOM aTaKH.

dyuknuonaasubie Bbiroasl openaa (functional benefits of brand) —
BBITOJIbI, OCHOBAHHBIC Ha CBOKCTBAX TOBapa, 00CCIICUMBAOIINX (PYHKIIMOHATIHHYIO
TIOJIC3HOCTH JIJIS IOTPEOUTENIeH MapOYHOTO TIPOIYKTA.

dyHknuoHajibHoe KavecTBo Openma (functional brand quality) —
Ka4ecTBO MapOYHOI'O TOBAapa, paCCMaTPUBAEMOE C TOUKH 3PEHHSI IIPOU3BOJUTENS U
OTIpe/IeNsieMOe TEMH HOPMATHUBHBIMH JOKYMEHTaMHu (TOCT, OCT, TYy), KOTOPBIM
JIOJKEH COOTBETCTBOBAThH TOBAP, M3TOTOBICHHBIN JJIST TTPOIAXKH.

Hennoctu 6penaa (brand values) — nennoctu, hopMupyembie coueTaHu-
€M YHHKQJIBHBIX CBOWCTB MapOYHOTO TOBapa M OmperelsieMble KaK COOTHOIICHHE
BBITOJL M OJlar OT €ro NpHOOpEeTeHHs] M BCEX 3aTpaT, KOTOpbhlE HEOOXOIUMO
OCYIIECTBHUTD B CBSI3U C €TI0 BJIAJICHUEM U IKCILTyaTaIHeH.

ILlenHocTHOe mpemnoskenue (value proposition) — COBOKYIMHOCTh BBITOJ
(byHKIIMOHANTBHBIX, 3MOIMOHAIBHBIX, CHMBOJBHBIX), MpeagaracMbiXx OpEeHIOM
IEJIEBBIM MTOTPEOUTEIISIM.

ILlenTpoBoe mo3muuoHupoBanue openaa (centric brand positioning) —
METOJI TIO3UITUOHUPOBAHMSI, TP KOTOPOM MAapOYHBIN MPOIYKT OMPEICIIIETCS KaK
XapakTepHbIN 00pazel (MPOTOTUIT) TOBAPHOM KAaTETOPUHU.

JOxoHoMu4Yeckass 3¢¢dekTUBHOCTH pekiaambl (advertising economic
efficiency) — sddekTuBHOCTh pekiaMbl, ompeaeasieMas MyTeM H3MEPCHHS ee
BIUSHUA Ha 00beM mponax, T. E. CpaBHeHus oO0beMa mpojax 10 M IMOCie Mpo-
BEJICHUS PEKJIAMHBIX aKIUH.

JKcnepTHbIE OlEHKH cTOMMOCTH Openaa (expert valuation methods) —
METOBI OICHKH CTOMMOCTU OpCHIIOB, MpejyiaraeMble CICIUATH3UPYIOIIUMUCS B
aTO# obnactu arentcrBamu (interbrand, brand finance).

OMonuoHaIbHasA BbIroaa openaa (emotional benefit of brand) — moso-
KUTCIIbHbIC YYBCTBA M IEPSIKUBAHUS, KOTOPHIC BO3HHKAIOT Yy TOTPEOUTENS B
npoliecce MOKYIKHU WU HCIIOJIb30BaHMSI TOBApa/yCIyTH ONPEACICHHON MapKH.

OMoIMOHAJIbHOE TOProBoe npeaioxkenue (emotional selling proposition)
— TO3UIIMOHMPOBAHWE MAapOYHOTO TOBapa, PAacCYMTAHHOE HA 3MOIMOHAIBHOE
BO3/ICHICTBUE, BBI3BIBAIOIICE B CO3HAHUU TOTPEOUTENST YHUKAIBHBIC B CBOEM POJIC
acCOIMAIINY.
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Omnupuyeckuii opena (experiential brand) — 6pena, naeHTHYHOCTH KO-
TOPOr0 OCHOBAHA Ha OMBITE U MEPEKUBAHUIX MTOTPSOUTEIICH.

OMnupuyeckuidi mapkeTuHr (experiential marketing) — Bux mapkeTuH-
ra, K 0COOCHHOCTSIM KOTOPOTO OTHOCSTCS: AKIICHT HAa OMNBITE W MEPEKUBAHUSIX
OTpEeOUTENCH; TIOX0/1 K MOTPEOUTENIO KaK KOMIJICKCHOMY SIBJICHUIO; PU3HAHUC
KaK palMoOHAIBHBIX, TAK ¥ SMOIMOHAIBHBIX MOTUBOB MOTPEOJICHHS.

Ouneprusi 6penga (brand voltage) — mnokazatenb KH3HECIIOCOOHOCTH
Openma B momenu brand dynamics™. [lomydaercs ClIoKeHHEM IOKa3aTelei
KOHBEpTAIMH BceX YpoBHeH nmupamuabl operna (brand pyramid), ymMmHOXeHHBIX Ha
WX yJIeJIbHBIN BEC.
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5. OHEHOYHBIE CPEACTBA JJIS TEKYIIEI'O
KOHTPOJISI YCIEBAEMOCTHU, IPOMEXYTOUYHOH
ATTECTAIIUA ITO UTOI'AM OCBOEHUA JIUCHUITJIMHBI 1
YYEBHO-METOJINYECKOE OBECIIEYEHHUE
CAMOCTOSTEJBbHOU PABOTBI OBYUAIOIIIUXCSH

5.1. Cunucok BONPOCOB K 3a4eTy

1. Crpareruueckuii  OpeHI-MEHEI)KMEHT:  METOJbl W  MPUHIIUIIBI
yIpaBieHHs OpeHaamu.

2. BpeHauHT B cucTEeMe CTPATErHYECKOTO YIPABICHUS: OCHOBHBIE CTA U U
ATaIbl, UX XapaKTePUCTHKA.

3. CoBpeMeHHbIE TEHICHIIMM OpEeHIUHIa: 0COOEHHOCTH pa3BUTHUS OPEHIOB
Ha MUPOBOM PBIHKE.

4. PazButue Openaunra B Poccum: 3Tambl U (PaKTOPBI, HANPABIEHUSA U
TEHICHITUH.

5. Ompenenenust Openga. COOTHOLIEHUE TMOHATUN «OpeHla», «TOProBas
MapKay, «TOBAPHBIA 3HAKY.

6. Crparernueckas kiaccudukaiys OpeHI0B: KPUTEPUH KIacCUBUKAIIIU U
BU/JIbI OPEHIOB.

7. KiroueBble ATanbl CTpaTerupoBaHusi OPEHIOB.

8. IlpeumymectBa OpeHAOB JIJIsl UX BIIAJEIBIIEB U TOTPEOUTENCH.

9. Wnentudukarops: Opernaa. [IpaBoBas 3ammnTa naeHTU(HUKATOPOB.

10. Pa3zpaboTka nmMeHU OpeHa: OCHOBHBIC TTPUHITUITBI 1 METO/IBI.

11. Pa3zpaboTka BU3yaabHOW UIEHTUYHOCTH OpeHAa.

12. PazpaboTtka uaeHtTuuHocTy 6penaa no 1. Aakepy.

13. TectupoBanue SJIEMEHTOB WACHTUYHOCTH OpeHIa Ha IeJeBO
ayJTMTOPHUHU.

14. Onucanue OCHOBHBIX aTpUOYTOB OpeH a.

15. Co3ganue anatoMuu OpeHa.

16. B uem 3akirogaeTcs CyniHoCcTh OpeHaa? Pa3paboTka cymHocTu OpeHa.

17. OcHoBHas B3aMMOCBSI3b OpeH/a U CTPATETUH.

18. Co3zganue BoiTo1 OpeHaa. OTHOIICHHE OpeHIa C MOTPEOUTEIIEM.

19. Co3ganue u pa3paboTka CTpaTerHuecKoro OpeH/a OT HJCH J0 BBIXO/Aa
Ha PHIHOK.

20. Co3nanve KOHIIETIIIUKA OpeH/1a ¥ KOHIICTIIIUY MTPOTYKTA.

21. Konnenuust CTPaTETUYECKOro MO3UIIUOHUPOBAHUS. dopmyna
MO3UIIIOHUPOBAHUS.
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22. Ilo3uumoHupoBanre OpeHja: CTpaTerMd MW BHJbI, COCTABJISIFOLIUE
MO3UIINN OpeH/IA.

23. TIpuHIUTIBI TO3UITMOHUPOBAHUS OPEHIOB.

24. VIsyuenue pa3Butusi OpeHIa Ha pPBIHKE: MOJEIU M METOJIBI
HKOHOMHUYECKOTO TIPOrHO3UPOBAHUSI.

25. Co3nianue cTpaTernueckon apXuTeKTyphl OpeHaa.

26. KopriopaTtuBHbIe OpEH/IBI.

27. CtpaTernueckoe pacimupenue OpeHaoB. J|oCTOMHCTBA U HEIOCTATKU
pacumpeHus OpeHa.

28. Ctparernueckoe pas3BuTHe moptdens OpeHAOB: MNPUHIMIBI U
cTpaTernueckve HampasiieHus. L[eHOBO# (hakTop B CTpaTernueckoM pacIIupeHUun
OpeHJIOB.

29. ®opMupoBaHuEe CTPYKTYphl OpeHjoBoro mopTdens: pa3paboTka
apXUTEKTYpbl OPEHI0B, pa3BUTHE CYOOPEHIOB.

30. Ontumuzanus nmoptdens OpeHI0B.

31. Ananu3 cTpaTern4ecKiuX BO3MOKHOCTEH OPEHIOB: CTpaTerHuecKue PoJH
OpeHnoB B moptdere.

32. Pa3zpaboTka KOMMYHHKAIIMOHHOM cTpaTeruu OpeHa.

33. Cucrtema  CTpaTerMUYeCKMX  KOMMYHHUKaluid  OpeHma:  TIOHATHE,
WHCTPYMEHTBHI, IPUHIIMIIBI, PeATA3AIIIH.

34. PR-npoaBuxeHue OpeHya.

35. PexitamMHble KOMMYHUKAITMH TI0 TIPOJIBIXKEHUIO OpeH/Ia.

36. MeponpusiTust U KOMMYHUKanuu  OpeHpa: CTpAaTETUYECKOE
TUTAHUPOBAHKUE U KOHTPOJIb.

37. CTuMynupoBaHUEe TMPOAK W TPSIMONW MaApKETUHT B (HOPMHUPOBAHHH
JOSUTBHOCTH K OpeHaaM: TPUHIUIBEI, MeToabl W (opmbl. PasBuTue mporpamMm
JIOSUTBHOCTH.

38. PazButne wumumka OpeHma wmetonamu pekinambl U PR: ocHOBHbIE
WHCTPYMEHTHI, X BHJIBI 1 OCOOCHHOCTH.

39. Onenka >(ppeKTUBHOCTH MAapOYHBIX KOMMYHHUKAITUN TIPU TIPOIBIKCHUH
OpeHja.

40. CtpaTerndyeckue akTUBbI OpEH/Ia, UX COCTaB U CTPYKTYpa.

41. Kanutan OpeHAa, OCHOBHBIE HWCTOYHHUKM U 3JIEMEHTbl MapOYHOIO
KanuTana.

42. O1eHKa CTOUMOCTH OPEHJIOB: OCHOBHBIC METO/Ibl U UX XapaKTEPUCTHKA.

43. MeTo10/10THYECKHE OLIEHKH CTOMMOCTH Openaa kommanuu Interbrand.

44, MeToI0IOTHYECKHE OIIEHKH CTOMMOCTH OpeHaa kommanwu Brand
Finance.

45. Aynut OpeHpa.
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46. IonsTus «peOpeHIUHT u peCTaJIuHIY, baxkTopbI
MIEPETIO3UITMOHNPOBAHUS U BO3MOKHEIE HaIPaBJICHHs peOPECHIUHTA.

5.2. Cnucok Tem pedeparToB

1. I'moGanu3aius OpeHI0B: COBPEMEHHOE COCTOSIHUE U MEPCTIEKTUBBI.

2. Kpocc-KynbTypHBIN aHalU3 U €r0 BO3MOXHOCTH [IJISl CTPATETHYECKOTO
OpeHuHTA.

3. Muccus u BujieHue OpeHa.

4. OcobOenHocTty GopMHUPOBaHUS HallMOHATIBHOTO OpeHaa B Poccum.

5. [IpaBoBBIE OCHOBBI OXpaHbl OpeH/Ia.

6. KoMMyHHKAITMOHHOE CTPATETHYECKOE YIPABICHUE OPEHIOM.

8. bpenn kak 00bEeKT MH(POTBOPUECTRA.

9. Crennuka KOpIoOpaTUBHOTO OPEHIUHTA.

10. OcobeHHOCTH CO3aHUs OPEHI-THICPOB.

11. Bpena-cooOmiecTBO: COCTaBISAIONIME cooOIIecTBa OpeHaa W Uux
pa3BUTHE.

12. VHTepHeT Kak HOBas cpena pa3BUTHS OpPEHIOB: BO3MOXKHOCTH H
MPEUMYIIECTBA INI00ATFHOTO MPOCTPAHCTBA.

13. Ilpunnunsl uHTEepHET-OpeHauHTa. CTpaTeruu pa3BUTHA OpPEHIOB B
IJ100aNbHOM CETH.

14. TIpoGnema MHTEIEKTYaIbHON COOCTBEHHOCTH B OpEH/IUHTE.

15. IIpoGnema HEZI00POCOBECTHOM KOHKYPEHITUU u
MpEeANPUHUMATENTLCTBA: (PaibcuPUKALUS U UMUTALIHS OPEHIOB.

16. PerymupoBaHue mpaB HMHTEIUIEKTyaJlbHOM coOcTBeHHOCTH B Poccum.
Cucrema Mep 10 OXpaHe U 3a1uTe OPeH I0B.

17. JluBepCHMOHHBIA aHaIM3 KaK METOJA MNPeAyNpPEeAUTENbHON 3allUThI
OpeHIOB: BUIbI, dTAIbl K UX XapaKTEPHUCTHKA.

18. MupoBas cucteMa OXpaHbl U 3alTUThl OPEHIOB: MPUHIUIIBI, (OPMBI,
O0COOEHHOCTH HAIIMOHAIBHBIX 3aKOHOIATEIHHBIX CUCTEM.

19. VmpaBnenue rin00ambHBIM OpeHIOM Ha JIOKJIBHBIX  PBIHKAX:
CTaHAapTU3AINS U aIalTaIusl.

20. Cuctema CTpaTermyecKMX KOMMYHHKAITUH TPEANPUATHS KpPEaTUBHON
YKOHOMUKH.
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5.3. KoMIUIeKT TecTOBBIX MATEPHAJIOB (B TecTe MPeANoJaraercs oauH

OTBeET)

1. CorJacHo METOI0JIOIMHA CTpPATErupoBaHmsl, IMNpeanojgaracTcs
cieayromasi nocjaeaoBaTeJbHOCTb pa3pa60TKn HOKYMECHTOB B odJ1acTH
CTPATCIrUI€CKOro 6peH;era:

a) «OCIIb» - KIIPHUOPUTCTLD» - «3adaUNn,

6) IIPUOPHUTECT» - «KOCIIN) - «3aJa4YN»,

B) «OCIIN» - «3adaun» - KIIPUOPUTCT»,

F) «BaJada» - «OCim» - «KIIPHOPUTCTHD).

2. CorjiacHo MeTOH0JIOTHUM CTPATErHPOBaHMs, JIKOHOMHUYECKHE M
COMAJIbHBbIE MPOTHO3bI B OpeH/I-MeHeIXKMEeHTe:

a) ABJIAIOTCS IOKYMEHTOM CTPATETUH;

0) pa3pabaTpIBalOTCSI HA OCHOBE MPHUHSATON CTPaTETH;

B) IIPEAIICCTBYIOT pa3pabOTKe CTPATETMUECKUX JOKYMEHTOB;

I') MO3BOJISIIOT BBISIBUTH CHIIBHBIC CTOPOHBI OpeH/Ia.

3. Kakoii HMHCTPYMEHT CTpPaTermyecKoro NJAHHPOBAHUS IO3BOJISIET
BBISIBUTHh KOHKYPEHTHBIE MPeuMYyIllecTBa OpeHaa:

a) OTSW-ananus;

6) BSC;

B) PEST-ananus;

r) Meton 5 cun noprepa.

4. HeliMMHT TOProBoOii MAapKu — 3TO:

a) Ha3BaHUE, ONPENEIAIONIEE TOPIrOBYIO MAapKy M. KaK MPABUJIO CTOSIIYIO 32
HEel OpraHu3alnio, ACCOPTUMEHT TOBAPOB WM HAOOP YCIyT;

0) TepMHH, ONUCHIBAIOLIIMNA CYIIHOCTh BCEH COBOKYITHOCTH XapaKTEPUCTHUK
TOPrOBOM MapKHu;

B) TEPMHH, XapaKTEPU3YIOIINI (PMHAHCOBYIO CTOMMOCTh TOPTOBOI MapKu;

I') Ha3BaHHE, ONPEAECIAIOIEE OPTaHU3alINI0, €€ ACCOPTUMEHT U HabOp yCIIyT.

5. CTpaTternyeckoe pacumupeHue TOProBo MapKu:

a) BBIFOJIa TOPTOBOM MapKH, BOCIPHUHUMAeMasi MOCPEICTBOM JIOTHUYECKUX
CYXJECHUH;

0) JIaKOHMYHOE pe3loMe MpejlaraéMbplX  MapKoW  MOTPEOUTENsIM
paIMOHAIBHBIX W SMOITMOHAJIBHBIX BBITOI;
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B) n00aBlieHWE K MapOYHOMY CEMEHCTBY HOBBIX TOBApOB TIOJ TEM XKe
UMEHEM /U CyOMapKoOi;

r) OpeHapl, KOTOphIE OO0S3aTEIBHO JOJKHBI OBITh TPEACTABICHBI B
aCCOPTHMEHTE Mara3uHa Jijisl IPUBJICUYCHUS TOKyTaTeeH.

6. K cTpaTernyeckuM MeTOJaM UCCJIeJOBAHUS OTHOCSTCS

a) HaOJI0IeHNE 32 TTOBEICHUEM MTOKyTaTeNnel B MarasuHe,

0) ucnonb3oBaHue 0a3 JAHHBIX: CETMEHTHPOBAHHUE MOKYIATEIed TOPrOBOi
MapKu,

B) MCCIIEZIOBAHUS NIEPLIEITUBHON OJIU30CTH;

I) uccnegoBaHue 3PQHEKTUBHOCTH PEKIIAMBI.

/. K 1ouppoBH3MPOBAHHBIM  HHCTPYMEHTAM  CTpPaTern4ecKoi
KOMMYHHKAIIMH OTHOCUTCS :

a) BXOJHBIC 3HAKH,

0) JICHIUHTOBasI CTPAHUIIA;
B) DJICMEHTHI HAaBHUTallHH,
T') pOJUI-AaIbL.

8. K TpagulluOHHBIM MHCTPYMEHTAM CTPATernyecKoii KOMMYHMKALMU
OTHOCHUTCS:

a) OeM Kbl

0) TaHTBAP/IBI;

B) 3HAUKH,

r) paboyasi 3acTaBKa Ha MOHUTOP dKpaHa.

9. Uto He cieayeT YYUTHIBATH IPH pa3padoTke OpeHA-cTpaTeruii?
a) COIVIACOBAHHME UHTEPECOB U LIECHHOCTEW aKTOPOB,;

0) BbICOKasl CTENEHb HEOIPEIEICHHOCTH BHEIIHEN CPEIbI;

B) CHCTEMHBIC ¥ HECHCTEMHbBIC PUCKH;

I') BCE BBILLIECKa3aHHOE.

10. B 3Tan MOHMTOPHMHIa M KOHTPOJISI CTPATErH4ecKOro pa3BUTHS
OpeHaa He BXOAMT?

a) aKTyaJu3alus MepevHsi HOCUTeNeH BU3yallbHOM UIeHTU(UKALINY;

0) MOHHTOPHHT HCIIOJIb30BaHUs OPEH/IA,

B) IPOJICHUE WM TPEKpaIeHHe CPOoKa JCHCTBUS OXPAHHOTO IOKYMEHTA;
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I') MPOBEJAEHUE TIIYOMHHBIX MHTEPBBIO CO CTEUKXOJJAEpaMU U SKCIEPTAMHU
PBIHKA.
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6. IEPEYEHb OCHOBHOH 1 JOIIOJHUTEJbHON
YUEBHOU JJUTEPATYPBI, HEOBXOJIUMOMH 1151
OCBOEHUSA TUCIUILINHBI (MOYJIST)

6.1 OcHoBHasi M JONOJIHUTEIbHASA YuyeOHAasl JINTepaTypa

OcHoBHasl yueOHas IUTEpaTypa
1. Tomun, A. M. Bpenaunr : yueOnoe nocodue / A. M. I'oguH. — 4-e uzn. —

MockBa : JlamkoB um K° 2016. — 184 c., To ke [DnekTpoHHBIH pecypc].
URL: https://biblioclub.ru/index.php?page=book&id=453899
2. Caiikun, E. A. OcHoBbl OpeHguHra : ydeOHOe mocobue : [16+] /

E. A. Caiikun ; HoBocuOupckuii rocy1apCTBEHHBIM TEXHUYECKUN YHUBEPCUTET. —
HoBocubupck : HoBocMOMpPCKHMII roCyJapCTBEHHBIM TEXHUYECKUU YHHBEPCHUTET,
2016. 55 c., To xe [Dnextponnsiii pecypc]. URL: https://biblioclub.ru/index.php?p
age=book&id=576511

3. IHapkos, ®. U. UHTerpupoBaHHble KOMMYHHUKALIMH: pEKIaMa, MadauK

puneiimnz, 6penaunr / @. U. [lapkosB. — Mocksa : JlamkoB u K°, 2020. — 324 c.,
To ke [DnexTponnsiii pecypc]. URL: https://biblioclub.ru/index.php?page=book&i
d=116042

JlonoiHuTe IbHAS yUeOHas JuTepaTypa

1. Aaxep, [. bpena—nuaepctBo: HOBas KoHuemnusa Opennunra /JI. Axep.
— M.: I'pebennnkos, 2003. — 374 c.

2. Ksunt, B. JI. Crparermueckoe ympaBieHHEe M DKOHOMHKA Ha
riobansHoM Gopmupytromemcs peiake /B. JI. Kunt. — M.: busnec Atnac, 2012. —
422 c.

3. Kotnep ®@. OcuoBbl mapketunra /®@. Koraep. — M.: Bunbsamc, 2019. —
752.

4. O®umunmona JIL.A., XBopoctsHas A.C.. Crtparernyeckuii OpEHIUHT B
Poccuu: 06apbepsl passutus // YrpasieHdeckoe KoHCyIbTupoBaHue. — 2018. — Ne 9
(117). - C. 167 -176.

5. XBopoctsHas A.C., Amansn JL.H., ®ununmnosa JI.A.. Teoperuueckue
acrmiekTel co3fanHus Openna // KoHKypeHTOCIOCOOHOCTh B TJI00AJIbBHOM MHUPE:
DKOHOMMKA, HaykKa, TexHojoruu. — 2017. — Ne 11 (11). — C. 1403 — 1406.

6. Porter M. E. The Five Competitive Forces that Shape Strategy / M. E.

Porter // Harvard Business Review. — 2008. — Ne 1. — P. 86.

7. Rowles, D. (2018). Digital Branding: A Complete Step-by-Step Guide to
Strategy, Tactics, Tools and Measurement (Vol. Second edition). London: Kogan
Page. Retrieved from URL:http://search.ebscohost.com/login.aspx?direct=true&si
te=eds-live&db=edsebk&AN=1640144
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https://biblioclub.ru/index.php?page=book&id=576511
https://biblioclub.ru/index.php?page=book&id=576511
https://biblioclub.ru/index.php?page=book&id=116042
https://biblioclub.ru/index.php?page=book&id=116042
https://istina.msu.ru/publications/article/157465297/
https://istina.msu.ru/publications/article/157465297/
https://istina.msu.ru/journals/97113/
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bubnuorteunsi  ¢oHa  AkageMUM  YKOMIUIEKTOBAaH TMEYAaTHOM WM
AJIEKTPOHHON OCHOBHOW y4eOHOW JMTEpaTypOl MO TUCIUIUIMHAM 0a30BOW 4YacTH
BCEX LIMKJIOB, U3/TaHHBIMU 32 ITOCIEAHUE S JIET.

@DoHJ AOMOJHUTENBHON JHUTEpaTypbl BKIIOYaeT B ce0s OduIUaNbHbIC
CIpaBOYHO-OUOIMOTpaduyecKue U NMEPUOJUIECKUE U3aHKS B pacueTe HE MEHee
OJIHOTO 3K3eMIuisipa Ha kaxzable 100 oOywaromuxcs. Kaxaomy oOyuaroiemycs
oOecrieyeH JOCTYNl K KOMIUIEKTaM OuOIHOTeYyHOro (oHIa U MEePUOIUYECKOE
u3nanue w3 ciuenytoumero  nepeuns:  Komwupaiit; wipo  magazine;
bubmuorekoBenenue; bupxka uHTemnekryansHod — coOctBeHHOCTH — (BUC);
bromerens  MunucrepctBa roctuiuu  Poccmiickonn  denepannu; BecTHuk
rpaxJaanckoro mpasa; ['ocymapctBo u npaBo; HWMuuoBamuu; HWHTENNEKTyanbHas
COOCTBEHHOCTb. ABTOpPCKOE IpPaBO MU CMEXHble MpaBa; VHTemeKTyaabHas
coOcTBeHHOCTh. [IpoMblilIeHHass cOOCTBEHHOCTh; MeXyHapoJHOE MyOJIu4HOE U
yacTHOE IpaBo; OOIIECTBO: COLMONOTHUS, ICUXOJIOTUs, neaaroruka; I[laTeHTHbIN
noBepeHHblld; [lateHTHl M JMueH3uu. MHTeekTyanpHbple MnpaBa; YTOJIOBHOE
IIpaBo;  YOpaBIEHUE NPOECKTaMH W NporpaMmamu;  XO35AWCTBO M IIPaBO;
DKOHOMHUYECKAS TOJIUTHKA.
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7. TEPEYEHb MH®OPMALIMOHHBIX TEXHOJIOT WA,
MMPOTPAMMHOI'O OBECIIEYEHM S, UTH®OPMALIMOHHO-
CHPABOYHBIX CUCTEM, HEOBXOJMMBIX JJIS1
OCBOEHMS JUCHUIIIUHBI (MOJY.JIST)

B npouecce peanuzanmuu  00pa3oBaTENbHOM MporpaMMbl B BY3€
NPUMEHSIOTCSI COBPEMEHHbIE HWHTEPAKTUBHBIE W MYJBTHUMEAUNHBIE CpEACTBa
oOydeHusi (KOMIBIOTEPHI, MYJIbTUMEIUA-TIPOCKTOPHI, UHTEPAKTUBHBIE JOCKH U
Jp.), TEMATHYECKUE CTEH/IbI U TUIAKaThl, @ TAKXKE AJIEKTPOHHBIE HH(DOPMAIMOHHBIE
oOpa3oBaTeIbHbIE PECYPCHI.

Ha  ocHoBe  ammapatHo-tiporpamMHoro  komiuiekca B PI'AUC
(GYHKIIMOHUPYET MW TOCTOSSHHO COBEPIICHCTBYETCS MOPTal  JJIEKTPOHHOTO
oOy4yeHUs U JUCTAHIIMOHHBIX oOpaszoBaTelabHbIX TexHojorui (D0ull0T),
oOecrieurBaeMblii MPEUMYIIECTBEHHO AaBTOPCKUM Y4YE€OHBIM KOHTEHTOM U
METOJMYECKUMHU  pa3paboTkamMu MpodheccopcKo-MpenoaaBaTeIbCKoro CocTaBa
AKaneMuH.

B PITAVC ¢(yHKIMOHUPYIOT YMTAIIBHBIN 3all U DJIEKTPOHHAs OuOIHOTEKA.
CoTpyaHukaMm U 00y4aromuMcs: 00ecnedeH J0CTYN K 3JIEKTPOHHON OMOIMOTEeuHOM
cucrteMe «YHHUBEpCUTETCKass OuOIMOTEeKa OHJIaliH», HacuuThiBaroleh Oosee 100
THICSIY HAMMEHOBAHWW W3JaHUW C JIOCTYIIOM B PEXUME OHJIAWH, a TaKkKe K
oO0bekTaM HanuoHanbHONW 3JEKTPOHHOW OWOIUOTEKHM (B COOTBETCTBUM C
noroBopoM ¢ PI'BY «Poccuiickas rocynapcTBeHHast OUOIHOTEKAY).

NmMeeTcss KOMMBIOTEPHBIA KJIACC, BO3MOXXHOCTH KOTOPOT'O IO3BOJISIIOT
KOKIOMY U3 O0OydJalmuxcs paboTarb Ha KOMIBIOTEPE C YCTAaHOBJICHHBIM
KOMILJIEKTOM JIMIEH3MOHHOIO MPOrpaMMHOIo obecniedeHus He meHee 20 4acoB B
roa. Akagemus oOecrieyeHa HEOOXOJUMBIM KOMIUJIEKTOM JIMIEH3UOHHOTO
MPOTrpaMMHOTr0 o0ecrieueHust

OnekTpoHHasi  WH(OpMaIMOHHO-OOpa3oBaTenbHas  cpega  AKajeMuu
o0ecreunBaeT:

- JOCTyn K y4eOHBIM IJIaHaM, paboyuM MporpaMMaM JUCIHIUINH (MOJIyJei),
MPAKTUK, K W3JIaHUAM DJIEKTPOHHBIX OMOJMOTEYHBIX CHUCTEM U DIICKTPOHHBIM
o0Opa3oBaTeIbHBIM pecypcaM, YKazaHHBIM B pabo4mX mporpamMmax;

- ¢ukcanuo xojaa 00pa3oBaTEIBLHOTO MPOIECca, Pe3yJbTaTOB MPOMEKYTOUHON
aTTECTallMM U Pe3yJIbTaTOB OCBOCHUS MPOTPAMMBI;

- (opMupOBaHUE IJIEKTPOHHOIO MOPT(HOINO OOydYarolmerocs, B TOM 4YHCIE
COXpaHEHHE €Tro PadoT U OIICHOK 3a 3THU PabOTEHI.

- IOCTYT K COBPEMEHHBIM Ipo(eccHoHanbHbIM 0a3aM JTaHHBIX, HHPOPMAITMOHHBIM
CIIPaBOYHBIM U TIOMCKOBBIM CHCTEMaM, B TOM 4YHCIE: CIPaBOYHO-TIPAaBOBOM
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cucreme «["apaHT»: www.garant.ru; CripaBO4HO-IIPaBoBOi crcreme «KOHCYIbTaHT
Irocy:  www.consultant.ru; 6uOimoteke «Kuurodonm»: www.knigafund.ru;
YHuBepcuteTckon 6nbmmorexke www.biblioclub.ru.
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8. MATEPUAJTBHO-TEXHUYECKAS BA3A,
HEOBXOJIUMASI JJISI OCYIIECTBJEHUS
OBPA30BATEJBLHOI'O MMPOLECCA MO JUCIHUIIJIMHE
(MOJYJTIO)

Jns  BemeHuss 00Opa3oBAaTENbHOM  JEATENBHOCTH 1O  HaNpaBICHUIO
MOJTOTOBKH 38.03.02 «MeHemxmeHT» (npoduin «Y1mpaBieHue
WHTEJUIEKTYallbHOM COOCTBEHHOCTHIO») AKaJeMus pacrosiaraer MaTepuaibHO-
TEXHUYECKON 0a30il, obecneunBaroeil MpoBeJACHUE BCEX BHUIOB JIAOOPATOPHOM,
MPaKTUYECKOH W HAyYHO-UCCIIENOBAaTEIhCKOM  paboThl  OOydarommxcs,
NpeaycMOTpeHHBIX  yueOHbiM  miaHom PI'AMC, wu  cooTBercTBYyMONIEH
JEUCTBYIONIUM CAHUTAPHBIM U MPOTUBOMOKAPHBIM MPABUJIAM U HOPMaM.

JUist opranu3anuu U BeJeHUs1 y4eOHOro mpoliecca AKaZeMusi pacrojiaraet
3naHueM obuiel rom@aaslo 5936,2 kB.M, ydyeOHasg W y4yeOHO-JIabopaTopHas
wiomaas coctapisier 1249,6 kB.M. s muTaHus COTPYJIHUKOB U O0YYarOIIUMCS
nMeeTcs croioBas miomaasio 130,1 kB.M.

AyouTOpHBIE 3aHATUS TMPOBOJATCS B  CHEUUAIBHBIX IOMELICHUSX,
NPEACTABIAIONIMX CO00M ydeOHble ayauTOpUd JUIsl TPOBEICHUSA 3aHSATHI
JIEKIIMOHHOTO THUMA, 3aHATUHA CEMHUHAPCKOIO THUIIA, KypCOBOIO MPOEKTUPOBAHUSA
(BBITIOJIHEHUSI KYPCOBBIX palOT), TPYIIOBBIX U WHAWBUAYAJIbHBIX KOHCYJbTAIUH,
TEKYLIEro KOHTPOJISL U MPOMEXYTOYHOM aTTeCTallMU, a TAKXKE B MOMEIIECHUAX IS
caMoCTOATeNbHOM  paboTel. Mmerorcss  momemieHus s XpaHEHUS |
MPOPHIAKTHIECKOTO O00CIyXKMBaHUS ydeOHOTO oOopyaoBanus. CrnenuanbHbIe
MOMEIICHHS] YKOMIUIEKTOBaHbI CICIMATM3UPOBAHHON MEOENbI0 U TEXHHUUYECKUMU
CpelcTBaMH OOy4Y€HHUs, CIy>KallUMU JUIsl MPEACTaBICHUsT y4eOHON HH(pOpMaLMK
OOJBIION ayAUTOPHUH.

JUiss  mpoBeAeHUs 3aHATUN  JIGKIMOHHOTO THUIA HMMEIOTCA  HaOOpHI
JIEMOHCTPAlIMOHHOTO ~ O0Opy/OBaHUST W y4E€OHO-HArJSIAHBIX  TOCOOWUI,
00eCIeunBaOIINEe TEMATHUECKUE WILTIOCTPAIIMU, COOTBETCTBYIOIINE MPUMEPHBIM
mporpaMmam JUCIUTUINH (MOJyJiei), pabouyuM y4eOHBIM ITporpaMMaM JTMCHIUTIITUH
(Momynen).

[TomemeHust st CaMOCTOSITENILHOM pPabOThl O0OYYaIOIIMXCS OCHAILEHBI
KOMITBFOTEPHOM TEXHUKOU C BO3MOXHOCTBIO TMOJKIIOYEHUS K ceTh «HTEepHET» U
oOecrieyeHueM JIOCTyNa B DJEKTPOHHYIO HMH(POPMaLMOHHO-00pPa30BaTEIbHYIO
Cpelly OpraHu3aluu.
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9. OCOBEHHOCTHU OBYYEHM S JINL C
OI'PAHUYEHHBIMHU BO3ZMOKHOCTAMMU 310POBbSA

Opranuzanusi 00pa3oBaTENbHOrO Mpoliecca JJIsl JIUI C OTPAaHUYCHHBIMU
BO3MOYKHOCTSIMH  37I0POBBSI  OCYIIECTBJISIETCSI B COOTBETCTBUM C IPHKA30M
Muno6puayku Poccuu ot 9 utons 2016 r. Ne 694 «O BHeceHUU M3MEHEHUH B
aJIMUHUCTPATUBHBIC PETJIAMEHThl MPEAOCTABICHUS TOCYAAPCTBEHHBIX YCIYI B
4acT OO0ECHEYEeHHs] YCJIOBHM JIOCTYMHOCTH TOCYJAapCTBEHHBIX YCIYr s
WHBAJIUJIOBY, «MeToIM4YeCKUMH  PEKOMEHAAIUSIMHU o OpraHu3alun
0o0pa3oBaTeNpHOTO TMpoLecca Il HHBAIUAOB W JIMIl C OTPAaHUYCHHBIMH
BO3MOXKHOCTSIMH ~ 3/I0pOBbS B 00pa30oBaTelbHBIX OpPraHHU3aIUSAX  BBICIIETO
oOpa3oBaHHs, B TOM YHCJE OCHAIIEHHOCTH O0pa30BaTEIbHOTO MPOLECCa
MunucrepctBa oOpazoBanus u Hayku PD ot 08.04.2014r. Ne AK-44/058H.

AkaneMusi TpENOCTaBIsIeT HWHBAIMAAM H JHUIAM C OrPaHUYEHHBIMHU
BO3MOKHOCTSIMU 3JI0pOBbsi (IO WX 3asBJICHUIO) BO3MOXXHOCTH OOYy4Y€HHUS TI10
nporpamMme OakajgaBpuaTa, YYUTHIBAIOIIEH OCOOECHHOCTH HMX IMCUXO(PU3UUECKOTO
pa3BUTHUS, HWHIAUBHUIYAJIbHBIX  BO3MOXXHOCTE ©U  TOpU  HEOOXOJIUMOCTH,
00ecCIeunBaoIIe KOPPEKIUI0 HAPYLIEHUH Pa3BUTUSA U COLMAIBHYIO aJalTaluio
yKa3aHHbIX JHI. JlJIsi MHBAJIWJOB U JIMI[ C OTPAaHUYEHHBIMU BO3MOXHOCTSIMHU
3I0pOBbsl AKaJieMHUsl yCTAHABJIMBAET OCOOBIA TOPATOK OCBOCHMS JUCHUTLIUH
(Momyneit).

[Togbop u pa3paboTka y4eOHBIX MaTepUaOB MJisi OOy4YarOIIMXCAd C
OTPAHUYECHHBIMH BO3MOKHOCTSIMU 3/I0POBbS MPOU3BOAUTCA C YYETOM UX
WHJIUBUAYAJIbHBIX OCOOCHHOCTEIA.

[IpenycMoTpeHa BO3MOXKHOCTh 00Y4YEeHUS IO UHIMBHUIyaIbHOMY T'paduKy.
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