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1. NEPEYEHD IIVTAHUPYEMBIX PE3YJIbTATOB OBYUYEHMUS 11O
JUCHUIIJIMHE (MOAYJI0), COOTHECEHHBIX C
IHHJIAHUPYEMBIMU PE3YJIIBTATAMHU OCBOEHUSA

OBPA3OBATEJBHOMN ITPOI'PAMMBbBI

1.1. Ieapb u 3aga4 JTUCHUILIHHBI

Nzydenne aucuumiiuabl «bpeHI-MeHeIPKMEHT» HaAIlpPaBJICHO HA YCBOCHUE Y
0Oy4JaronMXxcst HaBBIKOB Pa3pad0TKHU MPAKTUYECKUX JTOKYMEHTOB CTPATErHUYE€CKOTO
XapaKTepa B YacTU OpEHII-MEHEKMEHTa — CTpaTeruii, CTpaTerMuecKuil MIaHoB,
KOHLIETILUNA pa3BUTHs OPEH0B TOBAPOB U yciyr. M3ydenue auctuiuivabl «bpena-
MEHE/DKMEHT»  HalleJIeHO Ha  [OHHUMAaHWE TEOPUM U METOJOJIOTUH
CTpaTerHMpOBaHMs, a TakkKe Ha TPUOOpPETECHHE HABBIKOB, MO3BOJIIOIINX
pa3pabaTeiBaTh yCHEIIHbIE OpEHABl TOBAPOB W YCIYI U BBIBOJUTH HX Ha
OTE€UYECTBEHHBIN U 3apyOEKHBII PHIHOK.

Henpro mucuumuiuabl «bpena-MeHekMeHT» sBisieTCs: (POpMUPOBAHHUE Y
oOyJaroluxcs NPUHIMIIOB U TEXHOJOTUN CTPAaTErnuecKoi pa3paboTKku OpeHI0B.

JIsl 1OCTHKEeHHS TIOCTABJICHHBIX Leslell pelIalTcs cieylouue 3a1a4m:

— TOJyYUTh TEOPETHUUECKHE 3HAHHUS O CHUCTEME CTPAaTErMYecKoro OpeHi-
MEHEKMEHTA, TEOPETUIECKHE OCHOBBI CTPATETUPOBAHMS;

— paccMOTpPeTh MUPOBBIE CUCTEMBI OXpPaHbI U 3AIUTH OPEH/IOB;

—  BBIICHUTH METOJIOJIOTHYECKHE OCHOBBI pa3pabOoTKu OpeHa;

— YMeTh TIONB30BAaThCA  PANMMYHBIMA  MOJCISIMH WU METOJUKAMU
COBPEMEHHOI0 OpPEH/IMHIa;

— yMeTh MpPOBOAMUTH aHAIU3 BO3MOXHBIX CIIOCOOOB CTpPATErHYECKOrO
yIpaBJIeHUs OPEHIOM;

— NpUOOpPECTH OCHOBHBIE YMEHHs, HEOOXOAMMbIE B MPO(ECCHOHATLHON
JEATEIBHOCTH IO CO3JAHUIO U CTPATETMYECKOMY PA3BUTHIO OpEH/IOB;

— TIONYYUTh KOHIENTYyaldbHBIE W METOJOJIOTUYECKHE 3HAHUSA O CO3/IaHUU
CHWJIBHBIX OPEH/IOB;

—  PaccMOTPETh CUCTEMBI CTPATErMUECKUX KOMMYHUKALUNA OpEHIOB;

— O3HAKOMHTHCSI C HOBBIMH TE€XHOJOTHSIMH CTPATETUIECKOTO OpEHANHTA U
PAKTHUYECKOH IeATEIbHOCThIO OpeHI-MEeHEKepa.

1.2. MecTo TUCHUNIMHBI B CTPYKTYpe 00pa3oBaTeibHOH MPOrpaMmbl

HNucuuminHa  «bpeHA-MEHEHKMEHT»  U3y4yaeTcsd [0  HaIlpaBJICHUIO
noarotoBku 27.03.05 «/HHOBaTHMKa» B YacTu y4eOHOTO IUTaHa, (HOpPMHUpPYyEMOit
y4acTHHKaMH 0Opa30BaTEIbHBIX OTHOIICHUHM, peaqu3yeTcss Ha TPETheM W
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4eTBEPTOM Trojax oOyueHus (7 cemMecTp — OuHas, OYHO-3a0YHasl WU 3a04Has
dbopmbr).

N3yuyenne nucuuruinHbl «bpeHa-MEHEIKMEHTY» CIEAYET 3a AUCHUIIIMHOW
«MHHOBAIIMOHHBIN MEHEKMEHT).

Codepoit  npodeccnoHaIbHOTO  HUCIOJIL30BaHUS JAHHOW  JUCHUTLIMHBI
ABJSIOTCS  0a30Bble 3HAHUS W HaBBIKM, HEOOXOJUMBIE COBPEMEHHOMY
CTpPaTErM4ecKoOMy JUIEPY, PYKOBOJMUTENIO, MPpodecCHOHAIy-CTpaTery B 00JacTu
OpeHIMHTa U MapKETHHTA.

[IpenogaBanue AMCHMUIUIMHBI NPEAIONAracT KOMIUJIEKCHOE HMCIIOJb30BAHUE
3HAHUM W3 JUCHUIUIMH MAaKpO- YW MHUKPOSKOHOMHUKH, OCHOB MEHEIKMEHTA,
MApKETHHTa U MHHOBAIIHOHHOTO MEHEKMEHTA.

AKTyaJIbHOCTh ~ 3TOM JIUCHMIUIMHBI  BbI3BaHA HEOOXOJAUMOCTBHIO IS
MEHEKEPA BJIAJIETh 3HAHUAMHU, MHCTPYMEHTAMHU, HABBIKAMU W KOMIICTECHIIUAMU
pa3pabOTKH U pean3ali OpeH I-CTPaTEeTUH.
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2. OBBEM JUCIHHUILIUHBI (MOJIYJISI) B 3AUETHBIX EJUHULIAX
C YKA3AHUEM KOJIMYECTBA AKAJJEMUYECKHX
(ACTPOHOMMYECKHX) YACOB 11O BUJIAM YUEBHbBIX
3AHATUHA

Bungnl zaustuit

O0BEM ITUCIUIIINHEL

®dopma 00yueHus
Ounas popma OuHo-3a04Has 3aounas popma
o0ydeHus dbopma oOyueHus oOy4eHus
O0BbEM 3aU€THBIX €TUHUIL 3 3 3
OO0mmast TpyI0EMKOCTh B 108 108 108
qacax
AynUTOpHBIE 3aHATHS 68 34 14
Jlexum 34 16 6
IIpakTHueckue 3aHATHS 34 18 8
(cemuHapbI)
CamocTosTenbHas 40 74 9
pabora
KoHTpoib - - 4

dopma KOHTPOJIS

3a4eT ¢ OLEHKOH

3ayeT ¢ OLEHKOH

3a4eT ¢ OLIEHKO
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3. COJEPKAHUE TUCHUTLIMHBI (MOIY.JIS),
CTPYKTYPUPOBAHHOE MO TEMAM (PA3JIEJIAM) C
YKA3AHUEM KOMIETEHIUAA, ®OPMUPYEMBIX B IIPOIIECCE
OCBOEHMS JUCUMILJIMHBI (MOAY.JIST)

3.1. VY4eOHO-TeMaTHYeCKHH IJIaH Kypca U pacnpeaejeHne KOMIeTeHIUH 1Mo
TeMaM 3aHATUI

dopmupyemble KOMIETSHIIMU (WA UX YaCTH)
HanmenoBanue Temsl - N < = ™ o) ~ 0
2 2 o < & & & 2
> > > = = = = =
Tema 1. Teoperuueckue
OCHOBBI
+ + +
CTpaTerupoBaHUs
OpeHna (cTpaTeru4ecKui
OpeHI-MEHEIKMEHT)
Tema 2. CrpaTernueckas
+ + +
TUIIOJIOTU3ALIMS
OpeHIuHTa
Tema 3. MeTonosiorus
CTpaTerupoBaHUsI + + + + + +
Openma
Tema 4. Ctparernueckoe
yhpaBiieHue nopTdenem + + + +
Openna
Tema 5. Cucrema
CTPATEru4eCKUX + + + + +
KOMMYHHUKaIil OpeHnia
Tema 6. Ouenka
+ + + + + + + +
CTOMMOCTH OpeHa

3.2. Coaep:xkanue pa3aejoB AUCHUILIHHBI (MOIYJIS1) U KOHTPOJIbHbIE
BOIIPOCHI /IS CAMOCTOATEIbHOI Pa0d0Thl (CAMOKOHTPOJIs1) 00y4al0IIUXCS

Tema 1. Teopernueckne OCHOBBI CTpaTerupoBaHusi OpeHaa
(cTparernyeckuii OpeHI-MeHEeKMEHT).




Mecrto crpaTernueckoro OpeHJ-MEHEPKMEHTa B HUEpPapXuu CTpPATErHH.
KitoueBble KOHILIENIIMU ~ CTpaTerndyeckoro OpeHa-meHemkmenta (.  Akep,
XK.H.Kandepep u apyrue). Ponp OpeHma B cTpaTeruu pa3BUTHA OOBEKTa
cTparerupoBanus. CTpaTeruyeckuil JOKYMEHT: KOHTYyp OpeHauHra. bpena kak
KOHKYPEHTHOE IPEUMYIIIECTBO.

Konmponvnuvie sonpocul:

1. Mecto cTpareruueckoro OpeHa-MeHePKMEHTa B CTPAaTEerHu.

2. KiroueBbie KOHIIETIIIMY CTPATETMYECKOT0 OpeHI-MEHEPKMEHTA.

3. Crparernyeckas poJib OpeH/ia B pa3BUTHU COBPEMEHHBIX KOPIIOpAIUi.

Tema 2. CTpareruyeckasi THIIOJIOTU3AIUA OPEHIUHTA.

Crpareruueckasi tunojioru3anusi OpeHynoB. ToBapHbli OpeHa. bpenn c
pacimpenueM. JlaitH Opena. 3oHTuuHbIA OpeHn. IlepcoHaybHBIA  OpeHn.
Kopnoparusubiii Open. Pernonanbubiii Opens. MHble MeToabl kiaccupukalnuu
Openna. CylHOCTh M COJIEp’KaHUE IMOHSATHI: TOBapHBIM 3HAK, TOpProBas Mapka,
Opena. MupoBas cucrteMa OXpaHbl W 3alIUThl OpeH10B. OCHOBBI YIpPaBIICHUS
UHTEIJJIEKTYaJIbHOU COOCTBEHHOCTHIO.

KOHWlpOJZbele eonpocul.

1. Yem OTIAMYAIOTCS CJACAYIOIINAE TOHATHS: TOBAPHBIA 3HAK, TOPTroBas
Mapka, openn?

2. Ctparerndeckas TUIIOJIOTH3AINS OPEHIOB.

3. Cucrema oxpaHbl OpeH/Ia: MIOHATHE, MHCTPYMCHTHI M TIPAKTHKA.

Tema 3. MetomoJiorusi ctpaTerupoBaHusi OpeHjaa.

OcCHOBHbIE KOHLIEMIMU CTpaTeruyeckol pa3paboTKu OpeHjga: MHpoBas
npakTMka W onbIT. KiroueBble ATambl CO3aHUS CTpaTernyeckoro OpeHpa.
MoOHUTOPUHT BHEIIHEW 1 BHYTpEeHHEH cpenbl Openna. PaspaboTka cTtparernyeckoi
matgopmbl OpeHaa. Pa3paboTka cTparernyeckoro Mo3MIMOHUPOBAaHUS OpeH[a.
Pa3paboTka cTparernyeckoil OpeHA-apXUTEKTypbl. Pa3paboTka cTpaTernyeckou
BU3yalilbHOM  waeHTU(uUKauuu  Openja. IlateHTHas  3amuTa  OOBEKTOB
WHTEJUIEKTYallbHOM coOcTBeHHOCTU. Pa3zpaboTka KOMMYHHKALIMOHHOM CTpaTeruu
OpeHaa. MOHUTOPHUHT U KOHTPOJIb CTPATETUYECKOTO Pa3BUTHsI OpeHaa.

Koumponvuvie 6onpocnwi:

1. HazoButre u oOXapakTepu3yWTe ITambl CTPATETHYECKON pa3pabOTKH
OpeHJIOB.

2. UTo BXOJIHT B MOHATHE CTpATErHUECKOM raTopmMel OpeHaa?

3. UTo BXOIUT B MOHATHE CTPATETUYECKOU OpEHI-apXUTEKTYPhI?
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4. Yto BXOAWUT B MOHATHE CTPATETMYECKOW BU3YaJIbHON HMICHTHPUKAIUU
OpeHza
5. 3aueM NpoOBOAUTH KOPPEKTUPOBKY CTPATETHUH pa3BUTUS OpeHa?

Tema 4. CTparernueckoe ynpasjeHue noprdgesiem Openjaa.

CrpaTermueckie Iend, 3aadydl W OCHOBHBIC TPUHIWIBI yIPABICHHS
noptdenem OpengoB. CrpaTermueckoe 3HaueHHE OpeHA-MEHEIKMEHTa B
KOPIIOPATHBHOM yrpaBieHnu. CTparternueckasi cuctemMa OpeHI0B U CyOOpEeHI0B B
KOPIIOPaTUBHOM TOpTdee.

KoumponvbHule gonpocul:

1. HazoBure u oXapakTepusyHWTe OCHOBHbIE CTpPATETHYECKUE MPUHIUIIBI
ylpaBiaeHUs OpeH1aMu.

2. Yto takoe cyoopenn? [IpuBeaure npumepsl.

3. Kak kopmnopamuu  cpopmupoBath mopTdens OpeHmoB  HamOolee
3¢ dexTuBHO?

Tema 5. Cucrema crparern4ecKuX KOMMYHHUKAaUUi OpeHaa.

Cucrema CTpaTeTMYECKUX KOMMYHHUKAIMK OpeHJa: WHCTPYMEHTHl U
npUHIUIBL. Pa3paboTka KOMMYHHKAIIMOHHOW cTpaTeruu OpeHna. 3apyOekHbI U
OTCUECTBEHHBIN OIBIT HCIOJIH30BaHUSI MAapKETHHTOBOTO HWHCTPYMEHTApHUS IS
MOCTPOCHUST KPYMHBIX OpeHa0B. MHCTpyMEHTHI 1TU(POBU3AIMH CTPATETHIESCKOTO
OpeHauHTA.

Konumponvuwie 6éonpocwi:
1. HazoBuTe TpaaWIIMOHHBIC HHCTPYMEHTHI KOMMYHHUKAIIMOHHON CTpaTErvu.
2. HazoBute nu¢gpoBbic HHCTPYMEHTH KOMMYHUKAITMOHHON CTpaTETvu.

Tema 6. Ouenka croumMocTu OpeHjaa.

DOxoHomMuYeckass U oOumiectBeHHas d3(dexTuBHOCTh Openma. Cucrema
u3MepeHus kamuraiga Openna. Monenu kanurtana Openyma. OCHOBHBIE METOJIUKH
OIICHKU OpEHIOB.

Koumponvuwie sonpocwi:
1. HazoBuTe OCHOBHBIE METObI OIIEHKH OPEH/IOB.
2. Kakue cyniecTByrOT MOJIEIH KanuTajia OpeHaa’?



3.3. AKTHBHbIC U HHTePAKTUBHbIE (JOpPMbI NPOBeIeHNS 3aHATHI

B kadectBe aKTHBHBIX (OPM TPOBEACHUS 3aHATUH MO JUCHUIUIMHE
npemyiaraetcss  ABe (OpMBL: JIeKIUs-Oecena U KOHCYJbTallMOHHash pabora
Mperno/iaBaTe’is. Bri6op UHTEPAKTUBHOMN dbopmbl MPEeI0CTaBIISACTCS
HEIMOCPEICTBEHHO MPETOIaBaATEIIO.

Jlexuus-0ecena mpeanoiaraeT HEMOCPEACTBEHHBIM KOHTAKT MPernoaBaTeis
c ayauropuei. HeocrmopumbiM MNpPEUMYIIECTBOM JIEKIIMHU-Oeceapl SIBISETCS
BO3MOXHOCTh PACIIUPUTh KPYT MHEHHH CTOPOH, MPUBJICYHb KOJUICKTUBHBIC
3HaHMSI W ONBIT, YTO WMEET OOJBIIOE 3HAYECHHWE B AKTHUBU3ALMU MBIIUICHUS
oOyuvaromuxcs. Bompocsl mnpenomaBaTeab MOXKET aJpecoBaTh Kak Bcel
ayIUTOPUU, TaK U KOMY-TO KOHKpeTHO. OHHM MOryT OBITh KakK HpOCTHIE,
CIOCOOHBIE COCPENOTOUYNUTh BHUMAHHME HA OT/AEJIbHBIX BaKHEHIIMX 3JIEeMEHTaX
TE€Mbl, TaKk U TIpobiemHble. OOyuaromuecs, NpoAyMbIBasi OTBET Ha 3aJaHHBIN
BOIIPOC, IMOJYYarOT BO3MOXKHOCTb CAMOCTOSITEIbHO NPUHTU K TEM BBIBOJAM U
000011IeHUSAM, KOTOPBIE MPEeNoaBaTeib JOMKEH ObLI COOOIIUTH UM B KA4ECTBE
HOBBIX 3HAaHUM, JTUOO MOHATH TIyOMHY M BaXHOCTh 00CYKJIaeMOW MpOOIEMBI,
YTO MOBBIIIAET UHTEPEC U CTENEHb BOCIPUATHS MaTepUara.

Koncynbramnmonnast pabota mpernojaBareiss TNpearoiaraeT JjBa BUAA
KOHCYJIBTAIIMI: TPYIIOBbIE U WHIAWBUIyalbHbIe. Ha TpynmoBoil KOHCYJIbTaIIMU
npenojaBaTelb Ha3blBa€T TEMY MPEACTOAIIET0 CEMHUHAPCKOTO 3aHSTHS,
BOINPOCHl M MOPSIAOK HX OOCYXKIEHHs; AaeT KpaTKuil 0030p HCTOYHUKOB U
packpblBaeT WX 3HaYeHWE s HauboJiee MOJHOTO  PacCMOTPEHUS
COOTBETCTBYIOIIMX TeopeTndyeckux mpodiem. Ilpm sToM oH oOpamiaer
BHMMaHUE Ha HauboJee CJIO0KHBIE BONPOCHI, HAa KOTOpPbIE HYXHO OOpaTUTh
OoJjiee MpUCTAIIbHOE BHUMAaHHUE NpPU pa300ope TeMbl, JaeT COBEThl O MyTAX UX
IpEeoI0JICHUs; PEKOMEHAyeT HanboJiee 1esecoodpa3Hble crnoco0bl OpraHu3alnuu
caMocTosITeIbHOM paboThl. [IpoBeneHre WHIMBUAYATbHBIX KOHCYIbTAIIUM
NPOBOJMUTCS MPENOJABATEIEM B CIELUUAIBHO OTBEAEHHOE BpeMs. B 3Tom
ciaydyae K HEMYy 3a MOMOIIbI0 MOTYT OOpaTUThCA KaK T€, KTO HMCIBITHIBAET
TPYAHOCTH B M3YyUYEHUU AAHHOW TE€MbI, TaK U OOydarolluecs, KOTOPbIE XOTENH
OBI O0Jice rITyOOKO pa3oOpaThCs B BOMPOCAX CEMHUHApa.

WNuTepakTuBHOE OOy4Y€HHE M0 AUCUUIUIMHE MpPEIoJiaraer: peryysipHoe
OOHOBJIEHHE M UCIOJB30BAHUE DJICKTPOHHBIX YUeOHO-METOAMUECKUX MAaTepHAIIOB;
UCIIOJIb30BaHUE COBPEMEHHBIX MYJIbTUMEAUMHBIX CPEICTB 00YUEHUs; IPOBEICHUE
ayJUTOPHBIX 3aHSATUN B PEXHMME pEalbHOr0 BpeMEHHM mnocpenctBoM HMHTepHera,
Kor/la 00yyaromuecs U npenojaBaTel UMEIOT BO3MOKHOCTh HE TOJBKO CIIyIIaTh
JICKIIUH, HO ¥ 00CYX/IaTh Ty WM UHYIO TEMATHKY, y4aCTBOBATh B MPEHUSIX U T.JI.



10

C uenp0 Ka4eCTBEHHOHN IMOATOTOBKH OOYYAIOIIUXCS TIO TPEICTaBICHHOM
JTUCIUTUIMHE  TPEAIOoaraeTcs  W3ydeHWe  JUCHUIUIMHBI B CICAYIOIINX
WHTEPAKTUBHBIX (popMax: 1) paboTa B MabIX Tpynmax; 2) IUCKYCCHS.

PaboTa B MasibIx Tpynmax — 3TO OJHA U3 CaMbIX MOMYJIAPHBIX CTPATETHMA, TaK
KaK OHa JIaeT BCeM O0yJarommmcst (B TOM YHCJIE M CTECHUTEIHHBIM) BO3MOXHOCTh
y4acTBOBAaTh B paboTe, MPAKTUKOBATH HABBIKU COTPYIHUYICCTBA, MEKIMIHOCTHOTO
oO1IeHNs (B YaCTHOCTH, YMEHHE aKTHBHO CITyIIaTh, BEIpadaThIBaTh 00Ilee MHECHNE,
paspeimiath BO3HUKAIOIINE pa3HorIacus). Bce 310 "acTo ObIBaCT HEBO3MOXHO B
O0onpIIOM KOJUIEKTHBE. PaboTa B Masnoil rpynmne — HeoThbemiieMas 4YaCTh MHOTHX
WHTEPAKTUBHBIX  METOJOB, HalpUMep, TakKWX, KakK MoO3aWKa, Je0aTshl,
OOIIECTBEHHBIE CIIYIIAHUS, TIOYTH BCE BUIBI UMHUTAIMHA H JIP.

[Ipu opranm3anuy TPynmoBoW pabOThI, CleayeT oOpamiath BHUMaHHE Ha
cieayromme ee acnekTtel. HykHO yOemuTbes, 4To oOydarommuecs 00J1aJaroT
3HAHUSIMU U YMEHUSIMHU, HEOOXOJAUMBIMU JIJIsl BBIMIOJHEHUSI TPYIIIIOBOTO 3aaHusl.
HexBaTka 3HaHUN O4Y€Hb CKOpPO JacT O ce0e 3HATh — OOydYarolIuecss HE CTaHyT
npwiIaraTh YCWIMH JUIs BBIIOJNHEHUs 3amaHus. Hamo crapaTthcs caenaTh CBOM
WHCTPYKIIUM MAaKCUMaJbHO YETKHMH. MalloBEpOSITHO, YTO TPYyIIa CMOXKET
BOCIIPUHATH O0Jee OTHOW WJIM JIBYX, Ja)Ke OYCHb YCTKHX, MHCTPYKIIMHA 3a OIUH
pa3, MO3TOMY HaJ0 3alMChIBaTh MHCTPYKIIMU Ha JOocke W (WiM) KapToukax. Hamo
MPEIOCTABIISATH IPYIIE JOCTATOYHO BPEMEHHU Ha BBITIOJHEHUE 3a/IaHUS.

Jluckyccusi Kak METOJlT UHTEPAKTUBHOTO OOYYEHHS YCICITHO MPUMEHSIETCS
poccuiickoil cucteme oOpaszoBanus. Meton AMCKyccHH (Yy4eOHOM JTHCKYCCHUM)
MPECTABIISAET COOOM «BBIMICANIYIO U3 OEperoB» IBPUCTHUECKYIO Oeceny. CMbICI
JAHHOTO METOJIa COCTOMT B OOMEHE B3TJIAJaMH IO KOHKPETHOW mpobieMe. DTo
aKTUBHBIA METO]I, TIO3BOJISIFOIIUN HAYYUTHCS OTCTaWBaTh CBOC MHECHHE W CIIYIIATh
JIPYTHX.

OOBIYHO TIpeAroyiaraeTCcsi, YTO W3 MBIIUICHUS POXKIAETCS OTBET Ha
BBICKA3bIBAHUE OINIMOHEHTAa B JUCKYCCHH, MO3TOMY PA3HOMBICIHE U POXKIAET
nuckyccuto. OqHaKo J1e510 0OCTOUT Kak pa3 HA00OpOT: CHOp, TUCKYCCUS POKIAET
MBIC]Ib, AKTUBU3UPYET MBIIUICHHE, a B YYEOHOW JHUCKYCCHM K TOMY e
o0ecrieunBaeT CO3HATEIHbHOE YCBOGHHE YYeOHOro MaTrepuaia Kak MpOayKTa
MBICTTUTEIBLHOM €ro NpopadboTKH.

MeTtox AHMCKYyCCHM HCIOJIb3yeTCs B TPYIIOBBIX (opMax 3aHATHH: Ha
CEMUHapax-TUCKYCCUAX, COOECETOBAHUAX MO OOCYKICHHIO WTOTOB BBIMOJHEHUS
3aJlaHdl Ha TPAKTUYECKUX M JIAOOPATOPHBIX 3aHATHUSAX, KOTJa OOydYaroIIMMCS
HY’KHO BBICKa3bIBaThCs. Ha JIEKIMM TUCKYyCCHS B TIOJHOM CMBICIIE Pa3BEPHYTHCS
HE MOXET, HO JIUCKYCCHOHHBIM BOIMPOC, BBI3BABIINN Cpa3y HECKOJBKO Pa3HBIX
OTBETOB W3 AayIUTOPWUH, HE TPUBEAS K BBHIOOPY OKOHYATEILHOTO, Hambosee
MPaBUJIBHOTO W3 HHUX, CO37aeT aTMoc(epy KOJUICKTHBHOTO pPa3MBIIIJICHUS U
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TOTOBHOCTH CIIyIIaTh IPENOJAaBaTeNsl, OTBEYAIOLIET0 HA 3TOT JUCKYCCHOHHBIN
BOIIPOC.

Jluckyccuss Ha ~ CeMHUHApCKOM  (TMPaKkTHYECKOM)  3aHATUU  TpeOyer
NPOJTYMAaHHOCTH M OCHOBATENLHOW MpPEIBAPUTEIHHON MOATOTOBKU OOYYArOIINXCA.
Hy»xHbI He TOIBKO Xopolire 3HaHus (0e3 HUX JAUCKyccusl OecripeIMETHA), HO TaKKe
HAJIM4YKE y O0YYaroluXcsi YMEHHUS BbIpaXaThb CBOU MBICIH, YETKO (HOPMYIUpPOBAThH
BOINPOCHI, MPHUBOJAUTH AapryMEHThl U T. J. YueOHble JAHUCKYyCCHU OOOTraIiaroT
NPEACTaBICHUS 00YYAIOLIUXCS 110 TEME, YIIOPAJOUUBAIOT U 3aKPEIUISIOT 3HAHMSL.
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4. YYEBHO-METOJMYECKOE OBECIIEYEHUE JUISA
CAMOCTOSTEJBHOM PABOTBI OBYYAIOIIUXCSH MO
TUCHUATIIVUHE (MOJYJIIO)

4.1. MeToanuyeckne peKOMEHIAIUM M0 CAMOCTOSATEIbHOMY M3Y4eHHMIO Kypca
(ITUCHUILIHHBI)

CamocTosiTenbHass paboTa OOydaroOlUXCA — ATO HWHIAMBUAYallbHAs WIU
KOJUIEKTUBHAsA y4eOHasi JESTEIbHOCTh, OCYIIECTBIsIeMast 0€3 HeMOCPEeICTBEHHOTO
pykoBoAcTBa  mpemonaBarens. CamocrosiTenbHass — pabota  ecTb  0co00
OpPraHM30BAaHHBIN BUJ Y4EOHOH ACSITENbHOCTH, TPOBOAUMBIN C 1EIbI0 MOBBIIICHHS
3(p(EKTUBHOCTH TOATOTOBKM OOYYalOIMXCSl K IOCIEAYIOLIIUM  3aHATUAM,
(opMHUPOBaHUS Y HUX HAaBBIKOB CAMOCTOSITENIbHOM OTpaOOTKHM Y4eOHBIX 3alaHUi, a
TaK)K€ OBJIAJICHUS METOJMKOM OpraHU3allid CBOETO CaMOCTOSITENIbHOTO TpyAa B
LEJIOM.

SIBsisich  HEOOXOAMMBIM JJIEMEHTOM JUJIAKTUYECKOW CBSI3M Pa3IHMUHBIX
METO/IOB 00yuyeHusi Mexay coOoH, camocrosiTenbHas paboTa oOydaromuxcs
npu3BaHa oOecneuuTh Oosiee TIIyOOKOE, TBOPUYECKOE YCBOCHUE MOHSITUHHOTO
anmnapara JUCUUIUIMHBI «BbpeHa-MeHeKMEHT.

Bo Bpems nexuuii o0yyaromumcsi HE00X0AUMO COCPENOTOUYNTh BHUIMAHHUE Ha
ee MPOCIyIIMBAHUE, YJIOBUTh TO TIJABHOE, YTO CKaxkeT JeKTop. OCHOBHBIE
TIOJIO’KEHUS JICKINH, OT/ICIbHBIC BaKHBIE (PAKTHI U BHIBOJBI U3 PACCMATPHUBAEMBIX
BOMPOCOB HAJ0 3amUChIBaTh. 3alHuCH CJEAyeT JelaTh KpaTKo, JOCIOBHO
3aIMChIBATh JIEKIIUA HEBO3MOXKHO.

['maBHBIM omnpenenstomuM (akTopoM YCHEIIHONW padoThl 00ydYarolIerocs
SIBJISIETCS] €70 CAMOCTOSATEIbHAas padoTa.

[Tomomp oOywarommmcst B U3y4eHHMH Kypca «bpeHa-MeHeIKMEHT)
IpernoAaBaTesib OKa3blBAIOT HE TOJBKO IMyTEM YTEHHs JIEKUUMH M IMPOBEICHUS
CEeMHHAPCKUX 3aHATHHA, HO M B 4Yachl, OTBEJACHHBIC MPEMOAABATEISAM IS
KOHCYJIbTALIH.

Opranuzanusi CaMOCTOSITENIbHONW pabOThl 00YYarOMIUXCS JOJKHA CTPOUTHCA
M0 CHUCTEME IMOJTAIHOTO OCBOCHMS MaTepuaia. MeToJ MOATamHOro HW3YYEHHUS
BKJIIOYAeT B ce0sl MpelBapUTENIbHYI0 MOATOTOBKY, HEMOCPEACTBEHHOE H3yueHUE
TEOPETUUYECKOTO COACPKaHUS UCTOYHHKA, 0000IIIEHNE TTOTYICHHBIX 3HAHUN.

[IpenBapuTenbHas MOATOTOBKA BKJIIOYAET B ce€0sl ySICHEHHE LIEIH H3y4YeHUS
MaTepuaia, OLEHKY IIUPOThl MHPOPMAIIMOHHON 0a3bl aHAIU3HPYEMOIrO BOIPOCA,
BBISICHEHHME €r0 HAayyYHOW U  IIPAKTUYECKOM  aKTyalbHOCTH. M3ydeHue
TEOPETUIECKOTO COACPIKAHUS 3aKII0YACTCS B BBIJCICHUN U YSICHEHHH KITFOUEBBIX
NOHATUA W TIOJOXCHHH, BBIABICHUM WX B3aUMOCBSI3M M CHCTEMAaTH3alWU.
OO0o01IeHne TMOJIyYeHHbIX 3HAHUM MOJApa3yMeBaeT IIMPOKOE OCMBICICHUE
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TEOPETUUYECKUX TOJIOKCHUM Yepe3 OMpeesIeHHEe UX MecTa B OoOuIed CTPYKType
M3y4yaeMOW JTUCIUIUIMHBI U UX 3HAYMMOCTH JJIsSI IPAKTUYECKOU JIeSITENbHOCTH.
MeTtoanuecknue peKOMEHIAINH 10 PA0OTE C UCTOYHHUKAMHU.

CamocrosiTennbHast paboTa OOYYAIOIMIUXCS SBISICTCS OJHUM W3 BHUIOB
y4eOHON JAesTeNbHOCTH, KOTOpas TMpU3BaHa, MNPEXIe Bcero, cHopMuUpOBATH Y
00y4arolMXcsl HaBBIKK PA0O0ThI C HCTOYHUKAMH.

N3yuenue kypca «bpeHI-MEeHEKMEHT» HYKHO HAaUYWHATHh CO 3HAKOMCTBA C
€ro mporpaMMoi. 3aTeM YETKO OCMBICIUTh CTPYKTYPY Ka)JOW TeMbl, JIOTUKY €€
noctpoeHus. Jlanee mo CuucKy JTUTEpaTyphl TpeOyeTcs Moa00paTh OTHOCSIIIHECS K
KOHKPETHON TeMe y4eOHBbIC MaTepuajbl, JOMOJHUTEIbHBIC WCTOYHHUKHU (KHHTH,
OpOILIIOPBI, )KypHAJIBI U JIP.).

Cpenu yueOHOM NUTEpaTyphl, MPEXK/E BCEro, CieayeT oOpaTUTh BHUMAHUE
Ha y4YeOHUKH, a TaK)Ke Ha MOCOOUs, peKOMEHI0BaHHbIE MUHHCTEPCTBOM HAyKU U
BbICIIero oOpa3zoBanus P®, wunu pgomymieHHble B KadecTBe 0a30BBIX. ITO
OTHOCHTCS, B TOM YHUCJIE€ U K YYEOHO-METOJUUYECKUM ITOCOOUSIM.

MeTtonuveckne pekoMeHAalNY 0 paboTe ¢ AUTEPATYPO.

I[Ipy  caMOCTOATENILHOM  HW3yYEHUMM  OCHOBHOM  PEKOMEHJOBAaHHOU
auTepaTypbl OOydaromuMmcsi HeoOXOAuMO OOpaTUTh TIJIaBHOE€ BHHMAaHHE Ha
y3JIOBBIE MOJOKEHHUS, N3JIaraeMbl€ B U3y4a€MOM TEKCTE.

HeoOxoaumo BHHUMATEJIBHO O3HAKOMHUTHCS C COJIEp>KaHUEM
COOTBETCTBYIOIIETO OJI0Ka MHPOPMAILIUU, CTPYKTYPUPOBATH €r0 U BBIICITUTh B HEM
LHEeHTpajdbHOEe 3BeHO. OOBIYHO 53TO OBbIBAaET KIIOUEBOE ONPEICIICHUE WU
COBOKYMHOCTb CYIIHOCTHBIX XapaKTEPUCTHK paccMaTpuBaeMoro ooObekrta. s
TOr0, UTOOBI YOE€IUTHCS, HACKOJIBKO ITyOOKO YCBOCHO COJIEp)KAHUE TEMBI, B KOHIIE
COOTBETCTBYIOIIUX TIJaB M maparpa@oB y4eOHbIX MMOCOOMM OOBIYHO JaeTcs
NepeUYeHb KOHTPOJIBHBIX BOIPOCOB, Ha KOTOPbIE OOYYalOUIMICS MOKEH YMETh
JaTh YETKUE U KOHKPETHBIE OTBETHI.

PaGota ¢ [OMOJHUTENHHOM  JUTEPATypOd  MpENIoiaraeT yMEHHE
00yJaromxcs BhIJICTATh B HEH HEOOXOAMMBIN acleKT U3ydaeMon TeMbl (TO, 4TO B
JAHHOM TPYZE OTHOCHUTCS HEMOCPEACTBEHHO K HM3y4yaeMOM TeMe). JDTO BAXKHO B
CBSI3M C TE€M, UYTO K JIOMOJHUTEIBHOMN JIUTEPAType MOKET ObITh OTHECEH IIUPOKHIM
CIEKTp TEKCTOB (Y4eOHBIX, HAyUYHBIX, XYI0KECTBCHHBIX, MyOIUIIUCTUUECCKUX U
T.A.), B KOTOPBIX UCCIEAYEMBII BOIPOC paccMaTpUBaeTCa MO0 YaCTUYHO, JIUOO ¢
KaKOW-TO OJTHOW TOYKH 3pEHUS, IOPOU HETPATUIMOHHOM.

B cBoell COBOKYNMHOCTM M3y4€HUE TaKWX IOAXOJOB CYIIECTBEHHO
oOoramaer Hay4dHbId Kpyro3op oOydarommxcsi. B JaHHOM KOHTEKCTe clieayer
y4€CTh, UYTO JOIMOJHUTEIbHYIO JIUTEPATypy IiesIecoo0pa3Ho MpopadbarsiBaTh, BO-
NEePBBIX, HAa 0a3ze yX e OCBOEHHOW OCHOBHOM JIMTEpATyphl, U, BO-BTOPHIX, U3y4aTh
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KOMILJIEKCHO, BCECTOPOHHE, HE a0COJIOTU3UPYS UbIO-THOO CYOBEKTHUBHYIO TOUKY
3peHusl.

OOs13aTeNbHBIN  AJIEMEHT CaMOCTOSITENIbHOM paboThl  OOydarommxcs ¢
NPABOBBIMU HCTOYHHKAMHU W JUTEPATypoll — BeACHHE HEOOXOIUMBIX 3alMCeu.
OCHOBHBIMHM OOHICTIPUHATHIMUA (DOpMaMU 3amucell SBISIIOTCS KOHCIEKT, BBIMUCKH,
TE3UChl, AaHHOTAIINH, PE3IOME, TIIaH.

KoHcnekT — 3To KpaTkoe MUCbMEHHOE M3JI0KEHUE COJEPKaHUs TPABOBOTO
MCTOYHUKA, CTaThH, JOKIIAJa, JEKIMH, BKIIOYAIOIIee B CXKaToil (hopMe OCHOBHbBIC
MOJIO’KEHUS U MX 00OCHOBAHUE.

Boimuckn — 93T0  KpaTkue 3amucd B ¢GopMe 1uTar  (JOCIOBHOE
BOCTIPOM3BEJICHUE OTPHIBKOB HCTOYHHKA, MPOU3ZBEACHUS, CTATbH, COJEPKaINX
CYILLECTBEHHbIE MOJIOKEHHUS, MBICIIU aBTOPA), TMOO JIJAKOHUYHOE, OJIN3KOE K TEKCTY
U3JI0’)KEHUE OCHOBHOTO COJIEP KAHU.

Tesucel — 3TO cXaroe WU3NOKEHHE KIIOUEBBIX HAEH MIPOYUTAHHOTO
MCTOYHUKA WJIN IPOU3BEICHUS.

AHHOTaMU, pe3oMEe — 3TO COOTBETCTBEHHO TMPEACIHHO KpaTKoe
o0oOIarIniee  W3JI0KEHUE  COJAEpKAHMS ~ TEKCTa, KPUTHYECKas  OLIEHKa
MPOYUTAHHOTO JOKYMEHTA WUJIN MPOU3BEACHMS.

B mensix  CTpyKTypuUpOBaHMS  COJAEp)KaHHUS  U3y4yaeMoW  paboThl
1eJIecO00pa3HO COCTaBIATh €€ IUIaH, KOTOPBIM JOJKEH pACKpPbIBaTh JIOTUKY
NOCTPOEHUS  TEKCTa, a TakXe CIOCOOCTBOBAaTh JIydllled  OpHEHTaluu
00y4YaroIerocsi B CoAepKaHUM MPOU3BEICHUS.

CamocTtositenbHas paboTta oOydaronuxcst OyaeT 3pPeKTUBHON U MOJE3HOU B
TOM CiIy4ae, eclii OHa OyJeT MOCTpOeHa MCXOAS M3 MOHMMaHUs O0yYaroIIUMUCS
HE00X0AMMOCTH 00€CTeUeHUsI MAKCUMAJIbHO MIMPOKOI0 0XBaTra MH()OPMAIMOHHO-
MPABOBBIX HMCTOYHMKOB, YTO BIIOJIHE IOCTHKUMO TPH HAYYHOW OpraHU3aluu
y4eOHOro Tpy/a.

TpeGoBanus k opopmienuto pedepara:

Tema pedepata BrIOMpaETCs CAMOCTOSITENILHO U3 MPEJIOKEHHBIX, 10 TEME
noI0MpPaeTCsl COOTBETCTBYIOIIAS TUTEPATYpa.

[Ipu cocraBneHNH TUTaHa HEOOXOAUMO yYeCTh, YTO OH JOJIKCH COJEP’KaTh
BBCJICHHE, B KOTOPOM CTaBSATCSA TJIaBHBIC IIeNM pPabOThl, OCHOBHYIO 4YacCTh,
3aKJIIOUEHHUE, COJIeprKallee OCHOBHBIC BBIBOABI MO pedepaTy, a TakkKe CIHCOK
auTeparypsl. [11an cormacoBeIiBaeTCs ¢ MpenoiaBaTesieM U KOPPEKTUPYETCS.

Pedepar nomxen mnpenctaBisATh co00M camocmosimenbHoe W3N0KEHHUE
Marepuana 1o BompocaMm Iutana. [lpum pabote Ham pedeparom HE0OXOAUMO
WCIIOJIB30BATh JIUTEPATYPY, OTPAKAIOIIYID COBPEMEHHOE COCTOSHHE HAyYHOTO
uccienoBanusi  u30paHHOM — oOydamomuMmcst  TeMbl  (MOHorpaduuecKue
WCCJICIOBAHMSI, MyOJIMKAIMU B KypHaiax). IIpy TeKCTyalbHOM HCIOJIb30BaHUHU
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NEPBOMCTOYHUKOB HEOOXOJMMO BKJIIOUeHHEe B pedepaT (B KOHIE Kaxaou
CTpaHUIBl WM B KOHIE pedepara) COOTBETCTBYIOIIMX CHOCOK, C YKa3aHHEM
aBTOpa, HANMEHOBAHUS PA0OTHI, MECTA M TO/Ia €€ W3/IaHMUSI.

O0bem pedepara HEe momKeH mnpeBbimaTh 15-20 crpanumn. Pedepar
MPEIOCTaBIISICTCS MPENO/IaBaTeNli0 B MPEIyCMOTPEHHBIM y4eOHBIM IJIaHOM CPOK.
Texcr moimkeH OBITH BBITIOJNIHEH Ha juctax gopmara A 4. Ctpanuilsl Tpedyercs
HYMEpOBaTh BBEPXY WJIM BHU3Y, MO 1EHTpY. [loss: BepxHee — 2 cM; HUXKHee — 2
cMm; aeBoe — 3; mpaBoe — 1,5. Hlpudt: 14 Times New Roman.Uutepsan: 1,5.
AoO3anubii oreryn: 1,25 (5 3HakoB). BeipaBHHBaHME TEKCTA: MO ITUPUHE. Y POBEHD
opuruHaNbHOCTU: 85% (paboTa MPEeAOCTaBIACTCS TOIBLKO BMECTE CO CIPABKOUN W3
cucteMbl AnTuruiaruar). Kaxkmas paboTta momkHa comepaTh TUTYJIBHBINA JIUCT,
anHoTanuio (o crpykrype IMRAD) aktyanbHOCTh, BBEIEHHE, OCHOBHYIO YacCTh,
aBTOPCKUE PEKOMEHJAIMU, 3aKJIIOUYeHHEe ¢ CHOUCOK JuTeparypbl. CHucok
MCTOYHUKOB JIOJDKEH OBITh 0(OPMIIEH TTOCTPAHUYHO U MPUBEACH B KOHIIE PaOOThI
B asipaBuTHOM Topsizike (opopmiaenue ctporo mo 'OCT P 7.0.100-2018).

4.2. Taoccapuii

AxTHBBI KanuTaga openaa (brand equity assets) — akTuBbl OpeHIa, KO-
TOpPbIE JOOABISIOT CTOMMOCTD MPOIYKTY UM YCIyTe.

AxryansHocTh Openaa (brand relevance) — crenenp cooTBeTCTBHS OpeH-
Jla 3aMpocaM M OKUIAHUAM TOTPEOUTEIICH.

Apxerunsl (archetypes) — nepcoHU(pHUIMPOBAHHBIC CHMBOJIBI, TTO3BOJISIO-
1€ UIACHTUPHUIIMPOBATH OPCH/T C TEM HJIH HHBIM YCIIOBEKOM.

Apxutektypa openaos (brand architecture) — tun kommosuruu (CTpykK-
Typa) OpeHaa, OCHOBAHHOW Ha OMNpEJEICHHOM COYETaHWHU poJiell OpeHja B Ma-
pouyHOM mopTdesie i KOHKPETHOM TOBAPHOM IPEII0KEHUH.

ApxuTekTypa MapouHoro mnoptdensi «opena-mom» (brand portfolio
architecture «branded house») — Mozenb CTPOUTEILCTBA OpeHIa, B COOTBET-
CTBMHM C KOTOPOW BCE TOBapbl KOMIIAHWHU BBIMYCKAIOTCS TOA OIHUM OpEHIOM
KOMITaHHUH.

ApxuTeKTypa MapouHoro noprdensi «iom opengon» (brand portfolio
architecture «house of brands») — mopens cTpoutenscTBa OpeHIa, B COOTBET-
CTBMH C KOTOPOH OpEHIbI KOMIIAHHM HHUKAK HE CBS3BIBAIOTCS APYT C APYIOM H C
MMEHEM CaMOW KOMITaHUH.

Accomuanuu ¢ opengom (brand associations) — o0pasbl, BO3HUKAIOIINE B
CO3HAHUHU TMOTPEOUTENT B MpOIECCe KOMMYHHKAIMM C OpPEHIOM W TpHU BOC-
OMUHAHHWH O HEM.
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ATpubyThl oOpenna (brand attributes) — BHemHue npu3Haku OpeH[a, 1O
KOTOPBIM €r0 HW3HAYajdbHO MACHTH(OUIUPYIOT MOTpeOUTeNnn (MMs, JIOTOTHII,
CHMBOJI, IIBET, IN3aiiH, 0COOEHHOCTH KOMILICKTAIUH).

Ayaut kanutaja openaa (brand equity audit) — npoBoauMbIe KOMIIAaHU-
el CHCTEMHBIC MEpPONIPHUATHS, TO3BOJISIONIUE BCECTOPOHHE OIEHHUTh 3(pdek-
TUBHOCTH MCITOJIb30BaHMsI aKTHBOB MapOYHOI'O KalUTajIa.

AddexTuBHan JdosuibHOCTH (attitude loyalty) — Tun nossbHOCTH, TpH
KOTOPOM MOTPEOUTENTb UCTIBITHIBAECT SMOIMOHATIBHYIO TIPUBS3aHHOCTh K OpeHIY U
TOTOB MOKYIIAaTh €r0 B TCUCHHE UTHTEIHLHOTO ITEPHOIa BpEMEHH.

Ba3zosbrii 6penn (basic brand) — 6penn, Brirouaromuii B ceOs 2JIEMEHTBI,
KOTOPBIC JICTAOT TOBAP OTIMYHBIM OT MPOAYKIIMH KOHKYPEHTOB (Ha3BaHHE MapKH,
yIaKOBKa, IM3aiiH, KAaueCTBO TOBapa).

Bpenn (brand) — a) B y3ko#i TpakTOBKe: Ha3BaHKE, TEPMHH, 3HAK, CHMBOJI
WIN JM3aiH, a TAK)Ke KOMOMHAIUSA YTHX 3JICMEHTOB, KOTOPBIC MPEIHA3HAUCHBI JIJIsI
UICHTU(HUKAIIMA TOBAPOB MJIM YCIYT OJHOTO MPOJIaBLa WM TPYIIIbI IPOIABIIOB U
JUISL OTJIMYHSA WX OT TOBApOB MJIM YCIYT KOHKYPEHTOB; 0) B IIUPOKOI TPaKTOBKE:
TOBap, OTBEYAIONIMH (PYHKIIMOHAIBHBIM IOTPEOHOCTSAM IIOJIb30BaTeICH W
IPEIOCTABIIAIOMUN UM JOMOJHATEIBHYIO IICHHOCTD, CIIOCOOHYIO YIOBJICTBOPUTH
9MOITHOHAIBHBIE U CHMBOJIBHBIE BBITOIBI.

Bpennoyk (brand book) — monpo6HbIe MeTOIUUYEeCKHE PEKOMEH ALK T10
UCTIOIb30BAHUI0 W KOPPEKTHOMY BOCIPOM3BEACHUIO CTaHIAPTOB O(OpMIICHHUS
BCEX 3JICMCHTOB (DMPMEHHOTO CTHIIA.

Bpenaunr (branding) — mnpomecc co3manus W pa3BuTHS OpeHIa U €ro
UIEHTUYHOCTH.

Bpenn «upenTudpuxarop» (identifier brand) — mapkupoBaHHBIH TOBap,
MPEACTABISAIONIUN cO00M HAOOp BHEUIHUX aTpPUOYTOB, BBIACISIONIUX €0 CPelIu
JPYTUX TOBApOB KOMIIAHWU B paMKaxX TOBAPHOU KaTETOPHH.

Bpena-menemxep (brand manager) — coTpyaHHK KOMIAHHWH, B TOJIHO-
MOYHS KOTOPOTO BXOJWUT pa3BUTHE OpeHIa W OpraHW3alus MEPONPHUITHH TI0
OpeHIUHTY.

Bpenn — «muoiiHasi kopoBa» (Mmilker brand) — Opena, mo3BoNSIONINIA
10Jy4aTh TPUOBLIb P MUHUMAIbHBIX BIOKEHHSIX B €0 MOIIEPIKKY U PA3BUTHE.

Bpenn - «xanaumaar Ha JemHBecTHpoBanme» (divestment candidate
brand) — Gpen, KOTOPBIit cieIyeT BRIBOAMTD U3 MAPOYHOTO OPTdEIIs.

Bpenna «puruam» (linchpin brand) — 6pena, popmupyromuit 1oBepue mo-
TpeOHUTEeNeH K ToBapam, MPOABUTacMbIM B OCHOBHOM PBIHOYHOM CETMEHTE.

Bpenn - «cepedopsinas myas» (Silver bullet brand) — BcomoraTensHbIi
Openn (cyOOpeH1), KOTOPhI HACTOJBKO YCIICIICH, YTO €ro o0pa3 CYIIEeCTBEHHO
BJIMSICT Ha BOCIIPUSATHE POJAMTEILCKOTO OpeH .
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Bpena-crparernst (brand strategy) — xomIuiekcHasi mporpaMma 1o pas-
BUTHIO UJIEHTHYHOCTH OpEHJa M YBEJIIMYEHHUIO ero akTuBoB. [Ipencrasisier codoi
MOJICNIb TUTAHUPYEMBIX 3a/1ad, paCIpeieiiCHUs PECypCcOB BHYTPH MapOYHOTO
noptdenss W pa3pabOTKH MEpONPUATHI OpeHIUHra C IETbI0  MOMYYCHHS
KOHKYPEHTHOTO MPEUMYIIIECTBA U YBEIHMUCHUS KaluTana OpeHa.

Bpena ToBapuoii suanu (product line brand) — Opena, MapKkupyrOIINi
BCE NIPOAYKTHI OJTHOW TOBAPHOU JTMHUH.

Bpena ToBapHoro cemeiicrBa (family brand) — Openn, Ha3zBanue KoTO-
pPOTO PacIpOCTpaHsIETCS HA HECKOJIBKO TOBAPHBIX JIMHUI M TOBAPHBIX KATETOPHIA
(rpynm), oOObEIMHEHHBIX 00IIe KOHIEMIIUEH MO3UIIMOHUPOBAHHUSL.

Bpenn ¢upmbi-npousBoautenasi (manufacturer's brand) — mapounsrit
TOBap, pa3pa0OTaHHbBIMA, HW3TFOTOBJIEHHBIN M MPOJBUTAEMbIA caMoOil (QupMoNi-
POM3BOTUTEIIEM.

Bpenaupyemble kommnoHeHThI/MHTpenueHThl (branded components/
ingredients) — mapkupoBaHHBIE KOMIUICKTYIOIINE MJIM MHTPEAMCHTBI, BXOSIINE
B COCTaB KOHEYHOHN IIPOIYKIIUH.

Bpennupyembie cepBucHble yciayru (branded services) — Beiiensiemble
10T OTACIBHBIM MAapOYHBIM HMEHEM YHHKAJIBHBIC YCIYTH, TOJICPKHABAIOIIHEC
TOBAapHOE TPEIIOKEHHE.

Bpennupyembie coiictBa/mpuzHaku (branded features) — Beiensiemoe
C TOMOIIBIO OTACIHFHONW TOPTOBOW MapKH YHHKAIBHOE TEXHHYECKOE HOBIIECTBO
/ycoBepIICHCTBOBAHKE, pa3pab0TaHHOE KOMIIAHUEH -TIPOU3BOIUTEIIEM.

BeprukanbHoe pacraruBanue openaa (vertical brand extension) — nu-
HEHOE paciupenue OpeHIa Py BBIXOJIe B HOBBIC IIEHOBBIC CETMEHTHI.

Bupycusbiii mapkerunr (viral marketing) — ucnone3oBanue oOniecTBeH-
HOTO MHEHHUS JJIs pacnpocTpaHeHus UHPopMaluuu O OpeH/ie TOBapa/KOMIIAHUU U
TIOPOXK/ICHUS] CAMOTEHEPUPYIOIIETOCs CIpOca.

Buyrtpennuii 6penaunr (internal branding) — meponpusitus Openaunra,
HaNpaBJICHHBIE HA TO, YTOOBI COTPYIHHKH KOMIIAHMH TOHMMAJIH W Pa3ieisuiv
[IEHHOCTH OpeH/a ¥ TOTOBBI OBLIIN JIOHECTH UX JI0 TIOTPEOUTEICH.

Bocnpuanmaemoe kauectBo openaa (brand perceived quality) — akrus
MapOYHOr0 KaluTalla, OTPAXKAMIIUN CTENCHb COOTBETCTBUS COBOKYITHOCTH
XapaKTepUCTUK W CBONCTB TOBapa COBOKYITHOCTH MOTPEOHOCTEH U OXUIAAHUM
MOKYIaTeNsl C yYETOM II€HBI, KOTOPYIO MOCTIEIHUI TOTOB 3aIIaTHTh.

Bcenomunanue openga (brand recall) — cmocobnocTs moTpebuTeneit
BCIIOMHUTH JaHHBIM OpeHx 0e3 TMOJCKA30K, €CIM MM YKa3bIBaeTCs KaTeropus
TOBApOB.

Boiroanl opennga (brand benefits) — mpeumyiectBa, KoTopbie Mmoyrydaer
NOTpeOuTENb, BHIOMpPAsk TOT UM UHOU OpeH/I.



18

Boimbiniennbie mMena openaa (fanciful brand names) — uckycctBeHHO
CO3JIaHHBIE MAPOYHBIC HMEHA, PAHEE B PYCCKOM SI3bIKE HE CYIIIECTBOBABIIINE.

I'ayouna ocBenomsienHocTH o Openge (depth of brand awareness) —
OTpa)KaeT BEPOSTHOCTh U JIETKOCTh MIPUITOMHHAHUS 3JICMEHTOB OpeH/a.

Iopu3zonranbHoe pacraruBanme openaa (horizontal brand stretching)
— MpeUIOKEHHUE HOBOTO MPOJIYKTa B TOHM K€ CaMOW TOBApHON KAaTETOPUU IO
YCTOSIBIIUMCST UMCHEM OpeHJa IyTeM J00aBJICHHs HOBBIX BKYCOB, pPa3MEpOB
YITIaKOBKH, TEXHOJIOTHH M3TOTOBJICHUS WU JPYTMX BapUaHTOB CYHICCTBYIOIICH
INPOIYKUHUHU JUIsl TOM ke 0a3bl MoTpeOUuTene.

'pynnupoBanue 6penaoB B mapounom mnoptdese (brand grouping) —
JIOTHYECKOE Pa3/IeJIeHne MapoyHOro mopTdess Ha 0JTHOPOIHBIE TPYIIIBI OPSH/IOB.

I'pynnoBoii/accoprumenTHblii 6pena (range brand) — Openn, ucmois-
3yIOIM 00lllee HAMMEHOBAHWE ISl TPYMIBl TOBApPOB Pa3IUYHBIX TOBApPHBIX
KaTEeTOpHH.

Jeckpunrop (descriptor) — cioBo (CI0BOCOYECTAHUE) WM CIIOTaH, MPEJ-
Ha3HAYEHHBIE JUISI TOTO, YTOOBI MPEJOCTABUTH MOTPEOUTENI0 WHPOPMAIUIO O
NPUHALJIEKHOCTH OpeHJa K OINpEeAeIeHHOW TOBAapHOM KaTeropuu, LEJIEeBOM
CerMEHTE U (PYHKIHUSAX MPOIYKTA.

JluBepcuonHbIii anaamu3 openaa («wrecking» brand analysis) — mpe-
BEHTHBHBII croco0 3amuThl OpeHaa, KOTOPbI MPUMEHSETCS C IeNIbI0 TPOBEPKH
CTENEH! OPUANYECKON 3allUIIEHHOCTH OpeHZa OT TNOJJETOK, a TaKXkKe ero
YCTOHYMBOCTH K UMUTALIHSIM.

Nusepcupuxamus o6penna (brand diversification) — ucnons3oBanue Ho-
BOTO MapOYHOTO MMEHU I MPOIBIMIKEHUS TPOJYKIIMM B HOBOW TOBapHOW Ka-
TETOPUH.

NuddepennnpoBannoe mno3unuonnpoanue Openaa (differentiated
brand positioning) — mo3uIMOHUPOBaHKE HOBBIM OPEHIOM 3HAYMMOM XapakTe-
PUCTUKN WM TIpU3HAKa, HE HCIOJIB3yeMOW OpeHIIOM, 3aHMMAIOUIMM IIEHTPOBOE
MO3UIIMOHUPOBAHUE.

Nuddepenmmamus 6penaa (brand differentiation) — otnuure Openaa ot
OpeHI0B-KOHKYPEHTOB.

J:xenepuku (generic product, generic, no brand, no name) — cranaapT-
HbIC, YHU(DHUIIMPOBAHHBIC BBICOKOJMKBUIHBIC (C BBICOKOH 0O0OPAaYMBACMOCTHIO)
HEMapKUPOBAHHBIE TOBAPHI, 00JIaAI0NINE HU3KOM CTeNeHBIO A HepeHIIUAIINHN.

JlooaBiennbie mennoctu openga (brand added values) — momomau-
TEJIbHBIC IIEHHOCTH, TPEXKJIEe BCETO SMOIMOHAIBHBIE W CHMBOJIBHBIE, 00ECTIeUn-
BalOIIME HEPYHKITMOHAIbHBIE IPEUMYIIIECTBA OPEHTY.
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Josepue k openny (brand credibility) — ¢yHkius Openaa, urparomas ra-
PAHTUPYIONIYIO POJIb (YIOBIETBOPEHUE OXKHIACMOTO KadecTBa TOBapa) U POJIb
MOAACPKKU CyOOpPEHIOB.

JlomunupoBanue MapouHoro HaszBanus (brand name dominance) —
BBICIIMM YPOBEHb OCBEJIOMJICHHOCTH O OpeHIe, NpU KOTOPOM Ha TPOChOY
BCIIOMHUTh OpPEHJIBI B paMKax OIPEICIICHHOW TOBApHOW KaTErOpPHU MOTPEOUTEIH
CIIOCOOHBI Ha3BaTh TOJBKO OJHY MapKYy.

JloxoaHbII MOIX0/ K olleHKe cTomMocTH openaa (profit-based valuation)
— TOJXOJ K OIlEHKE CTOMMOCTH OpeHJa, OCHOBAaHHBIM Ha TPSIMOM IPOTHO3E
TCHEPUPYEMBIX OpEHIOM OYIYIIUX MOCTYIUICHH.

3aTpaTHblii MOAX0A K OMpeaejieHHI0 CTOMMOCTH Openaa (cost- based
valuation method) — moaxos, OCHOBaHHBINM Ha OMPECIICHUH CTOMMOCTH OpeHia
C MOMOIIIBIO OIICHKH (haKTUUECKH TOHECEHHBIX B MPOIILIOM 3aTPaT Ha CO3/IaHUE U
IIPOABMKCHHUE OpeH/Ia HITH HEOOXOAMMBIX PacX0/I0B Ha €T0 BOCCO3IaHHE.

3asiBaenue o mosumuu openaa (brand positioning statement) — noky-
MEHT, B KOTOPOM HEOOXOJUMO OTBETHTh Ha CIEAYIONIUE BOIPOCHL: a) K KOMY
oOpallleHo BhICKa3bIBaHUE (1leeBas ayautopus)? b) dro mpexacrasiser cobOoi
TOpProBasi Mapka (OTpeOHOCTh B TOBapHOM KaTeropuu)? B) uTto npemiaraer OpeHn
(BBITOJ1a WJTU BBITOJIbI)?

3nanme openaa (brand knowledge) — nmonumManue OpeHa, SBISIONICECS
pe3yJbTaTOM MAapKETHHIOBBIX KOMMYHHKAIMd W TOTPEOMTEIbCKOIO OIbITa
oO1IeHus1 ¢ OpeHIoM.

3onTuunblii opena (umbrella brand) — 6penn, ucnonbp3yemslii s 060-
3HAYEHHS HECKOJBKMX TOBApOB Pa3IMYHOIO HA3HAYCHHMS WM PsAla TOBAPHBIX
KaTeropui (rpyri).

3onTnunblii Opengunr (umbrella branding) — OpeHIUHT, KOTOPBIHA
(doKycupyeTcs Ha IepeHOCe CTEPKHEBOM MICHTUYHOCTH OpPEeH/Ia Ha BCE KATErOPHU
TOBapOB, KOTOPHIC OH OXBAThHIBACT.

Nnentnynocts 6penaa (brand identity) — yaukanbHbIli HAOOp MapOUYHBIX
accoIManni, KOTOPBIA CTPEMHTCS CO37aTh WM TOJJICPKUBATh pa3pabOTUUK
OpeHna.

Hepapxus 6pennos (brand hierarchy) — crpykrypa mapounoro moprdge-
JIsl, BOCIPOM3BOASAIIAS PACIOJIOXKEHUE HJIEMEHTOB (OpEHI0B) BHYTPH 1I€JIOTO
(MapouHoro moprderns) B MOPSAKE OT BBICIIECIO K HU3MIEMY IO UX POJHM U 3Ha-
YUMOCTH B mopTdere OpeHI0B.

H3o0pasurtennubie ToBapHble 3Haku (figurative trademarks) — o6o-
3HAYCHHUsSI TOBAPHOTO 3HAKa B BHJIC 3HAYKOB, PUCYHKOB, OPHAMEHTOB, CHMBOJIOB M
T. [1. U300pakeHuii.
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Nvuak openna (brand image) — yHuKanbHBIH HaOOp accormanmii, Gop-
MUPYIOLIUXCS Y TOTPEOUTENS B TOUKaX KOHTaKTa C OPEHIOM.

Nmurtanus openga (brand imitation) — u3MeHeHue WICHTH(OHUKATOPOB,
IpH KOTOPOM HMUTHPYIOIIAas MapKa HACTOJBKO HE3HAYMTEIHHO OTIUYACTCS OT
OpUrMHaJIa, YTO y TOTPEOMTEIs BO3HUKACT OTYETIMBAas acCOIMAldsi C OpH-
TMHAJIBHOW TOPTOBOM MapKOM.

HNmsa openpa (brand name) — crnoBecHoe 00o3HaucHHE OpeHaa, €ro Ha-
3BaHUE.

HNupexc mpomoytepa (net promoter score, NPS) — COOTHOIICHHE I10-
TpeOHUTENCH, TOTOBBIX JaTh MO3UTHBHBIE OT3BIBBI O OpeHjae (Tpymmna «aKTHBHBIC
IPOMOYTEpBD» — Promoters) u, HampoTuB, «cozfaromux nomexm» (detractors),
HepeIaONIUX APYTUM HEeTaTUBHBIC OT3BIBBI O OpeHIC.

WupuBuayaabHplii  ToBapublii  3Hak (individual trademark) —
0003HAYCHUE, 3apPETUCTPUPOBAHHOE HA HUMS OTICIBHOTO IOPHINYCCKOTO WIIH
(U3UUECKOro JIKIa, 3aHUMAIOIIECTOCs PEANPUHIUMATEIBCKON IEATEIbHOCTBIO.

NuauBuayaabHocTh Openaa (brand personality) — uaeHTHYHOCTH OpeH-
1a, BEIpaKEHHAs! B TEPMHHAX WHAMBHIYaIbHBIX YEPT YEIOBEKA.

HNunoBanuoHHasi YacTHasi ToproBasi Mmapka (innovative private label) —
JacTHAs TOProBas MapKa, CO3JIal0MIascsl TOPTOBBIMU CETSMH IS YIOBICTBOPCHHS
crpoca MoKymnaTesiel, CTpEMSIINXCS pa3HOOOPa3UTh CBOH MOKYIIKH.

HMuHoBanMOHHBIH cOBMeCTHBINH OpenauHr (innovative co-branding) —
BHJ COBMECTHOIO OpCHIWHIa, XapaKTECPU3YIOIIMICS HAWUBBICIICH CTCIEHBIO
MapoOYHOM HMHTErpaliid OpPEHIOB-MIAPTHEPOB; B OOJBIIMHCTBE CIy4acB Pe3yiib-
TATOM COTJIAIICHUS SBJIACTCSA CO3JIaHUE HOBOTO TOBapa C MCIOJb30BaHHWEM HMCH
OpEHI0B-MIAPTHEPOB.

Hckmouurennnas gunensus (exclusive license) — nwuuensus, B coOT-
BETCTBMM C KOTOPOH JHIIEH3UATy (MOJIyYaTesro) MepenacTcs MpaBO HA HCIONb-
30BaHUE TOBAPHOTO 3HAKa B MPEJIENIax, OTOBOPEHHBIX JIOTOBOPOM, C COXpaHECHHUEM
3a JIMIEH3uapoM (BJIaJeNiblieM) IpaBa Ha €ro WCIOJIb30BaHHUE B YACTH, HE
repeaaBacMom JUIICH3UATY.

Kanuran oOpenpa (brand equity) — JOHOJHHUTENBHBIA  JOXO/I,
MOJIYYeHHBIM TOCPEACTBOM (OPMHUPOBAHUS YCTOMYMBBIX OTHOILIEHUN MEXIY
OpEHJIOM U €r0 OTPEOUTEIISIMHU.

Kanutan Openaa ¢ mo3umuii morpedourens (consumer'sbrandequity) -
COBOKYITHOCTh TIPEACTABICHUH 00 OCOOCHHOCTSAX OpeHaa, BO3HHKAIOIMUX OJa-
rojiapsi GOpMHUPOBAHUIO MOTPEOUTETHCKUX 3HAHUI O HEM.

Kapra no3uuuonupoBanusi/BocupusaTus openaa (perceived brand map)
— HarjJasJaHOe OTOOpPaKEHHUE PHIHOYHOW MO3MIMHM OPEHNA; MOXET HMPUMEHSTHCS
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JUTSL CpaBHEHUS TIO3HUIMA OpPEHI0OB-KOHKYPEHTOB 1O BBIOPAHHBIM JJISi TIOCTPOCHUS
TIO3HUIIMOHHOM KapThl XapaKTEPUCTHKAM.

Kpasuno3zunuonupoBanue Openaa (quasi-positioning of brand) — wuc-
NIOJIb30BaHKE B TIO3UIIMOHUPOBAHUH OpEH/a JTOTIOTHUTEILHOW, MHOTIAa HUYETO HE
3HaYamen s TMOTPEOUTENsT XapaKTePUCTHKU IPOIYKTA, BBIACIAIOMICH MapKy
CpeIy KOHKYPEHTOB.

Kareropunanbnoe pacmmpenune openaa (brand category extension) —
UCIIOJIb30BaHUE CYIIECTBYIOIIETO MapOYHOTO WMEHHW ISl BBIXOAAa B HOBYIO TO-
BapHYIO KaTeTOPHIO.

KounexkTuBHblii TOBapHblii 3Hak (Collective trademark) — TtoBapHbIit
3HaK OOBCIMHCHWS JIMIl, TpPEJAHA3HAYCHHBIM NI 0003HAUEHUS TOBAPOB,
TIPOM3BOIUMBIX /WM PEATTM3yEeMbIX BXOISAIINMHU B JaHHOE 00BEINHCHHE JTUIIAMHU.

KomounnupoBannblii openaunr (shared branding) — dopma Opennunra,
IpU KOTOPOI MapoyHble MMEHa KOMIaHuU (MacTep-OpeHa) u ToBapa (cyoOpeHa)
OOBETUHSIOTCS B €IMHOM Ha3BaHUM.

KommyHukaTuBHas 3(pPeKTUBHOCTH peKJIaMbl (advertising
communicative effectiveness) — s¢ddekTuBHOCTE pekiIaMbl, XapakTepu3yemast
CTCTICHBIO TPUBJICYCHHUS BHUMAaHHUS TOTCHIMAIBHBIX MOKYyHaTelei, 3aro-
MUHAEMOCTBIO PEKJIaMHBIX COOOIICHUH.

KonkypenTHoe nmo3muuonupoBanue (competitive positioning) — como-
cTaBJicHHe OpeH/Ia KOMIIAaHWH C TOPTOBBIMH MapKaMH KOHKYPEHTOB C IICJIBIO
BBISIBJICHHUSI KOHKYPEHTHBIX ITPEHMYIIIECTB COTIOCTABIISIEMBIX MapOK.

Konunenuusi koHTakTHoro openamura (brand touchpoints concept) —
KOHLIETILIMSI, OCHOBAHHAS HA OLIEHKE 3(PPEKTUBHOCTU YyIpaBieHUs: OPEHIOM MyTeEM
BBIJICJIICHUS] ¥ KOHTPOJISl TOYEK KOHTaKTa OpeHIa U IOTPEOUTEIIS.

KopnoparuBnblii 6pena (corporate brand) — Openn, uaeHTUGUIIUPYIO-
M KOPTIOPAIINo, KOTOPast TPOU3BOIUT TOBAPHI /U YCITYTH.

KopnoparuBHblii OpeHa ¢ ucnojib30BaHHeM aeckpuntopa (descriptive
corporate brand) — Bua KopmopaTMBHOrO OpeH/a, MPUMEHSIEMBIH B Ciydae,
KOTJla MacTep-OpeH/IOM SBIIICTCS Ha3BAaHUE KOMIIAHWH, a WHIAKATOPOM
NPUHAJIOKHOCTH K OINPENCICHHOW TOBAapPHON KAaTErOpUU WM PHIHOYHOMY
CETMEHTY SIBJIICTCS ICCKPHIITOP.

KopnopaTuBHsblii MoHouTHBIN 6pena (monolithic corporate brand) —
BUJ] KOPIIOPATUBHOTO OpeH 1a, IPUMEHSEMBIH B clTydae, KOTr/ia Ha3BaHHEe KOMITAHUU
(6e3 ucrnosib3oBaHUsl CyOOPEHIOB) MEPEHOCUTCSI Ha TOBAPHI M3 IPYTUX TOBAPHBIX
KaTeropuid, U OAWH M TOT K€ OpeHJ MOIACPKUBAET HECKOJBKO TOBAapOB Ha
pa3IMYHBIX PHIHKAX.

Jlmunocty Openpa (brand personality) — cm. HHauBuayansHOCTH
OpeHna.
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JInunbie mpomaxkm (personal selling) — HHCTPYMEHT MapKETHHIOBBIX
KOMMYHHUKAIMI;, YCTAaHOBJACHHME JIMYHOTO KOHTAaKTa IpojaBiia (TOPrOBOIO
IpEJCTaBUTENSA, KOMMHBOSDKEPA, PO3HHYHOTO IMPOJAaBIlA) C OJHMM WJIH He-
CKOJIbKUMH TOTCHIIMAIBHBIMH TOKYIIATEISIMH C IEIBI0 OCYIECTBACHHS MPOIAXKH

TOBapa.
JInnensupoBanme openaa (brand licensing) — wucnonb3oBanne OpeHaa
Apyroi GUPMOii IO COTJIAIIEHHIO ¢ KOMITAaHUEH -BIIaICIIBLIEM.
JInnensuonnwlii gorosop (license contract) — mgoroBop Mexay M-

[eH3uapoM (BIaJeibleM) U JIMIEH3UAaTOM (IMOJydaTesieM) IO OTYYKICHUIO
OpeHna.

Jlorotun (logotype) — HasBaHue OpeHIa B ONpeACICHHOM HadepTaHUU (C
MPUMEHEHUEM ONpPEIETIEHHON OYKBEHHO-IIPU(TOBOI TapHUTYPHI), UCIOJIb3yEMOE
KOMITaHUEH ISl uIeHTU(PUKAIUK ce0sl CaMOil MIJIM CBOMX MPOJTYKTOB.

JlossabHocThs Openny (brand loyalty) — xapakrepuctuka mokymaTes,
OTIPEJIEIISIONIAsl €ro MPUBEPKEHHOCTh OMpeIeIeHHOMY OpeHAy (KOpHOpaTUBHOMY
WJIM TOBAPHOMY).

MapkeTnHroBsie kKoMmmyHukanuu (marketing communications) — cpen-
CTBa, TTO3BOJISAIONINE KOMITAHUH TIepeaBaTh HHPOpMAIMIO 0 OpeHIe U KOMIaHUN
LIEJIEBOU ayJUTOPUH.

Mapkerunr-mukc (marketing-mixX) — COBOKYITHOCTh CpPEICTB BO3JCH-
CTBUS Ha MOTpeOUTENEH IIeJIEBOr0 PBIHKA C IIEJIbI0 BBI3BATH Yy HUX KEIAEMYIO
OTBETHYIO peakIiuio. TpaJIulMOHHBIN MapKETUHT-MHUKC BKJIIOYAET B ceOs 4 «p»:
toBap {product), mena (price), mecro (place) m cruMynHpoBaHHE TPOIAK
(promotion).

Mapounoe umsi — o0003HaUeHHE OpeHaa, COCTOSIIEE U3 CIOB, OYKB, UHCE,
KOTOPBIE MOKHO TIPOU3HECTH.

Mapounblii kanutaa — cM. Kanuran 6penna.

Mapounslii «kanaudaau3sm» (brand cannibalism) — mapkeTuHroBoe siB-
JICHUE, MMEIOIee MECTO, KOTJla KOMITAHWs PACIIMpSieT CBOM TOBapHBIA accop-
TUMEHT ITyTE€M BBIIYCKAa HOBOM TOPrOBOM MAapKH, MPOJAXXKU KOTOPOW pacTyT 3a
CYET YMEHBIICHUS MNPOJaX Apyrou (crapoil) Mapku, oOecreuyuBarollel cyiie-
CTBEHHYIO YaCTh MPHOBUTA KOMITAHHH.

Mapounbiii noprdens (brand portfolio) — cm. I[Toprdens OpenaoB.

Macrep-opena (master brand) — pozxosoe (rnaBHO€) MOHSATHE B COCTaB-
HOM WMEHHU OpeH/a, SBISIIONIEECS TJIABHBIM HHAMKATOPOM TOBApPHOTO TMPEIJIO-
xkeHus. Ponb mactep-OpeHna B OONBIIMHCTBE CIIYy9aeB HUIPAET POIUTEIHCKUN
(KOpTIOpaTUBHBIN, TOBAPHOTO CEMEINCTBA) OpEHJ, BBIMOJHSIONMNA B OCHOBHOM
MOOY>KJIAFOIIYI0 K MOKYIMKEe (PYHKIIHIO.
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Martepuanbuble akTuBBI (tangible assets) — Bux umyiecTBa ropuanye-
CKOTO MJU (PU3NYECKOTO JIMIIA, 3aHUMAIOIIUXCS MPEANPUHUMATEILCKON Jies-
TEJIbHOCTBIO; KalUTaJIbHbIE (HAIPUMEpP, HEIBHKUMOCTh, 00OpyaoBaHuEe) U (u-
HAHCOBBIE (KPEIUTHI, IEHHbIE OyMaru) aKTUBBI.

Me:xayHapoanblii kjiaaccudukarop ToBapoB m ycayr (international
classifier list of goods and services for the purposes of the registration of
marks) — mepedeHb TOBAPOB U YCIYT, ISl KOTOPBIX 3asBIISICTCS TOBAPHBIN 3HAK B
COOTBETCTBHUH C MEKTYHAPOAHON KiIaccuPUKalUe TOBAPOB U YCIYT (MKTY).

MeTox oOLEeHKM HeOOXOAMMBIX pPacxoJ0B Ha BOCCO3laHUe OpeHIA
(replacement cost-based valuation method) — wmeTon, omnpenenstomuit
CTOMMOCTh OpeH/Ja Ha OCHOBE OIICHKM HEOOXOIMMBIX 3aTpaT Ha BOCCO3JaHHE
TOPTOBOM MAapKH, JKBHUBAJICHTHOW CYIIECTBYIOIIEH, C yYE€TOM YCTAHOBIJIEHHBIX
apaMeTpoB: HM3BECTHOCTH, MPOLEHTa MHPOOHBIX M IOBTOPHBIX MOKYMOK, pa3-
BUTOCTU JAUCTPUOBIOTOPCKOM CETH, aOCOJIOTHOM M OTHOCUTEIBHOW JOJM Ha
pPBIHKE, MO3UTUBHOCTH HMUJKA, KOJMYECTBA CTpPaH, B KOTOPBIX MPUCYTCTBYET
TOProBasi Mapka, u T. /1.

MeToan OLEHKHM NOHECEeHHBIX 3aTpaT Ha CO3JaHHMe M INPOJABUKEHHE
openxa (historical cost-based valuation method) — wmeron, onpenensrommii
CTOMMOCTh OpeHJla CyMMHPOBAHHEM IMOHECEHHBIX PAacXOJO0B Ha €ro pa3padoTKy,
IOPOABMKEHUE C IIOMOIIBIO CPEACTB MApPKETUHIOBBIX KOMMYHUKalUW, pe-
THCTpAIMIO 32 IIEPUO/I CYIIECTBOBaHUS OpeHa.

Metoa ocBoGoxaenusi ot posuitu (royalty relief valuation method) —
METOJI OLIECHKHM CTOMMOCTH OpeH/ia, OCHOBAHHBIA HAa MPEAINOJI0KEHUU O TOM, UTO
ecid Obl KOMMAaHWS HKCIOJb30Bajga OpEHIl MO JOTOBOPY JMUEH3UH WM (paH-
yali3uHra, TO OHa JOJKHa Obula Obl BBIIUIAYMBATH JMIEH3UAPY (BIaAEINbIly
JMIEH3UN ) HEKOTOPBIN MPOLIEHT — POSUITH.

Metoa peaabHbIx omuoHoB (real option's approach) — metos orneHku
CTOMMOCTH OpeHJa, MPelOoCTaBISIOMNUNA BO3MOKHOCTh YUYUTHIBATh NPHU OIpee-
JIEHHOM CTOMMOCTH OpeH/a BepOsTHbIE M3MEHEHHsS! BHEIIHUX YCJIOBHHM U aJek-
BaTHYIO pEaKklMi0O MEHEPKMEHTa Ha HUX.

Meton nenoBoii mpemun (price premium method) — meron ompenene-
HUS CTOMMOCTH OpeH/a, YYMTHIBAIOUIMI TO OOCTOSATENBCTBO, UTO OpEH[, MMEI0-
M JOSUTBHBIX MOTpPEOUTENel, OMNpelesieHHbIE XapaKTEepUCTUKU (KauyecTBO
OpeHia, OCBEJOMJICHHOCTh O HEM, cuia OpeHna), MO3BOJIUT MPOU3BOJIUTEINIO
TOBapa W/WIM YCIYTH yCTaHABIMBaTh OOJiee BBICOKYIO IIEHY, TO €CTh Ha/0aBKy K
CPEIHEPBIHOYHOM IICHE.

MeTtoa IKCTPamoJsiuMM  AHAJOTHYHBIX WM  TOXOKHMX  CHAEJIOK
(extrapolation method of similar transactions) — oneHOYHBIH TOAXO0J K



24

OIPEICJICHUIO CTOMMOCTH OpeHJIa MyTeM aHaju3a YK€ COCTOSBIIMXCS Ha PHIHKE
AHAJIOTUYHBIX CJIEJIOK.

Metpukun >¢ddexTuBHocTHn Opengunra (metrics of  branding
effectiveness) — moxazarenu oneHkH dPQPEKTUBHOCTH JCHCTBUN OpeH.-
OPHCHTUPOBaHHON Kommnauuu, T. E. Kommanuu, npuaepKUBaromIeics Mpu
NPUHATHA CTPATETMUYCCKUX PCIICHUH IpaBHJia COOTBETCTBUS TAaKUX PEIICHHIA
CYIIECCTBYIOIIEH U JKEITaeMOU OpeHI-TOJUTHKE (J3BHC, TaHH ).

Moaeas branddynamics™ (branddynamics™ model) — mogmens, pas-
paboranHas xommanueir millward brown, no3Bossiromas 3p(HEeKTUBHO U3MEPSTH
crity OpeH/a ¥ TOTeHIran ero pocta. OCHOBHBIMU COCTABJISIFOIIIMMU ATOH MOJIEITN
sBistorest:  brand, dynamics pyramid («mupammnma Openpa)», brand signature
(«moxmmuck Openaar), voltage («aHeprust OpeHmaar).

Mopneanr «xnagouma» openmoB (graveyard model) - moxmens, paspa-
OoTaHHas KOHCAJITHHTOBOW Kommanued Yyoung and rubicam europe, mpen-
Ha3HA4YCHHAS IS JIETAJIBHOTO aHajin3a JOCTUTacMOW H3BECTHOCTH OpeHIa u
OTpakaroliass BO3MOXXHOCTH €ro CIIOHTAHHOTO BCIIOMHUHAHWS W Y3HaBaHUS C
MTOACKA3KOU.

Mopaeab «JIecTHHIBI JIOsUIbHOCTH KiaueHTa» (the customer's loyalty
ladder model) — mozens 1. YunToHa, pasaensonias MoTpeOuTeNe Mo CTeIeHH
uX ahGEeKTUBHON 1 TIOBEICHYECKOM JIOSIILHOCTH OpeHTY.

Mopaeanr MapouHnbix crpateruii 3. Tay6epa (model for brand strategy
options) — Mojenb pa3paboTKK OpeH I-CTpaTeTruii Ha OCHOBE JIBYX IapaMETPOR: a)
TOBAapHOM KaTeropvu, B KOTOPOM omepupyer OpeHn (MpekHeld WM HOBOM IS
KOMIIaHUH); ©0) MapO4YHOrO0 HMEHHM, KOTOpPO€ HCIOJIb3yeTCsl IJsi BbIXOAa B
TOBAapHYIO KaTeroputo (TPEKHEr0 WK HOBOTO).

Mopaens miaaHupoBaHusi wuaeHTHYHocTH Openga (brand identity
planning model) — mozens co3ganus ¥ Pa3sBUTHS MICHTHYHOCTH OpeHa, cO3-
JTaHHas JI. AaKepoM.

Momudukamusa openaa (brand modifier) — co3ganue TOProBeIX Mapok
Ha OCHOBE OCOOBIX BEpCHi TOBapa, CBHIETEIHCTBYIOIIMX 00 YCOBEPIICHCTBOBA-
HUSAX WK OTJIMYUAX MApOK.

MyabTumapounas crpaterusi (multlorand strategy) — Bug Openn-
CTpaTeruH, KOTOPBIN MOAPa3yMeBaeT CO3JIaHUE JIOTIOJIHUTEIILHBIX TOPTOBBIX MapOK
B paMKax OJHOW TOBapHOM KaTErOPUH.

Hamekalommue mMapouHble Ha3BaHus (Suggestive brand names) - cio-
BECHbIC 00O3HAauUCHUsI OpeH[a, COJEepIKaIlfe YIOMHHAHHE O €ro OTICIhHBIX Xa-
PAKTEPUCTUKAX U CBOMCTBAX.

HenckawunteabHas aunensusi (non-exclusive license) — nunensus, B
COOTBETCTBUH C KOTOPO# JIMIIEH3UAT (ITOJIy4YaTesib) MOoIydaeT MpaBo UCIOIb30BaTh
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TOBapHBI 3HAK B Tpefenax, O0003HAYCHHBIX JOTOBOPOM (HampuMmep, Ha
OTOBOPCHHOW TEPPUTOPHUU B OTOBOpPEHHBIC CpOKH). [lpm 3TOM nwmmeH3MaAp
(Brajzener) coxpasseT 3a cOOOH MpaBO HCIONb30BaTh TOBAPHBIA 3HAK U TMPABO
MIPEIOCTABIISATD JTUIICH3UHA TPETHUM JIHIIAM.

Heitmunar (naming) — npoueaypa pa3padoTKd MapOYHOTO UMCHH.

Hematepunaabuble akTuBbl (intangible assets) — mo0bie akTHBBI Opra-
HU3allMM, HE HUMEIONINE BEIIECTBEHHO-MaTEepHAILHOTO cyOcTpaTa (Kak wH3Me-
pseMbIe, TaK U HE U3MEpsIeMbIe), HAXOSIINECs B €€ BIaJCHUH U UCIIOJIb3yeMbIe B
XO3SIMCTBEHHOU JIESITEIbHOCTH.

Oo0bemHuble ToBapHbie 3HaKku (three-dimensional trademarks) — pasHo-
BUJTHOCTh M300pa3UTENIbHBIX 3HAKOB, M300pAKEHHE KOTOPBIX MpeacTaBisercsa (1
3aIUIIAETCS) B TPEXMEPHOM H3MEPEHUH.

OomensBecTHbie ToBapHbIe 3Haku (Well-known trademarks) — tosap-
HbIE€ 3HAKU WM O0O3HAYEHUS, KOTOpPbIE B pe3yjbTaTe€ MX WHTEHCHUBHOIO WC-
MOJIb30BAHUSI CTAJIM HA YKa3aHHYIO B 3asiBJICHUM HAa PETUCTPAIUIO JaTy IIUPOKO
U3BECTHBI CPEAU MOTPEOUTENIEH B POCCUIICKOM (hefepalni.

OnucareanbHoe umsi Openaa (descriptive brand name) — cnoBecHoe
o003HaueHWEe, HEMOCPEACTBEHHO YKa3bIBAIOIIEe Ha MAPKHPYEMBIM TOBAp WM
YCIyTYy.

Onrumusanusi MmapouHoro noprdensi (brand portfolio optimization) —
mpoliecc, HalpaBJICHHBIM Ha PopMUpOBaHUE COATAHCUPOBAHHON CHUCTEMBI MApOK,
MO3BOJISIONIEH TOJYYUTh CUHEPreTHYeCKUU A(P(HEKT OT UX CTPYKTYpUPOBAHHOTO
B3aMOJIEUCTBHS.

OcBenomiienHocTh 0 openae (brand awareness) - cocoOHOCTH TOKYyIIa-
TeJs UASHTU(OUIMPOBATH (Y3HATH M BCIIOMHHUTH) TOPTOBYIO MapKy BHYTPH JaHHOM
TOBApPHOM KaTETOPHH B 00BEME, TOCTATOYHOM JJISI COBEPIIICHHUS TOKYIIKH.

IMa6auk puseitmens / pr (public relations) — uHCTpYMEHT MapKETHHIO-
BbIX KOMMYHHKAIIWH, TPUMEHSIEMbIH U1l (OpMHUpPOBAHUS TMO3MTHBHOTO OOIIIe-
CTBEHHOTO MHEHHUS 0 GUPME U €€ MAPOYHBIX TOBApax/yciyrax.

IMepconax/nuuo 6penaa (trade character) — nepcona, pekiamupyromas
TOBap/ycIiyry, UMsi KOTOPOH MPOYHO ACCOLUUPYETCS C ITUM TOBAPOM/ YCIIYTOM.

«ITupamupaa openga» (brand dynamics pyramid) — Mojenb, AeMOHCTPH-
pytoias popMUpOBaHUE JOSUTBHOCTH OPEHTy B 1I€JIEBOM Irpymie NoTpeOuTenei.

IoOyxnaommii 6peH — OpeHI C BEAYIIUM, MPEIONPEICTSIONIUM I10-
Kynky MOTHBOM. [loOykmaer moTpeOuTenss NMPHUHSTH PEIIEHHUE O TMOKYIIKE, I0-
CKOJIBKY €ro IIEHHOCTh OMPENEseT MOTPEOUTENHCKHE BBITOJALI OT TOKYNKUA H
WCITIOJIb30BAHUS TOBApA.
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IMoBenenueckasi JosIbHOCTHL Openay (transactional brand loyalty) —
THUI JIOSJIBHOCTH, UMCIOIIMA MECTO IPH IMOKYIKe OpeHIa Ha MOCTOSHHOW OCHOBE
IIPH OTCYTCTBUH 3MOITMOHATLHON MTPUBSA3aHHOCTH K HEMY.

IMonnenka 6penaa (brand counterfeiting) — npeayMbINIIICHHOE TTPOU3-
BOJICTBO W peaM3anus XYAIIUX 10 Ka4eCTBY KOIMWK TOBapOB, MapKHPOBAaHHBIX
U3BECTHBIM 3HAKOM, C IEJIbI0 HE3aKOHHOT'O TPUCBOCHUS JOXOIOB.

Honnep:xuBarommii opena (endorser brand) — OpeHn, OKa3bIBAIOIIMIA
noj/IepKKy moOyxaaromemy OpeHny (Openay- «apaiiBepy»). Kak mpaBuio, 3Ty
(YHKIUIO BBITIOJHSACT POIUTENbCKUI (KOPIIOPATUBHBIN) OpeH, NpU3BaHHBIN
BBI3bIBATh JIOBEPHE K TEM OOCIIAHHSM, KOTOPBIC 3aJ0XKCHBI B 3asABJICHHH O IIO-
3UIIMOHUPOBAHUM OpeH/Ia- «IpaiBepay.

«IToamuch 6penaa» (brand signature) — mporeHT NOTpeOUTENICH, TIepexo-
JSIIMX C YPOBHS HAa YPOBEHb «IUPaMHIbI OpeHIa» B TEPMHHOJOTHH MOJCIH
branddynamics™.

IMoabemuas cuia openaa (brand leverage) — cnocoOHocTs OpeHIa K pac-
IIMPEHUIO B HOBBIC TOBAPHBIC KATCTOPUH M PACIIPOCTPAHCHHUIO HA HOBBIC PHIHKH.

[o3uunuoHupoBanne OpeHaa B co3HaHuu motpedurenss (brand
positioning in consumer CONSCIOUSNESS) — JeWCTBHS MO Pa3pabOTKe MpeIo-
KCHHUS KOMITAHWM M €€ WUMUJDKa, HampaBJCHHBIC Ha TO, YTOOBI 3aHATH 000CO-
OJeHHOE OJIArONPHUATHOE TIOJIOKEHUE B COSHAHUU TIEJICBOM TPYIIITHI.

IMo3uunuoHupoBanne OpeHaa-kJIoHa» (Mme-too brand positioning) —
BapHaHT TIO3UIIMOHUPOBAHUS, NP KOTOPOM HOBBIH OpPEHI MMHTHPYET OCHOBHBIC
XapaKTEPUCTUKHU OpEH/Ia, 3aHUMAFOIIIETO IICHTPOBOE MO3UIIMOHIPOBAHNUE.

IMorenuman pocra 6penaa (brand stature) — unaukaTop 310pOBbs OpeH-
72, OTPa)KArOIIUI CYIIECTBYIOIIEE MOJIOKEHHEe OpeHa, BO3MOXHOCTH ero Oy-
JYIIETO POCTa.

IMoTpeduTennckue TOBapbl moBceaHeBHOro cmpoca (fast moving
consumer goods, fmcg) — ToBapbl, Haubosee YacTo MpUOOpEeTaeMbIe MOTpPE-
outensMu M OOJAAAIONINE BBICOKOW 000PAUYMBAEMOCTHIO (MPOAYKTHI MHUTAHUS,
MPOXJIaAUTENbHbIC HAMMUTKY, 3yOHas macta u T. I1.).

IIpeBeHTHBHBIH CMOCO0 3aIIMTHI TOBAPHOTO 3HaKa (prevent measures of
trademark legal protection) — ynpexmaroriye Mepbl PaBOBOM OXpaHbl OpeH/Ia.

IpenmymecrBa openaa (brand advantages) — BocnpuHHMaemas CIIO-
COOHOCTh OpeH/Ia MPEOCTABIIATh BBITOJBI JIYUIIE, YEM ATO ACIAIOT JPYTHE TOP-
TOBBIC MapKH.

IpuopureTHoe BcnomuHanue 6penaa (top of mind brand awareness) —
OpeH/, KOTOpBHIH B TEeCTE HA BCIIOMHHAHWE PECIIOHJICHT HAa3bIBaeT INECPBHIM B
paMKax TOBapHOU KaTETOPUHU.
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Iporpamma nosibHocTH Openay (brand ioyaity program) — xomrmiekc
MEPONPUATHI 10 (OPMHUPOBAHHIO, YKPEIUICHHIO M IOAACPKAHHIO MOTPeOH-
TEJICKOM MPUBEPKECHHOCTH OpEHTY.

Ipoaakt miaedicment (product placement) — pekimamMHOE pa3MelcHHE
MapOYHOTO TOBapa/yCIyTH B XyA0KECTBEHHOM IPOU3BEICHUHU.

IIpounsBoabHoe Ha3zBaHue Openaa (arbitrary brand name) — mapounoe
UMs, KOTOPOE HECET OMNPECICHHYIO CMBICJIOBYIO HArpy3Ky B ITOBCEIHECBHOM
00MX0Jie, HO HE MUMEET acCOIMalui ¢ 0003HAYaeMbIM C €r0 MOMOIIBI TOBAPOM/
YCIIyTOM.

IlceBnonnocrpannbie openanl (pseudo foreign brands) — Openapr (To-
BapHbIC 3HAKH), MPOJBUTAacMble POCCHHCKHMH KOMIIAHHSIMH Ha PBIHKE I10]
WHOCTPAaHHBIMH MapOYHBIMU HMEHAMH.

IlceBaopoccuiickue openanl (pseudo russian brands) — Openabl, mpo-
JIBUTaeMbIe 3apyOC)KHBIMM KOMITAHUSIMH Ha POCCHHCKHI PBIHOK IO/ PYCCKHMH
Ha3BaHUSIMH.

PacraruBanue 6penaa «Bam3» (stretching the brand down) — co3nanue
HOBOI'O MapOYHOTO TOBapa, OTIMYAIOMIECTOCS OT 0a30BOro 0Oojiee MPOCTOH KOH-
CTPYKIIMEH, TEXHOJOTHEH HM3rOTOBJCHUSA M, KaK CJIEICTBHE, Yalle BCero Ooiee
HHU3KUM Kauy€CTBOM U LIEHOM.

Pacmiupenne ToBapHoii qunnu (product Line extension) — pa3pa0botka
HOBOH pa3HOBHMIHOCTH TOBapa/yCayrd, UMEIOIEH TaKkoe K¢ Ha3HAYCHUE, KaK YxKe
CYIIECTBYIOIINE BHUBI MPOIYKIIMU, CXOAHYIO HIACHTUYHOCTh, HO JArOINEH moTpe-
OuTeNro Apyrue MpeuMyInecTBa (B, pa3Mep, BKYC, IU3aiH yIakoBKY U T. I1.).

PacmmpenHasi maeHTHIHOCTHL Openaa (extended brand identity) — Bun
UIEHTHYHOCTH OpeH/a, BKIIIOYAIONIMHA IMOMHMO CTEPXKHEBOW HMIACHTUYHOCTH J10-
MOJHHUTEIBHBIC aCCOLUAIMH, CBA3aHHBIE C OpeHIOM (OTAEIbHBIC XapaKTEPHUCTUKH
MapOYHOTO TOBapa, CHMBOJIbI OpEH/1a, peKJIaMHbIC TEPCOHaXH | T. [1.).

Peopenaunr (rebranding) — pekoHCTpyKIHs OpeHaa, COMPOBOKIAFOIIAS -
Cs WU3MEHCHHEM €ro BEpOaTbHBIX M BHU3YaIbHBIX HIACHTH(PHKATOPOB (MMCHH,
Jorotumna, (UMpMEHHOTo IBeTa, cjorana u T. [1.). IIpu 3TOM BO3MOXKHBI J1Ba THIA
peOpeHauHTa: MATKUN U paJuKaJIbHbIM.

Pekiama (advertising) — mro0ast ormiadeHHass KOHKPETHBIM JIMIIOM (opMa
KOMMYHHUKAIMH, KOTOpas IpeaHasHaueHa I MPOJIBMKEHUS KOMIIAHHHA U €€
TOBApOB/yCIYT.

PexomenaareabHblii Openaunr (endorsed branding) — Bua OpeHauHra,
pU KOTOPOM POJUTEILCKUI OPEH MTPAeT POJIb MOAEPIKKHA TOBAPHOTO OpeH/Ia.

PeneiiMmuHr (renaming) — cMeHa Ha3BaHHUS MapOYHOTO MPOIYKTA HIIH
KOMITaHHH, IPOBOIMMasI, KaK MMPaBHIIO, 03 U3MEHEHUS IPYTHX UACHTH(DHUKATOPOB
OpeHna.
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PenosunmonupoBanmue oOpenaa (brand repositioning) — co3nareabHOe
W3MCHEHUE TO3MIMKM OpeHJIa Ha pPBIHKE, HANpaBJICHHOE Ha TO, YTOOBI JOOABUTH
IIECHHOCTh TPEUIOKCHHUIO, M3MCHHUB TPEACTABIICHHE O HeM moTpeduTens (acco-
[UAlNK), WIK PACIIMPUTh IEJIEBYI0 ayAUTOpUIO0 OpeHJa (3a CUeT MpUBJICUYECHUS
HOBOT'O CETMEHTA), CO3/1aB JJIs HEC HOBBIC YHHKAJILHBIC aCCOIUAIINH.

Pecraiiaunr openaa (brand restyling) — nporecc o6HOBICHHUS aTpUOYTOB
Openna (Jorotuna, (GUPMEHHOTO 3HAKa, YIMAKOBKH W T. I1.), He 3aTparuBaroIuii
UJICHTUYHOCTH TOPTOBOM MapKHu.

Posiatu (royalty) — xommeHcanys, BbIIUIaYMBacMasi JIAIICH3UATOM JIAIICH -
3Wapy B TCUCHHE OTOBOPECHHOTO TIEPHOJa 3a UCIOJIL30BAaHUE NPAB Ha BPEMEHHOE
o0JlajlaHue TOBapHBIM 3HAKOM B (hopMe OIpeIeICHHOTO MPOIEHTa OT CTOMMOCTH
pealln30BaHHBIX MAapPOYHBIX TOBAPOB.

PoIHOYHBII MOAX0A K OleHKe cTomMocTuH Openga {market-based
evaluation method) — meTon oleHkr CTOMMOCTH OpeHaa, MPOM3BOJMMOM Ha
OCHOBAaHWUM JIaHHBIX O TMpOJaXaX COTOCTAaBUMBIX OpEHIOB KOMITaHHU-
KOHKYPCHTOB.

Cuuaa openna (brand strength) — mokasarens, onpeaenstomuiics, coriac-
HO Mojmenmu brandasset® valuator (bav), BO3MOXHOCTBIO MPOJAXKH OOJBIIETO
KOJIMYECTBAa MApPOYHOTO TOBapa OOJIbIIEMY YHCIYy HoTpedurtenei mo Oosee BbI-
COKOW IICHE W 3aBUCSIIMA OT JBYX IEPEMCHHBIX: MUPGEpPeHIMANNN W aKTy-
IBbHOCTU OpeHJIa JUIsl TOTpeOUuTeNeH.

CuMBoJsbHBIE BIroabl openaa (Symbolic benefits of brand) — Beirogst
OT YJOBJICTBOPSHHUS MOTPEOHOCTH B CAMOBBIPAKEHUH M COLMAIBHOM OJIOOpEHHH,
MpeoCTaBIsieMble TOTPEOUTETIO OPEHIOM.

CaoBecHble ToBapHble 3HaKku (Word trademarks) — o6o3HaueHust ToBap-
HOT0 3HaKa B BUJIC CJIOBA, CJIOBOCOUYCTAHMS MU CJIOTAHA.

Caoran (slogan) — kpatkasi, JIerko 3armoMuHaroIiascs Gpasa, T0HOCSAIIAs B
ckaToil (CBepHyTO#) hopMe OCHOBHBIC IICHHOCTH OpeH/a, 3aJI0KEHHBIE B OpeH/I-
CTpaTETuy WM PEKIaMHON KaMITaHUH.

CoBMmecTHBIIT Opena (Co-brand) — Opena, SABISIOIIUIACS PE3yabTATOM
COBMECTHOT'O OpeHUHTA.

CoBMecTHbBIIT OpenauHT (CO-branding) — ¢opma coTpynHuYecTBa MEXKITY
IByMsI U Oojiee OpeHaamMu, B JOCTATOYHOW CTETNIEHU W3BECTHBIMU MOTPEOUTEIIO,
IpH KOTOPOW COXPAaHSIOTCS Ha3BaHUS BCEX OPCHIOB-YYAaCTHUKOB; 0O0OJajact
MOTEHIINAIOM JIJISI TOCTHIKCHHSI MAaKCHMAJIbHO BO3MOXHOW CHHEPTHH C TTOMOIIIBIO
YHHUKAJIBHBIX TOCTOMHCTB Ka)KJIOTO W3 OPEH/I0B-y4aCTHUKOB.

CoBMecTHOe NpoABHKeHHEe OpeHaoB (Cross-promotion branding) — sua
COBMECTHOT'O OpEHIMHra, OCHOBAHHBIM Ha HEMPOJIOKMTECILHOM COTPYAHHUYECTBE



29

KOMITAHUH C IIEJIbI0 COBMECTHOTO TMPOJBUKCHUS CBOUX OpPEHIOB MPHU IMOMOIIH
COBMECTHOM pEKJIaMbl U IPOMO-aKI1H.

CoBMecTHBIIT OpeHTUHT mpenIo:keHust menHoctu (valueco-branding) —
BHJ] COBMECTHOTO OpEH/IMHTa, OCHOBAHHBIH Ha IMPOJBIKCHUHU IICHHOCTH KaXJ0T0
U3 OPCHIOB-YYaCTHUKOB.

CnoncopcerBo (SPONsorship) — cucremMa B3aMMOBBITOJHBIX JOTOBOPHBIX
OTHOIICHUN MEXJIy CIIOHCOPOM U CyOCHIUPYEMOW CTOPOHOM (PEILMITUEHTOM ), TIPH
KOTOPBIX CITOHCOP IEpeacT PEIUIUEHTY OTOBOPCHHBIC B COMVIAIIICHUU PECYPCHI, a
perunueHT Oeper Ha ceds 00s3aTeIhCTBACOBEPIIATh JCUCTBUS, OOIIEH 3amxadei
KOTOPBIX SIBJIIETCS JOCTHIKEHHE KOMMYHHKAIIMOHHO-MAapPKETHHIOBBIX —IIEJICH
CIIOHCODA.

CratycHass 4yacTHasi ToroBass Mapka (Status private label, premium
private label) — dJacTHast ToproBast Mapka, co3jaBaeMasi TOPrOBBIMU CETSMHU JIJISI
CPEIHEro IIEHOBOTO CErMEHTa M CEerMEHTa Kiacca Premium, uMeroIas IeIbio
yJIOBJICTBOPEHHE 3alPOCOB B HHUIIIE IOKYIATeNIeH, 3aWHTEPECOBAHHBIX IMPEIKIIC
BCETO B BHICOKOM Ka4eCTBE MPOYKTA.

Crep:kHeBasi MACHTHYHOCTH Openaa (core brand identiry) — HeusmeH-
Has CYIIHOCTh OpeHa, BKIIOYArOIIas B ce0s acCOIMaluh, KOTOPBIE OCTAIOTCS
HEU3MEHHBIMH IIPH IepeHOce OpeHIa Ha HOBBIC PHIHKU U KATETOPHH TOBApOB.

Croumocthb openaa (brand value) — ngonosHuTEIBHAS TPUOBLIH, TEHEPH-
pyemasi HeToCPEICTBEHHO OPEHIOM.

Crparernueckne MeTpukm (Strategic metrics) — nokazarenu 3¢ ¢hexTus-
HOCTU OpeHJuHra, oOecreuyrBaroiue AUArHOCTUKY BO3ACHCTBUsS OpeHAa Ha pe-
3yJIETATUBHOCTH OM3HECA KOMIIAHUHU B TICJIOM.

Crparernueckmii opena (Strategic brand) — Opena, xoTopblid Tpe-
JOTIPEISIISET OJITOCPOYHOE PA3BUTHE KOMIIAHHUHU B TICIIOM.

Crparernveckass miargopma OpeHAAa — COBOKYIHOCTb JJIEMEHTOB,
OTIPEICIISIIONINX ~ CTpAaTEerMuecKrue OCHOBBI OpeHaa, BKiIo4as  (duiocoduro,
UJICOJIOTHIO, JIOTUKY, CMBICJT UM HA0OP CMBICIIOB.

Crparernyeckme  MHHIMATHBBI  —  TPOCKThI,  OOYCJIOBJICHHBIC
CTpAaTErMYECKUMH KOHKYPEHTaMH IPEHMYIIECTBAMH OOBEKTa CTpPaTerHpOBaHUs,
peanu3anys KOTOPBIX MPUBEAET K JOCTHXKECHHUIO Ieliell 00beKTa CTpaTerupOBaHus,
YCUJICHHUH €T0 TIO3UIIUI BO BHEIIHEH CPEZIe B IOJITOCPOUHOM (MM CPEIHECPOTHOH )
TIEPCIICKTHUBE.

Crparerusi nuBepcuduxkanun openaa (diversification brand strategy)
— BHUJ OpeHI-CTpaTervM, MPUMEHSIEMbIH B CUTYAIlMH, KOTJa KOMITAHUS HCITOJIb-
3yeT HOBOE MapO4YHOE HMS JUIS MPOABMKECHHUS MPOAYKIMH B HOBOH TOBapHOU
KaTerOpHH.
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Crparternsi kareropuajbHoro pacmmpenusi (brand category extension
strategy) — Buja OpeHI-CTpaTernH, MPUMCHSICMBIH B CHTyaIliH, KOT1a KOMITAHHUS
UCTIONIB3YET CYIIECTBYIOIIEE MapOYHOE WMMS JJIs BBIXOJAa B HOBYHK) TOBapHYIO
KaTETOpHIO.

Crparerusi jguHeiiHoro pacmupenusi openaa (line brand extension
strategy) — Bun OpeHI-CTpaTeruH, NMPUMEHSEMBbIM B CHUTYalldH, KOIJa CyIIe-
CTBYIOIIIEE MapOYHOE MM UCTIONB3YETCs Ui 0003HAUYEHHUST HOBOTO TOBapa TOH ke
TOBapHOHN KaTETOpWH, BBIMTYIIEHHOTO ISl YAOBICTBOPEHUS MOTPEOHOCTH HOBOTO
CerMEHTa PhIHKA.

Cyo66penn (subbrand) — Openn, koMOmHHpyeMBIli C MacTep-OpeHIOM
(KOopHopaTUBHBIM, OpPEHJAOM TOBApPHOTO CEMEICTBA) B CUCTEME HIACHTUYHOCTH
OpeH/a ¢ MeIbI0 YCUJICHHUS WM KOPPEKTHPOBKHU aCCOIUAIIMNA C MacTep-OpeHI0M B
KOHKPETHOM TOBAPHOM ITPEIJIOKEHUH.

CrumympoBaHue cobiTa (Sales promotion) — ¢opma MapKETHHTOBBIX
KOMMYHHKAIIMH, TPEACTABIAIOMAs COO0H CHCTEMYy TMOOYIUTEIbHBIX MeEp |
IIPUEMOB, HOCAIINX, KaK MPaBUIIO, KPATKOBPEMEHHBIN XapaKTep W HaIpaBJICHHBIX
Ha MOONIPEHHUE MOKYIKH WA TIPOIaXKH TOBapa.

Crparerus pa3BuTusi OpeHia — 3TO cUCcTEMa MOUCKa, (POPMYITHPOBAHUS U
Pa3BUTHS JTOKTPUHBI Pa3BUTUS OpeHJia, KOTOopas 00ECIeUUT JOJTOCPOUYHBIN ycmex
IIPH €€ TIOCIICIOBATEeIIbHON U MTOJTHOM peai3aliii.

Cytp Openpa (brand essence) — crep)kHEBas HICHTHYHOCTH OpeHIa,
KIIFoueBoe obermanue OpeHJia, BEIpaXKEHHOE B KPAaTKOHM cojepikarelibHOU (opme,
HCHTpaJIbHAs ujiesl OPeH I, CaMbIi TJIaBHBIN JIEMEHT €T0 COJICPIKAHHUS.

TakTuuyeckue merpukm (tactical metrics) — mokasarenu, obecrieunBaro-
IIMe JUArHOCTUKY 3(PQEKTUBHOCTH OpEHIWHTa C TOYKHU 3pEHUst (POpMUPOBAHUSA
OIBITA IMOKYyMATeNs B TOYKAaX KOHTAKTa ¢ OPEHIOM.

Tecromonuan (testimonial) — pekinama, ocHOBaHHasi Ha TOM, 4TO OOBIY-
HbIC JTIOAM (HE aKTephbl) ACIATCS C IMOTCHIIMATBLHBIMH MOTPEOUTEISAMU OIMBITOM
WCIIOJIb30BaHUs ¥ TIOTPEOJICHHSI MAPOYHOTO MPOJTYKTA.

Tosap (product) — 000 MPOAYKT AEATSILHOCTH MPOU3BOAUTES, KOTO-
pBIii TIpeIHA3HA4YeH JUIsl MPHOOPETEHHUs, WCIOJIb30BAaHUS WU TMOTPEOJICHHS,
CIIOCOOHBIN YAOBJIETBOPUTH NOTPEOHOCTH MOKYIIATEIS.

ToBapubrii o6pena (product brand) — nenocTHeIN 00pa3 OpeHaa, KOTOPBIH
CKJIQJIBIBACTCS W3 3MOIMOHAIBHBIX, KYJIBTYPHBIX acCOIMAINH, CBS3aHHBIX C
TOBapOM, U (DYHKIIMOHAJILHBIX OCOOEHHOCTEH MPOIYKITUH.

ToBapubiii 6penaunr (product branding) — mepornpusiTus Mo co3aaHKIO
Y Pa3BUTHIO WJICHTUYHOCTH, OCHOBAHHOM Ha TOBApHBIX IICHHOCTSAX OpeHIa.

ToBapubIii 3Hak (trademark) — o0o3HadYeHHMS, CITyKaIUe I HHAUBUIY-
aJI3allMi TOBApPOB, BBIMIOJHAEMBIX padOT WIIM OKA3bIBAEMBIX YCIIYT IOPHIMYECKUX
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Wi (QU3MYECKUX JIUI], JEHCTBHE KOTOPBHIX PErIAMEHTHPYETCS 3aKOHOM O
TOBApPHBIX 3HAKaX.

Y3naBanune Openaa (brand recognition) — crmocoOHOCTh PECIIOHACHTOB
IPHUIIOMHUTL OpEHJ, KOTJa UM NPEIBABISACTCS CIHCOK M3 HECKOJIBKUX MapoK
OIHOHW U TOM K€ TOBAPHOM KATETOPHUH.

YBaxenue openaa (brand esteem) — nokaszatelnb, OTpaKalOIIUil YPOBEHb
CHMITATUM U TPHBEPKCHHOCTU IMOTpeOUTENiel K OpeHay. YBakKeHUE HAIPSIMYEO
3aBUCUT OT TOTO, HACKOJBKO XOPOIIO OpEH]| BBIMOJHSACT CBOW MapOYHBINH KOH-
TpakT, T. E. CBou oOelanus nepea noKynaTeIsiMu.

Yupasiaenue openom (brand management) — opranmzanus KOMILIEKCa
MEPOTPHUSITHIA B KOMITAHUH 110 CO3/IaHUIO U Pa3BUTHIO WICHTUIHOCTH OpeH/Ia.

YHuKaJbHOe conMajbHoe mpemioxkenune (social selling proposition) —
MO3UITMOHUPOBAHNE MAPOYHOTO TOBApa, PACCYMTAHHOE HA MIUPOKHUIA OTKIMK CPEIIH
MHOTOUYHCIICHHOHN TPYIIIHI COITUAIIBHO OTBETCTBEHHBIX TIOTPEOUTEIICH.

YHuKa/IbHOe ToBapHoe mpenioxkenue (unique selling proposition) —
MOJICNIb TIO3MIIMOHUPOBaHUsT OpeHna, (okycupyromascs Ha EIWHCTBCHHOM B
CBOEM pOJIC IMPEHMYIIECTBE TOBapa/yCIyrd, KOTOPOE KOMITAHHS YCHIIEHHO pe-
KJIAMHPYET | MOIJICP)KUBACT HA LIEJIEBOM PBIHKE.

YHUKaJbHOEe HIMOUNMOHAJBbHOEe Tpexaoxenue (emotional selling
proposition) — Mojenb MO3UIIMOHMPOBAHUSA, MPEACTABIAIONIas cOo00¥ mpe-
JOKEHUE, PACCUYUTAHHOE HAa DMOIMOHAIBHOE BO3JICHCTBUE, BBI3BIBAIOIICE B CO-
3HAaHWUHW TIOTPEOUTENSI €TUHCTBEHHBIC B CBOEM POJIC ACCOIHUAIINH.

YnakoBka (package) — cpencTtBo WM KOMILICKC CPEICTB, 00CCIICUNBAKO-
IIUX 3aIIUTy TOBAPOB OT MOBPEKACHUS U MIOTEPh, & TAKIKE MPOIIECC UX 0OpaIeHHsI
(TpaHCIIOPTHPOBKY, XpaHEHUE W peanu3anuio). Takxke B OpeHIMHre ynakoBKa
BBITIOJHACT KOMMYHHMKAIIMOHHBIC (YHKIWMH, WIpas BaXKHYIO pPOJb B CHCTEME
MPOJIBMKEHUS OpeHa.

YcuienHblit/paciupennblii opena (augmented brand) — 6a3zoBbiit
OpeH1, 0OecCIeunBaroONUi ONPEISICHHBI HA0Op MOTOJHUTEIBHBIX BBITOH (Oec-
IUTaTHasT JIOCTaBKa, TEXHHWYECKas TMOJJIepKKa, OOydeHHWe, TapaHTHUH, THpero-
CTaBJICHHE KpeauTa U Tp.).

Yenemnbiid opena (successful brand) — nerko y3HaBaeMmblit 3a cyeT 3¢-
(GeKTUBHO pa3pabOTaHHBIX BEpPOAIBHBIX M BU3YAIbHBIX UACHTU(UKATOPOB
npoAyKT (yciIyra), MPEeIOCTABJISIONINN YHUKAIbHBIC W PEICBAHTHBIC IICHHOCTH
(pyHKIMOHANTBHBIE, 3MOIMOHAJILHBIC, CUMBOJIBHBIC), B MAaKCHMAaJIbHOW CTEIICHU
OTBEYAOIIUE MOTPEOHOCTSM OTPEOUTETICH.

Yerynka ToBapHoro 3Haka (transfer of exclusive right to trademark) —
nepeada MCKIIOYUTEIBHOTO TpaBa Ha MOCTOSHHOE BIIQJICHUE M HCIOJIb30BaHUE
TOBApPHOT'O 3HAKA MPABONPEEMHHUKY.
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dupMmeHHbIii cTHIIL (COrporate identity) — yHukambHas KOMOWHAIUS
DJIEMEHTOB BH3YaJbHOW CHCTEMBI OpeHJa, IO3BOJIAIONIAS KOMITAHWW BBIPA3UTh
CBOIO MHJIMBHYyaJTbHOCTh U OTJIMYHE OT KOHKYPECHTOB.

daanrosbiii opena (flanker/fighter brand) — BcromoraTensHbI OpeH]T,
3alMIIAOIINK Beaylue OPeH bl KOMITAHUU OT KOHKYPEHTHOM aTaKH.

dynkunuoHaJbHble BhIroabl openaa (functional benefits of brand) —
BBITOJIbI, OCHOBAHHBIC Ha CBOWCTBAX TOBapa, 00CCICUMBAIOIINX (QYHKIIMOHAIBHYIO
HOJIC3HOCTH JIJIS TOTPEOUTENIel MapOYHOTO IPOIYKTA.

dyHknuoHajibHoe KadectBo Openaa (functional brand quality) —
Ka4eCTBO MapOYHOI'O TOBAapa, paCCMAaTPUBAEMOE C TOUYKU 3PEHHS MPOU3BOTUTEIS U
OIpe/IeNIIEMOEe TEMH HOPMATHBHBIMH JOKYMEHTaMH (TOCT, OCT, TYy), KOTOPBIM
JIOJDKEH COOTBETCTBOBATH TOBAP, U3TOTOBICHHBIN JUIS TIPOIAXKH.

LennocTn 6penaa (brand values) — nienHoctr, hopMupyembie COYCTaHHU-
€M YHUKJIBHBIX CBOMCTB MapOYHOTO TOBapa W OINpeEAeiiieMble KaK COOTHOIIICHHE
BBITOJ W Oyiar OT ero mpHOOpeTeHUss M BCEX 3arpaT, KOTOpbIe HEOOXOIUMO
OCYIIECTBUTD B CBSI3U C €T0O BJIAJICHUEM U IKCILTyaTaIHeH.

IennocTHoe mpensoxenue (vValue proposition) — COBOKYITHOCTH BBITOJI
(GyHKIIMOHANBHBIX, SMOIMOHAIBHBIX, CUMBOJBHBIX), MpEAJIaraéMbIXx OpeHI0M
LEJIEBBIM MOTPEOUTEIISIM.

LlenTpoBoe mo3uuuoHupoBaHue openaa (centric brand positioning) —
METO/I MTO3UITMOHUPOBAHHMS, PU KOTOPOM MAPOUYHBIA MPOJYKT OMPEILSISICTCS KaK
XapaKTepHbIN oOpa3zell (TPOTOTUIT) TOBAPHOUN KaTErOPHUH.

JOxoHoMu4eckass 3¢dexkTuBHOCTL peraambl (advertising economic
efficiency) — sddexkTuBHOCTh pekiIaMbl, ompezaenseMas MyTeM H3MEPEHHs €
BIUSIHUA Ha 00beM mpojax, T. E. CpaBHeHus oObeMa mpoAax A0 M IMOCie Mpo-
BEJICHUS PEKJIAMHBIX aKITUH.

JKcnepTHbIE OllEHKH cTOoMMOCTH Openaa (expert valuation methods) —
METOJIbI OIICHKH CTOMMOCTH OpEHJIOB, MpejyiaracMbie CICIHATU3NPYIOMUMUCS B
9TO# oOsactu arentcTBamu (interbrand, brand finance).

OMounHMoHAJIbHAsE BbIroaa openaa (emotional benefit of brand) — momo-
JKUTCIIbHbIC YYBCTBA W IEPSIKUBAHMS, KOTOPBIC BO3HHKAIOT Yy TMOTPEOUTENS B
npoIiecce MOKYIKU WU HCIIOJIb30BaHMS TOBapa/yCIyTH ONPEICICHHON MapKH.

IMOIHMOHAJIBbHOE TOProBoe npemioxkenue (emotional selling proposition)
— TO3UIIMOHMPOBAHWE MapOYHOTO TOBapa, PAacCYMTAHHOE HA 3MOIMOHAIBHOE
BO3JICHCTBHE, BBI3BIBAIOIICE B COBHAHWU TOTPEOUTENSI YHUKAIBHBIC B CBOEM POJIC
accoIMaIny.

Omnupuyeckuii 6penn (experiential brand) — Openn, naeHTHYHOCTH KO-
TOPOTO OCHOBAaHA Ha OMBITE M MEPEKUBAHUAX TOTPEOUTEIICH.
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OMnupuyecknii mapkerunr (experiential marketing) — Bua mapkeTuH-
ra, K OCOOCHHOCTSM KOTOPOTO OTHOCSTCS: aKI[CHT Ha OIBITC U MEPSIKUBAHUAX
noTpeOUTENCH; MOAX0 K MOTPEOUTENIO KaK KOMIJIEKCHOMY SIBJICHHIO; TIPU3HAHUE
KaK palroOHAIbHBIX, TAK ¥ SMOIIMOHAIBHBIX MOTHBOB MOTPEOICHHS.

Ouneprusi 6penga (brand voltage) — mnokazatenb KH3HECIIOCOOHOCTH
Openma B momenu brand dynamics™. [lomydaercs cClIoKeHHEM IOKa3aTelei
KOHBEPTAILIMK BCEX ypoBHeH mupamuasl Openaa (brand pyramid), yMHOKEHHBIX Ha
UX YIEIbHBIN BeC.
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5. ONEHOYHBIE CPE/ICTBA JUIsI TEKYIIET'O KOHTPOJIS
YCINEBAEMOCTH, IIPOMEKYTOYHOI ATTECTALIMH IO UTOTAM
OCBOEHUS JUCHMUILIAHBI (MOIY.JIST)

Orenka KayecTBa OCBOCHHS 00YyJaroIIMMHCS 00pa30BaTENbHBIX MPOrpaMM
BKJIIOYAeT B ce0s TOPSAOK, NEPUOAUYHOCTb, CHUCTEMY OILIGHOK U (POpPMBI
MPOBEICHUS TEKYIIETO KOHTPOJISI YCIIEBAEMOCTH M MPOMEKYTOUHOM aTTeCTaluu
oOydJarommxcs.

HopmaTtuBHO-MeTOIMYECKOE oOecrieueHue TEKYIIETO KOHTPOJIS
YCIEBAEMOCTH U MPOMEKYTOUHON aTTECTAIMU O0YYarOIIHUXCs OCYLIECTBISETCS B
COOTBETCTBHUM C TOJIOKEHHEM «OO OCYIIECTBICHHH TEKYIIET0 KOHTPOJIS
YCIEBAEMOCTHU U POMEXYTOYHOM aTTeCTalluU 00YYatOLIUXCS.

OCHOBHBIMHM 3a/layaMU TEKYILIEro KOHTPOJIS YCHEBAEMOCTH SBIISETCA
CUCTEMAaTUYECKUA  MOHUTOPUHT 32  (OPMUPOBAHMEM  KOMIICTCHIIUMH,
npeaycMotrpeHHbix @I'OC BO u OOII, noBbllliecHUE KayecTBa 3HAHMM
oOyuJaromuxcs, IpruoOpPETEeHNE U Pa3BUTHE HABBIKOB CaMOCTOSTENBHON pabOThI,
MOBBIIICHUE aKaJIEMHUYE€CKON aKTUBHOCTH O0YYarOIIHNXCA.

[lopsimok,  (GopMBI, NEPUOAUYHOCTb,  KOJHUYECTBO  OOSA3ATEIBHBIX
MEpONpUATHA  TNPU  TPOBEIACHUH  TEKYLIEro  KOHTPOJISI  YCIEBAEMOCTHU
OOy4YaroIMXcsl ONPEEAI0TCS y4eOHbIM IJIAHOM U JAETAM3UPYIOTCA B pabodYnx
nporpamMmax JTUCHUTLTUHBI.

Kpurepun oneHkn o0y4aromuxcs

Texymas arrecrtanus (TeKyIUid KOHTPOJIb) YPOBHS YCBOEHUS COACPIKAHUS
JTUCIUTUIMHBL BO3MOXXHO TPOBOAHWTH B XOJ€ BCEX BUJOB YYECOHBIX 3aHSITHIMA
METOJaMH YCTHOTO U MUCBMEHHOIO ompoca (padoT), B Mpolecce BBICTYIICHUN
OoOy4JaronMxcsi Ha MPAKTUYECKUX 3aHATUSAX, 3allUThl pedepaToB, a Takke
MOCPEJICTBOM TECTUPOBAHMUSI.

KauecTtBO mnHUChbMEHHBIX pabOT OIEHMBAETCI MCXOAS U3 TOro, YTO
oOyyJarommuecs:

- BeiOpan ©  UCHOJB30BAIM  (GopMy U  CTWIb  H3JIOKEHUSA,
COOTBETCTBYIOIIUE 1IEJIIM U COJEP>KAHUIO JUCLUILTUHBL;

- NPUMEHWIM CBA3aHHYIO C TeMON HMH(OpMAlMIO, UCIIONb3Ys MPU ITOM
MOHATUIHBIN anmapaT cuenuaiicTa B JaHHON 00JacTH;

- TPEACTaBUIIM CTPYKTYPUPOBAHHBIM M TPAMOTHO HANHMCAHHBIN TEKCT,
MMEIOIINAN CBSI3HOE COJIEPKaHUE.

TecToBblE MaTepHalibl OLEHUBAKOTCS IO MPOLEHTHOMY COOTHOILLIEHHIO
MPaBUWIBHBIX BapuaHTOB. KOMWYECTBO MpaBWIBHBIX OTBETOB B mpexaenax oT 90
10 100 % - «otnuuHOX; B mpeaenax oT 75 10 89 % - «xopollioy; B npeaenax oT
50 1o 74 % - «ynoBIETBOPUTENLHO»; MeHeE S0 % - «HEeYIOBIECTBOPUTEIIHLHOY.
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Cnaua 3ayera mpoucXoauT B YCTHOM Qopme mo Ouneram. B xone 3auera
CTYIICHT JOJDKEH TMPOJEMOHCTPUPOBATh 3HAHUS W YMEHUS 10 MPEAMETY
ygeOHOro Kypca. KauecTBO OTBETOB CTYACHTOB W BBIMOJHEHUE 3aJaHHM
OIICHUBAETCS: «3QYTCHO», «3a4TCHO C OIEHKOW» W/WIM «HE 3a4TEHO», «HE
3a4TEHO C OLEHKOW».

«32YTEHO0», «32UTEHO C OLIEHKOI»:

- TIOJIHBIE, OCO3HAHHBIC 3HAHUS B paMKax Kypca JICKIIUH U JOMOJHUTEIIbHON
JUTEPATYPHI, JOTUYHOE U TPAMOTHOE U3JIOKEHUE MaTepHalla.

«He 32YTEeHO0» «He 32a4YTEHO C OLEHKOID):

- JIOMYCKAIOTCS CYIIECTBEHHBIE OIMMOKA B 3HAHWUW Kypca JIEKIUH, mpu
OTBETE BCKPBHIBACTCS OMMOOYHOE TTOHUMAHNE OCHOBHBIX MTOHSATHH Kypca.

Cnaya 3x3amMeHa IPOUCXOJUT B YCTHOU (hopme 1o Ouieram.

KauecTBO OTBETOB Ha PK3aMEHE OIICHUBAIOTCS Ha «OTJIMYHO», «XOPOIIOY»,
«YJOBJICTBOPUTEIHHO» U «HEYIOBJIECTBOPUTEIHLHO.

OneHkKa «OTJIMYHO)» BBHICTABIIAECTCS 00YUaIOIIEMYCsl, €CIIH:

- TaHbI WCYEPIBIBAIOIINE M OOOCHOBAHHBIE OTBETHI Ha BCE IOCTABIICHHBIC
BOIIPOCHI, MPABHJILHO PEIICHBI MPAKTUICCKUE 33]1a4H;

- OTBETHl OBUIM YETKMMH WM KPAaTKHUMH, OCHOBHBIC MBICIH H3JIarajuch B
CTPOTOM JIOTUYECKOM TMOCIIEI0BATEIBHOCTH;

- o0yvaromuics MIPOJIEMOHCTPUPOBAT yMEHUE CaMOCTOATENLHO
aHaNMM3UpoBaTh (aKThl, COOBITHS, SBICHUS, MPOLECCHl B WX B3aUMOCBS3U U
JTUATICKTUYECKOM Pa3BUTHUH.

OneHKa «XOPOII0» BHICTABISETCS 00yYaroIeMycsl, €CIIu:

- JIaHbl TIOJIHBIC, JTOCTATOYHO OOOCHOBAHHBIE OTBETHl HA ITOCTABJICHHBIC
BOIIPOCHI, MPABHJIBHO PEIICHBI MPAKTUICCKUE 3aIaHus;

- B OTBETax HE BCETJa BBIACIAIOCH TJIABHOE, MPU PEIICHUH MPAKTHISCKHUX
3aJla4y He BCETr/la UCIIOJIb30BAINCH PAIIMOHATIBHBIE METOJUKU PACUETOB;

- OTBETHI B OCHOBHOM OBLITM KPATKUMH, HO HE BCET/1a YETKUMH.

OuneHka «y10BJIETBOPUTEIbHO)» BHICTABIISIETCS 00YUaIOIEMYCsl, €CIIH:

- JIlaHbl B OCHOBHOM TPaBWJIbHBIC OTBETHI Ha BCE MOCTABJIEHHBIE BOMPOCHI,
HO 0€3 JIOJDKHOHM TITyOMHBI M1 00OCHOBAHUS, MPU PEIICHUU MPAKTUYECKHUX 3a7ad
CTYJIEHT WCIOJb30BAI TPESKHUNW ONBIT W HE TNPUMEHSUI HOBBIE METOJIMKHU
BBITIOJIHCHUST PAcyEéToB, OJHAKO HA YTOYHSIONIME BOIPOCHI JAaHBI B IICJIOM
MPaBUJILHBIC OTBETHI;

- TPU OTBETaX HE BBIJCISIIOCH TJIABHOEC;

- OTBETHI OBLJIM MHOTOCJIOBHBIMH, HEUETKUMH U 0€3 JOJIKHOU JIOTUYECKOU
MOCJIEIOBATEIHLHOCTH;

- Ha OTJCNBbHBIC JOTOJHUTEIBHBIC BOMPOCHI HE JaHBI IOJIOKHUTCIHHBIC
OTBETHI.



36

OuneHka «HeyT0BJIE€TBOPUTEIbHO)» BBHICTABISIETCS 00YJarOIIEeMYyCsl, €ClIA He
BBITIOJTHEHBI TPEOOBAHUS, COOTBETCTBYIOIINE OIIEHKE «yIOBJIECTBOPHUTEIILHOY.
OOyuaromuecs, MPOMYCTUBIINE CBBIMIE 7/5% ydeOHOTO BpeMEHHU, HE
aTTECTYIOTCS [0 UTOraM ceMecTpa. Bompoc 00 arrecTanuu Takux 00y4arouuxcs
penraeTcs B MHIWBUyaIbHOM MOPSIKE.

5.1.Cniucok BONpocosB (3a4er)

1. Crpareruueckuii  OpeHI-MEHEIKMEHT:  METOJAbl W  MPUHIIMIIBI
yhpaBiieHus OpeHaamu.

2. DBpeHauHT B cUCTEME CTPATErnuecKoro yrpaBJieHuUs: OCHOBHBIEC CTAIUU U
ATaIbl, UX XapaKTePUCTHKA.

3. CoBpeMeHHbIE TEHICHIIMH OpEeHIUHTa: 0COOCHHOCTH Pa3BUTH OpPEHIIOB
Ha MHPOBOM PBIHKE.

4. PazButrue Openaunra B Poccuu: stambl U (akToOpbl, HANpaBICHUS H
TEHJCHIIHH.

5. Omnpenenenus 6penga. CooTHOIIEHUE NOHATUN «OpeHAa», «TOproBas
MapKkay, «TOBAPHBIA 3HAK.

6. Crparernueckas kiaccudukaiys OpeHI0B: KPUTEPUH KIacCUDUKAIIUU U
BU/JIbI OPEHIOB.

7. KirodeBble 3Tambl CTpaTerupoBaHusi OPEHI0B.

8. IlpenmymiecTBa OpeHAOB /IS UX BIAJENbBIEB U TOTpEOUTEICH.

9. Unentudukarops 6perna. [IpaBoBas 3amura uaeHTU(GUKATOPOB.

10. Pa3zpaboTka umeHu OpeH/ia: OCHOBHBIC IPUHITUIIBI U METO/IBI.

11. Pa3zpaboTka BU3yaIbHOM UJIEHTUYHOCTH OpeHa.

12. Pa3paboTtka uaeHTHYHOCTH OpeHaa no J[. Aakepy.

13. TectupoBanue DIEMEHTOB HWIACHTHYHOCTH OpeHJa Ha [EeJIeBOU
ayJIUTOPHUH.

14. Onucanue OCHOBHBIX aTpuOyTOB OpeHIA.

15. Co3nganue anaroMuu OpeHa.

16. B yem 3akitouaercs cymHocTh Operna? PazpaboTka cymHocTu OpeHa.

17. OcHoBHast B3aMMOCBSI3b OpeH/Ia U CTPATETHH.

18. Coznmanue BoiTO Openaa. OTHOIIEHNE OpeH/Ia ¢ TOTPEOUTENIEM.

19. Co3nanue u pazpaboTka CTpaTernuyeckoro OpeHjaa OT HUJIeU IO BBIXOJAa
Ha PBIHOK.

20. Co3nanue KOHIIENIMK OpeHa U KOHLETINU TPOIyKTa.

21. Konnenuust CTPaTETUYECKOr0 MO3UIIUOHUPOBAHUS. dopmyna
MO3UIIMOHUPOBAHMUS.
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22. Ilo3uumoHupoBanre OpeHja: CTpaTerMd MW BHJbI, COCTABJISIFOLIUE
MO3UIINN OpeH/IA.

23. TIpuHIUTIBI TO3UITMOHUPOBAHUS OPEHIOB.

24. VIzyuenue pa3Butusi OpeHJa Ha pPbIHKE: MOJEIM M METOJBI
HKOHOMHUYECKOTO MPOrHO3UPOBAHMS.

25. Co3nianue cTpaTernueckon apXuTeKTyphl OpeHaa.

26. KopriopaTtuBHbIe OpEH/IBI.

27. CtpaTernueckoe pacimupenue OpeHaoB. J|oCTOMHCTBA U HEIOCTATKU
pacumpeHus OpeHa.

28. Ctparernueckoe pasBuTHe moptdens OpeHAOB: MNPHUHIMIBI |
cTpaTernueckue HampasieHus. LleHOBO# ¢GakTop B CTpaTernyeckoM pacIiIupeHUH
OpeHJIOB.

29. ®opMupoBaHuEe CTPYKTYphl OpeHjoBoro mopTdens: pa3paboTka
apXUTEKTYpbl OPEHI0B, pa3BUTHE CYOOPEHIOB.

30. Ontumuzanus nmoptdens OpeHI0B.

31. Ananu3 cTpaTern4ecKiuX BO3MOKHOCTEH OPEHIOB: CTpaTerHuecKue PoJH
OpeHnoB B moptdere.

32. Pa3zpaboTka KOMMYHUKAIIMOHHOM CTpaTeruu OpeHa.

33. Cuctema  CTpaTeTMUYeCKMX  KOMMYHHUKaluid  OpeHma:  TIOHATHE,
WHCTPYMEHTBHI, IPUHIIMIIBI, PeATA3AIIIH.

34. Ctparerndeckasi cucteMa IpoJIBI>KEeHHE OpeHa.

35. PexitamMHble KOMMYHUKAITMH TI0 TIPOJIBIXKEHUIO OpeH/Ia.

36. MeponpusiTust U KOMMYHUKanuu  OpeHpa: CTpAaTETUYECKOE
TUTAHUPOBAHKUE U KOHTPOJIb.

37. CTuMynupoBaHUE TPOAAXK M TPSAMONH MapKETHHT B (OPMHPOBAHUN
JOANBHOCTA K OpeHaaM: TpPUHLMUIBI, MeToasl M (opmbl. PasBuTme mporpamMm
JIOSUTBHOCTH.

38. PazButne wumumka OpeHma wmetonamu pekinambl U PR: ocHOBHbIE
WHCTPYMEHTHI, X BHJIBI 1 OCOOCHHOCTH.

39. Onenka 3(ppeKTUBHOCTH MAPOUYHBIX KOMMYHUKAITUN TPU TTPOJIBUKEHUN
OpeHna.

40. CtpaTerndyeckue akTUBbI OpEH/Ia, UX COCTaB U CTPYKTYpa.

41. Kanutan OpeHAa, OCHOBHBIE HWCTOYHHUKM U 3JIEMEHTbl MapOYHOIO
KanuTana.

42. OneHka CTOMMOCTH OpEHI0B: OCHOBHBIE METO/IbI M UX XapaKTEPUCTHKA.

43. MeTo10/10THYECKHE OIIEHKH CTOMMOCTH Openaa kommanuu Interbrand.

44, MeToI0IOTHYECKHE OIIEHKH CTOMMOCTH OpeHaa kommanwu Brand
Finance.
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5.2. Cnucok TeMm pedepaToB

1. Crparernueckoe pa3BuTHE OpeHa B aBUAIIHOHHOM MPOMBIIIIICHHOCTH.

2. Crparermdeckue BO3MOXHOCTH pa3BUTUSA OpeH10B
BBICOKOTEXHOJIOTMYECKUX KOMITAaHUH.

3. Yrpo3bl pa3BUTHS OPEHI0B XUMUYECKON IPOMBIIIIEHHOCTH.

4. Cna0ble CTOPOHBI Pa3BUTUS OPEHIOB JIETKOM MPOMBIILIEHHOCTH.

5. ABTOpCKas OlICHKa PeOpEeHANHTA MPEANPUATHS (TI0 BBIOODY).

6. BbisiBieHMEe W aHaAIW3 KOPIOPATHBHBIX CTPATETHYECKUX pEUICHUM
BEYIINX KOMIIAHUW — JINJIEPOB PhIHKA (11O BBIOOPY).

7. Ornenka MECCHH B BUICHHS OpeHaa(mo BEIOOpY).

8. Bmusame Tpenaa nudpoBU3aIMy Ha pa3BUTHE OpeHA.

9. AHanmu3 cTpaTeruuecKkux TPEHJOB B 001acTi OpeHANHTa.

10. CoBepI1€HCTBOBAaHUE CUCTEMBI CTPATETMUECKUX KOMMYHUKALUNA OpeHaa
(110 BBIOODY).

11. CpaBHUTENBHBIA aHAIW3 CTPATETMUYECKUX CHUCTEM KOMMYHMKAIIUM
NpEeANnpUATAA OPEHI0B KPEATUBHOM SKOHOMUKH (I10 BBIOODY).

12. BrisBieHUE JyYIIMX CTPATETMYECKUX MPAKTUK MO CO3JaHHIO OpeHaa
OTpaciieBOM KOMIIaHUH (10 BHIOODPY).

13. Heycneninbie npakTUKy CO3AaHUsI OpeH/Ia: MPUYUHBI U TIOCTIEICTBUA.

14. Ananu3  MOJMUTUKM  YNpaBICHUS  HEMaTepUAIbHBIMU  AKTHUBaAMU
npeanpuaTus (1o BeIOOpy).

15. TlepcoHanbHbI OpPEHIWHT: aHAIU3 YKOHOMHUYECKOW M OOIIECTBEHHOMN
s dexTuBHOCTH (IO BEIOOPY).

5.3. KoMILIeKT TeCTOBbIX MAaTEPHAJIOB (B TeCTe MPeANojaraercsi OuH
0TBET)

1. CoriacHo MeTOHOJIOTMH CTPAaTerMpPOBAHMS, MPeaNnoJaraercs
CJeyIIasi IMOCJeI0BATEJbHOCTh Pa3padOTKH [JAOKYMEHTOB B 00J1acTH
CTPATErn4eCKOro OpeHNHra:

a) «IeJIb» - KIPUOPUTETH» - «3aAAUN»;

0) «IIPHOPUTET - IICIIN» - «3aJIaUN,;

B) «UEN» - «3aa4m» - KIIPUOPUTETY;

I) «3a7a4ay - «EIN» - «ITPUOPUTETHD.

2. CorsjiacHo MeTOJ0JIOTHH CTPATErMPOBAHUN, PKOHOMHYECKHE M
COI[HAJIbHBIE TPOTHO3bI B OPEeH/I-MeHePKMEHTe:

a) SIBJISIFOTCS TOKYMEHTOM CTPATETHH;

0) pa3pabaThIBalOTCSI HA OCHOBE MPUHSATON CTpaTEruu;

B) IIPEIIIECTBYIOT Pa3pab0TKe CTPATErHIECKUX TOKYMEHTOB;

T') IO3BOJISIOT BBISIBUTH CHJIBHBIE CTOPOHBI OpeH/Ia.
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3. Kakoii HMHCTPYMEHT CTPAaTermyecKoro NJAHHPOBAHUSA IO3BOJISIET
BBISIBUTH KOHKYPEHTHBbIE MPeuMyliecTBa OpeHa:

a) OTSW-ananus;

0) BSC;

B) PEST-ananus;

r) Meton 5 cun Ioprepa.

4, HeliMUHT TOProBO# MapKu — 3TO:

a) Ha3BaHUE, ONPEEIAIONIee TOPTOBYIO MAPKY M. KaK MPABUIIO CTOSIIYIO 3a
HEel opraHu3alnio, ACCOPTUMEHT TOBAPOB WIJIM HAOOP YCIIyT;

0) TepMHUH, ONMUCHIBAIOLIUN CYIIHOCTh BCEH COBOKYITHOCTH XapaKTEPUCTHUK
TOPrOBOM MAapKHu;

B) TEPMHH, XapaKTEPU3YIOIINi (PMHAHCOBYIO CTOMMOCTh TOPTOBOI MapKu;

I') Ha3BaHUE, ONPEIEISAIONIEE OPraHU3allIo, €€ ACCOPTUMEHT U HAOOP YCIYT.

5. CTpaTternyeckoe pacumiupeHue TOProBo MapKu:

a) BBITOJIa TOPTOBOM MapKW, BOCIPHHHMAeMas MOCPEICTBOM JIOTHUYECKUX
CYXJICHU;

0) JIAKOHMYHOE pe3loMe  MpejlaraéMblX  MapKOM  MOTPEOUTENIM
palMOHANBHBIX ¥ SMOIMOHAIBHBIX BBITOJ;

B) J00aBieHHE K MapOYHOMY CEMEMCTBY HOBBIX TOBAapOB IOJ TEM K€
UMEHEM U/Ui CyOMapKoOIii;

r) OpeHnbl, KOTOpbIe 00s3aTEIbHO JOJDKHBI OBITh IIPEACTaBICHBI B
ACCOPTUMEHTE MarasuHa JyIsl IPUBJICYEHUS TTOKYIaTEeNIeH.

6. K cTpaTermyecKuM MeTOJaM HCCJIeJOBAHUS OTHOCATCS

a) HaOJIIO/IeHHE 3a TIOBEJICHUEM TOKyTaTeIel B Mara3uHe;

0) ucnosib3oBaHue 0a3 JaHHBIX: CETMEHTHUPOBAHHME MOKyMHaTeNed TOProBOM
MapKu,

B) HCCJIEJIOBAHUS TIEPIENITUBHON OJIM30CTH,

r) uccinegoBaHue 3PHEKTUBHOCTH PEKIIAMBI.

7. K uudpoBU3HPOBAHHBIM  HHCTPYMEHTAM  CTpaTeru4eckom
KOMMYHHMKAIIUA OTHOCUTCS

a) BXOJIHbIC 3HAKH;

0) IGHIUHTOBas CTPAHMIIA,

B) BJIEMEHTHI HaBUT AU,

T') pOJUI-aIbl.

8. K TpaguiilHOHHBIM HMHCTPYMEHTAM CTpPaTernyecKoii KOMMYHHKAIIMHU
OTHOCHUTCH:

a) OelmKH

0) JTaHTBAPIHI;
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B) 3HAYKH;
r) pabodas 3acTaBKa Ha MOHUTOP KpaHa.

9. Uto He cjeayeT YYUTHIBATH IPH Pa3padoTke OpeHa-cTpaTeruii?
a) COIIACOBAHHME UHTEPECOB U LIEHHOCTEW aKTOPOB,;

0) BBICOKAsI CTETICHb HEOMPENCICHHOCTH BHEITHEH CPEIbI;

B) CUCTEMHBIC M HECUCTEMHBIC PHCKH;

T') BCE€ BBIIIECKa3aHHOE.

10. B 3ram MOHMTOPHHIa W KOHTPOJISI CTPATErHYeCKOro pa3BUTHUSA
OpeHja He BXOAUT?

a) aKTyajau3alus MepeyHs HOCUTeNed BU3yalbHON UASHTU(PUKAIINHY;

0) MOHHTOPHHT UCIIOJIb30BaHUs OpeH/Ia,;

B) IIPOJIVICHHUE WJIM MPEKpaIieHue CPoKa JSHCTBUS OXPAHHOTO JIOKYMEHTA,;

I') TIpOBeACHUE TTYOMHHBIX MHTEPBBIO CO CTEHUKXOJJAEpaMH U SKCIEpTaMu
pBIHKA.
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6. IEPEUEHb OCHOBHOMH ¥ JONNOJTHUTEJIbHON YUYEBHOM
JIUTEPATYPbI, HEOBXOJUMOM JIJIs1 OCBOEHUS U CLUTILINHBI
(MOJIYJIS)

OcHOBHAfl U IOMOJIHUTEILHAS y4eOHAasl JIUTEPATypa

6.1. OcHoBHas JqUTEpaTypa
1. loguna A. M. Bpenusr : ygaeObnoe nocodue / A. M. 'ogun. — 4-e uzn.

— Mocksa : lamkoB u K°, 2016. — 184 c., To xe [DaexkrpoHHBIN pecypc].
URL.: https://biblioclub.ru/index.php?page=book&id=453899

2. XBopoctsHasi A. C. CtpaTerupoBaHue UHIYCTPUH MOJBI : TEOpUS U
npaktuka / A. C. XBopoctsnas. — Cankr-IletepOypr : CeBepo-3anaaHbiii
uHCTUTYT ynpaBienus — ¢Quman PAHXul'C, 2021. — 272 c. — (bubnuoteka
cTparera).

6.2. JlonoJiHUTe/ILHAS JIUTEpPATypa

1. Aakep /. Bpena—nuaepctBo: HoBast koHuenuus Openaunra //1. Axep.
— M.: I'pebennukos, 2003. — 374 c.

2. Ksunt B. JI. Ctparernueckoe ynpaBieHHE U SKOHOMHUKA Ha TJI00aTbHOM
dbopmupyromemes peiake /B. JI. Ksunat. — M.: busznec Atnac, 2012. — 422 c.

3. Kotnep ®@. OcuoBbl mapketunra /®@. Kotnep. — M.: Bunbsamc, 2019. —
752.

4. ®umunmona JI.A., XBopoctsHas A.C. Crparernueckuii OpeHIMHT B
Poccuu: 0apbepsl passutus // YrpasieHdeckoe KoHCyapTUpoBaHue. — 2018. — Ne 9
(117). - C. 167 -176.

5. XsopoctsHas A.C., Amansn JL.H., ®ununnosa JI.A. Teopernueckue
acriekTel co3faHus Openna // KoHKypeHTOCIOCOOHOCTh B TJ100AJIbBHOM MHUpE:
9KOHOMHKa, Hayka, TexHojoruu. — 2017. — Ne 11 (11). — C. 1403 — 1406.

6. Porter M. E. The Five Competitive Forces that Shape Strategy / M. E.

Porter // Harvard Business Review. — 2008. — Ne 1. — P. 86.

bubnmuoteunsrit poun punuana AxkageMuyd yKOMIUIEKTOBAH TEYaTHOW WIIH
AJIEKTPOHHON OCHOBHOW y4e€OHOW JHUTEpaTypoy MO JUCIUIUIMHAM 0a30BON 4YacTH
BCEX IIUKJIOB, U3JJaHHBIMU 32 TIOCIIEHUE S JIET.

@OHJI [TONMOJIHUTEIBHON JUTEpaTypbl BKIIOYAET B ce0s oduLUaIbHbIE
CIpaBOYHO-OUOIMOrpaduyecKue U NEePUOJUUYECKUE U3aHK B pacueTe HE MEHee
oJHOrO 3K3eMIuIsipa Ha Kaxzable 100 oOywarommxcs. Kaxgomy oOydaromemycs
oOecrieyeH JOCTYNl K KOMIUIEKTaM OuOnMMoTedyHOoro (oHJa W TMEePUOIUYECKOE
u3gaHne W3 cienyromero  mepeuns:  Komwmpaiit,  wipo  magazine;
bubnmuorexoBenenue; bupxka wuHTENNnekTyanpHO — coOctBenHoctu  (BUC);


https://biblioclub.ru/index.php?page=book&id=453899
https://istina.msu.ru/publications/article/157465297/
https://istina.msu.ru/publications/article/157465297/
https://istina.msu.ru/journals/97113/

42

broiutetens  MunucrepcrBa roctunuu  Poccuiickon  Depepanuu; BecTHuk
rpaxaanckoro mnpasa; ['ocymapctBo u mnpaBo; MuHoBaumu; MHTemnekrtyanbHas
COOCTBEHHOCTb. ABTOPCKOE€ TMpPaBO M CMEXHbIE IpaBa; VHTeIeKTyanbHas
coOcTBeHHOCTD. [IpombIlieHHass cOOCTBEHHOCTh; MEXIyHapoJHOE MyOIUYHOE U
yacTHOe mpaBo; OOIIECTBO: COIMOJIOTHS, TICUXOJIOTHs, neaaroruka; [lareHTHbIN
noBepeHHbll; I[laTeHThl W nuneH3uu. HWHTeEeKTyaJabHbIE IpaBa; YTOJOBHOE
paBo; YMpaBJIeHUE TMPOEKTAMU U MporpamMmamMu; XO34WCTBO U IMPaBo;
DKOHOMUYECKAs MTOJTUTHKA.
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7. IEPEUEHb UH®OPMAILIMOHHBIX TEXHOJIOT U,
MMPOT'PAMMHOI'O OBECIIEYEHUSA, UHOOPMAIIMOHHO-
CIHHPABOYHbBIX CUCTEM U PECYPCOB CETU «MHTEPHET»,
HEOBXO/UMBbIX JJISA OCBOEHUSA JUCHUIIJIMHBI (MOAYJIA)

B mpomecce peanmmzanmm 00pa3oBaTeIbHONM IMpOrpaMMbl B (uimae
NPUMEHSIOTCSI COBPEMCHHBIE HMHTEPAKTUBHBIE M MYJIBTUMEIUIHBIC CpPEICTBA
oOyueHus1 (KOMIBIOTEPHI, MYJIbTHMEINA-TIPOSKTOPHI, MHTCPAKTUBHBIC ITOCKU U
Jp.), TEMAaTHYECKUE CTECH/IbI U TUIAKAThI, a TAKXKE DJICKTPOHHBIC WH()OPMAITMOHHBIC
00pa3oBaTeNbHBIE PECYPCHI.

Ha ocHoBe ammapaTHO-IPOrpaMMHOTO KOMIUIEKCAa (PYHKIMOHUPYET U
MOCTOSTHHO ~ COBEPIICHCTBYETCS  MOpPTAl  JJIEKTPOHHOrO  OOy4YeHHs U
JUCTAaHITMOHHBIX 0Opa3oBarenbHbIX TexHomoruii (O0ulOT).

OnexkTpoHHasi ”HGOPMAIIMOHHO-00pa3oBaTeIbHas cpeia 00ECIeUNBAET:

7.1. JlocTym K 3JIEKTPOHHOM OUOIMOTEUHOM cCHCTEME:

- DIeKTpOoHHO-OuOIMoTeYHbI  pecypc  http://biblioclub.ru/  ({orosop
Ne2022-079 06 okazanuu HHPOpMALMOHHBIX ycayr oT 15.06.2022 c¢ OOO
«Jlupexr-Menuay)

- OBC «A1b6yxkce http://ibooks.ru (Jorosop No2022-070 Ha okazaHue yCIyT
no npenoctasieHuto noctyna Kk IbC «Aidykc/ibooks.ru» ot 15.06.2022 ¢ OO0
«AMOYKC»)

7.2. JocTym K OJJEKTPOHHBIM OOpa3oBaTelbHBIM pecypcam U (WIH)
npodeccruoHanbHbIM 6a3aM JaHHBIX (TI0J00pKaM MHGOPMAIIMOHHBIX PECYpPCOB TIO
TeMaTUKaM) B COOTBETCTBUU C COJIEPKAHUEM pean3yeMoil 00pa30oBaTeIbHOM
IPOTPAMMBI:

- COOCTBEHHBIC DJJIEKTPOHHBIE 00pa3zoBaTeNbHbIe U WHGOPMAIIMOHHEIC
PECYPCHI:

1. CepBuc nucradimonHoro ooyuenus https://sdo.sofadoma.ru;

2. CepBuc oIuMITMaTHOTO TecTpoBaHud https://olimpiada.rgiis.ru/

3. CepBuc gonoJHUTEIBHOTO 00pa3zoBanus https://dop.rgiis.ru/

4. lucceprarmonnsie coBeTbl PITAUVC https://dis.rgiis.ru/

5. Hentp HayuHoit u skcneptHoi ananutuku PITANC https://expert.rgiis.ru/

6. CeteBoli Hay4uHbIH xypHai «IP: Teopus u nmpaktukay https://iptp.rgiis.ru

7. JlMCTaHIMOHHO-00pa30BaTEIbHBIN KaMIIyC JOIIOJTHUTEIIBHOTO
npodeccuonansaoro obpazoBanus PITAVC https://online.rgiis.ru/

8. KopnopaTtusnsriit moptan st corpynaukoB PICAUC https://team.rgiis.ru

9. Cepgep Buneokonpepenuit PUAUC https://video.rgiis.ru

- CTOPOHHHME IIEKTPOHHBIE 00pa30BaTeIbHbIC U NHGOPMAIITMOHHBIE PECYPCHI:

1. DnexTponHo-6MbOIMOTEUHBIN pecypce http://biblioclub.ru/;
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2. OBC «AticOykc/http://ibooks.ruy;

3. CnpaBouHo-nipaBoBble cucteMsl ['apant, Koncynsrantl Inroc;

4. MuHuCTEpCTBO HayKu M BhIciiero odpazoBanus Poccuiickoin @enepannu
https://minobrnauki.gov.ru/;

5. MuHuCTEPCTBO MIPOCBEIICHUS Poccuiickoi denepanuun
https://edu.gov.ru/;

6. denepanbHas ciayxba 1o Hag3opy B cdepe oOpa3oBaHUS U HAYKH
http://obrnadzor.gov.ru/;

7. Poccuiickas akagemus HayK http://www.ras.ru/;

8. ®enepanbHbiii nopran «Poccuiickoe oOpasoBanue» http://www.edu.ru/;

9. «Emunoe oxHO gocTyma K  oOpa3oBaTelbHBIM  pecypcam»
http://window.edu.ru/;

10. ®enepanbHblil UEHTp HH(POPMALMOHHO-0OPA30BATENbHBIX PECYPCOB
http://fcior.edu.ru/;

11. Poccwuiickas rocynapcTBeHHas 6uoimoreka https:// www.rsl.ru/.

7.3. BzauMojelcTBUE MNEeAaroru4eckux pabOTHUKOB C OOyYarolUMUCS
(iuuHble KaOWMHETHl OO0ydYaroOUIMXCSs H  TpenojaBarenieil) B AICKTPOHHOMN
UHPOpMaIMOHHO-00pa3oBarenbHOl  cpenme:  https://sdo.sofadoma.ru  (CHO
Moodle); mocTynm k 3JIEKTPOHHOMY pacmnucaHuio; (OPMUPOBAHHE SIEKTPOHHOTO
nopThoyino 00yJaroImerocs; JOCTyl K y4eOHBIM IIaHaMm, pabodyuM MmporpaMMam
JUCUUIUINH (MOJyJIel ), MporpaMMaM MPaKTHK.
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8. MATEPUAJILHO-TEXHUYECKAS BA3A, HEOBXOIUMAS JIISI
OCYILIECTBJEHUS OBPA30OBATEJLHOI'O MPOLIECCA MO
JTUCUMILJIMHE (MOYJIIO)

st BeneHust 00Opa3oBaTeNIbHOM JEATEIBHOCTH MO JAHHOW JUCHUILIUHE
bunmman  AxkajgeMuu  pacrmojlaraeT  MaTepUalibHO-TEXHMYECKOW  0a3oM,
oOecreunBaroIIe MpoBEEHNE BCEX BHUJIOB YUYEOHBIX M MPAKTUYECKUX 3aHITHH,
MPEAYCMOTPEHHBIX YYEOHBIM IIJIAHOM, M COOTBETCTBYIOIIEH JEHCTBYIOIIUM
CAaHWUTAPHBIM U MTPOTUBOIOKAPHBIM MPABUIIAM U HOPMaM.

Jlns opraHuzanuMyd W BelleHHs y4yeOHOro mpoiecca ¢uivan AkaaeMuu
pacnoyiaraet 31aHueM obOmie miomaabio 1682,0 kB.M, B TOM uucie ydeOHas
momanb coctapiser 578,0 kB.M., yueOHo-BcriomorarenbHas — 392,0. Ilnomanp
MYHKTOB OOIIECTBEHHOTO NuTanus — 93,0 kB.M.

3aHATHS IPOBOAATCS B AyJIUTOPUSX JIJISL IPOBEACHUS 3aHITUI JIEKIIMOHHOTO
TUMA, 3aHATUN CEMUHAPCKOTO THUIA, KYpPCOBOTO MPOEKTUPOBAHUS (BBITOJIHEHUS
KYpPCOBBIX pPabOT), TPYNMOBBIX M HWHIUBUAYAIBHBIX KOHCYJbTAllUH, TEKYIIETO
KOHTpPOJSI W TPOMEXKYTOUYHOM aTTecTalliu, a TakkKe B TOMELICHUSIX s
caMoCTOsITeIbHOM  paGoThl. MmeroTcss  moMemieHuss i XpaHeHus |
MPOPHIAKTHIECKOTO OOCITYKUBAHUS Y4EOHOTO 000PY10BAHMUS.

JUist  mpoBeAeHHS 3aHATUN  JIGKIIMOHHOTO THUIA HMMEIOTCS  HaOOpHI
JEMOHCTPAIIMOHHOTO  00OpYJIOBaHUS U y4€OHO-HAIVIJHBIX  MOCOOWHIA,
o0ecrneunBaroIIMe TEMAaTUUECKUE WLTIOCTPAIIMHM, COOTBETCTBYIOIIME MPUMEPHBIM
nporpaMmam JUCHUIUIMH (MOJyJieit), pabouyuM y4eOHbBIM MporpaMmMaM JIMCUUTIIIUH
(Momyneit).

[ToMemenuss mJis CaMOCTOATENIBHOM pPadOThl O0YYAIOMIMXCS OCHAIICHBI
KOMITBIOTEPHOUW TEXHUKOM C BO3MOXHOCTBIO MOJAKIIOUECHUs K cetu «MHTEepHET» 1
oOecrieyeHueM JIOCTyNa B DIJIEKTPOHHYIO HH(POPMAIIMOHHO-00pa30BaTEIbHYIO
Cpeay OpraHu3aluy.
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Q. OCOBEHHOCTH OBYYEHUSA JIMI] C OT'PAHUYEHHBIMH
BO3MOXHOCTSAMMU 3/10POBbs

Opranuzanusi 00pa3oBaTeNbLHOTO TIpoliecca Il JIMI[ C OrPaHUYEHHBIMU
BO3MOKHOCTSIMU  37I0POBbSI  OCYIIECTBJISIETCSI B COOTBETCTBHU C IPHUKA30M
Munobpuayku Poccum ot 9 urons 2016 r. Ne 694 «O BHeceHMH W3MCHEHHWH B
aMUHUCTPATUBHBIE PETJIaMEHTHl MNPEIOCTABICHUS TOCYJApPCTBEHHBIX YCIYT B
4acTH OOECnedYeHUs] YCJIOBUH JIOCTYMHOCTH TOCYAAPCTBEHHBIX YCIYT IS
WHBAJIUIIOBY, «MeToauyeckuMu  PEeKOMEHIallUSIMHU o opraHu3aluu
o0pa30oBaTeNpHOTO Mpollecca JJiS HHBAIWIOB U JIMIl C OTPAaHUYCHHBIMU
BO3MOXKHOCTSIMH ~ 3JIOPOBbS B 00pa3oBaTENbHBIX OpPraHU3aIUsAX  BBICHIETO
oOpa3oBaHUs, B TOM YHCJE OCHAIICHHOCTH OO0pPa30BaTEIBHOTO MPOIECCa
MunuctepcTBa 00pazoBanus U Hayku PD ot 08.04.2014 r. Ne AK-44/058H.

dunuan AkaeMud NPEeAOCTABISIET UHBAIUAAM U JIMIIAM C OTPaHUYCHHBIMU
BO3MOXXHOCTSIMU 37I0pOBbsl (10 UX 3asBJICHUIO) BO3MOXXHOCTh OOYYE€HHUS MO
o0pa3oBaTeIbHBIM porpaMmam, YUHUTHIBAIOIIEH 0COOEHHOCTH 170'¢
NCUXO(PU3NYECKOTO  PA3BUTUS, HWHIAUBUIYAIbHBIX BO3MOXKHOCTEH H  MpHU
HEOOXOJIMMOCTH, OOCCIEUUBAIONIEH KOPPEKIMIO HApyIIeHUH pa3BUTHS U
COLIMAJIbHYIO ~ aJlallTallil0 yKa3aHHbIX Jidil. J[Is WHBamuMaOoB W JMIl C
OTPAaHUYECHHBIMH BO3MOXKHOCTSIMU 3JI0POBbSI YCTAHABJIMBACTCSI OCOOBIM TMOPSIOK
OCBOCHUS TUCIUIUINH (MOayseh).

[Tonbop u pa3paboTka y4eOHBIX MaTepUagoB sl OOydarOUIUXCS C
OTPAHUYCHHBIMH BO3MOXKHOCTSIMU  3JIOPOBbS MPOUBBOAUTCA C YYETOM UX
WHIUBUTyaJIbHBIX OCOOCHHOCTEH.

[IpexycMoTpeHa BO3MOKHOCTh OOYUYEHHS TI0 MHIUBUIyAIbHOMY TpaduKy.
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