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1. NEPEYEHD IIVTAHUPYEMBIX PE3YJIbTATOB OBYUEHMUS 11O
JUCHUIIJIMHE (MOAYJI0), COOTHECEHHBIX C
IHHJIAHUPYEMBIMU PE3YJIIBTATAMHU OCBOEHUSA

OBPA3OBATEJBHOMN ITPOI'PAMMBbBI

1.1. Ieapb u 3aga4 JTUCHUILIHHBI

Nzydenne aucuumiiuabl «bpeHI-MeHeIPKMEHT» HaAIlpPaBJICHO HA YCBOCHUE Y
0Oy4JaronMXcst HaBBIKOB Pa3pab0TKHU MPAKTUYECKUX JOKYMEHTOB CTPATErHYE€CKOTO
XapaKTepa B 4acTU OpeH]I-MEHEKMEHTa — CTpaTeruii, CTpaTerMuecKuil MIaHoB,
KOHLIETILUNA pa3BUTHs OPEH0B TOBAPOB U yciyr. M3ydenue auctuiuivabl «bpena-
MEHE/DKMEHT»  HalleJIeHO Ha  [OHHUMAaHWE TEOPUM U METOJOJIOTUH
CTpaTerMpOBaHMs, a TakkKe Ha MPHOOPETEHHE HABBIKOB, IO3BOJISIOIINX
pa3pabaTeiBaTh yCIEIIHbIE OpEHABl TOBAPOB W YCIYr W BBIBOJUTH WX Ha
OTE€UYECTBEHHBIN U 3apyOEKHBII PHIHOK.

Henpro mucuumuiuabl «bpena-MeHekMeHT» sBisieTCs: (POpMUPOBAHHUE Y
oOyJarouuxcs NPUHIMIIOB U TEXHOJOTUN CTPAaTErnuecKoi pa3paboTku OpeHI0B.

JIsl 1OCTHKEHHUS TIOCTABJICHHBIX 1eJlell pelalTces cieylouue 3a1a4m:

— TOJyYUTh TEOPETHUUECKHE 3HAHHUS O CHUCTEME CTPAaTErMYecKoro OpeHi-
MEHEKMEHTA, TEOPETUIECKHE OCHOBBI CTPATETUPOBAHMS;

— paccMOTpPeTh MUPOBBIE CUCTEMBI OXpaHbI U 3aIUTH OPEH/IOB;

—  BBIICHUTH METOJIOJIOTHYECKHE OCHOBBI pa3paboTKu OpeHa;

— YMeTh TIONB30BAaThCA  PANMUYHBIMA  MOJCISIMH U METOJUKaMU
COBPEMEHHOI0 OpPEH/IMHIa;

— yMeTh MpPOBOAMUTH aHAIU3 BO3MOXHBIX CIIOCOOOB CTpPATErHYECKOrO
yIpaBJIeHUs OPEHIOM;

— NpUOOpPECTH OCHOBHBIE YMEHHs, HEOOXOAMMbIE B MPO(ECCHOHATLHON
JEATEIBHOCTH 0 CO3JAHUIO U CTPATETMYECKOMY PA3BUTHIO OpEH/IOB;

— TIONYYUTh KOHIENTYyaldbHBIE W METOJOJIOTUYECKHE 3HAHUSA O CO3/IaHUU
CHWJIBHBIX OPEH/IOB;

—  PaccMOTPETh CUCTEMBI CTPATErMUECKUX KOMMYHUKALUNA OpEHIOB;

— O3HAKOMHTHCSI C HOBBIMH TE€XHOJOTHSIMH CTPATETUIECKOTO OpEHANHTA U
PAKTHUYECKOH IeATEIbHOCThIO OpeHI-MEeHEKepa.

1.2. MecTo TUCHUNIMHBI B CTPYKTYpe 00pa3oBaTeibHOH MPOrpaMmbl

Hucrumimaa  «bpeHa-MeHeKMEHT»  M3ydaeTcss 10  HampaBJICHUSM
noaroroBku 38.03.02 «Menemxment» u 27.03.05 «/HHOBaTHKa» B 4YacTu
y4eOHOro TIaHa, (opMUpPyeMOW yYacTHHKAaMU OOpa30BaTENIbHBIX OTHOIICHHM,
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peanu3yeTcs Ha TPETbeM U YeTBEpTOM rojax oOydeHus (7 ceMecTp — OuHasi, OUHO-
3a04Has U 3a04Has (HOPMBI).

N3yuyenne nucuuruinHbl «bpeHa-MEHEIKMEHTY» CIEAYET 3a AUCHUIIIMHOW
«MHHOBAIIMOHHBIN MEHEKMEHT).

Cdepoit  npodeccHoHaTBLHOTO  HUCIIOJIb30BAaHUSA JAHHOW  JUCHUTLIAHBI
ABJISIOTCS  0a30Bble 3HAHUS W HaBBIKHM, HEOOXOIUMBIE COBPEMEHHOMY
CTpPaTErM4ecKoOMy JUIEPY, PYKOBOJMUTENIO, MPpodecCHOHAIy-CTpaTery B 00JacTu
OpeHIMHTa U MapKETHHTA.

[IpenogaBanue AMCHMUIUIMHBI NPEAIONAracT KOMIUJIEKCHOE HMCIIOJb30BAHUE
3HAHUM W3 JUCHUIUIMH MAakKpO- YW MHUKPO3SKOHOMHUKH, OCHOB MEHEIKMEHTA,
MApKETHHTa U MHHOBAIIHOHHOTO MEHEKMEHTA.

AKTyaJIbHOCTh ~ 3TOM JIUCHMIUIMHBI  BbI3BaHA HEOOXOJAUMOCTBHIO IS
MEHEKEPA BJIAJIETh 3HAHUAMHU, MHCTPYMEHTAMHU, HABBIKAMU W KOMIICTECHIIUAMU
pa3pabOTKH U pean3ali OpeH I-CTPaTEeTUH.
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2. OBBEM JUCIHHUILIUHBI (MOJIYJISI) B 3AUETHBIX EJUHULIAX
C YKA3ZAHUEM KOJUYECTBA AKAJIEMHUYECKHUX
(ACTPOHOMMYECKHX) YACOB 11O BUJIAM YUEBHbBIX
3AHATUHA

38.03.02 «MenemxmenT», 27.03.05 «IHHOBaTHKA)»

Bunrnl 3anstuit O0BEM TUCIUILIAHEI
®dopma 00yueHus
Ounas popma OuHo-3a04Has 3aounas popma
o0yJeHus dbopma oOyueHus oOy4eHus

O0BbéM 3a4€THBIX CAUHULI 3 3 3
OO0m1as TpyA0€MKOCTh B 108 108 108
gacax
AynUTOpHBIE 3aHATHS 68 34 14
Jlekuun 34 16 6
IIpakTHueckue 3aHATHS 34 18 8
(cemuHapbI)
CamMocTtosTelbHas 40 74 90
pabora
KoHTpoib - - 4
dopma KOHTPOJIS 3ayeT ¢ OLEHKOH 3ayeT ¢ OLEHKOH 3a4eT ¢ OLIEHKO
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3. COJEPKAHUE TUCHUTLIMHBI (MOIY.JIS),
CTPYKTYPUPOBAHHOE MO TEMAM (PA3JIEJIAM) C
YKA3AHUEM KOMIETEHIUAA, ®OPMUPYEMBIX B IIPOIIECCE
OCBOEHMS JUCUMILJIMHBI (MOAY.JIST)

3.1. VY4eOHO-TeMaTHYeCKHH IJIAaH Kypca U pacnpeaejieHne KOMIETeHIUI 10
TeMaM 3aHATUI

38.03.02 «MeHemKMEHT»

dopMupyembie KOMIETECHIIUHU (MJIM UX YaCTH)
HaumenoBanue TeMbl H o < S H N ™ ™~ P S
e e e 7 o o o o o ~
> > > > = = = = = =
Tema 1. Teoperuueckue
OCHOBBI
+ + +
CTpaTerupoBaHUs
OpeHna (cTpaTeru4ecKui
OpeH-MEHEKMEHT)
Tema 2. CrpaTeruueckas
+ + +
TUIIOJIOTU3ALINS
OpeHIuHTa
Tewma 3. Meroaonorus
CTpaTerupoOBaHMsI + + + +
Openna
Tema 4. Ctparernueckoe
yTpaBiieHuEe noprdeneMm + + + +
Openna
Tema 5. Cucrtema
CTPATEru4CCKUX + + + + + + +
KOMMYHHUKaIil OpeHnia
Tema 6. Onenka
+ + + + + + + + + +
CTOMMOCTH OpeHa
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27.03.05 «MlaHOBaTHKA)

dopMupyembie KOMIETSHIIUU (MIJIA UX YaCTH)

HanmenoBanue TeMbI

VK-1
VK-2
VK-4

YK-10
TK-3
TK-5
TK-7
T1K-8

Tema 1. Teoperuueckue
OCHOBBI
CTpaTerupoBaHus
Openna (cTpaTeru4ecKui
OpeH-MEHEKMEHT)

Tema 2. CrpaTernueckas
THUIIOJIOTH3aIs
OpeHIuHTa

Tema 3. Metomoiiorus
CTpaTerupoBaHUs + + + + + +
Openna

Tema 4. Ctparernueckoe
yhpaBiieHUE nopTdeseMm + + + +
Openna

Tema 5. Cucrema
CTpaTernueCcKuX + + + + +
KOMMYHHMKaIil OpeHia

Tema 6. Onenka
CTOMMOCTH OpeHa

3.2. Copaep:kaHue pa3aejoB AUCHUILIHHBI (MOIYJIs1) H KOHTPOJIbHbIE
BOIIPOCHI /I CAMOCTOATEIbHOM padoThI (CAMOKOHTPO.JIs) 00y4aI0IIUXCS

Tema 1. Teopernueckue OCHOBbI CTpPaTerupoBaHusi OpeHaa
(cTparernyeckuii OpeHA-MeHeIKMEHT).

MecTo CTpaTerm4yecKkoro OpeHJI-MCHEKMEHTa B HEpapXHH CTPATETHH.
KiroueBble KOHIENIIMU  CTpaTermyeckoro OpeHa-meHemkMmeHTa (. Akep,
K.H.Kandepep u napyrue). Pomp OpeHma B cTpaTeruu pa3BUTHA OOBEKTa
cTparerupoBanusi. CTpaTeru4yecKuil JOKYMEHT: KOHTYp OpeHmunra. bpena kax
KOHKYPEHTHOE MPEUMYIIECTBO.

Konmponvuvie sonpocbwi:
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1. Mecto cTpaTernueckoro OpeHI-MeHePKMEHTa B CTPaTETnu.
2. KiroueBbie KOHIENIMN CTPATETHYECKOT0 OpEeH I-MEHEIKMEHTA.
3. Crpareruueckasi pojib OpeH/ia B pa3BUTHH COBPEMEHHBIX KOPIOPAIIHiA.

Tema 2. CTparernyeckasi THIIOJIOTU3ANUsI OpeHIUHTA.

Crparernueckass Tunosoruzanusi OpennoB. ToBapubiii Opena. bpenn c
pacummpenueM. JlaiiH Opena. 3oHTHuHbIM Openn. [lepcoHanbHbIE  OpeH.
KopnopatuBnbiii Opena. PervonanbHbiii Openn. MHble METOIbI KiaccuUKAIUU
Openna. CylIHOCTh U COJiepKaHHE TMOHSATUM: TOBAPHBIM 3HAK, TOProBas Mapka,
Openn. MupoBasi cucteMa OXpaHbl M 3alIUThl OpeH/10B. OCHOBBI YIIpaBIEHUS
MHTEJUIEKTYaJIbHON COOCTBEHHOCTBIO.

ROHWZpOJZbele 60npocosl.

1. Yem OTIAMYAIOTCS CJACAYIOIINAE TOHATHS: TOBAPHBIA 3HAK, TOPTroBas
Mapka, openn?

2. Ctpareruyeckas TUIOJIOTU3alMs OPEHIOB.

3. Cucrtema oxpaHbl OpeH/1a: MOHATHE, UHCTPYMEHTHI U MPAKTHKA.

Tema 3. MetomoJiorusi crpaTerupoBanus OpeHjaa.

OCHOBHBIE KOHIIETIIMM CTPAaTErMuYecKol pa3paboTku OpeHpa: MHUpoBas
npakThka W onbIT. KiloueBble H3Tambl CO3JIaHUSA CTPATETMYECKOro OpeHna.
MOHUTOPUHT BHEIIHEN U BHYTpEHHEN cpenbl OpeHaa. PazpaboTka cTparernyeckoin
matgopmbl OpeHaa. Pa3paboTka cTparernyeckoro Mo3MIMOHUPOBAaHUS OpeH[a.
Pa3paboTka cTparermyeckoil OpeHA-apXUTEKTypbl. Pa3paboTka cTpaTernyeckoun
BU3yanbHOM  uueHTu(ukanuu  Openga. [lareHTtHas  3ammra  OOBEKTOB
WHTEJUICKTYallbHOM coOcTBeHHOCTU. Pa3zpaboTka KOMMYHHKAIIMOHHOM CTpaTeTruu
OpeHna. MOHUTOPHUHT U KOHTPOJIb CTPATETUYECKOTO Pa3BUTHSI OpeHIa.

Koumponvnwie 6onpocuwi:

1. Ha3zoBuTe u oOXapakTepu3yWTe ITambl CTPATETHYECKON pa3pabOTKU
OpeHJIOB.

2. YTo BXOIUT B MOHATHE CTpaTErunyecKou miatopmsl OpeHaa?

w

YTO BXOJUT B MOHATHE CTPATErMUECKON OPEHA-apXUTEKTYPhI?

4. UTo BXOAWT B TOHSTHE CTPATETHYECKOW BHU3yaJIbHOW WACHTH(UKAINH
OpeHa

5. 3adem NpoBOAUTH KOPPEKTUPOBKY CTPATETUU Pa3BUTH OpeHaa?

Tema 4. CTpareruueckoe ynpasjieHue noprgesiem Openaa.



Crparernyeckue IeNd, 3a4a4yd U OCHOBHBIE MPHUHLUIBI YIPABICHUS
noptdenem OpenmoB. CrTparerndyeckoe 3HAUYCHHE OpeHI-MEHEHKMEHTa B
KOpPIOpPaTUBHOM yripaBieHuu. CTparerndyeckas cucteMa OpeHI0B U CyOOpEeHI0B B
KOPIIOPaTUBHOM TOpTdene.

Konmponvhvie 6onpochwi:

1. Ha3zoBute u oOxapakTepu3yHTe OCHOBHBIC CTPATETUYECKHE MPUHIIHIIBI
yIpaBiieHus: OpeHIaMH.

2. Uto Takoe cyoopenn? [IpuBeaure mpumepsl.

3. Kak kopnopamuu  cpopmupoBath mnopTdens OpeHaoB  Haumbojee
3¢ hekTuBHO?

Tema 5. Cucrema cTparernyecKMX KOMMYHUKAUMid OpeHaa.

Cucrema CTpaTermyecKux KOMMYHUKALUA OpeHJa: HMHCTPYMEHTHI H
NpUHIUIBL. Pa3paboTka KOMMYHHKAllMOHHOW cTpaTeruu OpeHaa. 3apyOexHbId U
OTEUECTBEHHBIM OIBIT HCIOIb30BaHUS MApPKETUHIOBOTO HMHCTPYMEHTapHs JUIsl
MOCTPOEHUs1 KPyNHbIX OpeHAoB. MHCTpyMEHTHI LU(POBU3AIMHU CTPATETHUYECKOTO
OpeHauHTa.

Konumponvuwie 6éonpocwi:
1. HazoBuTe TpaaWIIMOHHBIC HHCTPYMEHTHI KOMMYHHUKAIIMOHHON CTpaTErvu.
2. HazoBute nudpoBbic HHCTPYMEHTHI KOMMYHHKAITMOHHOW CTPATETHH.

Tema 6. Onenka croumMocT OpeHaa.

OxoHoMuueckass W oOmecTtBeHHas »(dexktuBHOCTh Openga. Cucrema
u3MepeHus kamurtana oOpenna. Monenu kanurtana OpeHyna. OCHOBHBIE METOIMKHU
OIICHKU OpEHIOB.

Konmponvuvie sonpocwi:

1. HazoBuTe OCHOBHBIE METObI OIIEHKH OPEH/IOB.
2. Kakue cyiiecTByrOT MOJIEIH KanuTana OpeHa’?

3.3. AKTHBHbIE M HHTePAKTUBHbIE (GOPMBI NPOBeIEHUs 3aAHIATUMH

B kauectBe aKkTHBHBIX (OPM TMPOBENEHUS 3aHATUA MO JAUCLHUILIIMHE
npemjiaraercss ABe (OpMBL: JIeKIUsA-Oecena M KOHCYJbTallMOHHas pabdora
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Mperno/iaBaTe’is. Bri6op UHTEPAKTUBHON (bopMbI MPEeI0CTaBIISACTCS
HEIMOCPEICTBEHHO NPENOJABATEIO.

Jlexuus-06ecena npennonaraeT HEMOCPEACTBEHHBIM KOHTAKT MPENoJaBaTeis
c ayautopuei. HeocmopumbiM NpPEUMYIIECTBOM JIEKIIMHU-Oeceapl SIBISETCS
BO3MOXKHOCTh PACUIUPUTh KPYyr MHEHHH CTOPOH, MpPHUBIEYb KOJJICKTUBHBIC
3HaHUS W ONBIT, YTO MMeEeT OOJIbIIOEe 3HAYEHUE B AaKTUBHU3AIMU MBIILICHUS
oOyuvaronuxcs. Bompocsl mnpenopaBaTeab MOXKET aJpecoBaTh Kak Bcel
ayAUTOpUM, TaK M KOMY-TO KOHKpeTHO. OHHM MOryT OBITh KakK IpPOCTHIE,
CIIOCOOHBIE COCPENOTOUYNUTh BHUMAHHE Ha OTACNBbHBIX BAXKHEHIINX 3JIeMEHTaX
TeMbl, TaK U TpoOseMHble. OOydaromuecs, TpoayMbIBasi OTBET Ha 3aJlaHHBIN
BOIIPOC, MOJY4YalOT BO3MOXXHOCTh CaMOCTOSITEIBHO HPHHTH K T€M BBIBOJAM U
000011IeHUAM, KOTOPBIE MPEenoaBaTeib JOMKEH ObLI COOOIIUTH UM B KAa4ECTBE
HOBBIX 3HAaHUH, TUOO MOHATH TIYOMHY M Ba)KHOCTh 0OCYXKJIaeMOU MpoOIeMBblI,
YTO MOBBIIIAET HHTEPEC U CTEIEHb BOCIIPUATHS MaTepUaa.

Koncynbranmonnass pabota mpernojaBareisi NpearoiaraeT JjBa BUAA
KOHCYJIbTAIMi: TPYNIOBBIE U MHAWBHIAyalbHBIE. Ha TpynmoBoi KOHCYyIbTAIlUu
npenojaBaTelb Ha3blBA€T TEMY MPEACTOSIIEr0 CEMHHApPCKOTO 3aHATHS,
BOIMPOCHl U TOPSAIOK UX OOCYXKIEHHS; HaeT KpaTKuil 0030p HMCTOYHUKOB U
packpblBaeT WX 3HaYeHWE s HaubOoJiee MOJHOTO  PacCMOTPEHUS
COOTBETCTBYIOIIMX TeopeTudeckux mnpobneM. I[lpu »ToM OH oOpamaer
BHUMaHHE Ha HauOoJee CJIO0KHBIE BOMPOCHI, HAa KOTOpPHIE HYXHO OOpaTUTh
OoJjiee MpUCTAIbHOE BHUMAaHHUE MpHU pa300ope TEeMbl, JaeT COBETHI O MYTIX HX
MPEOI0JICHUS; PEKOMEHIyeT Hanbosee 1eaecoo0pa3Hbie ClnocoObl OpraHU3aIuu
caMocTosiTeNbHOW paboTel. [IpoBeneHne WHAMBHAYAIbHBIX KOHCYJIbTAIlUN
NPOBOJUTCS MpenojaBaTesieM B CIEUAIbHO OTBEAEHHOE BpeMs. B 3Tom
ciaydyae K HEMYy 3a MOMOIIBI0 MOTYT OOpaTUThCA KaK T€, KTO HCHBITHIBAET
TPYAHOCTH B M3YyUYCHUU JAHHOU TEMBbI, TaK U OOydYaIOIIUECs, KOTOPbIE XOTEJH
Ob1 OoJiee TITyOOKO pa3odpaThcsa B BOMPOCAX CEMHUHApA.

WNuTepakTuBHOE OOy4Y€HHE M0 JAUCUUIUIMHE NpPEIoJlaraeT: peryjspHoe
OOHOBJIEHHE U UCIOJb30BAaHUE DJIEKTPOHHBIX Y4€OHO-METOAUUECKUX MATEPHAJIOB;
UCTIOJTb30BaHUE COBPEMEHHBIX MYJbTUMEANMHBIX CPEICTB 00YUCHHUS; MPOBEICHNE
ayJUTOPHBIX 3aHATHUH B PEXHMME pPEaTbHOTO BpEMEHH mocpencTtBoM HHTepHera,
Kor/ila o0yyaromuecs 1 npenogaBaTeld UMEIOT BO3MOKHOCTb HE TOJIBKO CIIyIIaTh
JICKIIMH, HO ¥ OOCY>KJaTh Ty WM UHYIO TEMATUKY, Y4aCTBOBAThH B MPEHUAX U T.1I.

C uenpio KaueCTBEHHON MOATOTOBKH OOYYarOMIMXCS MO MpPeaCTaBICHHOU
JTUCIUTUIMHE — TPENIOoaraeTcs  M3y4deHWe  JUCHUIUIMHBI B CIEAYIOIINX
WHTEPAKTUBHBIX (popMax: 1) paboTa B MabIX Tpynmax; 2) AUCKYCCHS.

Pabota B MajbIx rpymnmax — 3TO OJHA U3 CAMBIX TOMYJISPHBIX CTPATETHid, TaK
KaK OHa JJaeT BceM oOydarouumcs (B TOM YKCII€ U CTECHUTEIbHBIM) BO3MOKHOCTD
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y4acTBOBaTh B pabOTe, MPAKTUKOBATh HABBIKUA COTPYIHUYECTBA, MEKIUYHOCTHOTO
oO11eHus (B YaCTHOCTH, YMEHHE aKTHUBHO CIIyIIaTh, BEIpabaThIBaTh 00I[ee MHEHUE,
paspemiaTh BO3HUKAOUIME pasHorjacusi). Bce 3To yacTo ObIBA€T HEBO3MOXKHO B
OonpIIOM KOJUIEKTHBE. PaboTa B Masnoil rpynmne — HeoThbemiieMas 4YaCTh MHOTHX
WHTEPAKTUBHBIX  METOJOB, HalpuUMep, TakKuX, Kak Mo3auWka, Je0arshl,
OOIIECTBEHHBIE CIYIIAHUS, TOYTH BCE BUbI UMUTALIMK U JIP.

[Ipu opranuzanuu TpynmnoBoi pabOThI, cieayeT oOpailaTb BHHUMaHHE Ha
cienytoume ee acnekThl. HyxHo yOemuThes, uyTo oOydarommuecss oOJafaroT
3HAHMSIMU U YMEHHSIMH, HEOOXOJAMMBIMU JIJIsl BBINOJHEHUS TPYIIIOBOIO 3aJaHUsl.
HexBaTka 3HaHMI O4eHb CKOPO AacT O cebe 3HaTh — OOyYarouluecs: He CTaHyT
npwiaraTh YCWIMH JUisl BbINOJHEHUsA 3anaHus. Hamo crapartbes caenath CBOM
UHCTPYKIIMM MAKCUMaJbHO YETKUMHU. MalloBEpOSITHO, YTO Tpylna CMOMKET
BOCHPUHATH OoJiee OJHOM WM ABYX, JaXK€ OYEHb YETKHUX, NHCTPYKLUMH 3a OJUH
pa3, IO3TOMY HaJ0 3alMChIBaTh MHCTPYKLUU Ha Jocke U (win) kaproukax. Hano
IIPENOCTABIATH IPYNIIE JOCTATOYHO BPEMEHHU Ha BBINIOJHEHUE 33/1aHHUS.

Jluckyccusi Kak METOJl UHTEPAKTUBHOIO OOYYEHHS YCIEIIHO MPUMEHSETCS
poccuiickoil cucteme oOpazoBaHus. MeToa AUCKycCHUU (y4eOHOM IUCKYCCHM)
IPEACTaBIIIET COOOM «BBIIIEANIYI0 U3 OEpPEroB» 3BpUCTUYECKYIO Oecemy. CMbICI
JAHHOTO METOJla COCTOMT B OOMEHE B3IJISIJaMU MO KOHKPETHOUM mpobieme. ITo
aKTHBHBI METOJI, IO3BOJISIFOLIMI HAYYUTHCS OTCTAUBaTh CBOE MHEHHE U CIIYIIATh
JPYTHUX.

OObIYHO mpeAnojaraeTcsi, 4YTO M3 MBIIUICHUS POXKIACTCS OTBET Ha
BBICKA3bIBAHUE ONIMOHEHTa B JHMCKYCCHHM, MO3TOMY pPa3HOMBICIHE U POXKIAET
nuckyccuto. OHaKo e51o 0OCTOUT Kak pa3 Hao0OpOT: CHOp, AUCKYCCHUSI POXKAAET
MBIC/Ib, AKTUBHU3UPYET MBIIUICHHE, a B YYEOHOW JHUCKYCCHM K TOMY XK€
o0OecreynBaeT CO3HATEIbHOE YCBOEHHE YYEOHOro Marepuana Kak HpoJayKTa
MBICJIUTEILHOM €ro MpopadboTKH.

MeTon OMCKycCHM HCIIONIb3YeTCS B TPYNIOBBIX (opMax 3aHATUH: Ha
CEeMHHAapax-IUCKyCCHsIX, cOOECeIOBaHUAX MO OOCYXJICHHUIO UTOTOB BBITOJIHEHUS
3aJJaHUl Ha TPAKTHMYECKUX U J1a0OpaTOPHBIX 3aHATHUSAX, KOTJa OO0y4arou[umcs
HY’KHO BBICKa3bIBaThCsl. Ha JIEKIIMM TUCKYCCUSl B MOJHOM CMBICIE PAa3BEPHYTHCS
HE MOXET, HO JIUCKYCCHOHHBIM BOIMPOC, BBI3BABIIMN Cpa3y HECKOJIbKO PA3HBIX
OTBETOB W3 AayJUTOpUU, HE MpUBEAs K BBHIOOPY OKOHYATEIHHOTO, Haubosee
OPAaBWJIBHOTO M3 HHUX, CO3JaeT aTMoc(epy KOJUIEKTMBHOTO pPAa3MBILUICHUS U
TOTOBHOCTH CIIyIIaTh IPENOJAaBaTelNs, OTBEYAIOIIEr0 Ha 3TOT AUCKYCCHOHHBIN
BOIIPOC.

Jluckyccnss  Ha  CEMHHAPCKOM  (MPaKTUYECKOM)  3aHSATHH  TpeOyeT
NPOAYMAaHHOCTH M OCHOBATEJIbHON MpPEABApUTEIbHON MOJITOTOBKU OOYYaOIIUXCA.
Hy>xHbI HE TONBKO XOporre 3HaHus (0e3 HUX JUCKyccHs OecpeIMETHA), HO TaKKe
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HaJIMYUE y 00YyYarolMXcsi YMEHHs BbIpaXaTh CBOM MBICIH, YE€TKO (hOpMYyJIUPOBATH
BOIMPOCHI, TMPHUBOJUTH apryMEHTHI U T. J. YueOHblEe AUCKYCCHU OOOTaIiaioT
NpEeACTaBICHUS O0YJAIOIIUXCS 110 TEME, YIIOPAIOUNBAIOT U 3aKPEIUISIOT 3HAHMSL.
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4. YYEBHO-METOJIUYECKOE OBECIEYEHME IS
CAMOCTOSTEJbLHOM PABOTBI OBYYAIOIIUXCS 1O
TUCHUATIIVUHE (MOJYJIIO)

4.1. MeToanuyeckne peKOMEHIAIHH M0 CAMOCTOSATEJIbHOMY M3YYECHHIO Kypca
(ITUCHUILIHHBI)

CamocTosiTenbHass paboTa OOydaroOlUXCA — ATO HWHIAMBUAYallbHAs WIU
KOJUIEKTUBHAsA y4eOHasi JESTEIbHOCTh, OCYIIECTBIsIeMast 0€3 HeMOCPEeICTBEHHOTO
pykoBoAcTBa  mpemonaBarens. CamocrosiTenbHass — pabota  ecTb  0co00
OpPTraHM30BAHHBIN BUJ Y4EOHOH JESITEIBHOCTH, IPOBOJUMBIN C LIETBIO MOBBIILICHUS
3(p(EKTUBHOCTH TOATOTOBKM OOYYalOIMXCSl K IOCIEAYIOLIIUM  3aHATUAM,
(opMHUPOBaHUS Y HUX HAaBBIKOB CAMOCTOSITENIbHOM OTpaOOTKHM y4eOHbIX 3a/1aHul, a
TaK)K€ OBJIAJICHUS METOJMKOM OpraHU3allid CBOETO CaMOCTOSITENIbHOTO TpyAa B
LEJIOM.

SIBnsisich  HEOOXOAMMBIM 3JIEMEHTOM JHJIAKTUYECKOW CBSI3U Pa3IHMYHBIX
METO/IOB 00yuyeHusi Mexay coOoH, camocrosiTenbHas paboTa oOydaromuxcs
npu3BaHa oOecneuuTh Oosiee TIIYOOKOE, TBOPUYECKOE YCBOEHUE MOHSITHITHOTO
anmnapara JUCUUIUIMHBI «BbpeHa-MeHeKMEHT.

Bo Bpems nexuuii o0yyaromumcsi HEO0X0AUMO COCPENOTOUYNTh BHUIMAHHUE Ha
ee MPOCIyIIMBAHUE, YJIOBUTh TO TIJABHOE, YTO CKaxkeT JeKTop. OCHOBHBIE
MIOJIO’KEHUS JICKINH, OT/ICIbHBIC BaXKHBIE (PAKTHI U BHIBOJBI U3 PACCMATPHUBAEMBIX
BOMPOCOB HAJ0 3amUChIBaTh. 3alHuCH CJEAyeT JelaTh KpaTKo, JOCIOBHO
3aIMChIBATh JIEKIIUHA HEBO3MOKHO.

['maBHBIM omnpenenstomuM (akTopoM YCHEIIHONW padoThl 00ydYarolIerocs
SIBJISIETCS] €70 CAMOCTOSATEIbHAas padoTa.

[Tomomp oOywarommmcst B U3y4eHHMH Kypca «bpeHa-MeHeIKMEHT)
IpernoAaBaTesib OKa3blBAIOT HE TOJBKO IMyTeM YTEHHs JIEKUMH M IMPOBEICHUS
CEeMHHAPCKUX 3aHATHHA, HO W B 4Yachl, OTBEJCHHBIC MPEMOJABATENAM st
KOHCYJIbTALIH.

Opranuzanusi CaMOCTOSITENIbHONW pabOThl 00YYarOMIUXCS JOJKHA CTPOUTHCA
M0 CHUCTEME IOJTAITHOTO OCBOCHHS MaTepuaia. METoJ MOATAamHOTO H3y4YeHUS
BKJIIOYAeT B ce0sl MpelBapUTENIbHYI0 MOATOTOBKY, HEMOCPEACTBEHHOE H3yueHUE
TEOPETUUYECKOTO COACP>KaHUS UCTOYHHKA, 0000IIEHNE TTOTYYCHHBIX 3HAHUN.

[IpenBapuTenbHas MOATOTOBKA BKJIIOYAET B ce€0sl ySICHEHHE LIEIH H3y4YeHUS
MaTepuaia, OLEHKY IIUPOThl MHPOPMAIIMOHHON 0a3bl aHAIM3UPYEMOI0 BOIIPOCa,
BBISICHEHHME €r0 HAayyYHOW U  IIPAKTUYECKOM  aKTyalbHOCTH. M3ydeHue
TEOPETUIECKOTO COACPIKAHUS 3aKII0YACTCS B BBIJCICHUN U YSICHEHHH KITFOUEBBIX
NOHATUA W TIOJOXCHHH, BBIABICHUM WX B3aUMOCBSI3M M CHCTEMAaTH3alWU.
OO0o01IeHne TMOJIyYeHHBIX 3HAHUM MOJpa3yMeBaeT IIHPOKOE OCMBICIEHHUE
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TEOPETUUYECKUX TOJIOKEHHUIM 4epe3 OMpeesICeHME MX MecTa B OOIIel CTPYKType
M3y4yaeMOW JTUCIUIUIMHBI U UX 3HAYMMOCTH JJIsSI IPAKTUYECKOU JIeSITENbHOCTH.
MeTtoanuecknue peKOMEHIAINH 10 PA0OTE C UCTOYHHUKAMHU.

CamocrosiTennbHasi paboTa OOYYAIOIMIUXCS SBISICTCS OJHUM W3 BHUIOB
y4eOHON JAesTeNbHOCTH, KOTOpas TMpU3BaHa, MNPEXIe Bcero, cHopMuUpOBATH Y
00y4aromXxcsl HaBbIKK Pa0O0ThI C HCTOYHUKAMH.

N3yuenue kypca «bpeHI-MEeHEKMEHT» HYKHO HAaUYWHATHh CO 3HAKOMCTBA C
€ro mporpaMMoi. 3aTeM YeTKO OCMBICIUTH CTPYKTYPY KaKIOW TEeMbl, JIOTUKY €€
noctpoeHus. Jlanee mo CuucKy JTUTEpaTyphl TpeOyeTcs Moa00paTh OTHOCSIIIHECS K
KOHKPETHON TeMe y4eOHBbIC MaTepualibl, JOMOJHUTEIbHBIC WCTOYHUKU (KHHTH,
OpOILIIOPBI, )KypHAJIBI U JIP.).

Cpenu yueOHOM NUTEpaTyphl, MPEXK/E BCEro, CieayeT oOpaTUTh BHUMAHUE
Ha y4YeOHUKH, a TaKXKe Ha MocoOus, peKOMEHJ0BaHHbIe MUHHCTEPCTBOM HAyKU U
BbICIIETO oOpa3zoBanuss P®, wunu pgomymieHHbE B KayecTBE 0a30BbIX. IJTO
OTHOCHTCS, B TOM YHUCJIE€ U K YYEOHO-METOJUUYECKUM ITOCOOUSIM.

MeTtonuveckne pekoMeHAalNY 0 paboTe ¢ AUTEPATYPO.

IIpy  caMOCTOATENILHOM  H3yYEHHMHM  OCHOBHOM  PEKOMEHJOBAaHHOU
auTepaTypbl OOydaromuMmcsi HeoOXOAuMO OOpaTUTh TIJIaBHOE€ BHHMAaHHE Ha
y3JIOBBIE MOJ0KEHHUS, N3JIaraeMbl€ B U3y4aeMOM TEKCTE.

HeoOxoaumo BHHUMATEJIBHO O3HAKOMHUTHCS C COJIEp>KaHUEM
COOTBETCTBYIOIIETO OJI0Ka MHPOPMAIIUU, CTPYKTYPHUPOBATh €r0 U BBIJICIUTH B HEM
LHEeHTpajdbHOEe 3BeHO. OOBIYHO 53TO OBbIBAaET KIIOUEBOE ONPEICIICHUE WU
COBOKYMHOCTb CYIIHOCTHBIX XapaKTEPUCTHUK paccMaTpuBaeMoro oObekra. [[ns
TOr0, UTOOBI YOE€IUTHCS, HACKOJIBKO ITyOOKO YCBOCHO COJIEp)KAHUE TEMBI, B KOHIIE
COOTBETCTBYIOIIUX TIJaB M maparpadoB y4eOHbIX MMOCOOMK OOBIYHO JaeTcs
NepeUYeHb KOHTPOJIBHBIX BOIPOCOB, Ha KOTOPbIE OOYYalOUIMICS MOKEH YMETh
JIaTh YETKUE U KOHKPETHBIE OTBETHI.

PaGota ¢ [OMOJHUTENHHOM  JUTEPATypOd  MpENIoiaraeT yMEHHE
00yJaromxcs BhIJICTATh B HEH HEOOXOAMMBIN acleKT U3ydaeMon TeMbl (TO, 4TO B
JAHHOM TpPYZE OTHOCHUTCSI HEMOCPEICTBEHHO K M3ydaeMoil Teme). JTO BaKHO B
CBSI3M C TE€M, UTO K JIOMOJHUTEILHOMN JINTEPAType MOKET OBbITh OTHECEH LIMPOKUI
CIEKTp TEKCTOB (Y4eOHBIX, HAyUYHBIX, XYI0KECTBCHHBIX, MyOIUIIUCTUUECCKUX U
T.A.), B KOTOPBIX UCCIEAYEMBII BOMPOC pacCMaTpUBAETCA JUOO YaCTHUYHO, JTMOO C
KaKOW-TO OJTHOW TOYKH 3pEHUS, IOPOU HETPATUIMOHHOM.

B cBoell COBOKYNHOCTM HW3y4Y€HHE TAKUX IMOJIXOJOB CYLIECTBEHHO
oOoramaer Hay4dHbId Kpyro3op oOydarommxcsi. B JaHHOM KOHTEKCTe clieayer
yUY€CTh, YTO JOIMOJHUTEIbHYIO JUTEPATypy IiesIeco00pa3Ho MpopadaTbiBaTh, BO-
NEePBBIX, HAa 0a3ze yX e OCBOEHHOW OCHOBHOM JIMTEpATyphl, U, BO-BTOPHIX, U3y4aTh
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KOMILJIEKCHO, BCECTOPOHHE, HE a0COJMIOTU3UPYS UbIO-THOO CYOBEKTHUBHYIO TOUKY
3peHusl.

OOs13aTeNbHBIN  AJIEMEHT CaMOCTOSITENIbHOM paboThl  OOydarommxcs ¢
NPABOBBIMU HCTOYHHKAMHU W JUTEPATypoll — BeACHHE HEOOXOIUMBIX 3alMCeu.
OCHOBHBIMH OOHICHIPUHSTHIMU (DOpMaMU 3alKCeN ABISIIOTCS KOHCIIEKT, BBITTHCKH,
TE3UChl, AaHHOTAIINH, PE3IOME, TIIaH.

KoHcnekT — 3To KpaTkoe MUCbMEHHOE M3JI0KEHUE COJEPKaHUs TPABOBOTO
WCTOYHUKA, CTaThH, JOKIIAJa, JEKIMH, BKIIOYAIOIIee B C:KaToil (hopMe OCHOBHbBIE
MOJIO’KEHUS U MX 00OCHOBAHUE.

Boimuckn — 93T0  Kparkue 3amucd B ¢GopMe 1uTar  (JOCIOBHOE
BOCTIPOM3BEJICHUE OTPHIBKOB HCTOYHHKA, MPOU3ZBEACHUS, CTATbH, COJEPKaINX
CYILLECTBEHHbIE MOJIOKEHHUS, MBICIIU aBTOPA), TMOO JIJAKOHUYHOE, OJIN3KOE K TEKCTY
U3JI0’)KEHUE OCHOBHOTO COJIEP KAHUS.

Tesucel — 3TO cXaroe WU3NOKEHHE KIIOUEBBIX HAEH MIPOYUTAHHOTO
MCTOYHHUKA WA IPOU3BEICHUS.

AHHOTaMU, pe3oMEe — 3TO COOTBETCTBEHHO TMPEACIHHO KpaTKoe
o0oOIarIniee  W3JI0KEHUE  COJAEpKAHMS ~ TEKCTa, KPUTHYECKas  OLIEHKa
MPOYUTAHHOTO JOKYMEHTA WUJIN MPOU3BEACHMS.

B  mensx  CTpyKTypupoOBaHMsS  COJAEpKaHMS ~ U3y4yaeMoW  paboThl
1eJecO00pa3HO COCTaBIATh €€ IUIaH, KOTOPBIM JOJDKEH pacKpblBaTh JIOTHKY
NOCTPOEHUS  TEKCTa, a TakXe CIOCOOCTBOBAaTh JIydllled  OpHEHTaluu
00y4YaroIerocsi B CoAepKaHUM MPOU3BEICHUS.

CamocTtositenbHas paboTta odydaronuxcst OyaeT 3 PeKTUBHON U MOJE3HOU B
TOM CIIy4ae, eclii OHa OyJeT MOCTpOeHa MUCXOAS M3 MOHMMaHUs O0yYaroIIUMUCS
HE00X0AMMOCTH 00€CTeUeHUsI MAKCUMAJIbHO MIMPOKOI0 0XBaTra MH()OPMAIMOHHO-
MPABOBBIX HMCTOYHMKOB, YTO BIIOJIHE IOCTHKUMO TPH HAYYHOW OpraHU3aluu
y4eOHOro Tpy/a.

TpeboBanus k ohopmienuto pedepara:

Tema pedepaTta BbIOUpaeTCsi cCaMOCTOSTENBHO U3 MPEAJIOKEHHBIX, M0 TEME
10JI0MpaeTcsi COOTBETCTBYIOLIAS JIUTEPATypa.

IIpu cocraBneHUM IUIaHa HEOOXOAMMO Y4YECTh, YTO OH JOJDKEH COJEPIKaTh
BBEJICHHE, B KOTOPOM CTaBSITCSA TJIABHbIE II€Jd PaOOThl, OCHOBHYIO 4YacTh,
3aKJIIOUEHUE, COJIEpIKallleeé OCHOBHBIE BBIBOABI IO pedepaTy, a TaKKe CIHCOK
auTeparypsl. [1naH cornacoBbIBaeTCs ¢ MPENOAABATENIEM U KOPPEKTUPYETCS.

Pedepar nomkeH mnpenctaBiATe coOOM camocmosimenvHoe W3JI0XKEHUE
MaTepuana o Bompocam MmiuaHa. [Ipum pabore Han pedeparom HEOOXOAUMO
UCIIOJIB30BaTh JIUTEPATYPY, OTPAKAIOUIYI0 COBPEMEHHOE COCTOSHHE HAyYHOTO
uccienoBaHusl ~ M30paHHOM  oOydarommmcsi  TeMbl  (MOHOrpaduyeckue
UCCJIEIOBaHUS, MyOJUKanuu B KypHanax). IIpu TekcTyalbHOM HCHOJIb30BAaHUU
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NEPBOMCTOYHUKOB HEOOXOJMMO BKJIIOUeHHEe B pedepaT (B KOHIE KaxIou
CTpaHUIBl WM B KOHIE pedepara) COOTBETCTBYIOIIMX CHOCOK, C YKa3aHHEM
aBTOpa, HANMEHOBAHUS PAa0OTHI, MECTA M T0JIa €€ U3/IaHHUS.

O0bem pedepara HEe momKeH mnpeBbimaTh 15-20 crpanumn. Pedepar
MPEIOCTaBIISICTCS MPENO/IaBaTeNli0 B MPEIyCMOTPEHHBIM y4eOHBIM IJIaHOM CPOK.
Texcr moimkeH OBITH BBITIOJNIHEH Ha juctax gopmara A 4. Ctpanuilsl Tpedyercs
HYMEpOBaTh BBEPXY WM BHU3Y, N0 1eHTpy. [lonsd: BepxHee — 2 cMm; HUXKHee — 2
cMm; aeBoe — 3; mpaBoe — 1,5. Hlpudt: 14 Times New Roman.Uutepsan: 1,5.
AoO3anubiii orcryn: 1,25 (5 3HakoB). BeipaBHUBaHWE TEKCTa: MO MIMPUHE. Y POBEHB
opuruHaNbHOCTU: 85% (paboTa MPEeAOCTaBIACTCS TOIBLKO BMECTE CO CIPABKOU W3
cucteMbl AnTuruiaruar). Kaxkmas paboTta momkHa comepaTh TUTYJIBHBINA JIUCT,
anHoTanuio (o crpykrype IMRAD) aktyanbHOCTh, BBEIEHHE, OCHOBHYIO YacCTh,
aBTOPCKUE PEKOMEHJIAIMHM, 3aKJIIOYeHHEe M CHOUCOK JuTeparypbl. CHucok
MCTOYHUKOB JIOJDKEH OBITh 0(OPMIIEH NTOCTPAHUYHO U MPUBEJEH B KOHIE pabOThI
B asipaBuTHOM Topsizike (opopmiaenue ctporo mo 'OCT P 7.0.100-2018).

4.2. Taoccapuii

AxTHBBI KanuTaga openaa (brand equity assets) — akTuBbl OpeHIa, KO-
TOpPbIE JOOABISIOT CTOMMOCTD MPOIYKTY UM YCIyTe.

AxryansHocTh Openaa (brand relevance) — crenenp cooTBeTCTBHS OpeH-
Jla 3aMpocaM M OKUIAHUAM TOTPEOUTEIICH.

Apxerunsl (archetypes) — nepcoHU(pHUIMPOBAHHBIC CHMBOJIBI, TTO3BOJISIO-
IIHe UIACHTUPHUIIUPOBATH OPEH] C TEM MJIM MHBIM YEJIOBEKOM.

Apxutektypa openaos (brand architecture) — tun kommosuruu (CTpykK-
Typa) OpeHJa, OCHOBAaHHOM Ha OMNpEJEJIEHHOM COYETaHWU poJsiell OpeHja B Ma-
pouyHOM mopTdesie i KOHKPETHOM TOBAPHOM IPEII0KEHUH.

ApxuTekTypa MapouHoro mnoprtdensi «opena-mom» (brand portfolio
architecture «branded house») — Mozenb CTPOUTEILCTBA OpeHIa, B COOTBET-
CTBMHM C KOTOPOW BCE TOBaphl KOMIIAHHWW BBIMYCKAIOTCS IO OJHUM OpEHIOM
KOMITaHHUH.

ApxuTeKTypa MapouHoro noprdensi «iom opengon» (brand portfolio
architecture «house of brands») — mopenb cTpoutenscTBa OpeHIa, B COOTBET-
CTBMH C KOTOPOH OpeHIbI KOMIIAHHM HHMKAK HE CBS3BIBAIOTCSA APYT C APYTOM H C
MMEHEM CaMOW KOMITaHUH.

Accomuanuu ¢ opengom (brand associations) — o0pasbl, BO3HUKAIOIINE B
CO3HAHUHU TMOTPEOUTENT B MpOIECCe KOMMYHHKAIMM C OpPEHIOM W TpHU BOC-
OMUHAHWH O HEM.
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ATpubyThl oOpenna (brand attributes) — BHemHue npu3Haku OpeH[a, 1O
KOTOPBIM €r0 HW3HAYadbHO WACHTH(GHUIUPYIOT MOTpeOuTean (MMsl, JIOTOTHII,
CHMBOJI, IIBET, IN3aiiH, 0COOEHHOCTH KOMILICKTAIUH).

Ayaut kanutaja openaa (brand equity audit) — npoBoauMbIe KOMIIAaHH-
el CHCTEMHBIC MEpPONIPHUATHS, TO3BOJISIONIUE BCECTOPOHHE OIEHHUTh 3(pdek-
TUBHOCTH MCIIOJIb30BaHMsI aKTUBOB MapOYHOIO KaIluTaa.

AddexTuBHan JdosuibHOCTH (attitude loyalty) — Tun nossbHOCTH, TpH
KOTOPOM MOTPEOUTENTb UCTIBITHIBAECT SMOIMOHATIBHYIO TIPUBS3aHHOCTh K OpeHIY U
TOTOB MOKYIIATh €r0 B TCUCHHE UTHTEIHLHOTO ITEPHOIa BPEMEHH.

Bazosbrii 6penn (basic brand) — 6penn, Brirouaromuii B ceOs 2JIEMEHTBI,
KOTOPBIC JIIal0T TOBAP OTIMYHBIM OT MPOAYKIIMH KOHKYPEHTOB (Ha3BaHUE MapKH,
yIaKOBKa, IM3aiiH, KAaueCTBO TOBapa).

Bpenna (brand) — a) B y3koii TpakTOBKe: Ha3BaHHE, TCPMHH, 3HAK, CUMBOJI
WIN JM3aiH, a TAK)Ke KOMOMHAIUSA YTUX 3JICMEHTOB, KOTOPBIC MPEIHA3HAYCHBI JJIsI
UICHTU(HUKAIIMA TOBAPOB MJIM YCIYT OJHOTO MPOJIaBLa WM TPYIIIbI IPOIABIIOB U
JUISL OTJIMYUSA WX OT TOBApOB MJIM YCIYT KOHKYPEHTOB; 0) B IIUPOKOI TPaKTOBKE:
TOBap, OTBEYAIONIMH (PYHKIIMOHAIBHBIM IOTPEOHOCTSAM IIOJIb30BaTeICH W
IIPEIOCTABIIAIOIINN MM JOTIOJTHHTEIbHYIO IIEHHOCTh, CIIOCOOHYIO YIOBICTBOPHUTH
9MOITHOHAIBHBIE U CHMBOJIBHBIE BBITOIBI.

Bpennoyk (brand book) — monpo6HbIe MeTOIUUYEeCKHE PEKOMEH ALK T10
UCTIOIb30BAHUIO W KOPPEKTHOMY BOCIPOM3BEACHUIO CTaHIAPTOB O(OpMIICHHUS
BCEX 3JICMCHTOB (DMPMEHHOTO CTHIIA.

Bpengunr (branding) — mnpomecc co3manus u pa3BuTHS OpeHIa U €ro
UIEHTUYHOCTH.

Bpenn «upenTudpuxarop» (identifier brand) — mapkupoBaHHBIH TOBap,
MPEACTABIAIONUMNA cOO0MH HAOOp BHEIIHUX aTpUOYTOB, BBIACISIOUIUX €0 Cpeau
JPYTUX TOBApOB KOMIIAHWU B paMKaxX TOBAPHOU KaTETOPHH.

Bpenna-menemxkep (brand manager) — coTpyAHHK KOMIAHHWH, B TOJIHO-
MOYHS KOTOPOTO BXOJWUT pa3BUTHE OpeHIa W OpraHW3alus MEPONPHUITHH TI0
OpeHIUHTY.

Bpenn — «noiiHasi kopoBa» (Mmilker brand) — Opena, Mo3BoNSIONINIA
OJy4aTh IPUOBLIb P MUHUMAIbHBIX BIOKEHHSIX B €0 MOIIEPIKKY U PAa3BHTHE.

Bpenn - «xanaumaar Ha JemHBecTHpoBanme» (divestment candidate
brand) — Gpen, KOTOPBIit cieIyeT BRIBOAMTD U3 MAPOYHOTO OPTdEIIs.

Bpenna «puruam» (linchpin brand) — 6pena, popmupyromuii 1oBepue mo-
TpeOHUTEeNeH K ToBapam, MPOABUTacMbIM B OCHOBHOM PBIHOYHOM CETMEHTE.

Bpenn - «cepedopsinas myas» (Silver bullet brand) — BcomoraTensHbIi
Openn (cyOOpeH1), KOTOPhI HACTOJBKO YCIICIICH, YTO €ro o0pa3 CYIIEeCTBEHHO
BJIMSICT HAa BOCIIPUSATHE POAMTEIHLCKOTO OpeH Ia.
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Bpena-crparernst (brand strategy) — xomIuiekcHasi mporpaMma 1o pas-
BUTHIO UJICHTHYHOCTH OpEHJa M YBEJIMYEHHUIO €ro akTuBoB. [Ipencrasuser codoi
MOJICNIb TUTAHUPYEMBIX 3a/1ad, paCIpeieiiCHUs PECypCcOB BHYTPH MapOYHOTO
noptdenss u pa3pabOTKH MEpPONPUATHIA OpEeHIWHra C IETbI0 TOJYYCHHS
KOHKYPEHTHOTO MPEUMYIIIECTBA U YBEIHMUCHUS KaluTana OpeHa.

Bpena ToBapuoii suanu (product line brand) — Opena, MapkupyrOIIni
BCE NIPOAYKTHI OJTHOW TOBAPHOU JTMHUH.

Bpena ToBapHoro cemeiicrBa (family brand) — Openn, Ha3zBanue KoTO-
POTO PacIpOCTPaHSIETCS HA HECKOJIBKO TOBAPHBIX JIMHUM M TOBAPHBIX KAaTErOPHIiA
(rpynm), oOObEeIMHEHHBIX 00IIe KOHIEMIINEH TO3UIIMOHUPOBAHMUSL.

Bpenn ¢upmbi-npousBoautenasi (manufacturer's brand) — mapounsrit
TOBap, pa3pa0OTaHHbBIMA, HW3TFOTOBJIEHHBIN M MPOJBUTAEMbIA caMoOil (QupMoNi-
IPOM3BOIUTEIIEM.

Bpenaupyemble kommnoHeHThI/MHTpenueHThl (branded components/
ingredients) — mapkupoBaHHBIE KOMIUICKTYIOIINE MIIA WHTPEIUCHTBI, BXOISIINE
B COCTaB KOHEYHOHN IIPOIYKIIUH.

Bpennupyembie cepBucHble yciayru (branded services) — Beiiensiemble
10T OT/ACIHHBIM MAapOYHBIM HMMEHEM YHHKAJIbHBIC YCIYTH, MOJICPKUBAIOIIHE
TOBAapHOE TPEIIOKEHHE.

Bpennupyembie coiictBa/mpuzHaku (branded features) — Beiensiemoe
C TOMOIIBIO OTACIHFHONW TOPTOBOW MapKH YHHKAIBHOE TEXHHYECKOE HOBIIECTBO
/ycoBepIICHCTBOBAHKE, pa3pab0TaHHOE KOMIIAHUEH -TIPOU3BOIUTEIIEM.

BeprukanbHoe pacraruBanue openaa (vertical brand extension) — nu-
HEHOE paciupeHue OpeH/Ia Py BBIXO/Ie B HOBBIC IIEHOBBIE CETMEHTHI.

Bupycusbiii mapkerunr (viral marketing) — ucnone3oBanue oOniecTBeH-
HOTO MHEHHUS JJIs pacnpocTpaHeHus UHPopMaluuu O OpeH/ie TOBapa/KOMIIAHUU U
MIOPOXKICHUS] CAMOTEHEPUPYIOIIETOCS CIPOCa.

Buyrpennuii 6penunr (internal branding) — meponpusitus Openaunra,
HaNpaBJICHHBIE HA TO, YTOOBI COTPYIHHKH KOMIIAHMH TOHMMAJIH W Pa3ieisuiv
[IEHHOCTH OpeH/a ¥ TOTOBBI OBLIIN JIOHECTH UX JI0 TIOTPEOUTEICH.

Bocnpunnmaemoe kavyectBo 6penna (brand perceived quality) — akrus
MapOYHOr0 KaluTalla, OTPAXKAIOIIUN CTENCHb COOTBETCTBUS COBOKYITHOCTH
XapaKTepUCTUK W CBONCTB TOBapa COBOKYITHOCTH MOTPEOHOCTEH U OXUIAAHUM
MOKYIaTeNsl C yYETOM II€HBI, KOTOPYIO MOCTIEIHUI TOTOB 3aIIaTHTh.

Bcenomunanue openga (brand recall) — cmocobnocTs moTpebuTeneit
BCIIOMHUTH JaHHBIM OpeHn 0e3 TOJCKa30K, €CIM MM YKa3bIBaeTCS KATETOPHS
TOBApOB.

Boiroanl opennga (brand benefits) — mpeumyiectBa, KoTopbie Mmoyrydaer
NOTpeOuTENb, BHIOMpPAsk TOT UM UHOU OpeH/I.
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Boimbiniennbie mMena openaa (fanciful brand names) — uckycctBeHHO
CO3JIaHHBIE MAPOYHBIC HMEHA, PAHEE B PYCCKOM SI3bIKE HE CYIIIECTBOBABIIINE.

I'ayouna ocBenomsienHocTH o Openge (depth of brand awareness) —
OTpa)KaeT BEPOSTHOCTh U JIETKOCTh MIPUITOMHHAHUS 3JICMEHTOB OpeH/a.

I'opusonranbHoe pacrsaruBanue Openaa (horizontal brand stretching)
— MpPeJIOKEHUE HOBOTO MPOJIYKTa B TOW K€ CaMOil TOBAPHOW KATETOPUHU MO
YCTOSIBITUMCSI UMEHEM OpeHaa IyTeM JJ00aBJICHUS HOBBIX BKYCOB, pa3MEpOB
YIIAKOBKH, TEXHOJIOTWH HW3TOTOBICHHS WIW IPYTUX BAapPHAHTOB CYIIECTBYIOIICH
MPOIYKUHUHU JUIsl TOM ke 0a3bl MoTpeOuTenei.

'pynnupoBanue 6penaoB B mapounom mnoptdese (brand grouping) —
JIOTHYECKOE Pa3/Ie]IeHne MapoyHOTro OPT(dhEs Ha OTHOPOIHBIE TPYIIIBI OPEHIIOB.

I'pynnoBoii/accoprumenTHblii 6pena (range brand) — Openn, ucmois-
3yIOIM o0liee HAMMEHOBAHWE Uil TPYMINBl TOBAPOB Pa3IUYHBIX TOBAPHBIX
KaTEeTOpHH.

Jeckpunrop (descriptor) — cioBo (CI0BOCOYECTAHUE) WM CIIOTaH, MPEJ-
Ha3HAYEHHBIE JUISI TOTO, YTOOBI MPEJOCTABUTH MOTPEOUTENI0 WHPOPMAIUIO O
NPUHALJIEKHOCTH OpeHJa K OINpEeAeIeHHOW TOBAapHOM KaTeropuu, LEJIEeBOM
CerMEHTE U (PYHKIHUSAX MPOIYKTA.

JluBepcuonHbIii anaamu3 Openaa («wrecking» brand analysis) — mpe-
BEHTHBHBII croco0 3amuThl OpeHaa, KOTOPBIH MPUMEHSETCS C LENbI0 MPOBEPKH
CTENEH! OPUANYECKON 3allUIIEHHOCTH OpeHZa OT TNOJJETOK, a TaKXkKe ero
YCTOHYMBOCTH K UMUTALIHSIM.

Nusepcupuxamus o6penna (brand diversification) — ucnone3oBanue Ho-
BOTO MapOYHOTO MMEHU I MPOJIBIIKEHUS TPOJYKIIMM B HOBOW TOBapHOW Ka-
TETOPUH.

NuddepennnpoBannoe mno3unuonnpoanue Openaa (differentiated
brand positioning) — mo3uIMOHUPOBaHKE HOBBIM OPEHIOM 3HAYMMOM XapakTe-
PUCTUKU WM TIPU3HAKa, HE UCIOJIB3yeMOW OpEeHIOM, 3aHMMAIOIIUM IIEHTPOBOE
MO3UIIMOHUPOBAHUE.

Nuddepenmmamus 6penaa (brand differentiation) — otnuure Openaa ot
OpeHI0B-KOHKYPEHTOB.

J:xenepuku (generic product, generic, no brand, no name) — cranaapT-
HbIC, YHU(DHUIIMPOBAHHBIC BBICOKOJMKBHUIHBIC (C BBICOKOH 000pavyMBacMOCThHIO)
HEMapKUPOBAHHBIE TOBAPHI, 00JIaAI0NINE HU3KOM CTeNeHBIO A HepeHIIUAIIIH.

JlooaBiennbie mennoctu openga (brand added values) — momomau-
TEJIbHBIC IIEHHOCTH, TPEXKJIEe BCETO SMOIMOHAIBHBIE W CHMBOJIBHBIE, 00ECTIeUn-
BalOIKe HePYHKITMOHAIbHBIE IPEUMYIIIECTBA OPEHITY.
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Josepue k openny (brand credibility) — ¢yHkius Openaa, urparomas ra-
PAHTUPYIONIYIO POJIb (YAOBICTBOPEHUE OXXKHIAEMOTO KadecTBa TOBapa) W POJIb
MOAACPKKU CyOOpPEHIOB.

JlomunupoBanue MapouHoro HaszBanus (brand name dominance) —
BBICIIIMA YPOBEHb OCBEJIOMJICHHOCTH O OpeHIe, NP KOTOPOM Ha MPOCHOY
BCIIOMHUTh OpPEHJIBI B paMKax OIPEICICHHOW TOBAapHOW KATErOPHU MOTPEOMTEH
CIIOCOOHBI Ha3BaTh TOJBKO OJHY MapKYy.

JloxoaHbII MOIX0/ K olleHKe cTomMocTH openaa (profit-based valuation)
— TOJXOA K OICHKE CTOMMOCTH OpeHJa, OCHOBAaHHBIA Ha MPSMOM IIPOTHO3E
TCHEPUPYEMBIX OpEHIOM OYIYIIUX MOCTYIUICHH.

3aTpaTHblii MOAX0A K OmMpeejieHHI0 cTouMocTH Openaa (cost- based
valuation method) — moaxos, OCHOBaHHBINM Ha OMPECIICHUH CTOMMOCTH OpeHia
C MOMOIIIBIO OIICHKH (haKTUYECKH MOHECCHHBIX B MPOIIIOM 3aTPaT Ha CO3JIaHUE U
NPOJIBIKEHHE OpEH/1a WM HEOOXOIMMBIX PAaCX0JIOB Ha €r0 BOCCO3/IaHUE.

3asiBaenue o mosumuu 6penna (brand positioning statement) — noky-
MEHT, B KOTOPOM HEOOXOJUMO OTBETHTh Ha CIEAYIONIUE BOIPOCHL: a) K KOMY
oOpailleHO BBICKa3bIBaHUE (1ieeBas ayauTopus)? Bb) dro mpencramisier coOoi
TOpProBasi Mapka (OTpeOHOCTh B TOBapHOM KaTeropuu)? B) uTto npemiaraer OpeHn
(BBITOJ1a WJTU BBITOJIbI)?

3nanme openaa (brand knowledge) — nmonumManue OpeHa, SBISIONICECS
pe3yJbTaTOM MAapKETHHIOBBIX KOMMYHHKAIMd W TOTPEOMTEIbCKOIO OIbITa
oO1IeHus1 ¢ OpeHIOM.

3onTuunblii opena (umbrella brand) — 6penn, ucnonbp3yemslii s 060-
3HAYEHUS HECKOJBKMX TOBApOB Pa3jIMYHOIO HA3HAYCHHMS WM PAAa TOBAPHBIX
KaTeropui (rpyri).

3onTnunblii Opengunr (umbrella branding) — OpeHIUHT, KOTOPBIHA
(bokycupyeTcs Ha TIepeHOCe CTEPIKHEBOM MICHTUYHOCTH OpEH/Ia Ha BCE KaTeropuu
TOBapOB, KOTOPHIC OH OXBAThHIBACT.

HNnentnynocts 6penaa (brand identity) — yaukanbHbIl HAOOp MapOYHBIX
accoIManni, KOTOPBIA CTPEMHTCS CO37aTh WM TOJJICPKUBATh pa3pabOTUUK
OpeHna.

Hepapxus 6pennos (brand hierarchy) — crpykrypa mapounoro moprge-
JIsl, BOCIPOM3BOASAIIAS PACIOJIOXKEHUE HJIEMEHTOB (OpEHI0B) BHYTPH 1I€JIOTO
(MapouHoro moprdens) B MOPSAKE OT BBICIIErO K HU3MIEMY IO MX POJM W 3Ha-
YUMOCTH B mopTdere OpeHI0B.

H3o0pasurtennubie ToBapHble 3Haku (figurative trademarks) — o6o-
3HAYEHHUSI TOBAPHOTO 3HAKa B BH/IC 3HAYKOB, PUCYHKOB, OPHAMEHTOB, CHMBOJIOB M
T. [1. U300pakeHuii.
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Nvuak openna (brand image) — yHuKanbHBIH HaOOp accormanmii, Gop-
MUPYIOLIUXCS Y TOTPEOUTENS B TOUKaX KOHTaKTa C OPEHIOM.

Nmurtanus openga (brand imitation) — u3MeHeHue WICHTH(OHUKATOPOB,
IIpH KOTOPOM HMUTHPYIOIIAas MapKa HACTOJIBKO HE3HAYMTEIHHO OTIUYACTCS OT
OpUrMHAJIa, YTO y TIOTPEOMTENsT BO3HUKACT OTYCTIMBAS acCOIUAlMsS C OpH-
TMHAJIBHOW TOPTOBOM MapKOM.

HNmsa openpa (brand name) — crnoBecHoe 00o3HaucHHE OpeHaa, €ro Ha-
3BaHUE.

HNupexc mpomoytepa (net promoter score, NPS) — COOTHOIICHHE IIO-
TpeOHUTENCH, TOTOBBIX JaTh MO3UTHBHBIE OT3BIBBI O OpeHje (TpyIa «aKTHBHBIC
IPOMOYTEpBD» — Promoters) u, HampoTuB, «cozfaromux nomexm» (detractors),
HepeIaONIUX APYTUM HEeTaTUBHBIC OT3BIBBI O OpeHIC.

WupuBuayaabHplii  ToBapublii  3Hak  (individual trademark) —
0003HAYCHUE, 3apPETUCTPUPOBAHHOE HA HUMS OTICIBHOTO IOPHINYCCKOTO WIIH
(U3HUUECKOro JIKIa, 3aHUMAIOIIETOCs PEANPUHIUMATEIBCKON IEATEIbHOCTBIO.

NuauBuayaabHocTh Openaa (brand personality) — uaeHTHYHOCTH OpeH-
1a, BRIpakKeHHas! B TEPMHUHAX WHANBHIYaIbHBIX Y€PT YCITOBEKA.

HNunoBanuoHHasi YacTHasi ToproBasi Mmapka (innovative private label) —
JacTHAs TOProBas MapKa, CO3JIal0MIascsl TOPTOBBIMU CETSMH IS YIAOBJICTBOPCHHS
crpoca MoKymnaTesiel, CTpEMSIINXCS pa3HOOOPa3UTh CBOH MOKYIIKH.

HMuHoBanMOHHBIH cOBMeCTHBINH OpenauHr (innovative co-branding) —
BHJ COBMECTHOIO OpCHIWHIa, XapaKTECPU3YIOIIMICS HAWUBBICIICH CTCIEHBIO
MapoOYHOW HMHTErpaliid OpPEHIOB-MIAPTHEPOB; B OOJBIIMHCTBE CIy4acB Pe3yiib-
TATOM COTJIAIICHUS SBJIACTCSA CO3JIaHUE HOBOTO TOBapa C MCIOJb30BaHHWEM HMCH
OpEHI0B-MIAPTHEPOB.

Hckmouurennnas gunensus (exclusive license) — nwuueHsus, B coOT-
BETCTBMH C KOTOPOH JHIIEH3UATy (MOJIy4aTesro) MmepeiacTcsl MpaBo Ha HCIOJb-
30BaHUE TOBAPHOTO 3HAKa B MPEJIENIax, OTOBOPEHHBIX JIOTOBOPOM, C COXpaHECHHUEM
3a JIMIleH3uapoM (BJIaJeNiblieM) IpaBa Ha €ro WCIOJb30BaHUE B 4YacTH, HE
repeaaBacMom JUIICH3UATY.

Kanuran oOpenpa (brand equity) — JOHOJHHUTENBHBIA  JOXO/I,
MOJIYYeHHBIH TOCPEACTBOM (OPMHUPOBAHUSA YCTOWYMBBIX OTHOILIEHUN MEXKIY
OpEHJIOM U €r0 OTPEOUTEIISIMHU.

Kanutan Openaa ¢ mo3umuii morpedourens (consumer'sbrandequity) -
COBOKYITHOCTb TPEACTABICHUA 00 OCOOCHHOCTSAX OpeHAa, BO3HHKAIOIMUX Oja-
rojapsi GOpMHUPOBAHUIO MMOTPEOUTEITHCKUX 3HAHUN O HEM.

Kapra no3uuuonupoBanusi/BocupusaTus openaa (perceived brand map)
— HarjJasJaHOe OTOOpPaKEHHUE PHIHOYHOW MO3MIMHM OPEHNA; MOXET HMPUMEHSTHCS
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JUTSL CpaBHEHUS TIO3HIMNA OPEHI0B-KOHKYPEHTOB 10 BBIOPAHHBIM IS TIOCTPOCHUS
TIO3HUIIMOHHOM KapThl XapaKTEPUCTHKAM.

Kpaszuno3unuonupoBanue Openaa (quasi-positioning of brand) — wuc-
NIOJIb30BaHKE B TIO3UIIMOHUPOBAHUH OpEH/a JTOTIOTHUTEILHOW, MHOTIAa HUYETO HE
3HaYame s TMOTPeOUTEeNsl XapaKTePUCTHKU TPOJYKTA, BBIACISAIONICH MapKy
CpeIy KOHKYPEHTOB.

Kareropunaabnoe pacmmpenune openaa (brand category extension) —
UCIIOJIb30BaHUE CYIIECTBYIOIIETO MapOYHOTO WMEHHW ISl BBIXOAAa B HOBYIO TO-
BapHYIO KaTeTOPHIO.

KounexkTuBHblii TOBapHblii 3Hak (Collective trademark) — TtoBapHbIit
3HaK OOBCIMHCHWS JIMIl, TpPEJAHA3HAYCHHBIM NI 0003HAUEHUS TOBAPOB,
IPOM3BOIMMBIX /WM PEATM3yEeMbIX BXOASIIUME B JAHHOE O0bEIMHEHUE JTIIAMHU.

KomounnupoBannblii openaunr (shared branding) — dopma Opennunra,
IpU KOTOPOI MapoyHble MMEHa KOMIaHuU (MacTep-Opena) u ToBapa (cyoOpeHa)
OOBETUHSIOTCS B €IMHOM Ha3BaHUM.

KommyHukaTuBHas 3(pPeKTUBHOCTH peKJIaMbl (advertising
communicative effectiveness) — s¢ddekTuBHOCTE pekiIaMbl, XapakTepu3yemast
CTCTICHBIO TPUBJICYCHHUS BHUMAaHHUS TOTCHIMAIBHBIX MOKYyHaTelei, 3aro-
MHUHAEMOCTBIO PEKJIAMHBIX COOOIIEHU.

KonkypenTHoe nmo3muuonupoBanue (competitive positioning) — como-
cTaBlieHHE OpeHJa KOMIAHHH C TOPTOBBIMH MapKaMH KOHKYPEHTOB C IICIBIO
BBISIBIICHUS] KOHKYPEHTHBIX TPEUMYIIECTB COTIOCTABIISIEMBIX MAPOK.

Konunenuusi koHTakTHoro openamura (brand touchpoints concept) —
KOHLIETILIMSI, OCHOBAHHAS HA OLIEHKE 3(PPEKTUBHOCTU YyIpaBiIeHUs: OPEHIOM MyTeEM
BBIJICJIICHUS] ¥ KOHTPOJISI TOYSK KOHTaKTa OpeH/a U IOTPEOUTEIIS.

KopnoparuBnblii 6pena (corporate brand) — Openn, uaeHTUGUIIUPYIO-
MUK KOPIIOPAIHIO, KOTOPAst MPOU3BOIUT TOBAPHI U/WJIH YCIYTH.

KopnoparuBHblii OpeHa ¢ ucnojib3oBaHueM jaeckpunrtopa (descriptive
corporate brand) — Bua KopmopaTMBHOro OpeHAa, NMPUMEHSIEMBIH B ciydae,
KOTJ]a MacTep-OpeHIOM SBISETCS Ha3BaHHE KOMIIAHUM, a WHIWKATOPOM
NPUHAJIOKHOCTH K OINPENCICHHOW TOBAapPHON KAaTErOpUU WM PHIHOYHOMY
CETMEHTY SIBJIICTCS ICCKPHIITOP.

KopnopaTuBHsblii MoHouTHBIN 6pena (monolithic corporate brand) —
BUJ] KOPIIOPATUBHOTO OpeH/1a, IPUMEHSIEMBIH B cllydae, Kora Ha3BaHUE KOMITAHUU
(6e3 ucrnosib3oBaHUsl CyOOPEHIOB) MEPEHOCUTCSI Ha TOBAPHI M3 IPYTUX TOBAPHBIX
KaTeropuid, U OAWH M TOT K€ OpEeHNI TOJJICPKUBAaET HECKOJIHKO TOBapOB Ha
pa3IMYHBIX PHIHKAX.

Jlmunocty Openpa (brand personality) — cm. HMHauBuayansHOCTH
OpeHna.
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JInunbie mpomaxkm (personal selling) — HHCTPYMEHT MapKETHHIOBBIX
KOMMYHHUKAIMI;, YCTAaHOBJACHHME JIMYHOTO KOHTAaKTa IpojaBiia (TOPrOBOIO
IpPEJCTaBUTENSA, KOMMHBOSDKEPA, DPO3HHYHOTO IPOJABIA) C OJHMM WK He-
CKOJIbKUMH TOTCHIIMAIBHBIMH MOKYIIATEISIMH C LEIbIO OCYIICCTBICHHS MPOIAXKK

TOBapa.
JInnensupoBanme openaa (brand licensing) — wucnonb3oBanne OpeHaa
Apyroi GUPMOii IO COTJIAIIEHHIO ¢ KOMITAaHUEH -BIIaICIIBLIEM.
JInnensuonnwlii gorosop (license contract) — mgoroBop Mexay JIH-

LEeH3uapoM (BIaJENbIEeM) W JIMIEH3UAaTOM (MOJydarelieM) MO OTYYKICHUIO
OpeHna.

Jlorotun (logotype) — HasBaHue OpeHIa B ONpeACICHHOM HadepTaHUU (C
NPUMEHEHUEM ONpPEIETIEHHON OYKBEHHO-IIPU(TOBOI TapHUTYPHI), UCIOJIb3yEMOE
KOMITaHUEH ISl uIeHTU(PUKAIUK ce0sl CaMOil MIJIM CBOMX MPOJTYKTOB.

JlossabHocThs Openny (brand loyalty) — xapakrepuctuka mokymaTes,
OTIPEJIEIISIONIAsl €ro MPUBEPKEHHOCTh OMpeIeIeHHOMY OpeHAy (KOpHOpaTUBHOMY
WJIM TOBAPHOMY).

MapkeTnHroBsie kKoMmmMmyHukanuu (marketing communications) — cpen-
CTBa, TTO3BOJISAIONINE KOMITAHUH TIepeaBaTh HHPOpMAIMIO 0 OpeHIe U KOMIaHUN
L[EJIEBOU aAyJUTOPUH.

Mapkerunr-mukc (marketing-mixX) — COBOKYITHOCTh CpPEICTB BO3JCH-
CTBUS Ha MOTpeOUTENEH IIeJIEBOr0 PBIHKA C IIEJIbI0 BBI3BATH Yy HUX KEIAEMYIO
OTBETHYIO peaKIuio. TpaJullMOHHBIN MapKETHHT-MHUKC BKJIIOYAeT B ceOs 4 «p»:
toBap {product), mena (price), mecro (place) m cruMynHpoBaHHE TPOIAK
(promotion).

Mapounoe umsi — o0003HaUeHHE OpeHaa, COCTOSIIEE U3 CIOB, OYKB, UHCE,
KOTOPBIE MOKHO TIPOU3HECTH.

Mapounblii kanutaa — cM. Kanuran 6penna.

Mapounslii «kanaudaau3sm» (brand cannibalism) — mapkeTuHroBoe siB-
JICHUE, MMEIOIee MECTO, KOTJla KOMITaHHS PACIIMPSeT CBOM TOBapHBIA accop-
TUMEHT ITyTE€M BBIIYCKAa HOBOM TOPrOBOM MAapKH, MPOJAXXKU KOTOPOW pacTyT 3a
CYET YMEHBIICHUS MNPOJaX Apyrou (crapoil) Mapku, oOecneduBaroleh Ccyiie-
CTBEHHYIO YaCTh MPHOBUTA KOMITAHHH.

Mapounbiii noprdens (brand portfolio) — cm. I[Toprdens OpenaoB.

Macrep-opena (master brand) — pozxosoe (rnaBHO€) MOHSATHE B COCTaB-
HOM WMEHHU OpeH/a, SBISIIONIEECS TJIABHBIM HHAMKATOPOM TOBApPHOTO TMPEIJIO-
xkeHus. Ponb macTep-OpeHzna B OOJBIIMHCTBE CIIY4aeB HUIPAET POTUTEIHCKUN
(KOpTIOpaTUBHBIN, TOBAPHOTO CEMENCTBA) OpPEHI, BBHIMOJHSIOMINA B OCHOBHOM
MOOY>KJIAFOIIYI0 K MOKYIMKEe (PYHKIIHIO.
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Martepuanbuble akTuBBI (tangible assets) — Bux umyiecTBa ropuanye-
CKOTO MJU (PU3NYECKOTO JIMIIA, 3aHUMAIOIIUXCS MPeANPUHUMATEIbCKON [esi-
TEJIbHOCTBIO; KalUTaJIbHbIE (HAIPUMEpP, HEIBHKUMOCTh, 00OpyaoBaHuEe) U (u-
HAHCOBBIE (KPEIUTHI, IEHHbIE OyMaru) aKTUBBI.

Me:xayHapoanblii kjiaaccudukarop ToBapoB m ycayr (international
classifier list of goods and services for the purposes of the registration of
marks) — mepedeHb TOBAPOB U YCIYT, ISl KOTOPBIX 3asBIISICTCS TOBAPHBIN 3HAK B
COOTBETCTBHUH C MEKIYHAPOIHON KiIacCu(PUKALUE TOBAPOB U YCIYT (MKTY).

MeTox oOLEeHKM HeOOXOAMMBIX pPacxoJ0B Ha BOCCO3laHUe OpeHIA
(replacement cost-based valuation method) — wmeTon, omnpenenstomuit
CTOMMOCTh OpeH/Ja Ha OCHOBE OIICHKM HEOOXOIMMBIX 3aTpaT Ha BOCCO3JaHHE
TOPTOBOM MAapKH, JKBHUBAJICHTHOW CYIIECTBYIOIIEH, C yYE€TOM YCTAHOBIJIEHHBIX
apaMeTpoB: HM3BECTHOCTH, MPOLEHTa MHPOOHBIX M IOBTOPHBIX MOKYMOK, pa3-
BUTOCTH JAMCTPUOBIOTOPCKOM CETH, aOCOJIOTHOM M OTHOCHUTEIBHOW JOJM Ha
pBIHKE, TMO3UTUBHOCTH HMUJKA, KOJIMYECTBA CTpPaH, B KOTOPBIX IMPUCYTCTBYET
TOProBasi Mapka, u T. /1.

MeToan OLEHKHM NOHECEeHHBIX 3aTpaT Ha CO3JaHHMe M INPOJABUKEHHE
openxa (historical cost-based valuation method) — wmeron, onpenensrommii
CTOMMOCTh Op€HJla CyMMHUPOBAHHEM IOHECEHHBIX PAacXOJ0B Ha €ro pa3padoTKy,
IOPOABMKEHUE C IIOMOIIBI0 CPEACTB MApKETUHIOBBIX KOMMYHHUKALIUW, pe-
THCTpAIMIO 32 IIEPUO/I CYIIECTBOBaHUS OpeHa.

Metoa ocBoGoxaenusi ot posuitu (royalty relief valuation method) —
METOJI OLIECHKM CTOMMOCTH OpeH/a, OCHOBAHHBIM HAa MPEAINOJI0XKEHUU O TOM, UYTO
ecind Obl KOMIAHHUS HCIOJb30Bajga OpEHIl MO JOroBOPY JIMLIEH3UU WU (ppaH-
yali3uHra, TO OHa JOJKHa Obula Obl BBIIUIAYMBATH JMIEH3UAPY (BIaAEINbIly
JMIEH3UN ) HEKOTOPBIN MPOLIEHT — POSUITH.

Metoa peaabHbIx omiuoHoB (real option's approach) — metos orneHku
CTOMMOCTH OpeHJa, MPelIOoCTaBISIOMNNA BO3MOKHOCTh YUYUTHIBATh NPHU OIpese-
JIEHHOM CTOMMOCTH OpeH/a BepOsTHbIE M3MEHEHHsS! BHEIIHUX YCJIOBHHM U aJek-
BaTHYIO pEaKklMi0O MEHEPKMEHTa Ha HUX.

Meton nenoBoii mpemun (price premium method) — meron ompenene-
HUS CTOMMOCTH OpeH/a, YYMTHIBAIOUIMI TO OOCTOSATENBCTBO, UTO OpEHI, MMEIo-
M JOSUTBHBIX MOTpPEOUTENel, OMNpelesieHHbIE XapaKTEepUCTUKU (KauyecTBO
OpeHia, OCBEJOMJICHHOCTh O HEM, cuia OpeHna), MO3BOJIUT MPOU3BOJIUTEINIO
TOBapa W/WIM YCIYTH yCTaHABIMBaTh OOjee BBICOKYIO LIEHY, TO €CTh HaJ0aBKy K
CPEIHEPBIHOYHOM IICHE.

MeTtoa IKCTPamoJsAMM  AHAJTOTHYHBIX WM  TOXO0KHMX  CHEJIOK
(extrapolation method of similar transactions) — oneHOYHBIH TOAXO0J K
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OIPEICJICHUIO CTOMMOCTH OpeHJIa MyTeM aHaju3a YK€ COCTOSBIIMXCS Ha PHIHKE
AHAJIOTUYHBIX CJIEJIOK.

Metpukun >¢ddexTuBHocTHn Opengunra (metrics of  branding
effectiveness) — moxkazarenu oneHkH dPQPEKTUBHOCTH ICHCTBUN OpeH.-
OPHCHTUPOBaHHON Kommnauuu, T. E. Kommanuu, npuaepKUBaromIeics Mpu
NPUHATHA CTPATETMUYCCKUX PCIICHUH IpaBHJia COOTBETCTBUS TAaKUX PEIICHHIA
CYIIECTBYIOILCH U JKEIaeMOU OpEHI-TOJUTHKE (J3BHC, TaHH ).

Moaeas branddynamics™ (branddynamics™ model) — mogmens, pas-
paboranHas xommanueir millward brown, no3Bossiromas 3p(HEeKTUBHO U3MEPSTH
crity OpeH/a ¥ TOTeHIran ero pocta. OCHOBHBIMU COCTABJISIFOIIIMMU ATOH MOJIEITN
sBistorest:  brand, dynamics pyramid («mupammma Openma)», brand signature
(«mommucey Openmar), voltage («3aeprust OpeHIa).

Mopneanr «xnagouma» openmoB (graveyard model) - moxmens, paspa-
OoTaHHas KOHCAJITHHTOBOW Kommanued Yyoung and rubicam europe, mpen-
Ha3HA4YCHHAS IS JIETAIBHOTO aHajm3a JIOCTUTAaeMON W3BECTHOCTH OpeHIa |
OTpakaroliass BO3MOXXHOCTH €r0 CIIOHTAHHOTO BCIIOMWUHAHUS W Y3HaBaHUS C
MTOACKA3KOU.

Mopaeab «JIecTHHIBI JIOsUIbHOCTH KiaueHTa» (the customer's loyalty
ladder model) — mozens 1. YunToHa, pasaensonias MoTpeOuTeNed Mo CTeICHH
uX ahGEeKTUBHON 1 TIOBEICHYECKOM JIOSIILHOCTH OpeHTY.

Mopaeanr MapouHbIx cTpateruii 3. Tayoepa (model for brand strategy
options) — Mojenb pa3paboTKK OpeH I-CTpaTeTruii Ha OCHOBE JIBYX IapaMETPOR: a)
TOBAapHOM KaTeropuu, B KOTOpOM omepupyer OpeHn (MpexkHeld Wi HOBOM s
KOMIITaHUH); ©) MapoO4YHOr0 HMEHHM, KOTOpPO€ HCIOJb3yeTCsl MJis BBIXOJAa B
TOBAapHYIO KaTeroputo (TPEKHEr0 WK HOBOTO).

Mopaens miaaHupoBaHusi wuaeHTHYHocTH Openga (brand identity
planning model) — mozens co3ganus ¥ Pa3sBUTHS MICHTHYHOCTH OpeHa, cO3-
JTaHHas JI. AaKepoM.

Momudukamusa openga (brand modifier) — co3ganue TOProBeIX Mapok
Ha OCHOBE OCOOBIX BEpCHi TOBapa, CBHIETEIHLCTBYIOIMX 00 YCOBEPIICHCTBOBA-
HUSAX WK OTJIMYUAX MApOK.

MyabTumapounas crpaterusi (multlorand strategy) — Bug Openn-
CTpaTEeruH, KOTOPBIN MOAPA3yMEBaET CO3/IaHUC IOTIOJIHUTEILHBIX TOPTOBBIX MapOK
B paMKax OJIHOW TOBapHOM KaTErOPUHU.

Hamekalommue mMapouHble Ha3BaHus (Suggestive brand names) - cio-
BECHbIC 00O3HAauUCHUsI OpeH[a, COJEepIKaIlfe YIOMHHAHHE O €ro OTICIhHBIX Xa-
PAKTEPUCTUKAX U CBOMCTBAX.

HenckawunteabHas aunensust (non-exclusive license) — nunensus, B
COOTBETCTBUH C KOTOPO# JIMIIEH3UAT (IT0JTy4aTellb) MOJIy4aeT MPaBo UCTIOIh30BATh
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TOBapHBI 3HAK B Tpefenax, O0003HAYCHHBIX JOTOBOPOM (HampuMmep, Ha
OTOBOPCHHOW TEPPUTOPHUU B OTOBOpPEHHBIC CpOKH). [lpm 3TOM nwmmeH3MaAp
(Bmazenen) coxpaHseT 3a cOOOW MPaBO HMCHOJb30BaTh TOBAapHBIA 3HAK M IPaBO
MIPEIOCTABIIATH JTUIICH3UNA TPETHUM JIHIIAM.

Heitmunar (naming) — npoueaypa pa3padoTKd MapOYHOTO UMCHH.

Hematepunaabuble akTuBbl (intangible assets) — mo0bie akTHBBI Opra-
HU3allMM, HE HUMEIONINE BEIIECTBEHHO-MaTEepHAILHOTO cyOcTpaTa (Kak H3Me-
pseMbIe, TaK U HE U3MEpsIeMbIe), HaXOSIINECs B €€ BJIaJICHUU U HCIIOIh3yeMbIC B
XO3SIMCTBEHHOU JIESITEIbHOCTH.

Oo0bemHuble ToBapHbie 3HaKku (three-dimensional trademarks) — pasHo-
BUJTHOCTh M300pa3UTENIbHBIX 3HAKOB, M300pAKEHHE KOTOPBIX MpeacTaBisercsa (1
3aIUIIAETCS) B TPEXMEPHOM H3MEPEHUH.

OomensBecTHbie ToBapHbIe 3Haku (Well-known trademarks) — tosap-
HbIE€ 3HAKU WM O0O3HAYEHUS, KOTOpPbIE B pe3yjbTaTe€ MX WHTEHCHUBHOIO WC-
MOJIb30BAHUSI CTAJIM HA YKa3aHHYIO B 3asiBJICHUM HAa PETUCTPAIUIO JaTy IIUPOKO
W3BECTHBI CPEAM MOTPeOUTENIEH B POCCUIICKON (enepanuu.

OnucareanbHoe umsi Openaa (descriptive brand name) — cnoBecHoe
o003HaueHWEe, HEMOCPEACTBEHHO YKa3bIBAIOIIEe Ha MAPKHPYEMBIM TOBAp WM
YCIyTYy.

Onrumusanusi MmapouHoro noprdensi (brand portfolio optimization) —
mpoliecc, HalpaBJICHHBIM Ha popMUpOBaHUE COATAHCHPOBAHHOM CHCTEMBI MapOK,
MO3BOJISIONIEH TOJNYYUTh CUHEPTreTHYeCKUi 3((PEKT OT UX CTPYKTYpPUPOBAHHOTO
B3aMOJIEUCTBHS.

OcBenomiienHocTh 0 openae (brand awareness) - cocoOHOCTH TOKYyIIa-
TeJs UASHTU(OUIIMPOBATH (Y3HATH M BCIIOMHHUTH) TOPTOBYIO MapKy BHYTPH JaHHOU
TOBApPHOM KaTETOPHH B 00BEME, TOCTATOYHOM JISI COBEPIIICHUS TTOKYTIKH.

IMa6auk puseitmens / pr (public relations) — uHCTpYMEHT MapKETHHIO-
BbIX KOMMYHHKAIIWH, TPUMEHSIEMbIH U1l (OpMHUpPOBAHUS TMO3MTHBHOTO OOIIIe-
CTBEHHOTO MHEHHUS 0 GUPME U €€ MAPOYHBIX TOBApax/yciyrax.

IMepconax/nuuo 6penaa (trade character) — nepcona, pekiamupyromas
TOBap/ycIiyry, UMsi KOTOPOH MPOYHO ACCOLUUPYETCS C ITUM TOBAPOM/ YCIIYTOM.

«ITupamupaa openga» (brand dynamics pyramid) — Mojenb, AeMOHCTPH-
pytoiast popMUpOBaHUE JOSUTBHOCTH OPEH Ty B 1I€JIEBOM rpymIie NOTpeOUTeNeH.

IoOyxnaommii 6peHa — OpeHI C BEAYIIUM, MPEIONPEICTSIONIAM I10-
Kynky MOTHBOM. [loOykmaer moTpeOuTenss NMPHUHSTH PEIIEHHUE O TMOKYIIKE, I0-
CKOJIBKY €ro IIEHHOCTh OMPENEseT MOTPEOUTENHCKHE BBITOJALI OT TOKYNKUA H
WCITIOJIb30BAHUS TOBApA.
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IMoBenenueckasi JosIbHOCTH Openay (transactional brand loyalty) —
THUI JIOSJIBHOCTH, UMCIOIIMA MECTO TIPH IMOKYIKe OpeH/ia Ha MOCTOSSHHOW OCHOBE
IIPH OTCYTCTBUH 3MOITMOHATLHON MTPUBSA3aHHOCTH K HEMY.

IMonnenka 6penaa (brand counterfeiting) — npeayMbINIIICHHOE TTPOU3-
BOJICTBO U peaM3anus XYAIIUX 10 Ka4eCTBY KOMUH TOBapOB, MapKHUPOBAaHHBIX
U3BECTHBIM 3HAKOM, C IEJIbI0 HE3aKOHHOTO MTPUCBOCHUS JOXOIOB.

Honnep:xuBarommii opena (endorser brand) — OpeHn, OKa3bIBAIOIIMIA
noj/IepKKy moOyxaaromemy OpeHny (Openay- «apaiiBepy»). Kak mpaBuio, 3Ty
(GYHKIUIO BBITIOJIHSACT POJIUTENBCKUIM (KOPIIOPAaTUBHBIN) OpeHa, NPU3BAHHBIHN
BBI3bIBATh JIOBEPHE K TEM OOCIIAHHSIM, KOTOpPBIE 3aJ0KEHBI B 3asABJICHHH O IIO-
3UIIMOHUPOBAHUM OpeH/Ia- «IpaiBepay.

«IToamuch 6penaa» (brand signature) — mporeHT NOTpeOUTENICH, TIepexo-
JSIIAX C YPOBHS HAa YPOBEHb «IHUPaMHIbI OpeHIa» B TEPMHHOJIOTHH MOJICIIH
branddynamics™.

IMoanemuas cuia openaa (brand leverage) — cnocoOHocTh OpeHIa K pac-
IIMPEHUIO B HOBBIC TOBAPHBIC KATCTOPUH M PACIIPOCTPAHCHHUIO HA HOBBIC PHIHKH.

[o3uunuoHupoBanne OpeHaa B co3HaHuu motpedurenss (brand
positioning in consumer CONSCIOUSNESS) — JeWCTBHS MO Pa3pabOTKe MpeIo-
KCHHUS KOMITAHWM M €€ WMUJDKA, HampaBJCHHBIC HA TO, 4TOOBI 3aHATH 000CO-
OJeHHOE OJIArONPHUATHOE TIOJIOKEHUE B COSHAHUU TIEJICBOM TPYIIITHI.

IMo3uunuoHupoBanne OpeHaa-kJIoHa» (Mme-too brand positioning) —
BapHaHT TIO3UIIMOHUPOBAHUS, TP KOTOPOM HOBBIH OPEHII HMUTHPYET OCHOBHBIC
XapaKTEPUCTUKHU OpPEH/Ia, 3aHUMAIOIIETO IICHTPOBOE MO3UITHOHUPOBAHHE.

IMorenuman pocra 6penaa (brand stature) — unaukaTop 310pOBbs OpeH-
72, OTPa)KArOIIUI CYIIECTBYIOIIEE MOJIOKEHHEe OpeHa, BO3MOXHOCTH ero Oy-
JYIIETO POCTa.

IMoTpeduTennckue TOBapbl mMoBceaHeBHOro cmpoca (fast moving
consumer goods, fmcg) — ToBapbl, Haubosee YacTo MpUOOpPETaeMble MOTpPE-
outensMu M OOJAAAIONINE BBICOKOW 000PAUYMBAEMOCTHIO (MPOAYKTHI MHUTAHUS,
MPOXJIaAUTENbHbIC HAMMUTKY, 3yOHas macta u T. I1.).

IIpeBeHTHBHBIH CMOCO0 3aIIMTHI TOBAPHOTO 3HaKa (prevent measures of
trademark legal protection) — ynpexmaroriye Mepbl MPaBOBOM OXpaHbl OpeH/Ia.

IpenmymecrBa openaa (brand advantages) — BocnpuHHMaemas CIIO-
COOHOCTh OpeH/Ia MPEOCTABIIATh BBITOJBI JIYUIIE, YEM ATO ACIAIOT JPYTHE TOP-
TOBBIC MapKH.

IpuopureTHoe Bcnomunanue openaa (top of mind brand awareness) —
OpeH, KOTOpBIH B TeCTe HAa BCIIOMHHAHHE PECIIOHICHT Ha3bIBa€T TICPBBHIM B
paMKax TOBapHOU KaTETOPUHU.
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Iporpamma nosibHocTH Openay (brand ioyaity program) — xomrmiekc
MEPONPUATHI 10 (OPMHUPOBAHHIO, YKPEILUICHHIO M IOAACPKAHHUIO TOTpeOH-
TEJICKOM MPUBEPKECHHOCTH OpEHTY.

Ipoaakr miaedicment (product placement) — pekimamMHOE pa3MelcHHE
MapOYHOTO TOBapa/yCIyTH B XyA0KECTBEHHOM IPOU3BEICHUHU.

IIpounsBoabHoe Ha3zBaHue Openaa (arbitrary brand name) — mapounoe
UMs, KOTOPOE HECET OMPECIICHHYIO CMBICIOBYI0 HArpy3Ky B ITOBCEJIHECBHOM
00MXxo0Jie, HO HE MUMEET acCOIMalui ¢ 0003HAYaeMbIM C €r0 MOMOIIBI TOBApOM/
YCIIyTOM.

IlceBnonnocrpannbie openanl (pseudo foreign brands) — Openapr (To-
BapHbIC 3HAKH), MPOJBUTAacMble POCCHHCKHMH KOMIIAHHSIMH Ha PBIHKE I10]
WHOCTPAaHHBIMH MapOYHBIMH MMEHAMHU.

IlceBaopoccuiickue openanl (pseudo russian brands) — Openabl, mpo-
JIBUTaeMbIe 3apyOC)KHBIMM KOMITAHUSIMH Ha POCCHHCKHI PBIHOK IO/ PYCCKHMH
Ha3BaHUSIMH.

PacraruBanue 6penaa «Bam3» (stretching the brand down) — co3nanue
HOBOT'O MapOYHOT'O TOBapa, OTIMYAIOMIETOCS OT 0a30Boro 0Oojiee MPOCTOW KOH-
CTPYKIMEH, TEXHOJOTHEH HM3rOTOBJACHUS M, KaK CICACTBHE, Yalle BCEero OoJee
HHU3KUM Kauy€CTBOM U LIEHOM.

Pacmiupenne ToBapHoii qunnu (product Line extension) — pa3pa0botka
HOBOH pa3HOBHMIHOCTH TOBapa/yCayrd, UMEIOIEH TaKkoe K¢ Ha3HaYCHUE, KaK yKe
CYIIECTBYIOIINE BHUBI MPOIYKIIMU, CXOAHYIO HIACHTUYHOCTh, HO JAlOIIel MoTpe-
OuTeNro Apyrue MpeuMyInecTBa (B, pa3Mep, BKYC, IU3aiH yIakoBKY U T. I1.).

PacmmpenHasi maeHTHIHOCTHL Openaa (extended brand identity) — Bun
UIEHTHYHOCTH OpeH/a, BKIIIOYAIONIMHA IMOMHMO CTEPXKHEBON HIAEHTHYHOCTH J0-
MOJHHUTEIBHBIC aCCOLUAIMH, CBA3aHHBIE C OPEHIOM (OTIACIbHBIE XapaKTEPUCTHKH
MapOYHOTO TOBapa, CHMBOJIbI OpEH/1a, peKJIaMHbIC TEPCOHaXH | T. [1.).

Peopenaunr (rebranding) — pekoHCTpyKIHs OpeHaa, COMPOBOKIAFOIIAS -
Cs M3MEHEHHEM €ro BepOalbHBIX W BU3YAIbHBIX HIACHTHU(PUKATOPOB (MMEHH,
jorotumna, UpMEHHOro 1BeTa, cjiorana u T. [1.). IIpu 3ToM BO3MOXKHBI J1Ba THIA
peOpeHauHTa: MATKUN U paJuKaJIbHbIM.

Pekiama (advertising) — mro0ast ormiadeHHass KOHKPETHBIM JIMIIOM (opMa
KOMMYHHUKAIMH, KOTOpas MpeaHasHauyeHa I MPOIBMKEHHS KOMIIAHUU H €€
TOBApOB/yCIYT.

PexomenaareiabHblii Openaunr (endorsed branding) — Bua OpeHauHra,
pU KOTOPOM POJUTEILCKUI OPEH MTPAeT POJIb MOAEPIKKHA TOBAPHOTO OpeH/Ia.

PeneiiMmuHr (renaming) — cMeHa Ha3BaHHUS MapOYHOTO MPOIYKTA HIIH
KOMITaHHH, IPOBOIMMasI, KaK MMPaBHIIO, 0€3 M3MEHEHUS IPYTUX UACHTH(PHKATOPOB
OpeHna.
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PenosunmonupoBanmne Openaa (brand repositioning) — co3narenabHOe
W3MCHEHUE TO3MIMKM OpeHJIa Ha pPBIHKE, HANpaBJICHHOE Ha TO, YTOOBI JOOABUTH
IIECHHOCTh TPEUIOKCHHUIO, M3MCHHUB TPEACTABIICHHE O HeM moTpeduTens (acco-
[UALNK), WIK PACIIMPUThH IEJEBYI0 ayIUTOpUI0 OpeHja (3a CUeT MpUBJICUYCHUS
HOBOT'O CETMCHTA), CO3/1aB JJIsl HEe HOBBIC YHHKAJIBHBIC ACCOIHAIINH.

Pecraiiaunr openaa (brand restyling) — nporecc o6HOBICHHUS aTpUOYTOB
Openna (Jorotuna, (GUPMEHHOTO 3HAKa, YIMAKOBKH W T. I1.), HEe 3aTparuBaroIuii
UJICHTUYHOCTH TOPTOBOM MapKHu.

Posiatu (royalty) — xommeHcanus, BbIIUTAYMBacMasi JIMIICH3UATOM JIAIICH -
3Wapy B TCUCHHE OTOBOPECHHOTO TIEPHOJa 3a UCIOJIL30BAaHUE NPAB Ha BPEMEHHOE
o0JlajlaHue TOBapHBIM 3HAKOM B (hopMe OIpeIeICHHOTO MPOIEHTa OT CTOMMOCTH
pealln30BaHHBIX MAapPOYHBIX TOBAPOB.

PoIHOYHBII MOAX0A K OleHKe cTomMocTuH Openga {market-based
evaluation method) — meTon oleHkr CTOMMOCTH OpeHaa, MPOM3BOJMMOM Ha
OCHOBAaHWUM JIaHHBIX O TMpOJaXaX COTOCTAaBUMBIX OpEHIOB KOMITaHHU-
KOHKYPCHTOB.

Cuaa openna (brand strength) — mokasarens, onpeaenstomuiics, coriac-
HOo Mmojmemu brandasset® valuator (bav), BO3MOXHOCTBIO MPOJAXKH OOJIBIIETO
KOJIMYECTBAa MApPOYHOTO TOBapa OOJIbIIEMY YHCIYy HoTpedurtenei mo Oosee BbI-
COKOW IICHE W 3aBUCSIIMA OT JBYX IEPEMCHHBIX: MUPGEpPeHIMANNN W aKTy-
AIBHOCTU OpeH/1a JUTsl MOTPEOUTENEH.

CuMBoJsbHBIE BIroabl openaa (Symbolic benefits of brand) — Beirogsr
OT YJOBJICTBOPSHHUS MOTPEOHOCTH B CAMOBBIPAKEHUH M COLMAIBHOM OJIOOpEHHH,
MpeoCTaBIsieMble TOTPEOUTETIO OPEHIOM.

CaoBecHble ToBapHble 3HaKku (Word trademarks) — o6o3HaueHust ToBap-
HOT'0 3HaKa B BUJE CJIOBA, CJIOBOCOYCTAHMS MJTU CJIOTAHA.

Caoran (slogan) — kpatkasi, JIerko 3armoMHuHaromiascs gpasa, T0HOCAIIAs B
ckaToil (CBepHyTO#) hopMe OCHOBHBIC IICHHOCTH OpeH/a, 3aJI0KEHHBIE B OpeH/I-
CTpaTETuy WM PEKIaMHON KaMITaHUH.

CoBMmecTHbIIT Opena (Co-brand) — Openn, sBusoIUiicS pe3yabTaTOM
COBMECTHOT'O OpeHUHTA.

CoBMecTHbBIIT OpenauHT (CO-branding) — ¢opma coTpynHuYecTBa MEXKITY
IByMsI U Oojiee OpeHaamMu, B JOCTATOYHOW CTETNIEHU W3BECTHBIMU MOTPEOUTEIIO,
IpH KOTOPOW COXPAaHSIOTCS Ha3BaHUS BCEX OPCHIOB-YYAaCTHUKOB; 0O0OJajact
MOTEHITNATIOM JIJIST TOCTH)KCHUSI MaKCHMAaJIbHO BO3MOYXHON CHHEPTHH C TIOMOIIIBIO
YHHUKAJIBHBIX JOCTOMHCTB KaXKJIOTO M3 OPEH/I0B-yUYaCTHUKOB.

CoBMecTHOe NpoABHKeHHEe OpeHaoB (Cross-promotion branding) — sua
COBMECTHOT'O OpEHIMHra, OCHOBAHHBIM Ha HEMPOJIOKMTECILHOM COTPYAHHUYECTBE
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KOMITAHUH C TIEJIbI0 COBMECTHOTO MPOJBHKCHUS CBOMX OpPEH/IOB MPH MOMOIIN
COBMECTHOM pEKJIaMbl U IPOMO-aKIUH.

CoBMecTHBIIT OpeHTUHT mpenIo:keHust menHoctu (valueco-branding) —
BHJ] COBMECTHOTO OpEH/IMHTa, OCHOBAHHBIH Ha IMPOJBIKCHUHU IICHHOCTH KaXJ0T0
U3 OPCHIOB-YYaCTHUKOB.

CnoncopcerBo (SPONsorship) — cucremMa B3aMMOBBITOJHBIX JOTOBOPHBIX
OTHOIICHUN MEXJy CIIOHCOPOM M CYOCHIAMPYEMOM CTOPOHOH (PEIUITMEHTOM), TIPH
KOTOPBIX CITOHCOP IEpeacT PEIUIUEHTY OTOBOPCHHBIC B COMVIAIIICHUU PECYPCHI, a
perunueHT Oeper Ha ceOs 00s3aTeIhCTBACOBEPIIATh JCUCTBUS, OOImIeH 3amadei
KOTOPBIX SIBJIIETCS JOCTHIKEHHE KOMMYHHKAIIMOHHO-MApPKETHHIOBBIX —IIEJICH
CIIOHCODA.

CratycHass 4yacTHasi ToroBass Mapka (Status private label, premium
private label) — dvacTHast ToproBast Mapka, co3aBaeMasi TOPTOBBIMU CETSIMU JIJIS
CPEIHEro IIEHOBOTO CErMEHTa M CEerMEHTa Kiacca Premium, uMeroImas IeIbio
yJIOBJICTBOPEHHUE 3alPOCOB B HHUIIIE IOKYyMAaTeJIeH, 3aMHTEPECOBAHHBIX IMPEKIC
BCETO B BHICOKOM Ka4eCTBE MPOYKTA.

Crep:kHeBasi MACHTHYHOCTH Openaa (core brand identiry) — HeusmeH-
Has CYIIHOCTh OpeHa, BKIIIOYAIONIas B ce0s acCOIMaIliU, KOTOPBIE OCTAIOTCS
HEU3MEHHBIMH TIPH IepeHOce OpeHIa Ha HOBBIC PHIHKU U KaTETOPHH TOBApPOB.

Croumocthb openaa (brand value) — ngonosHuTEIBHAS TPUOBLIH, TEHEPH-
pyemasi HeToCPEICTBEHHO OPEHIOM.

Crparernueckne MeTpukm (Strategic metrics) — nokazarenu 3¢ ¢hexTus-
HOCTU OpeHJuHra, oOecreunBarolMe AUAarHOCTUKY BO3JCHCTBUS OpeHaa Ha pe-
3yJIETATUBHOCTH OM3HECA KOMIIAHHUH B TICJIOM.

Crparernueckmii opena (Strategic brand) — Opena, xoTopblid Tpe-
JOTIPEISIISET OJITOCPOYHOE PA3BUTHE KOMIIAHHUHU B TICIIOM.

Crparernveckass miargopma OpeHAAa — COBOKYIHOCTb JJIEMEHTOB,
OTIPEICIISIIONINX ~ CTpAaTEerMuecKrue OCHOBBI OpeHaa, BKiIo4as  (duiocoduro,
UJICOJIOTHIO, JIOTUKY, CMBICI MM HA0OP CMBICJIOB.

Crparernyeckme  MHHIMATHBBI  —  TPOCKThI,  OOYCJIOBJICHHBIC
CTpAaTErMYECKUMH KOHKYPEHTaMH IPEHMYIIECTBAMH OOBEKTa CTpPaTerHpOBaHUs,
peanu3arnys KOTOPBIX MPUBEAET K JTOCTHIKEHHUIO IIeJiell 00beKTa CTpaTerupOBaHMS,
YCUJICHHUH €T0 TIO3UIIUI BO BHEIIHEH CpeJie B IOJITOCPOYHOM (I CPEIHECPOTHOH )
TIEPCIICKTHUBE.

Crparerusi nuBepcuduxkanun openaa (diversification brand strategy)
— BHUJ OpeHI-CTpaTervu, MPUMEHSIEMbIH B CUTYAI[MH, KOTJa KOMITAHUS HCIOJIb-
3yeT HOBOE MapO4YHOE UM U MPOABMKECHHUS MPOAYKIMH B HOBOW TOBapHOM
KaTerOpHH.
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Crparternsi kareropuajbHoro pacmmpenusi (brand category extension
strategy) — Buja OpeHI-CTpaTernH, MPUMCHSICMBIH B CHTyaIliH, KOT1a KOMITAHHUS
UCTIONIB3YET CYMIECTBYIOIIEE MapOYHOE WM JUIsl BBIXOJAa B HOBYIO TOBapHYIO
KaTETOpHIO.

Crparerusi jguHeiiHoro pacmupenusi openaa (line brand extension
strategy) — Bun OpeHI-CTpaTeruH, NMPUMEHSEMBbIM B CHUTYalldH, KOIJa CyIIe-
CTBYIOIIIEE MapOYHOE MM UCTIONB3YETCs Ui 0003HAUYEHHUST HOBOTO TOBapa TOH ke
TOBapHOHN KaTETrOpWH, BBIMTYIIEHHOTO ISl YAOBICTBOPEHUS MOTPEOHOCTH HOBOTO
CerMEHTa PhIHKA.

Cyo66penn (subbrand) — Openn, koMOmHHpyeMBIli C MacTep-OpeHIOM
(KOopHopaTUBHBIM, OpPEHJAOM TOBApPHOTO CEMEICTBA) B CUCTEME HIACHTUYHOCTH
OpeH/a ¢ MeIbI0 YCUJICHHUS HITH KOPPEKTHPOBKHU aCCOIUAIIMNA ¢ MacTep-OpeHIOM B
KOHKPETHOM TOBAPHOM ITPEIJIOKEHUH.

CrumysmpoBaHue cobiTa (Sales promotion) — ¢opma MapKETHHTOBBIX
KOMMYHHKAIIMH, TPEACTABIAIOMAs COO0H CHCTEMYy TMOOYIUTEIbHBIX MeEp |
IIPUEMOB, HOCAIINX, KaK MPaBUIIO, KPATKOBPEMEHHBIN XapaKTep W HaIpaBJICHHBIX
Ha MOONIPEHNE MOKYITKH WA TIPOIaXKH TOBapa.

Crparerus pa3BuTusi OpeHia — 3TO cUcTEMa MOUCKa, (HOPMYITHPOBAHUS U
Pa3BUTHS JTOKTPUHBI Pa3BUTUS OpeHJia, KOTOopas 00ECIeUUT JOJTOCPOUYHBIN ycmex
IIPH €€ TIOCIICIOBATEeIIbHON U MTOJTHOM peai3aliii.

Cytb Openpa (brand essence) — crepkHeBas HWIACHTHYHOCTh OpeHIA,
KIIFoUeBoe oberranue OpeHJia, BEIpaKEHHOE B KpaTKOM cojaepKaTellbHOW (opme,
HCHTpaJIbHAs ujiesl OPeH I, CaMbIi TJIaBHBIN JIEMEHT €T0 COJICPIKAHHUS.

TakTuuyeckue merpukm (tactical metrics) — mokasarenu, obecrieunBaro-
IIMe JUArHOCTUKY 3(PQEKTUBHOCTH OpEHIMHTa C TOYKU 3peHHUs (popMUpOBaHUsA
OIbITA IMOKYyTATEeNsA B TOYKAX KOHTAKTa C OPEHIOM.

Tecromonuan (testimonial) — pekinama, ocHOBaHHasi Ha TOM, 4TO OOBIY-
HbIC JTIOAM (HE aKTephbl) ACIATCS C IMOTCHIIMATBLHBIMH MOTPEOUTEISAMU OIMBITOM
WCTIOJIb30BaHUs U MIOTPEOICHUSI MAPOYHOTO MPOTYKTa.

Tosap (product) — 1000 MPOAYKT AEATSILHOCTH MPOU3BOAMTES, KOTO-
pBIii TIpeIHA3HA4YeH JUIsl MPHOOPETEHHUs, WCIOJIb30BAaHUS WU TMOTPEOJICHHS,
CIIOCOOHBIN YAOBJIETBOPUTH NOTPEOHOCTH MOKYIIATEIS.

ToBapubrii o6pena (product brand) — nenocTHeIN 00pa3 OpeHaa, KOTOPBIH
CKJIQJIBIBACTCSI W3 3MOIMOHAIBHBIX, KYJIBTYPHBIX acCOIMAIlNi, CBS3aHHBIX C
TOBapOM, U (DYHKIIMOHATBLHBIX OCOOEHHOCTEH MPOIYKITUH.

ToBapubiii 6penaunr (product branding) — mepornpusiTus Mo co3aaHKIO
Y Pa3BUTHIO WJICHTUYHOCTH, OCHOBAHHOM Ha TOBApHBIX IICHHOCTSAX OpeHIa.

ToBapubIii 3Hak (trademark) — o0o3HadYeHHMs, CITyKaIUe I HHAUBUIY-
aJI3allMi TOBApPOB, BBITIOJIHAEMBIX Pa0OT WJIM OKA3bIBAEMBIX YCIYT IOPUIMYECKUX
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win  QU3NYECKUX JIMI, JEHCTBHE KOTOPBIX pErIaMEHTUPYETCS] 3aKOHOM O
TOBApPHBIX 3HAKaX.

Y3naBanue Openaa (brand recognition) — crmocoGHOCTE PECTIOHICHTOB
IMPHUIIOMHUTL OpEHJ, KOrJa MM NPEIBABISCTCS CIHCOK M3 HECKOJIBKUX MapoK
OIHOHW U TOM K€ TOBAPHOM KATETOPHUH.

YBaxenue openaa (brand esteem) — nokaszatelnb, OTpaKalOIIUil YPOBEHb
CUMIIATHA W TIPUBEP)KEHHOCTU TOTpeOuTeNneid kK OpeHAy. YBaKEHHE HAIPSIMYIO
3aBHCHT OT TOTO, HACKOJIbKO XOpOIIO OpeH] BBITIOJHSET CBOM MapO4HBIA KOH-
TpakT, T. E. CBou o0Oelanus nepes NoKynaTeasMy.

Yupasiaenue openom (brand management) — opranmzanus KOMILIEKCa
MEPOTPHUSITHIA B KOMITAHUH 110 CO3/IaHUIO U Pa3BUTHIO WICHTUIHOCTH OpeH/Ia.

YHuKaJbHOe connajbHoe mpenioxkenune (social selling proposition) —
MO3UITMOHNPOBAHUE MAPOYHOTO TOBApa, PaCCUMTAHHOE Ha IMIMPOKUI OTKIUK CPeIn
MHOTOUYHCIICHHOHN TPYIIIHI COITUAIIBHO OTBETCTBEHHBIX TIOTPEOUTEIICH.

YHuKa/IbHOe ToBapHoe mpenioxkenue (unique selling proposition) —
MOJIENIb TIO3MIIMOHUPOBaHUST OpeHna, (OoKycupyromascss Ha EIUHCTBEHHOM B
CBOEM pOJC TMPEHMYIIECTBE TOBapa/yCIIyTH, KOTOPOE KOMIIAaHUS YCWJICHHO pe-
KJIAMHPYET | MOIJICP)KUBACT HA LIEJIEBOM PBIHKE.

YHUKaJbHOEe HIMOUNMOHAJBbHOEe Tpexaoxenue (emotional selling
proposition) — Mojens MO3UIIMOHMPOBAHUSA, MPEACTaBIAIOMas co00 mpes-
JOKEHHEe, PACCUYMTAHHOE Ha IMOIMOHAIBHOE BO3ACWCTBUE, BBHI3BIBAIOIIEE B CO-
3HAHUH MOTPEOUTEIIST €AUNHCTBEHHBIE B CBOEM POJIE aCCOLIMAIIHH.

YnakoBka (package) — cpencTtBo WM KOMILICKC CPEICTB, 00CCIICUNBAKO-
IIUX 3aIIUTy TOBAPOB OT MOBPEKACHUS U MIOTEPh, & TAKIKE MPOILIECC UX 00pAIIECHHSI
(TpaHCIIOPTHPOBKY, XpaHEHHE W peanu3auuio). Takke B OpeHIMHIe yNaKoBKa
BBITIOJHACT KOMMYHHMKAIIMOHHBIC (YHKIWMH, WIpas BaXKHYIO pPOJb B CHCTEME
MPOJIBMKEHUS OpeHa.

YcuienHblit/paciupennblii opena (augmented brand) — 6a3zoBbiit
OpeHn, oOecreunBarONINil ONpeIeICHHBIM HA0OP JOMOJHUTENBHBIX BBITOJ (Oec-
IUTaTHAsT JIOCTaBKa, TEXHWYECKas TMOJJIepXKa, OOydeHHWe, TapaHTHUH, Npeso-
CTaBJICHHE KpeauTa U Tp.).

Yenemnbiid opena (successful brand) — nerko y3HaBaeMmblit 3a cyeT 3¢-
(GeKkTUBHO pa3pabOTaHHBIX BEpPOAIBHBIX M BU3YAIbHBIX HWACHTHU(PUKATOPOB
npoAyKT (ycCiIyra), MPEeIOCTABJISIONINN YHUKAIbHBIC W PEICBAHTHBIC IEHHOCTH
(pyHKIMOHANTBHBIE, 3MOIMOHAJILHBIC, CUMBOJIBHBIC), B MAaKCHMAaJIbHOW CTEIICHU
OTBEYAOIIUE MOTPEOHOCTSM OTPEOUTETICH.

Yerynka ToBapHoro 3Haka (transfer of exclusive right to trademark) —
nepeada MCKIOYUTEIBHOTO TpaBa Ha MOCTOSHHOE BIIQJICHUE M HCIOJIb30BaHUE
TOBApPHOT'O 3HAKA MPABONPEEMHHUKY.
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dupMmeHHbIii cTHIIL (COrporate identity) — yHukambHas KOMOWHAIUS
DJIEMEHTOB BH3YaJbHOW CHCTEMBI OpeHJa, IO3BOJIAIONIAS KOMITAHWW BBIPA3UTh
CBOIO MHJIMBHYyaJTbHOCTh U OTJIMYHE OT KOHKYPCHTOB.

daanrosbiii opena (flanker/fighter brand) — BcromoraTensHbI OpeH],
3alMIIAOIINK Beaylue OPeH bl KOMITAHUU OT KOHKYPEHTHOM aTaKH.

dynkunuoHaJbHble BhIroabl openaa (functional benefits of brand) —
BBITOJIbI, OCHOBAHHBIC Ha CBOWCTBAX TOBapa, 00CCIICYMBAIOIINX (PYHKIIMOHAIHHYIO
HOJIC3HOCTH JIJIS TOTPEOUTENIel MapOYHOTO IPOIYKTa.

dyHknuoHajibHoe KadectBo Openaa (functional brand quality) —
Ka4eCTBO MapOYHOI'O TOBAapa, paCCMAaTPUBAEMOE C TOUYKU 3PEHHS MPOU3BOTUTEIS U
OTIpe/IeIIEMOEC TEMH HOPMATHBHBIMH JOKYMEHTaMH (TOCT, OCT, TYy), KOTOPBIM
JIOJDKEH COOTBETCTBOBATH TOBAP, U3TOTOBICHHBIN JUIS TIPOIAXKH.

LennocTn 6penaa (brand values) — niernoctr, hopMupyembie COYCTaHHU-
€M YHUKJIBHBIX CBOMCTB MapOYHOTO TOBapa W OINpeEAeiiieMble KaK COOTHOIIICHHE
BBITOJ M Oylar OT €ro mpHoOpeTeHWs M BCEX 3aTpaT, KOTOphie HEOOXOIUMO
OCYIIECTBUTD B CBSI3U C €TI0 BJIAJICHUEM U IKCILTyaTaIHCH.

IennocTHoe mpensoxenue (vValue proposition) — COBOKYITHOCTH BBITOJI
(GyHKIIMOHANBHBIX, SMOIMOHAIBHBIX, CUMBOJBHBIX), MpEAJIaraéMbIXx OpeHI0M
LEJIEBBIM MOTPEOUTEIISIM.

IlenTpoBoe mo3uuuoHUpoBaHue OpeHaa (centric brand positioning) —
METO/I TTO3UITMOHUPOBAHHUS, TP KOTOPOM MAPOYHBIM MPOJYKT OMPELSIISICTCS KaK
XapaKTepHbIN oOpa3zell (TPOTOTUIT) TOBAPHOUN KaTErOPHUH.

JOxoHoMu4eckass 3¢dexkTuBHOCTL peraambl (advertising economic
efficiency) — sddexTuBHOCTE pekiamMbl, ompeaensieMas IMyTeM H3MEPCHHS ©e
BIUSIHUA Ha 00beM mpojax, T. E. CpaBHeHus oObeMa mpojax 10 W MOCJE Mpo-
BEJICHUS PEKJIAMHBIX aKITUH.

JKcnepTHbIE OllEHKH cTOoMMOCTH Openaa (expert valuation methods) —
METOJIbI OIICHKH CTOMMOCTH OpEHJIOB, MpejyiaracMbie CICIHATU3NPYIOMUMUCS B
9TO# obsactu arentcrBamu (interbrand, brand finance).

OMounHMoHAJIbHAsE BbIroaa openaa (emotional benefit of brand) — momo-
JKUTCIIbHbIC YYBCTBA W IEPSIKUBAHMS, KOTOPBIC BO3HHKAIOT Yy TMOTPEOUTENS B
npoIiecce MOKYIKU WU HCIIOJIb30BaHMS TOBapa/yCIyTH ONPEICICHHON MapKH.

IMOIHMOHAJIBbHOE TOProBoe npenioxkenue (emotional selling proposition)
— TO3UIMOHMPOBAHWE MapOYHOTO TOBapa, PAacCYMTAHHOS HA 3MOIMOHAIBHOE
BO3JICHCTBHE, BBI3BIBAIOIICE B COBHAHWU TOTPEOUTENSI YHUKAIBHBIC B CBOEM POJIC
accoIMaIny.

Omnupuyeckuii 6penn (experiential brand) — Openn, naeHTHYHOCTH KO-
TOPOTO OCHOBAaHA Ha OMBITE M MEPEKUBAHUAX ITOTPEOUTEIICH.
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OMnupuyecknii mapkerunr (experiential marketing) — Bua mapkeTuH-
ra, K OCOOCHHOCTSM KOTOPOTO OTHOCSTCS: aKI[CHT Ha OIBITC U MEPSIKUBAHUAX
noTpeOUTENCH; MOAX0 K MOTPEOUTENIO KaK KOMIJICKCHOMY SIBJICHHUIO; MPHU3HAHUE
KaK palroOHaIbHBIX, TAK ¥ SMOIUOHAIBHBIX MOTHBOB MIOTPEOICHHS.

Ouneprusi 6penga (brand voltage) — mnokazatenb KH3HECIIOCOOHOCTH
Openma B momenu brand dynamics™. [lomydaercs cClIoKeHHEM IOKa3aTelei
KOHBEPTAILIMK BCEX ypoBHeH mupamuasl Openaa (brand pyramid), yMHOKEHHBIX Ha
UX YIEIbHBIN BeC.
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5. ONEHOYHBIE CPEICTBA JUISI TEKYIIIET'O KOHTPOJIS
YCINEBAEMOCTH, IIPOMEKYTOYHOI ATTECTALIMH IO UTOTAM
OCBOEHUS JUCHMUILIAHBI (MOIY.JIST)

Orenka KayecTBa OCBOCHHS 00YyJaroIIMMHCS 00pa30BaTENbHBIX MPOrpaMM
BKJIIOYAeT B ce0s TOPSAOK, MEPUOAMYHOCTb, CHUCTEMY OLIGHOK H (OpMBI
MPOBEICHUS TEKYIIET0 KOHTPOJI YCIIEBAEMOCTH U MPOMEXKYTOUYHOM aTTecTaluu
oOydJarommxcs.

HopmaTtuBHO-MeTOIMYECKOE oOecrieueHue TEKYIIETO KOHTPOJIS
YCIEBAEMOCTH U MPOMEKYTOUHON aTTECTAIMU O0YYarOIIHUXCs OCYLIECTBISETCS B
cootBeTcTBUM ¢ mnonoxkenneM OI'BOY BO PI'AUC «O6 ocyuiecTBiIeHUN
TEKYLIEr0  KOHTPOJISI ~ yCIIEBAEMOCTH W IMPOMEXKYTOUHOW  aTTECTALMH
00yYaromuxcs».

OCHOBHBIMHM 3a/layaMy  TEKYILIEr0 KOHTPOJS YCIEBAEMOCTH SIBIIAETCS
CUCTEMAaTUYECKUH  MOHUTOPUHI 32  (OpMHpOBaHHMEM  KOMIIETEHIIMH,
npeaycMotpeHHbix @I'OC BO wu OOII, mnoBblllIcHWE KadecTBa 3HAHUU
oOy4Jaronmxcs, TpUOOPETEHNE U Pa3BUTHE HABBIKOB CAMOCTOSITENIBHOW paOOThI,
MOBBIIICHUE aKaJIEMHUYECKON aKTUBHOCTH O0YYarOIIHNXCS.

[lopsimok,  (GopMBI, MEPUOAUYHOCTb,  KOJMYECTBO  OOSA3ATEIBHBIX
MEpONpUATHA  NPU  TPOBEIACHHHM  TEKYLIEro  KOHTPOJISI  YCIEBAEMOCTH
oOyJaroluxcs ONpeAessatoTCa YUYEOHbIM IJIaHOM M JETAIU3UPYIOTCS B pabouyux
nporpaMMax JUCIUIUINHBI.

Kpurtepun oneHku 00y4arommuxcs

Texymas arrecranus (TEKyIUi KOHTPOJIb) YPOBHSI YCBOEHUS COACPKAHNUS
JUCUUIUIMHBL BO3MOXXHO NPOBOAMTH B XOJ€ BCEX BHUIOB YYEOHBIX 3aHSITHM
METOJaMH YCTHOTO U MUCBMEHHOIO ompoca (padboT), B MPOLIECCE BBICTYIICHUI
oOy4JaronMxcsi Ha MPAKTUYECKUX 3aHATUSAX, 3allUThl pedepaTroB, a Takke
IIOCPEJICTBOM TECTUPOBAHMUS.

KauecTtBO mnHUChbMEHHBIX pabOT OIEHMBAETCI MCXOAS U3 TOro, YTO
oOyyJarommuecs:

-  BeIOpan ©  UCMOJB30BAIM  (QopMy ©  CTWIb  H3JIOKCHUSA,
COOTBETCTBYIOILINE LIETSIM U COJICPKAHUIO TUCHUTIIIUHBI,

- NPUMEHWIM CBA3aHHYIO C TeMON HMH(OpMAlMIO, UCIIONb3Ys MPU 3TOM
MOHATUIHBIN anmapaT cuenuaiicTa B JaHHON 00JacTH;

- MPEACTaBUIM CTPYKTYPUPOBAHHBIM M TPAMOTHO HANMCAHHBIN TEKCT,
MIMEIOIINN CBSI3HOE COJICP KaAHUE.

TecToBblE MaTepHalIbl OLEHHUBAKOTCS IO IMPOLUEHTHOMY COOTHOLIEHUIO
NpaBUWIbHBIX BapuaHTOB. KoinuecTBO mpaBUIIbHBIX OTBETOB B mpenaenax ot 90



36

10 100 % - «otnuuHO»; B mpeaesnax oT 75 10 89 % - «xopouioy; B mpeaenax oT
50 no 74 % - «ynoBiaeTBOpUTENBHO»; MeHee 50 % - «HEeyIOBIETBOPUTEIBHOY.

Cnaua 3a4yera pOUCXOIUT B YCTHOU dopme mo Omireram. B xoxe 3adera
CTYACHT JOJDKEH MPOJAEMOHCTPUPOBATh 3HAHUA U YMEHHS MO TMPEIMETY
ygeObHoro Kypca. KadecTBO OTBETOB CTYJIEHTOB U BBHINIOJHEHUE 3aJaHUM
OLICHUBACTCS: «3a4YTECHO», «3aUT€HO C OICHKON» W/WIHM «HE 3a4TEHO», «HE
3a4TEHO C OILIEHKOI.

«3a4YTEHO0», «3aUTEHO C OIEHKOMH»:

- MIOJIHBIE, OCO3HAHHBIC 3HAHUS B paMKaX Kypca JICKIUNA U JIOMOJTHUTEIBLHON
JUTEPaATypbl, JOTUYHOE U TPAMOTHOE HU3JI0KEHHE MaTepuaa.

«He 3aYTEeHO0» «He 3a4YTEeHO C OLEHKOI»:

- JIONYCKAlOTCsl CYIIECTBEHHbIC OIIMOKM B 3HAHWUU Kypca JEKIUH, TpHu
OTBETE BCKPBIBACTCS OIMIMOOYHOE TOHUMAaHNUE OCHOBHBIX MIOHATUH Kypca.

Cnaya 3x3aMeHa IPOUCXOJUT B YCTHOM hopme 1o Ouieram.

KadyecTBO OTBETOB Ha 3K3aMEHE OIIEHMBAIOTCS HA «OTJIMYHOY», «XOPOIIOY,
«YJOBJIETBOPUTEIBLHO» U «HEYIOBJIETBOPUTEILHOY.

OueHka «OTJIUYHO» BBICTABIISICTCS 00Y4alOIMEeMyCsl, €CIIH:

- 1aHbl MCYEPMBIBAIOIINE U OOOCHOBAHHBIC OTBETHI HAa BCE MOCTABJICHHBIC
BOIPOCHI, MPABWJILHO PEILICHBI TPAKTUUECKUE 3a]aUH;

- OTBEThl OBUIM YETKHUMH M KPaTKHUMH, OCHOBHBIC MBICIIM H3JIarajiich B
CTPOIr'OM JIOTUYECKOM MTOCIICI0BATEIILHOCTH;

- 00Oy4Jaromumncs MPOJAEMOHCTPUPOBAI YMEHUE CaMOCTOSTEIILHO
aHaTuM3UpoBaTh (DAKThI, COOBITHSA, SIBJCHHUS, MPOIECCHl B HMX B3aUMOCBS3U U
JIMAJIEKTUYECKOM Pa3BUTUH.

OueHka «XopoI0» BLICTABISAECTCS 00yYaroIeMyCsl, €CIIU:

- JIaHBl TIOJIHBIE, JOCTAaTOYHO OOOCHOBAHHBIE OTBETHI HA IMOCTABJICHHBIC
BOIIPOCHI, MPABUJILHO PEIICHBI MPAKTUYECKUE 3aaHUs;

- B OTBETax HE BCETJa BBIACIAIOCH TJIAaBHOE, MPHU PEIICHUM MPAKTUYECKUX
3a71a4 HE BCETr/ia UCIOJIb30BAIUCH PAIlMOHAJIBHBIE METOJIUKU PACUETOB,;

- OTBETHI B OCHOBHOM OBIJIM KPAaTKUMHM, HO HE BCET/Ia YSTKUMHU.

OueHka «y10BJIE€TBOPUTEIbHO» BHICTABIIICTCS 00yUaIOIIEMYCsl, €CIIH:

- Jl1aHbl B OCHOBHOM IPaBUJIbLHBIE OTBETHI HAa BCE MOCTABJICHHBIE BOIMPOCHI,
HO 0e3 JOJDKHOM TiyOMHBI U 0OOCHOBAHUS, TIPU PEIICHUN MPAKTUYECKUX 3a/1ad
CTYIEHT HCHOJIb30BaJl MPEKHUN ONBIT M HE MPUMEHST HOBBIE METOJUKHU
BBITIOJTHEHUS PACUY€TOB, OJHAKO HA YTOYHSIOUIME BOIPOCHI JIaHbl B LIEJIOM
MPaBUJIbLHBIEC OTBETHI;

- TIpU OTBETaX HE BBIJECISIOCH TJIABHOE;

- OTBETHI OBIIM MHOT'OCJIOBHBIMH, HEUETKUMHU U 0€3 JOKHOM JIOTHYECKOM
MTOCJIEI0BATEIbHOCTH;
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- Ha OTJENbHBIC JOMOJHUTEIBHBIE BOMPOCH HE MJaHBI TOJOXHUTEIbHBIC
OTBETHI.
OneHKa «HEYI0BJIETBOPUTEILHO» BBHICTABIISCTCS 00YJaIOMEMYCsl, €CITH HE
BBITIOJTHEHBI TPEOOBAHUS, COOTBETCTBYIOIINE OIIEHKE «yIOBJIECTBOPHUTEIILHOY.
OOGyuaronuecs, MPOIyCTUBINKE CBbIe /5% y4yeOHOro BpEMEHU, HE
aTTECTYIOTCS 10 UTOTaM ceMecTpa. Bompoc 00 arrecTanuu Takux O0ydYaronIuxcs
penraeTcs B MHIWBUyaIbHOM MOPSIKE.

5.1.Cniucok BOonpocoB (3a4er)

1. Crpareruueckuii  OpeHI-MEHEIKMEHT:  METOJAbl W  MPUHIIMIIBI
yhpaBiieHus OpeHaamu.

2. BpeHmuHT B cucTeMe CTPATETHYECKOTO YIPABICHUS: OCHOBHBIE CTAIUH U
3TaIbl, UX XapaKTEPUCTHUKA.

3. CoBpeMeHHbIE TEHICHIINH OpEeHIUHTa: OCOOCHHOCTH Pa3BUTHUS OPEHIOB
Ha MUPOBOM PBIHKE.

4. PazButue Opengunra B Poccuu: 3Tambl U (akToOphl, HANpaBICHUS U
TEHJCHIIHH.

5. Omnpenenenus 6penga. CooTHOIIEHUE NOHATUN «OpeHAa», «TOproBas
MapKkay, «TOBAPHBIA 3HAKY.

6. Crparernueckas kinaccuduxaiysi OpeHI0B: KpUTEPUH KiIacCu(DUKaIy 1
BUJIbI OPEHIOB.

7. KiroueBble dTanbl CTpaTerupoBaHus OPEH I0B.

8. IlpeumymectBa OpeHAOB JIJIsl UX BIIAJEIBIIEB U IOTPEOUTENCH.

9. Wnentudukarops 6perna. [IpaBoBas 3amura uaeHTU(GUKATOPOB.

10. Pa3zpaboTka umeHu OpeH/1a: OCHOBHBIC IPUHITUIIBI U METO/IBI.

11. Pa3zpaboTka BU3yaabHON UIEHTUYHOCTH OpeHAa.

12. Pa3zpaboTka uaeHTHUYHOCTH OpeHa mo [[. Aakepy.

13. TectupoBaHue DJIEMEHTOB HACHTHYHOCTH OpeHIAa Ha IeJeBOH
ayJIUTOPHUH.

14. Onucanue OCHOBHBIX aTpUOYTOB OpeH a.

15. Coznanue anatomuu OpeHpa.

16. B yem 3akiouaercs cymHocTh Operna? PazpaboTka cymuocTu OpeHa.

17. OcHoBHast B3aMMOCBSI3b OpeH/a U CTPATETUH.

18. Coznanue Boiroa Openga. OTHoIIeHHE OpeHaa C MOTpeOUTEIeM.

19. Co3nganue u pazpaboTka CTpaTernuyeckoro OpeHjaa OT UJIEeU IO BBIXOJAA
Ha PBIHOK.

20. Co3nanve KOHIIETIIIUKA OpeH/1a ¥ KOHIICTIIIUH MTPOIYKTA.



38

21. Konuenuus CTPaTEru4ecKoro MO3ULIMOHUPOBAHMUSI. dopmyia
MO3UIIIOHUPOBAHUS.

22. Tlo3unimonnupoBanue OpeHJa: CTpaTerMd W BHUABI, COCTaBJISIOINE
MO3UIINN OpeH/Ia.

23. [IpyHIMIIBI TO3UITMOHUPOBAHUS OPEHJIOB.

24. zyyenue pa3BuTusi OpeHJa Ha pbIHKE: MOJEIM U METOJbI
HKOHOMHUYECKOTO MPOrHO3UPOBAHMSI.

25. Co3nianue cTpaTernueckon apXuTeKTyphl OpeHaa.

26. KoprniopaTtuBHbIE OpEH/IBI.

27. CtpaTerndeckoe pacmmupenue OpeHmoB. JIOCTOMHCTBA W HEJOCTATKH
pacumpeHus OpeHa.

28. Ctparernueckoe pasBuTHe mopTdens OpeHAOB: MPHUHIMIBI |
cTparerndyeckue HarpasiieHus. [{eHoBo# (akTop B CTpaTErmuecKoOM pacUIMpEeHHUH
OpeHJIOB.

29. ®opMupoBaHUE CTPYKTYphl OpeHjoBoro moprTdens: pa3paboTka
apXUTEKTYpbl OPEHI0B, pa3BUTHE CYOOPEHIOB.

30. Ontumuzarms moptdens OpeHI0B.

31. Ananu3 cTpaTern4ecKiuX BOZMOKHOCTEH OPEHIOB: CTpaTErHuecKrue PoJH
OpeHnoB B optdere.

32. Pa3paboTka KOMMYHUKAIITMIOHHON CTpaTeTuu OpeHa.

33. Cucrema  cTpaTerMueckMx  KOMMYHHUKAIUii  OpeHja:  TIOHSTHE,
WHCTPYMEHTHI, IPUHIIMIIBI, PeATA3aIIHH.

34. Ctparerndeckasi CHCTEMa IIPOJIBIKEHNE OpEHIA.

35. PexnamMHble KOMMYHHUKAIIMH 10 TIPOJIBIXKEHUIO OpeHa.

36. MeponipusiTust U KOMMYHUKanmuu  OpeHpa: CTpAaTETUYECKOE
TUTAHUPOBAHKUE U KOHTPOJIb.

37. CTuMynupoBaHUe TMPOAAXK M MPSMONH MapKEeTUHT B (HOpMUPOBAHHUH
JOSUTBHOCTH K OpeHJaM: TPHUHIMIBI, MeTonbl U (opmbl. PazBuTue mnporpamm
JIOSUTBHOCTH.

38. PazButne wumumka OpeHma wmetonamMu pekinambl U PR: ocHOBHbIE
WHCTPYMEHTHI, UX BHJIBI 1 OCOOCHHOCTH.

39. Ouenka 3(pPpeKTUBHOCTH MAapOUYHBIX KOMMYHUKAIUN NpU TPOJBUKEHUN
OpeHna.

40. Ctparerndyeckue akTUBBI OPEH/Ia, UX COCTaB U CTPYKTYpa.

41. Kanmtan OpeHAa, OCHOBHBIE HWCTOYHHUKH U JJIEMEHTHl MapOYHOTO
KanuTana.

42. O1ieHKa CTOUMOCTH OPEHJIOB: OCHOBHBIC METO/IbI U UX XapaKTEPUCTHKA.

43. MeTo10JI0rHYeCKre OIEHKA CTOMMOCTH OpeH1a kommanuu Interbrand.
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44, MeTo0JIOTHYECKHE OIICHKH CTOMMOCTH OpeHia kommnanuu Brand
Finance.

5.2. Cnucok Tem pedeparToB

1. Crpareruueckoe pazputre OpeHaa B aBUAIMOHHON MPOMBIIIIICHHOCTH.

2. Crparermdeckue BO3MOXHOCTH pa3BUTUSA OpeH10B
BBICOKOTEXHOJIOTHIECKUX KOMITAHUH.

3. Yrpo3bl pa3BUTHS OPEHIOB XUMUYIECKON TIPOMBITTUICHHOCTH.

4. Cna0Oble CTOPOHBI pa3BUTHS OPEHJIOB JIETKOW MPOMBIIILIEHHOCTH.

5. ABTOpCKas OlICHKA PeOpEeHANHTA MPEANPUATHS (TI0 BBIOODY).

6. BbisiBleHMEe W aHaAIW3 KOPIOPATHBHBIX CTPATETHYECKUX pEUICHUM
BEIyIIUX KOMITAHUN — JIUJIEPOB PhIHKA (110 BHIOOPY).

7. OueHka MECCHH U BuAcHHs OpeHaa(io BEIOOPY).

8. Bamsaue TpeHna nudpoBU3aIKi Ha pa3BUTHE OpeHa.

9. AHanmu3 cTpaTeruuecKkux TPEHJOB B 00acTi OpeHANUHTA.

10. CoBepIIeHCTBOBAaHUE CHCTEMBI CTPATETUICCKUX KOMMYHHKAIIUNA OpeHa
(110 BBIOODY).

11. CpaBHUTENBHBIM aHAIU3 CTPATETUYECKUX CHUCTEM KOMMYHUKAIUN
NPEeANpUATUNA OPEHI0B KPEaTUBHOM SKOHOMUKH (I10 BBIOODY).

12. BeisiBnieHUE Jy4YIIMX CTPATETHYECKUX MPAKTHUK IO CO3JIaHUI0 OpeHja
OTpaciIeBOM KOMIIaHUH (10 BHIOODPY).

13. HeycrnemHbie MpakTUKA CO3/IaHUs OpeH/1a: MPUINHBI U TTOCIICICTBHSI.

14. Ananu3  MOMWTUKHA  YNpaBICHUS  HEMaTepUANbHBIMA  aKTHBAMHU
npeanpuatus (1o BeIOopy).

15. TlepcoHanbHbIl OpEHIWHT: aHAIU3 YKOHOMHYECKOW M OOIIECTBEHHOMN
s dexTuBHOCTH (TI0 BEIOODY).

5.3. KoMIJIeKT TeCTOBbIX MAaTEPHAJIOB (B TeCTe MPeANoaaraercsi OuH
0TBET)

1. CoriiacHo MeTOI0JIOTMH CTPAaTerHpOBaHUA, NPeAIoJiaraercs
cleAyloImasi IMOCJAeA0BaTeJIbLHOCTh Pa3padoTKH JAOKYMEHTOB B 00JacTH
CTpaTeru4eckoro OpeHuHra:

a) «IETbY - KIPUOPUTETHD» - «3a1aUn;

0) «IIPHOPUTETY - IIEIIN» - «3aJIaUN,;

B) «IICJIN» - «33JIaUm)) - KIIPUOPUTET;

T) «3aJ1a4ay - «IeJIN» - KITPUOPUTETHD).

2. CoriacHO MeTOI0JIOTMM CTPATETMPOBAHUN, IKOHOMHMYECKHE H
COlLlMAJIbHBIE TPOTrHO3bI B OPEeH/I-MeHeI)KMEeHTe:
a) SIBJISIIOTCA JOKYMEHTOM CTPATEervH;
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0) pa3pabaTbIBatOTCSl HA OCHOBE MPUHSTOMN CTpaTEruu;
B) IPEAILIECTBYIOT Pa3pad0TKe CTPATErHYECKUX TOKYMEHTOB;
I') IO3BOJISIIOT BBISIBUTH CUJIBHBIE CTOPOHBI OpeHa.

3. Kakoii HHCTPYMEHT CTPAaTermyecKoro NJAHUPOBAHMS TIO3BOJISIET
BbISIBUTh KOHKYPEHTHbIE MPeuMYIlecTBa OpeHaa:

a) OTSW-ananusz;

6) BSC;

B) PEST-ananus;

r) Meton 5 cun Iloprepa.

4, HeliMUHT TOProBO# MapKu — 3TO:

a) Ha3BaHUE, ONPENEISIONIEE TOPIrOBYIO MAapKy M. KaK MPABUJIO CTOSIIYIO 32
HEll OpraHu3alnio, aCCOPTUMEHT TOBApPOB WIIM HAOOP YCIIyT;

0) TepMHH, ONUCHIBAIOIIMN CYLIHOCTh BCEH COBOKYITHOCTH XapaKTEPUCTHUK
TOPTOBOW MapKH;

B) TEPMHH, XapaKTepU3yIOLui ((MHAHCOBYIO CTOMMOCTh TOPIOBOM MapKu;

I') Ha3BaHUE, ONPEIEIAIONIEe OPraHNu3alnIo, €€ aCCOPTUMEHT U HA0OP YCIIYT.

5. CTpaTternyeckoe pacmiapeHue TOProBo MapKu:

a) BBIFOJIa TOPrOBOM MapKH, BOCIHPHUHHMAeMasi MOCPEJCTBOM JIOTHUECKUX
CYXJICHUH;

0) JIaKOHMYHOE pe3loMe MpejjaraeMblXx  MapKoW  MOTpPEOUTENsIM
paIMOHAIIBHBIX U SMOITMOHAIIBHBIX BBITOI;

B) J00aBieHHE K MapOYHOMY CEMEWCTBY HOBBIX TOBAapOB IOJ TEM K€
UMEHEM U/Wii CyOMapKoIii;

r) OpeHnbl, KOTOpbIe 00s3aTEIbHO JOJDKHBI OBITh IIPEACTaBICHBI B
aCCOPTUMEHTE MarasuHa JIsl IPUBIICYCHUS TTOKYIaTEIICH.

6. K cTpaTernyeckuM MeToaM UCCJIeJOBAHUS OTHOCSTCS

a) HaOJII0/IeHrE 3a TIOBEJICHUEM MOKYyTaTeIel B Mara3uHe;

0) ucnosib3oBaHue 0a3 JAaHHBIX: CETMEHTHUPOBAHHME MOKyHAaTENe TOProBOM
MapKHu;

B) HCCIICIOBAHMS TIEPIICTITUBHOM OJIM30CTH,

r) uccnegoBanue dPGHEeKTUBHOCTH PEKIIAMBI.

/. K uudpoBU3MPOBAHHBIM HHCTPYMEHTAM  CTpPaTern4ecKoi
KOMMYHHKAIIUH OTHOCUTCS

a) BXOJIHbIC 3HAKH;

0) ICHIUHTOBas CTPAHMIIA,

B) DJICMEHTHI HAaBUTAlIUH,

I') pOJLI-arlbl.
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8. K TpaaMIlHOHHBIM HMHCTPYMEHTAM CTPATErHYecKoil KOMMYHHKAI[HH
OTHOCHTCS:

a) O KK

0) TaHTBSIP/IBI;

B) 3HAYKU;

r) pabodas 3acTaBKa Ha MOHUTOP dKpaHa.

9. Yto He cieAyeT yYUTHIBATH NPU pa3padoTke OpeHA-cTpaTeruii?
a) COTJIaCOBAHME MHTEPECOB U LIECHHOCTEN aKTOPOB;

0) BBICOKasl CTENIEHb HEOIIPENEICHHOCTH BHEIIHENW CPEIbl;

B) CUCTEMHBIC U HECUCTEMHbBIE PHCKH;

I') BCE BBIIIECKA3aHHOE.

10. B 3ram MOHMTOPHHIa W KOHTPOJISI CTPATErHYeCKOro pa3BUTHUSA
OpeHja He BXOAMUT?

a) aKTyajau3alus epeyHs HOCUTeNed BU3yalbHON WICHTU(PUKAIINY;

0) MOHUTOPUHT UCIIOJIL30BaHUs OpEH/Ia;

B) MPOJICHUE WM MPEKpaIeHUe CPoKa JEHCTBUSI OXPAHHOTO IOKYMEHTA,;

I') TIpOBeACHUE TTYOWHHBIX UHTEPBBIO CO CTEHKXOJJAEpaMH U SKCIEpTaMu
pBIHKA.
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6. IEPEUEHb OCHOBHOMH " JJONTOJITHUTEJIbHON YUEBHOM
JIUTEPATYPbI, HEOBXOJUMOM JIJIs1 OCBOEHU S U CLUILINHBI
(MOJIYJIS)

OcHOBHAfl U IOMOJIHUTEILHAS y4eOHAasl JIUTEPATypa

6.1. OcHoBHas JqUTEpaTypa
1. loguna A. M. Bpenusr : ygaeObnoe nocodue / A. M. 'ogun. — 4-e uzn.

— Mocksa : JlamkoB u K° 2016. — 184 c., To *e [DnekTpoHHBIH pecypc].

URL.: https://biblioclub.ru/index.php?page=book&id=453899

2. XBopoctsHasi A. C. CtpaTerupoBaHue UHIYCTPUH MOJBI : TEOpUS U
npaktuka / A. C. XBopoctsnHas. — Cankr-IletepOypr : CeBepo-3anaaHbiii
uHCTUTYT ynpaBienus — ¢Quman PAHXul'C, 2021. — 272 c. — (bubnuoteka
cTparera).

6.2. JlonoJiHUTe/ILHAS JIUTEpPATypa

1. Aakep /. Bpena—nuaepctBo: HoBast koHuenuus Openaunra //1. Axep.
— M.: I'pebennukos, 2003. — 374 c.

2. Ksunt B. JI. Ctparernueckoe ynpapieHHE U 5KOHOMUKA HA TI100aIbHOM
dbopmupyromemes peiake /B. JI. Ksunat. — M.: busznec Atnac, 2012. — 422 c.

3. Kotnep ®@. OcuoBbl mapketunra /®@. Kotnep. — M.: Bunbsamc, 2019. —
752.

4. ®umunmona JI.A., XBopoctsHas A.C. Crparernueckuii OpeHIMHT B
Poccuu: 0apbepsl passutus // YrpasieHdeckoe KoHCyapTUpoBaHue. — 2018. — Ne 9
(117). - C. 167 -176.

5. XsopoctsHas A.C., Amansa JLH., ®ununnosa JILA. Teopernueckue
acriekThl co3fanHus Openna // KoHKypeHTOCOCOOHOCTH B TJI00AIbHOM MUDE:
9KOHOMHKa, Hayka, TexHojoruu. — 2017. — Ne 11 (11). — C. 1403 — 1406.

6. Porter M. E. The Five Competitive Forces that Shape Strategy / M. E.

Porter // Harvard Business Review. — 2008. — Ne 1. — P. 86.

bubnuoreunsii  QonHag  AkaneMud — YKOMIUIGKTOBaH — IEYaTHOM — WJIM
AJIEKTPOHHON OCHOBHOW y4e€OHOW JHUTEpaTypoy MO JUCIUIUIMHAM 0a30BON 4YacTH
BCEX IIUKJIOB, U3JJaHHBIMU 32 TIOCIIEHUE S JIET.

@OHJT NTOMOJHUTEIBHON JHUTEepaTypbl BKJIOYAET B ceO0sl oduIuanibHbIe
CIpaBOYHO-OUOIMOrpaduyecKkue U NEPUOJUYECKUE U3JaHUsI B pacueTe He MEHee
oJHOrO 3K3eMIuIsipa Ha Kaxzable 100 oOywarommxcs. Kaxgomy oOydaromemycs
oOecrieyeH JOCTYNl K KOMIUIEKTaM OuOnMMoTedyHOoro (oHJa W TMEePUOIUYECKOE
u3gaHue W3 cienyromero  mepeyns:  Komwmpaitt;  wipo  magazine;
bubnuorexoBenenue; bupxka wuHTEeNnekTyanbHOoW coOctBeHHoctu  (BUC);


https://biblioclub.ru/index.php?page=book&id=453899
https://istina.msu.ru/publications/article/157465297/
https://istina.msu.ru/publications/article/157465297/
https://istina.msu.ru/journals/97113/
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broiutetens  MunucrepcrBa roctunuu  Poccuiickon  Depepanuu; BecTHuk
rpaxaanckoro mnpasa; ['ocymapctBo u mnpaBo; MuHoBaumu; MHTemnekrtyanbHas
COOCTBEHHOCTb. ABTOPCKOE€ TMpaBO M CMEXKHbIE IpaBa; VHTeIeKTyanbHas
coOcTBeHHOCTh. [IpomblilieHHass cOOCTBEHHOCTh; MeXIyHapOAHOE IMyOJIMYHOE U
yacTHOe mpaBo; OOIIECTBO: COIMOJIOTHS, TICUXOJIOTHs, neaaroruka; [lareHTHbIN
noBepeHHbIl; I[laTeHThl W nuneH3uu. HWHTeEKTyaldbHbIE IpaBa; YTOJIOBHOE
paBo; YMpaBJIeHUE TMPOEKTAMU U MporpamMmamMu; XO34WCTBO U IMPaBo;
DKOHOMUYECKAs MOJTUTHKA.
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7. IEPEYEHb UH®OPMAIIMOHHBIX TEXHOJIOT U,
MMPOT'PAMMHOI'O OBECIIEYEHUSA, UHOOPMAIIUMOHHO-
CIHHPABOYHbBIX CUCTEM U PECYPCOB CETU «MHTEPHET»,
HEOBXO/NMBbIX JJISA OCBOEHUSA JUCHUIIJIMHBI (MOAYJIA)

B mpomecce peanuzanuum  o0pa3oBaTeNbHOM  MporpaMMbl B BYy3€
MPUMEHSIIOTCSI COBPEMEHHbIE HWHTEPAKTUBHBIE U MYJIbTUMEIUIHBIE CpEICTBA
oOydeHusi (KOMIBIOTEPHI, MYJIbTUMEIUA-TIPOCKTOPHI, UHTEPAKTUBHBIE JOCKH U
Jp.), TEMAaTHYECKUE CTECH/IbI U TUIAKAThI, a TAKXKE DJICKTPOHHBIC WH()OPMAITMOHHBIC
00pa3oBaTeIbHbIE PECYPCHI.

Ha  ocHoBe ammapatHo-mporpamMMmHoro  komiiekca B PIAUC
GYHKIIMOHUPYET W TOCTOSIHHO  COBEPIICHCTBYETCS TOPTal  3JIEKTPOHHOTO
oOydyeHHsT U JUCTAHIIMOHHBIX OOpa3zoBaTenbHbIX TexHosoruit (D0uJOT),
o0OecrieynBaeMbli MPEUMYIIECTBEHHO aBTOPCKMM Y4E€OHBIM KOHTEHTOM H
METOJAMYECKUMHU  pa3paboTkamMu MpodheccopcKo-MpenogaBaTeIbCKoro CocTaBa
Axkanemun.

B PI'AVC (yHKUMOHHUPYIOT YMTAJIBHBINA 3a]l U AJIEKTPOHHAs OMOIHOTEKA.
CotpyaHukam 1 oOydaromumcs o0ecreyeH JOCTYI K 3JEKTPOHHOU OMOIMOTEYHOM
cucrteMe «YHHUBEpCUTETCKass OuOIMOTeKa OHJIaliH», HacuuThiBaroleh Oosee 100
THICS'Y HAMMEHOBAHUW HW3IaHUM C JIOCTYIIOM B PEXHME OHJIAH, a TaKkKe K
oObekTam HaruoHambHOM 3JEKTPOHHOM OMONUOTEKH (B COOTBETCTBUM C
noroBopoM ¢ ®I'BY «Poccuiickas rocynapcTBeHHasi OUOIMOTEKAY).

Nmeercst KOMITBIOTEPHBIA KJIACC, BO3MOXKHOCTH KOTOPOTO TO3BOJISIOT
KOKIOMY U3 OOydarommxcs paboTaTh Ha KOMIIBIOTEPE C YCTaHOBJICHHBIM
KOMILJIEKTOM JIMIEH3MOHHOIO MPOrpaMMHOI0 obecniedeHus He meHee 20 4acoB B
rog. Axamemuss oOecrieyeHa HEOOXOJUMBIM KOMIUIEKTOM  JUIICH3MOHHOTO
MIPOTPaMMHOT0 oOecTIcUeHUS

OnexkTpoHHass  WHGOPMAIIMOHHO-O0pa3oBaTenbHas  cpena  AKaaeMuu
o0ecreunBaeT:

— JIOCTYNl K Y4YeOHBIM IUIaHaM, pabdoyuM TMporpamMMaM JUCIUTUINH
(Momynel), TpakTUK, K W3JAHUSIM DJICKTPOHHBIX OHUOJUOTEYHBIX CHUCTEM U
AJIEKTPOHHBIM 00Pa30BaTEIBLHBIM PECYpCcaM, YKa3aHHBIM B pad0UYnX MporpaMMax;

— ¢dukcanuio  xola  o0pa3oBaTeNbHOTO  MpoIlecca,  Pe3ybTaToB
MPOMEKYTOUHOM aTTECTAIMK U PE3YIHTATOB OCBOCHHUS MIPOTPAMMBI;

— (opMupoBaHUE IIEKTPOHHOTO MOPTHOINO 00YUAIOMIETOCs, B TOM YHUCIIE
COXpaHEHHUE €To padOT U OIEHOK 3a 3TU PabOTHI.

— JIOCTYII K COBPEMEHHBIM TpodeccHOHaIbHBIM 0azaM  JaHHBIX,
WHOOPMAITMOHHBIM CITPABOYHBIM W TOMCKOBBIM CHCTEMaM, B TOM YHCJIE:
CIIPABOYHO-NIPABOBOM cucteMe «l apaHT»: www.garant.ru; CIpaBOYHO-IIPABOBOM
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cucreme «KOHCYNBTaHT IUIFOCY: Www.consultant.ru; oubnmoreke «Kuurodoum»:
www.knigafund.ru; YauBepcurerckoit 6nommoreke www.biblioclub.ru.
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8. MATEPMAJILHO-TEXHUYECKAS BA3A, HEOBXOJIUMAS
JUISI OCYIIECTBJIEHUS OBPA3OBATEJBHOIO MPOLIECCA 11O
JTUCUMILJIMHE (MOYJIIO)

Jlist BeneHust 00pa3oBaTEeNbHOM JEATEILHOCTH MO JIaHHOW JUCIUIUIMHE
Akazemusi pacroyiaraeT MaTepuaJbHO-TEXHUYECKOM 0a3oii, obecreynBaroen
IpPOBEICHHE BCEX BUAOB  JaOOpaTOpHOH, MpakTUYECKOW UM Hay4HO-
UCCJIEI0BATENHCKONU pabOThl 00YUYaIOIIUXCS, MPEYCMOTPEHHBIX YUYEOHBIM IJIAHOM
PI'AUC, 1 coOTBETCTBYIONIEH JAEHCTBYIOIIMM CAaHUTAPHBIM U MPOTHUBOIOKAPHBIM
paBuiIaM U HOpMaM.

JIns opraHu3anuu U BeJEHUs y4eOHOro mpolecca AKaJeMusi pacrojiaraet
3M1aHueM oOmend mmiomanaso 5936,2 kB.M, ydyeOHas u yueOHO-mabopaTopHas
wiomanas cocrapiser 1249,6 k.M. [l muTaHus COTPYAHHKOB M OOYYaIOIIUXCS
nMmeeTcs croioBas miomaasio 130,1 kB.M.

AyouTOopHBIE 3aHATHS TPOBOJATCS B  CHEIUAIBHBIX OMEUICHUSX,
NPEACTABIAIONIMX COO0M ydeOHble ayJuTOpUd JUIsl TPOBEICHUSA 3aHSATHI
JEKIIMOHHOTO THUIMA, 3aHATUA CEMHHAPCKOrO THIIA, KYpCOBOIO MPOEKTUPOBAHUS
(BBIMIOJIHEHUSI KYPCOBBIX palOT), TPYIIOBBIX U WHAWBUAYAJIbHBIX KOHCYJbTAIUH,
TEKYLIEro KOHTPOJISL U MPOMEXYTOYHOM aTTeCTallMU, a TAKXKE B MOMEIIECHUAX IS
caMOCTOATENbHOM  paboTel. Mmerorcs  momemieHus JJis  XpaHEHUS |
MPO(PHIAKTUIECKOTO O0O0CIyXKHUBaHUS ydeOHOTO oOopyaoBanus. CrenuaibHbIe
MOMEIICHHS] YKOMIUIEKTOBaHbI CIIECIMATM3UPOBAHHON MEOENbI0 U TEXHHUYECKUMU
CpelncTBaMH OOy4Y€HHUs, CIY>KallUMU JUIsl MPEACTaBICHUsT y4eOHOM HH(pOopMaLK
OOJBIION ayAUTOPHUH.

JUiss  mpoBeAeHUs 3aHATUN  JIGKHMOHHOTO THIA HMMEKTCS  HabOpbI
JIEMOHCTPAIIMOHHOTO ~ O0Opy/IOBaHUST W y4eOHO-HArJSIAHBIX  TOCOOWUH,
o0ecreunBaoIIie TEMaTHUYECKUE WIUTIOCTPALM, COOTBETCTBYIOIINE NMPUMEPHBIM
mporpaMmam JUCIUIUINH (MOJyJiei), pabouyuM y4eOHBIM MporpaMMaM JIMCHUTIITUH
(Momyneit).

[TomemieHuss s €caMOCTOSTENbHOM pabOThl OOYYaIOIIMXCSl OCHAILEHBI
KOMITBFOTEPHOM TEXHUKOM C BO3MOKHOCTBIO ITOJKIOYEHUS K ceTu «HTEepHET» U
oOecrieyeHueM JIOCTyNa B DJEKTPOHHYIO HMH(POPMALMOHHO-00pPa30BaTEIbHYIO
Cpelly OpraHu3aluu.
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9. OCOBEHHOCTHU OBYYEHMUA JIN1l C OTPAHUYEHHBIMUA
BO3MOXHOCTSAMMU 3/10POBbs

Opranuzanusi 00pa3oBaTeNbHOTO IIpoliecca sl JMI[ C OrPaHUYECHHBIMU
BO3MOKHOCTSIMU  37I0POBbSI  OCYIIECTBJISIETCSI B COOTBETCTBUU C IPHUKA30M
Munobpuayku Poccuu ot 9 utons 2016 r. Ne 694 «O BHeceHUUM U3MEHEHUH B
aJIMUHUCTPATUBHBIC PETJIAMEHThI MPEAOCTABICHUS TOCYAAPCTBEHHBIX YCIYT B
gacTu OOECMEYEeHHUs YCIOBHM JOCTYMHOCTH TOCYAAapCTBEHHBIX YCIyT IS
WHBAJIUJIOBY, «MeToaMYeCKUMH  PEKOMEHAAIUSAMH IO OpraHu3aluuu
0o0pa30BaTeNpHOTO TMpoLlecca Il HHBAIUAOB W JIMI C OTPAaHUYCHHBIMH
BO3MOXKHOCTSIMM ~ 3JI0pOBbS B 00pa30OBaTENIbHBIX OpPraHM3alMsaX BBICHIETO
oOpa3oBaHMsl, B TOM YHCJIE OCHALIEHHOCTH OOpa3oBaTEIbHOTO MPOIECCa»
MunucrepctBa oOpazoBanus u Hayku PD ot 08.04.2014 r. No AK-44/058H.

Akazemusi TpEeAOCTaBIIAeT WHBAJIWAAM U JIMIAM C OTpPaHUYECHHBIMU
BO3MOXXHOCTSIMU 37I0pOBbsl (10 UX 3asBJICHUIO) BO3MOXXHOCTh OOYYE€HHUS IO
oOpazoBaTeIbHON MporpaMme, YUYUTHIBAOIIECH 0COOCHHOCTH 150.4
Ncuxo(U3NYECKOro  Pa3BUTHS, HWHAUBHUIYAJIbHBIX BO3MOXKHOCTEHW U  TMpHU
HEOOXOIMMOCTH, OOECHEeYHMBAIOLIEH KOPPEKLUUIO HapylIeHUH pa3BUTHS U
COI[MAJIPHYIO aJanTalyi0 yKa3aHHbIX JHUL. JIn9 WHBaIMAOB W JHUI C
OTPaHUYCHHBIMA BO3MOKHOCTSIMU 3JI0pPOBbsl AKaJleMUsl YCTaHaBIMBAET OCOOBIN
MOPSIJIOK OCBOCHUS AUCITUTUTMH (MOIYJICH).

[Togbop u pa3paboTka y4eOHBIX MaTEpUaAIOB JJISI OOYydYarOUIUXCS C
OTPaHUYECHHBIMA BO3MOKHOCTSIMU  3JI0POBbSl TMPOU3BOJUTCA C YYETOM HX
WHIUBUYAIbHBIX OCOOCHHOCTEH.

[IpenycMoTpeHa BO3MOKHOCTh OOY4YEHUS IO MHAUBUIyalbHOMY TpaduKy.
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